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Abstract 

The journalistic field is facing a paradigm shift with the digitalization of offline 

publications. This research aims to study the Swedish magazine Omvärlden, who since 

January 2015 has completely converted to an online magazine. The research aims to 

understand how this digitalization process has affected the content of Omvärlden and if it 

still upholds classic journalistic quality. Thus the research question is ”how has the 

digitalization of the magazine Omvärlden affected the journalistic content published on their 

digital platforms? ”. A qualitative content analysis was performed and the data was anchored 

in  the concept of news form. The analysis was conducted in three steps; 1) comparing the 

offline magazine with the online magazine, 2) comparing collected data from one single day, 

June 5th 2017, from all of Omvärlden’s digital platforms; Facebook, Twitter, Instagram, 

Omvarlden.se and Omvarldenberattar.se and finally 3) following an article and comparing 

how the story is shaped  in each digital platform. The results pointed in several directions 

indicating that the content is indeed adapted to the various digital channels but to different 

extent. Classic journalistic logics intertwine with digital logics as the content is shaped and 

re-shaped depending on the platform of publication. The content is both fragmented and 

adjusted to social and digital media logics. On the other hand, it is also coherent and in 

accordance with classic journalistic content  and news form . Due to the ever changing 

media environment the research shows journalistic content will have to adapt to several 

media logics when shaping  the content.  

Keywords: Omvärlden, Digital Platforms, Digitalization,  News Form, Social Networking 

Sites  
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1. Introduction 
Is journalism a profession of the past? Has digitalization changed the journalistic field to the 

extent that ’classic journalism’ is irrelevant? Since the digitalization of news scholars have 

kept a close eye on the field of journalism and the way it is affected by this now networked 

society (Castells, 2010). 

The digitalization of news journalism has experienced a de-industrialization and de-

ritualization which in term stand as cause for fundamental structural changes of the field 

(Peters & Broersma, 2017). This challenges not only what is defined as news but also poses 

questions about what news can be, thus widening the understanding and range of what we call 

’the news’. It is this latter notion that will be explored through my case study – by monitoring 

the content on selected digital and social media platforms relevant to my case study, I will 

explore how and if the content is affected and subsequently what news looks like today.  

We have come a long way from typewriters and ink pencils, today the lines between journalist, 

blogger, published and unpublished are as blurred as ever. The role of the professional 

journalist has been compromised, tweaked and challenged to extent. We have since long been 

made aware of the, perhaps decline, of the field; newsrooms shutting down, prestigious papers 

being reduced to digital platforms and investigative pieces unwritten in order to leave room for 

the sensational, ’click bait’, and reporting in the fast lane (Alves et al, 2016). 

Much has been said about this field. Especially concerning social media and the emergence of 

digital journalism (Peters & Broersma, 2017). It is safe to say that the field of journalism finds 

itself within a paradigm shift. This shift manifests itself differently depending on newsroom, 

their resources, audiences and ability to adjust themselves to the online demands. 

”I’m old school. I’m still not sure how to do good quality journalism that is adjusted to social 

media, apparently everyone gets their news from there [social media] nowadays… I feel we 

have to compromise our content in order to survive online”  

Ylva Berggren, editor in chief Omvärlden magazine (February 2017) 

This quote is from a conversation I had with the editor in chief of Sweden’s leading magazine 

on global issues, Omvärlden. She expresses her concerns regarding the quality of the content 

and adapting the journalistic product to digital and social media logics. The paper has long 
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been perceived as a respectable magazine in their field. In the beginning of January 2015 the 

magazine went from paper edition with 4000 subscribers to undergoing the drastic shift of 

existing solely online (Sida.se). The former paper magazine Omvärlden, can now only be read 

online. This change has positioned the journalists in a stressful situation; they need to survive 

online in order to survive at all. 

Ylva Berggrens quote exemplifies the potential problematics of this shift. In this thesis I will 

examine the content of Omvärldens publications by conducting a three step analysis. What is 

posted on their digital  platforms, Facebook, Twitter, Instagram and their webpages? How is 

the content shaped in comparison to previous publications offline? In order to understand this I 

will compare the material with Omvärldens’ paper magazine, last published in 2015. This will 

shed light on how the material has changed, how the material is adapted to the many platforms 

and if the networked- and participatory features of online publishing affect the outcome of the 

articles? Secondly, I will analyze what is published on all digital platforms during one day, 

July 5th 2017 – this will provide further insight to how the content is shaped depending on  

platform. Finally I will also ”follow a story”, throughout the digital platforms in order to 

exemplify and further understand how the content is affected by the online platforms. 

In the following chapter I will provide further background to the magazine Omvärlden, as well 

as positioning the study in the academic field whilst presenting important concepts that will 

further provide understanding to the historical, ideological and contemporary conditions of the 

journalistic field as a whole – and more specifically digital magazine publishing. 

Then I will introduce the previous research which is presented intertwined with the background 

section. The presentation of research focuses on what has previously been published in the 

academic field in regards to online journalism, the conditions of online journalism and most 

specifically the state of journalistic content on online magazines. The following chapter will 

then explore the theoretical framework that will anchor the collected data. Here the concept of 

news form will be further explored . The specific research questions will then be presented 

followed by a chapter on methodology and ethics. Finally the results from the study will be 

presented and understood through theoretical anchoring and analysis. This is followed by 

concluding discussions with intent to provide answers to the posed research question.  
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The following research question will guide this study and will be further re-visited in the final 

discussion of the findings. The posed research question is: How has the digitalization of the 

magazine Omvärlden affected the journalistic content published on their digital platforms?   
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2. Background and Previous Research 
2.1 The crisis and defining journalism 
What is journalism? To gather, process and communicate information (Lazzaro, 1997 in Deuze, 

2007:67-68), simply put. However, how does this then differ from commercials, political 

communication, youtubers posting videos or Facebook users posting on their walls? Kovach 

and Rosenstiel (2007) state that journalism differs in the sense that it makes claim to a certain 

code of conduct through which information is gathered, processed and finally spread. And 

finally, that the information is as close to the truth as possible (Karlsson, 2010). 

Journalism is an ever changing field. Technical advancements, social change, democracy and 

financial markets are some of the societal factors that effect journalists, their work, the content 

they produce and how it is communicated (Carey, 2001; Hadenius & Weibull, 2003). In recent 

years several scholars have shed light on how digital and social media has effected the field - 

and many claim digital media has been, and still is, a game changer (Castells, 2001; Jenkins, 

2006; Silverstone, 2007). The digitalization of news have caused a division within the field 

between those who are claiming it is the cause of ’a crisis in journalism’ (Wahl Jorgensen et al, 

2016; Bakker, 2012; Gynnild, 2014) whilst others say it is the start of a new type of 

journalism, that does not necessarily mean the end of it (Van der Haak, Parks & Castells, 2012 

in Zelizer, 2015).  

”There is a crisis of the media industry, but not necessarily a crisis of journalism” (Van der 

Haak, Parks & Castells, 2012, p. 2924 in Zelizer, 2015 p.892).  

The “crisis” and/or inevitable changes are effecting several fundamental factors throughout the 

field. One example is job-security being reduced to practically non-existent, where journalists’ 

paychecks are reduced by the vast competition and the guarantee for job-stability is seemingly 

low (Bakker, 2012 in Wahl Jorgensen et al, 2016). The role of technology is yet another factor 

that arguably plays a part in the so called de-professionalisation of journalism – where so 

called high quality journalism is said to be compromised as a result of participatory processes 

(Wahl Jorgensen et al, 2016). This particular trend will be addressed later on in the chapter. 

However, others argue that the rise in the number of freelance journalists as a result of job 

insecurity, might lead to a new type of journalism that strives to be more innovative and 

interactive then ever before (Gynnild, 2014 in Wahl Jorgensen et al, 2016).  

�7



As the media environment has changed, the relevance of journalists, has been compromised 

(Peters & Broersma, 2017: 6). Do we even need journalists and the journalistic content 

anymore? The aim to fulfill the role as watchdog and a public service is challenged by 

whistleblowers that fulfill similar roles. In addition, organizations, commercial groups, NGOs 

and other citizen groups have the means to spread their message, and information without 

having to depend on journalists to take interest in their agendas and have therefore 

compromised the relevance of classical journalism, one can argue. Finally, as information is 

personalized with targeted ads and information, companies and organizations are able to tailor 

information to selected groups or individuals thus providing specific data on an individual 

level (Ibid). Whether this development of individualized information is in demand or not is 

however debated. 

In the light of these challenges and changes, the following question arises: what is journalism 

even good for? Peters and Broersma (2017) suggest a new framework need to be established in 

order to re-conceptualize journalism in todays media environment (p. 15). Even though 

journalism is changing its functions, and what it represents still fulfill a societal and sense-

making role in society as a whole and need therefore to be understood in a new light (Peters & 

Broersma, 2017:15).  

The fact that there is an ongoing change within the field is agreed upon. How these changes 

affect journalism, and the content that is produced, is hotly debated. Before I explore the 

changes of journalism further, I will further define what journalism entails. According to 

McNair (2009) journalism is ”a watchdog, a fourth estate, a representative of the 

people” (McNair, 2009:19 in Peters & Witschge, 2015:19-20). Kovach and Rosenstiel (2007) 

differentiates political communication, advertisement and everyday bloggers and Youtubers by 

stating the journalistic workforce makes claim to spread ’the truth’ by implementing 

professional processes significant to journalistic praxis. To name some examples, this praxis 

entails agenda setting processes, interview-techniques and the desire to be free from bias and 

the use of multiple sources (McNair, 2000).  

According to Deuze and Dimoudi (2002) the emergence of online journalism can be dated to 

the year of 2007, it would take further 10 years until news sites would start using moving 

picture and graphic material (Karlsson, 2010). Today it is key to understand digital journalism 

�8



in order to understand journalism at all. Kevin Kawamoto (2003) provides a definition of what 

can be considered digital journalism with the following bullet points;  

”Hypertextuality – The linking and layering of digital information through a nonlinear 
hierarchical structure.  

Interactivity – The process of engaging active human or machine participation in the 
process of information seeking and information sharing.   

Nonlinearity – a flexible ordering system of information that does not necessarily 
adhere to traditional, chronological, or conventionally logical patterns of storytelling.  

Multimedia – the use of more than one type of media in a single product.  

Convergence – the melding or blurring of historically discrete technologies and 
services.  

Customization and personalization – the ability to shape the nature of the content and 
service to individual needs and desires” (Kawamoto, 2003: 4).  

2.2 Digital Media and Journalism – What’s going on? 
Social media has affected how journalism is realized (Karlsson, 2010). Web 2.0, the change 

from static web-pages to dynamic user-generated content and social media platforms 

(Karlsson, 2010), has provided the public with the tools that enable every media literate person 

with access to social media platforms, to become their own publisher, and therefore perhaps 

less dependent on the news provided by established media houses. The research on social 

media in relation to the field of journalism is vast and ongoing as both fields are ever 

changing. The aim of this research, as has been stated before, is to explore how the content of a 

specific magazine is effected by the digitalization process. However, in order to understand 

how the content is shaped, one needs to establish an understanding of the current journalistic 

practices in light of the digitalization processes. The further exploration of this current state 

will therefore help position journalistic practices in the landscape of, predominantly, western 

journalism.  

Journalisms relationship to social media networks, such as Facebook, Twitter, Youtube and 

Instagram, can be explained through different concepts; participation, user-generated content, 

crowdsourcing and interactive elements are a few examples (Peters & Broersma, 2017). These 

factors might be source of an innovative and more transparent type of journalism, although it 
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may also run the risk of spurring a fragmented type of journalism (ibid). Dutton (2009), 

describes the emergence of social media in relation to journalism as the birth of a ”fifth estate” 

where networked bloggers and social media users contribute, create and affect public opinion 

by publishing their own ’news’. Whether the participatory aspects of social media has an effect 

on the content published by established newsrooms is however debated (Wahl Jorgensen et al, 

2016).  

What can be said is that the participatory aspects, enabled by social media, has had an effect on 

several fundaments of professional, ’classic’ journalism. Peters and Witschge (2015) lists the 

four pillars on which they categorize ’classic journalism’, them being; 1) An information 

source to the public were journalism provides ”information and commentary on contemporary 

affairs” (Schudson, 2000:58 in Peters & Witschge, 2015:22). 2) Serves as a watchdog, which 

entails holding political and other powerful actors accountable and under constant observation 

thus serving as the so called ”forth estate”. 3) Serve as a public representative, a role that 

entails acting as the voice of the public and underrepresented groups and finally, 4) mediate for 

political actors, a role Strömbäck (2008) describes as the ”main vehicle of communication 

between the governors and the governed” (Strömbäck, 2008: 230 in Peters & Witschge, 

2015:22). In light of Web 2.0 and the ever evolving social media platforms these pillars  of 

classic journalism are in flux. Although scholars argue differently around the changes and 

challenges facing classical journalism the following alterations regarding the above mentioned 

fundaments are generally agreed upon in the scholarly field of journalism (Karlsson, 2010). 

Regarding the first fundament, information source, it is argued that mass medias’ role of 

importance has shifted from being the sole source to being one alternative out of several from 

which the public can gather information and form opinions on current events. Secondly, the 

function as watchdog, is still relevant but is now finding colleagues amongst whistleblowers 

that in many ways are considered to conduct a type of investigative journalism, this alongside 

audiences that increasingly report misconduct via smartphones on to social media platforms for 

others to see and react to. Thirdly, the role as public representative has been compromised as 

citizens, groups and publics are able to directly represent themselves through social media or 

offline action – if this is actually happening and to what extent, is however debated. Finally, 

much like the previous pattern citizens can bypass journalism and express through social media 

their opinions toward political actors (Peters & Witschge, 2015).  
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The emergence of digital and social media has in term also had an effect on how the content is 

communicated. Previously journalists have had to adjust the material to a certain medium, 

whether it be radio, television or print. Today, when using digital media when reporting the 

news, journalists are able to convey their stories through interactive and multiple platforms, 

such as websites or social networking sites (Karlsson, 2010). Some specific examples would 

for instance be interactive maps, infographics or statistics where the reader is allowed to 

navigate midst the information at their own will – this speaks to the participatory aspects of 

journalism online where, in some cases, interaction trumps broadcasting (Ibid).  

2.3 Online news publication and digitalization  
It is safe to say that news publishing has changed in the light of social media. Peters and 

Broersma (2017) shed light on how news publishing and content has changed in recent years, 

stating that audiences find news through social networking sites that now provide a news flow 

of their own. This development has subsequently changed the conditions of how journalistic 

content is produced and presented (Peters & Broersma, 2017). Although, as of today, media 

organizations are still considered to be the main news producers. Whether this still is the case 

in the future is yet to be discovered (Ibid). Today, research shows that the majority still receive 

their news from classic news media sights, or broadcasting television and radio, but that an 

increasing amount turn to social networking sites and search engines such as Google in order 

to receive news and information. This trend does not seem to slow down, but rather gaining 

ground (Newman et al, 2015 and Nielsen & Shroder, 2015 in Peters & Broersma, 2017).  

In light of this current situation mentioned above Chadwick’s (2013) understanding of the 

media landscape as a hybrid system is favorable in order to make sense of recent developments 

in the field of journalism. As media organizations have succumbed to the logics of digital/

social media presence and publishing yet audiences still show a demand for ’classic’ media 

channels it is evident that the hybrid system of intertwining off- and online channels are most 

relevant today (Hermida, 2011). As Kormelink (2014) states: ”if new media are not replacing 

old media, then, our findings indicate that new and old habits are at the very least 

intertwining” (Kormelink, 2014:638-639).  

How does this in then affect the publication process? Prior to the digitalization of newspapers 

and magazines the flow of news publication was predictable, following a certain schedule 

depending on the medium. In radio the news was updated once every hour, in television, a 
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couple of times a day and newspapers, mostly once a day (Karlsson, 2010). The digitalization 

of the press has allowed for constant revising and updating of the material published online – a 

fact that has changed the prior scheduling and predictability of news publishing (Ibid). 

Boczkowski (2004) states that the news publication has gone from a 24-hour publishing cycle 

to a 24-second cycle. How this has affected the content and praxis of journalism will now be 

further explored, with the aim of understanding whether speed of publication has trumped 

quality of content.  

Prior research state there is an element of fear amongst the journalistic work force that the 

speed required when publishing online will compromise the quality of the content (Hall, 2001). 

Historically, journalists have had the opportunity to edit and re-edit their material until they see 

it fit for publishing (Singer, 2007). Today, journalists tend to publish whenever they have any 

information on breaking news, filling in the blanks as the story progresses (Karlsson, 2010). 

Several researchers have raised concerns regarding online publishings effect on the quality of 

the news and furthermore how this praxis will compromise the traditional journalistic criteria 

(Perlmutter, 2008; Kovach and Rosenstiel, 1999; Singer, 2003). Karlsson (2010) quotes 

Kopper et. als (2003) research that concludes there is not enough empirical data concerning 

online news publishing and whether the quality of the content suffers or not. In the case of 

Swedish online news publishing and the quality of the news the research is scarce (Karlsson, 

2010). One explanation as to why the empirical data is yet to be explored is that the 

methodology in the research field still is highly adapted to analogue media research, in an 

environment where news publishing was strictly scheduled rather than the exchangeable 

publishing pattern we see in todays online media environment (Deuze, 2008; Kopper et al., 

2000 in Karlsson, 2010). Hall (2001), supported by several researchers in the field, state that 

the speed of publishing and the potential of continuous editing post-publishing has indeed had 

an impact on the quality of the news, and the integrity of the occupation as a whole (Hall, 2001 

in Karlsson, 2010).   

2.4 New patterns of online communication
The shift from massmedia communication to the digitalization of communication has altered 

the patterns of news reporting. Previously, news reporting was more centralized, dependent on 

the distributers agenda and production patterns. The material was broadcasted with little room 

for interaction with the audiences. Often the distributers were dependent on the one channel 

they had at their disposal and the user-generated content was reduced to sporadic calls from 
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concerned members of the public, at best (Karlsson, 2010). Today, the digitalization of the 

media offers new patterns and means for distributing information. In 2002 Bordewijk and van 

Kaam put forward three communication patterns they considered to be distinctions due to the 

digitalization processes. These were, consultation, conversation and registration - all three 

relevant to how we understand online journalism today. The meanings of these three 

distincions are briefly described below:  

Consultation – the user decides when they want to take part of the information at hand. The 

material is saved and gathered in a database which the user can access at any point (Bordewijk 

& van Kaam, 2002).  

Conversation – both parties are involved in shaping the stories and flow of information and the 

boundaries between user/consumer and producer are blurred. The video platform Youtube pose 

a good example of this distinction where anyone with a camera, computer and an internet 

connection can share stories of their choosing.  

Registration – every activity on a digital platform is registered thus enabling monitoring of 

users behaviors online (Karlsson, 2010).  

Scholars in the field of journalism have also studied the usage of hyperlinks and its importance 

to online journalism, a few prominent examples being Dimitrova and Neznanski, 2006; 

Kiousis, 2002 and Deuze 2001. Hyperlinks can both link toward further reading within the site, 

but can also be used to link to other sites, platforms or articles that are external from the 

original site (Deuze, 2001).  Empirical research has shown that most news sites use internal 

hyperlinks in order to raise the amount of ’clicks’ on the website, rather than running the risk 

of ’loosing’ the user to another website (Dimitrova and Neznanski, 2006). Termaynes study 

from 2005 on external hyperlinks show that there is a steady decrease in the usage of external 

hyperlinks, thus running the risk of creating what he calls, ”gated communities” online.  

In relation to hyperlink the emergence and increasing usage of blog-links is yet another 

phenomenon that helps shape the online news and content production (Karlsson, 2010). In 

2008 Perlmutter stated that there is an increasing trend on online newspapers to link to 

bloggers, that are considered to contribute to the editorial material. This is yet another example 

of how the previous monopoly of information enjoyed by the journalistic force has been 

severely compromised, lending space and agency for external actors to help shape the content 
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of what is considered news today (Karlsson, 2010).  The usage of hyperlinks and blog-links 

help news agencies to further their stories and provide more information without having to 

spend resources they most likely don't have, especially when using external links. This type of 

journalism is called cross media publishing or content syndication and is a phenomenon 

studied by several scholars; (Gallauger et al., 2001; Gordon, 2003; Scott, 2005). The content 

that is produced is published in several channels, for instance, in the paper, on Facebook, the 

website and finally tweeted about. The same story reaches several platforms and audiences and 

the content is basically the same with the exception of being adjusted in order to suit the 

different types of platforms. Content syndication is currently used by practically all news 

agencies and has never been easier or cheaper (Anding & Hess, 2002).  

Finally, the usage of hyperlinks to external actors that are not considered journalistic can pose 

a threat to the credibility of the content, as the external actor do not necessarily follow the 

journalistic praxis or code of conduct (Karlsson, 2010). Even so, the trends of this usage is 

eminent and the research ever increasing.  

Karlsson (2010) continues by shedding light on the possibilities of multimedia storytelling 

with the usage of interactive graphics, videos and 3D-presentations of news, to mention a few 

examples. Additionally, as mentioned before is the possibility to use hyperlinks when reporting 

the news. Karlsson (2010) argues that the usage of hyperlinks enables the journalist to not 

provide introduction or background to the subject presented, this can be helped by hyperlinks 

forwarding the user to either another page on the home page of the site, or to another website – 

thus blurring the lines between editorial material other publications online. Despite these 

changes Karlsson (2010) argues the main focus for news rooms still lies in the editorial 

material and production of articles and texts, although states that the Swedish context is rather 

different with tendencies toward prioritizing videos and imagery more than international 

counterparts. Also specific to the Swedish context are the users involvement in making the 

news, where Karlsson (2010) argues they are highly involved not only in the commenting of 

already published articles but help set the agenda for the news as journalists more and more are 

taking into account the public debate conducted on online platforms, such as social networking 

sites. Karlsson (2010) points out that these trends in the Swedish context are linked to the fact 

that Sweden is considered one of the most digitalized countries in the world, and will thus be 

in the forefront of online news publishing.  
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In the following paragraph I will present prior research regarding online news publication 

within the context of Sweden. McCombs (2006) speaks about the agenda-setting theory that, 

simply put, entails the audience attention span in relation to news coverage. According to the 

theory the audience tend to talk about whatever the media reports on. In todays media 

landscape a story rarely stays on the top of a page for too long, given the speed of publication 

and shorter exposure (in comparison to print) the public debate is said to be more fragmented 

and differentiated depending on personal interest of members in the audience (McCombs, 2006 

in Karlsson, 2010). One example from the Swedish newspaper Aftonbladet, provided by 

Karlsson (2010). On October 16th 2008 he studied the websites publication during one day and 

found that the top story changed four times during one day and that the top story of the 

morning had significantly less readers at the end of the day (Karlsson, 2008 in Karlsson, 

2010). 

The continuous publishing and re-editing throughout the day does not only effect how news are 

prioritized but also affects how one story can change depending on what platform it is 

published on, whether it be a social networking site or a website. How the angle of the news 

changes and adapts is in the research field described as framing (Strömbäck, 2009). The main 

ideas of framing theory is that the media and journalists adapt the stories depending on the 

amount of space that is given, the journalists stylistic characters and the need to be informative 

towards the audience (Karlsson, 2010). Theories on framing have become ever increasing in 

regards to publishing on social media networks as well as the newspapers websites (ibid). 

Karlsson (2010) exemplifies framing with a study on the Swedish newspaper Svenska 

Dagbladet and their report on the swine flu outbreak in 2009. During one full day Karlsson 

(2010) studied how the outbreak was portrayed on Svenska Dagbladets website and found that 

the angle and content of the story changed five times during one day. In the morning the 

headlines were on the verge of sensationalism with a focus on the origin country of the 

outbreak. Throughout the day the report became more local and was concentrated to Sweden 

and the risk for an outbreak in Sweden, the tone was less sensational. By nighttime the content 

was considered informative. Karlsson concludes that several factors were at play when 

reporting on the swine flue outbreak, e.g; access to reliable sources, what news agencies 

reported, news worthiness, users contribution to the story, what articles users clicked on and 

finally, users critique of how the media portrayed the story. Karlsson (2010) concludes that due 

to digital media, speed and framing are focal factors that affect the content and thus the 
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everyday news reporting of todays media. Studies from the Swedish context show that it is 

more common than uncommon for Swedish newspapers to publish unfinished stories and ”fill 

in as they go” than to publish full stories (Karlsson, 2009; Karlsson & Strömbäck, 2010). The 

studies also show that the reporting is embellished with hyperlinks, images and other multi 

media contributions in order to create interactive stories that are better adjusted to online 

publishing.  

Furthermore, the studies show that users are encouraged to comment on the stories and/or send 

in further information should they have it. The contributions from users are quickly integrated 

to the articles thus creating a fluidity between the roles of professional journalist and passive 

reader (Ibid). How does this then effect the content and quality of the content? One can pose 

the question whether the story is providing answers to the classical journalistic questions, them 

being: where?, when?, how?, who? and what? (Kovach & Rosenstiel, 2007). And further, 

compare the story with different newspapers. Studies from the Swedish context show that 

Swedish newspapers has had systematic problems with maintaining the quality of the news 

(Karlsson, 2007, 2010; Karlsson & Strömbäck, 2010). The researchers provide examples of 

stories where minor and major errors were made where Swedish newspapers provided different 

information on the same story. 

2.5 Participatory Journalism and Convergence Journalism
The process of digitalization has ensured everyone with access to internet and a computer to 

surpass traditional media and publish ideas, texts, thoughts on whatever subject is close to 

heart (Karlsson, 2010). This process has spurred the question whether traditional media is no 

longer relevant as users on social media platforms can ’set the agenda’ themselves, without 

taking into consideration what traditional media find newsworthy (Ibid). The patterns and 

behaviors of users participation and interaction online is researched by several scholars, among 

them Castells, 2000; Jenkins, 2006 and Silverstone, 2007. Castells (2000) explores how social 

media is incorporated in the everyday lives of people and has thus created a ’networked 

society’. However, regarding public debate and agenda setting the empirical data shows a 

differentiation in relation to the extent of social media incorporation (Karlsson, 2010). 

Perlmutters (2008) as well as Jarvis’ (2009) research on influential bloggers show that they are 

to some extent driving their own agenda but are more often than not incorporated into the 

processes of traditional media. This is supported by Lowrey and Lattas interview study in 

2006, where the results show that the more successful a blogger was the more he or she had 
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incorporated a praxis similar to the traditional professional journalist - indicating that the 

production of content for social media leans on the traditional gathering of information and 

stylistic of classical journalism, especially concerning the political bloggers (Lowrey and 

Lattas, 2006). Their study also show that most political bloggers use material that is published 

on traditional media platforms, a notion supported by Kenix (2009) study showing that the 

bloggers who shed light on subjects published by traditional news outlets are generally more 

popular.  

This fusion between external actors and news makers has positioned the field in a participatory 

paradigm, in allowing several actors to shape the agenda, and the research within this branch 

of the field is extensive (Karlsson, 2010). For instance, Boczkowski (2004) introduces the 

notion of blurred lines between who is considered the receiver of the news and who is 

considered the producer – due to social media and the participatory potential of these 

platforms, Boczkowski sheds light on how content production is increasingly an interactive 

process. Gunter (2003), considered a tech-optimist, also presented the notion of how the 

narratives in storytelling and information sharing would change giving room for several actors 

who stand independent from corporations, media houses or other types of gatekeepers. Chung 

(2007) sheds light on the interactive and dialogical prospects of social media in regards to 

news production, and optimistically suggests the users themselves will most likely start 

creating their own news that is relevant to them.  However, these studies optimistic view on the 

participatory potential in regards to news production and agenda setting is not shared by 

everyone. Winston (1998) argues these participatory features do not necessarily come to their 

right and that news production and agenda setting will remain in the hands of professional 

journalists.  

Early empirical research has shown that interactive and participatory features are not used to 

extent (Schultz, 2000; Massey & Levy, 1999). The studies also showed that in the early days of 

participatory potential, journalists expressed fear over the publics newly found room for 

critique and scrutiny, and that this in term would shift focus from the journalistic process and 

work (Massey & Levy, 1999). More recent research on the other hand show that attitudes of 

professional journalists might have swayed toward a more positive outlook on the participatory 

potential social media provides in regards of news production (O’sullivan & Heinonen, 2008; 

Chung, 2007). Robinson (2010) investigates how journalists actually use the interactive 

features on social media as a tool for monitoring how well received their story is by the 
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audience. This way the amount of likes, shares and comments become a confirmation of the 

quality of the journalists work - the more participation and interaction the better (Robinson, 

2010).  

Finally, despite the participatory potential, several researchers have put forward studies 

showing user participation in shaping the news is not at full capacity and is still rather limited 

(Boczkowski, 2004; Chun, 2007; Deuze & Paulussen, 2002).  

Despite the fact that online journalism is a well studied field, empirical studies in the Swedish 

context has yet to be explored to length (Karlsson, 2010: 31). And the studies are still limited. 

This case study therefore offers insight as to how the journalistic content is effected by the 

processes of digitalization in a Swedish context. 

Furthermore, the notion of convergence journalism is established within the field of online 

journalism where the boundaries between different types of publishing platforms are blurred 

(Jenkins, 2006). Karlsson (2010) talks about convergence journalism in two regards; firstly the 

convergence of differences in storytelling between published print, tv and radio and secondly, 

the convergence of different types of media and publishers due to the usage of hyperlinks 

(Garcia Avilés & Carvajal, 2008 in Karlsson, 2010). Deuze (2004) and Singer (2004) are two 

scholars that have argued that digital storytelling, i. e the combination of text, audio, video and 

interactive graphics has had a big impact on journalism. Although, empirical data show several 

types of outcomes that do not necessarily support these claims (Karlsson, 2010). One example 

being a study of journalism in Germany and Belgium in 2001 and 2007 where the researchers 

found that usage of digital tools was absent in the production of news (Colson & Heinderyckx, 

2008). Furthermore, MacGregor (2003) claims that newspapers more often than not use their 

websites to reproduce their offline paper. The articles of multimedial character are slim to none 

according to MacGregor. Other studies have shown that journalists believed that digitalization 

would have a greater impact on how news is gathered, distributed and published but find that 

their work is still centered around the text rather then the digital possibilities of online 

publishing (O’sullivan & Heinonen, 2008; Thurman & Lupton, 2008).  

Even so, other studies (Klinenberg, 2005) show that a demand for moving picture and 

graphical material is on the rise. Greer and Mensing, 2006 further supports this claim in their 

study showing that particularly the biggest news agencies have audiences that demand 

storytelling trough several platforms, this including graphical material. The tendencies are 
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clear, when journalists are working online they are more or less forced to produce material that 

is moving picture, interactive graphics or audio instead of solely working on written articles 

(Karlsson, 2010). Depending on the medium the journalists work with the content and view of 

it is shaped differently. American research has shown that print journalists find it important to 

differentiate between ’hard news’ and ’soft news’ whilst tv-journalists do not tend to make this 

differentiation (Singer, 2004 in Karlsson, 2010). Examples of hard news being politics and 

economy, and soft being, sports and entertainment. When online platforms are involved in 

communicating the news it is found that the print journalists are headed toward the same 

direction as the tv-journalists. Print journalists are more or less forced to work with interactive 

elements and graphic material (Singer, 2004; Boczkowski, 2004; Thurman and Lupton, 2008).  

This phenomenon, as previously described, is part of the convergence process (Karlsson, 

2010), a process that several journalists are carefully optimistic about. Research shows that if 

convergence is in fact a reality in journalism, print-journalists will find themselves working 

with motion picture, audio and graphical material to a much larger extent than ever before - 

thus moving toward the practices of tv-journalists (Singer, 2004; Boczkowski, 2004; Thurman 

and Lupton, 2008). This process can be seen in the USA to a higher degree than in Sweden for 

instance, where print press and a strong public service culture will perhaps slow down the 

process of convergence, albeit not hinder it (Karlsson, 2010). Studies from Martyn, 2009; 

Scott, 2005; Thurman and Lupton, 2008 show that both scholars and professional journalists 

fear that by communicating the news online one runs the risk of shortening the stories in order 

to adapt to the fast pace of the online platforms. But also, that the news will generally lack in 

quality - one aspect contributing to this process is that the pressure on the journalists to do 

more with less time rises. Not only does the journalist have to produce the article as before, but 

has to now adapt the material to several online platforms thus having less time to run fact 

checks and maintain the quality of the news (Scott, 2005). Furthermore, Martyn (2009) 

speculates whether the online users in fact will be the driving producers of online material 

rather than the journalists themselves. And that the content will suffer from it as the users have 

not undergone journalistic training. Finally, Thurman and Lupton (2008), raises concerns about 

the journalists qualification in a multimedial landscape, stating the journalists will 

underperform when producing content to several platforms rather than producing high quality 

journalism for one single platform.  

�19



Several scholars have also done extensive research on the phenomenon describes in the 

background, labeled, consultation, a part of the convergence process (Karlsson, 2010). This 

phenomenon describes the process of the producer of the material (the news agency) and how 

they have the power to control the content but can not however control when and were the 

online users take part of the published material (Ibid). Bordewijk and van Kaam, 2002; 

Dahlgren, 1996 and Jensen, 1998 are examples of scholars that have studied this process. 

The majority of the research mentioned above state that there is a skepticism whether the 

journalists of today are up for the task of juggling several media outlets, adjusting the material 

to every platform and still maintain high quality reporting. The majority of the research 

mentioned above show that todays journalism is moving further and further away from the 

ideals and praxis that previously has been characterized as classical journalism (Karlsson, 

2010).   

�20



3. Theoretical framework 
In this following chapter I will present what theoretical framework I will anchor my findings 

in, and how they might contribute in understanding and analyzing the collected data. In order 

to make sense of the content and changes seen, one has to create an understanding of the 

magazine as a whole. The features of text, layout, graphics and typography all have a role in 

packaging the news and will most likely differ depending on what platform the content is 

published onto. The research will therefore anchor in the concepts of news form.  

3.1 News Form 
”Although the content of the newspaper is often criticized for bias or sensationalism or silliness, the 

form of the newspaper is almost sanctified. One might say that the form supplies the standard 

against which the content is measured.” (Barnhurst &Nerone, 2001:1).  

In the citation above the importance of form when talking about news is stressed. Barnhurst and 

Nerone provide the idea of an elite that endowed the newspaper with an important role in serving 

society. Their research revolves mostly around US press and the historical development of news 

form. Barnhurst and Nerone (2001) state that since the beginning of print press the news has served 

as the medium for conversation between the public and the ones in power, from this ”norms arose 

[…] and inflected the design and development of the newspaper, giving it an iconic status it still 

enjoys […]” (Barnhurst & Nerone, 2001:1). According to the authors there is a connection between 

democratic civic culture and newspaper form. Here the definition of democratic is stated as the act 

of deliberation where newspapers presumably ”support deliberation by transmitting information to 

the people, who in turn feed back in various ways” (Barnhurst & Nerone, 2001:2). The public can 

provide feedback by voting, sending letters to officials, through poll results or other ways of 

political expression (Ibid). Through this understanding of deliberation newspapers that are of high 

quality are expected to provide reliable  information in a transparent and clear manner (Barnhurst & 

Nerone, 2001). In this research the quality of the content is understood through this lens as will be 

made clear in the analysis in the following chapter.    

However, Barnhurst and Nerone (2001) make evident that this understanding could be a 

simplification of how media transmits information in order to sustain democratic processes. They 

state it ”fails to capture the ritual functions of the media” (Barnhurst & Nerone, 2001:2), this 

meaning, how news help shape communities through narrative and packaging of stories. And 

furthermore, the networks of relationships that every media posses in order to sustain themselves. 
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When attempting to understand how news is formed one needs to understand the complexities of 

what is studied. Newspapers are not simply an outlet for reporting events of the world, they are, ”a 

collection of disparate actors: reporters, editors, production, personnel, lawyers and 

accountants” (Ibid). This is what Barnhurst and Nerone label material relationships.  

Another set of relationships are introduced alongside the material relationships, labeled; represented 

relationships. This is ”the way that the newspapers imagines and proposes that it mediates the 

world” (Barnhurst & Nerone, 2001:3). This ideal is often explained in statements surrounding the 

press, as the ”eyes and ears of the public”, ”the restless adversary of corruption”, ”the palladium of 

liberty” (Ibid). Represented relationship is simply put how the press views itself, whether it be a 

watchdog or champion of the public - or both (Barnhurst & Nerone, 2001). The authors argue that 

this type of representation is crystallized in what is called the form of newspapers. A definition of 

said form is presented below:  

”[…] the persisting visible structure of the newspaper, the things that make, the New York Times, 

for example, recognizable as the same newspaper day after day although its content 

changes” (Barnhurst & Nerone, 2001:3).  

Within this definition of form, that is applied in this research, the concepts of layout, design, 

typography, illustrations, graphic elements, genres of articles/reportage and styles of 

departmentalization of the content are entailed. Simply put, the whole of the newspaper, the 

formalization (Barnhurst & Nerone, 2001). The authors further explore the definition employed in 

this study as ”[…] (form is) everything a newspaper does to present the look of the news” (p.3). The 

form of the media also includes how the medium itself views and imagines themselves. The actual 

structure of the media, magazine in this case, says something about the narrative they have created 

about their ideals and how they want to be viewed (Barnhurst & Nerone, 2001, Doudaki & 

Spyridou  2013). A notion further explored in the analysis.  

Understanding news form through the lens of material and represented relationships helps create an 

image of how the form in fact structures the world to its readers. And furthermore, how the form 

mirrors the view of the reader; if she is a citizen or consumer, a rational investor or emotion driven 

fan. Barnhurst and Nerones outlook on this relationship finds support in Althusser’s understanding 

of ideology as representing ”the imagined relationship of individuals to their real conditions of 
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existence” (1971:162 in Barnhurst & Nerone, 2001:3). Form in this sense ”embodies the imagined 

relationship of a medium to its society and polity” (p.3).  

By studying journalistic content with the theoretical understanding of news form one can approach 

a familiar subject through a new lens thus providing a new understanding of how journalistic 

content is shaped in the digitalized age. An ambition this research sets out to explore and conduct 

through the case of Omvärlden.  

3.1.2 News Form - a meaning-making environment 
Newspapers are more than their content. Newspaper content, whether it be online or offline, is 

embedded in a form, a design. This form helps create a full image of what is being presented, it 

helps create an environment (Doudaki & Spyridou, 2013) that is described as a place that ”invites 

readers into a world molded and variegated to fit not only the conscious designs of journalists and 

the habits of readers, but also the reigning values of political and economic life” (Barnhurst & 

Nerone, 2001:6).  

The offline versions of newspapers are three-dimensional products that provide an experience 

connected to specific sights and smells. The online versions provide sounds and sights instead. 

These elements are re-occurring in the experience of the reader and provides a feeling of 

reassurance as the reader is exposed and re-exposed to the product repeatedly (Barnhurst & Nerone, 

2001). The form of a newspaper may seem like second nature to readers, who might not give it 

much thought, as it seems to be the most transparent feature of a paper. Its visual, the coloring, page 

section and graphic elements - The combination however creates an environment described as a 

”space that comfortably pretends to represent something larger: the world at large, its economics, 

politics, societal and emotion” (Barnhurst & Nerone, 2001:6). The form does however not stand 

alone, it is a product of social construction molded by everyday life and shaped to fit the idea of 

what a newspaper should be. The form attempts to present the newspaper as an ”unchanging 

witness” (Ibid) of the world when in fact the form of newspapers has changed profoundly over time 

(Barnhurst & Nerone, 2001).  

When looking at offline papers the readers are presented with a tangible object. Arguing that readers 

in fact do not read texts or images, they read the paper - as a whole, as they ”interact with its surface 

textures and deeper shapes” (Barnhurst & Nerone, 2001:7). As the authors state: ”Readers don’t 
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read the news: they swim in it” (Ibid).  A notion that is in many ways applicable to the online 

versions of newspapers as well as their presence on social networking sites - further explored in the 

data presentation and analysis.  

The form helps create meaning to the content, it shapes the way the reader views the content and 

imposes implicit rules that guide the readers experience favoring certain reading processes over 

others (Barnhurst & Nerone, 2001). Supporting the fact that ”the form is never innocent or 

neutral” (Barnhurst & Nerone, 2001:9), it reinforces certain patterns and discourages others just like 

other socially constructed elements in society. 

3.2 News Form and The Internet 
The digitalization of newspapers has spurred new elements when attempting to understand 

news form and how it shapes the content. The digitalization forced a reluctant workforce to 

move their productions online. Whilst some have managed to survive offline others, such in the 

case of this study, find themselves solely in the online hemisphere. The digitalization process is 

described by Barnhurst and Nerone (2001) as both conservative and revolutionary, progressive 

and retrogressive, as users to some extent share news in similar ways to the older days: clipping 

out snippets to show to friends, or sharing links to specific people. The digitalization provide 

users with vast material and the result is that they choose specifically what they read and what 

they discard. Yet another outcome of news online is that news form has become even more 

oriented around the visual experience as ”interactive multimedia on home computers and over 

networks have provided the newest - and most visually varied - outlet for news (Barnhurst & 

Nerone, 2001:285). 

One prominent aspect of news online is the presence of advertisement. And how the content in 

many ways has to adjust and shape around it. Ads can include a banner on the top of the page, 

several ads on the bottom of the page, it blinks, pops up, moves, and is often bright colored and 

dramatic in order to draw attention – this often overshadows the actual journalistic content, 

finding the journalists have to adjust the form of their newspapers to the logics of online 

advertisement (Barnhurst & Nerone, 2001). Yet another aspect is the maze-like environment 

created by the online logics. All articles, links, images published always leads the reader 

elsewhere, and the information is seemingly vast and never-ending (Ibid).  
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Thirdly, the content is adjusted in the way that text lengths are often shorter than in their offline 

counterparts. And the viewer is often presented with ”only headlines, blurbs and index listings 

as links” (Barnhurst & Nerone, 2001: 286). Every click leads to yet another link and more often 

than not the reader will find less text than expected, leaving a taste of disappointment in the 

moth (Ibid). Barnhurst and Nerone (2001) further argue that Web design has also altered the 

previous ’respect’ readers would have to the front page as ”Web design flattens the steep 

hierarchy of the modern front page” (Ibid). The form is often more colorful than previously and 

information is packaged through visual effects seeking support in entertainment rather than 

information (Barnhurst & Nerone, 2001). 

One can draw the conclusion that the online features has in some ways reinforced ”current 

trends toward infotainment, news for the affluent […] image-over-substance features” (Scott, 

2005:110 in Barnhurst, 2010:556). However, there is still a need to establish where the content 

comes from, how much is influenced by offline logics and how the content is shaped depending 

on platform. Is the content what researchers call shovelware, content taken from the original 

offline source and dumped onto the online sites (Barnhurst, 2010)? Or is it original content 

created for the specific online platform, or perhaps there is a content overlap between different 

editions and platforms (Barnhurst, 2010)? The research suggests a combination of these 

processes but favor the last two in the current context of digitalized news.  

The following three segments a further exploration of the concepts hypertext, multimedia and 

remediation and bricolage will be presented. Concepts that are related to news forms and 

subsequently relevant in order to make sense of the analysis of data that follows in the chapters 

to come.  

Hypertext 

Steen Steensen (2011) describes hypertext as a ”computer-based non linear group of texts (i.e 

written text, images etc.) that are linked together with hyperlinks” (p. 313). The texts and 

images are connected through links that all offer different gateways to even more texts or 

images. Hypertext can provide the journalistic content with unlimited space, can offer a variety 

of entry points to the same story, has no definite deadline as the writer can re-edit anytime and 

can target several different readers at the same time (Steensen, 2011).  
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Multimedia  

Deuze (2004: 140) states multimedia in relation to online journalism can be described in two 

ways; ” 1) as a presentation of a news story package where two or more media formats are 

utilized (e.g. text, audio, video, graphics etc.) or 2) as a distribution of a news story package 

trough different media (e.g. newspaper, website, radio, television etc.” (in Steensen, 2011:319). 

Doudaki and Spyridou (2014) suggest that online media use multimedia features as an 

”extension of the written word rather than a primary storytelling format” (p. 261). A statement 

that will be further  developed in the analysis.  

Remediation and Bricolage  

”Remediation of content and forms includes a series of processes ranging from straightforward 

repackaging, to enhancement, refashioning and absorption where one medium fully captures 

another” (Doudaki & Spyridou, 2013:909). Remedition is described by the authors as a process 

that enables new media to overreach old media and surpass it. Bolter and Grusin (|1999] 

2000:5) employ the following notion on remediation: ‘‘what is new about new media comes 

from the particular ways in which they refashion older media and the ways in which older 

media refashion themselves to answer the challenges of new media’’ (in Doudaki & Spyridou, 

2013:909). 

In terms of the concept bricolage it is the process of re-using content or as Hartley (2002:23) 

states ”the practice involving borrowing, mixture, hybridity, even plagiarism” (in Doudaki & 

Spyridou, 2013) . Bricolage can therefore enable the understanding of how content and form is 

shaped and re-shaped online and depending on platform.  

Steensen (2011) state that ”research about online journalism suffers from a methodological 

deficiency” (p. 321), in the way that qualitative approaches are scarce. He urges for more 

studies where content analysis is combined with qualitative textual analysis of online 

journalism. This research will do exactly that but will go even further in exploring not only the 

online journalistic texts but the news forms of Omvärlden, how they are shaped and re-shaped 

and what this does to the journalistic content.  
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4. Methodology 
In this chapter I will present the methodology used in order to operationalize this study. Firstly 

I will define and motivate the usage of a qualitative study and method. Secondly I will further 

develop the ideas of content analysis. I will continue with presenting how I have gathered, 

coded and presented the material. I will also present a brief understanding of digital magazines 

and the case, Omvärlden. And finally I will shed light on the limitations of the study.  

4.1 A qualitative approach 
I have chosen to conduct qualitative research as I find it most suitable when attempting to 

understand and describe a phenomena in-depth and situated within a specific context. 

Qualitative research allows for interpretation and understanding of not only ”objective nature 

of behavior but also in its subjective meanings: individuals’ own accounts of their attitudes, 

motivations, behaviors” (McIntyre, 2005:127). In this case I have exchanged individuals’ to a 

news organization in order to understand the patterns of said news organization. A qualitative 

approach can furthermore be understood to be a multi-method where one seeks to understand 

”things in their natural settings, attempting to make sense of, or interpret, phenomena in terms 

of the meanings people bring to them” (Denzin & Lincoln, 2005:2). One can achieve this by 

using several approaches that are entailed in the qualitative method, all however involving the 

collection of empirical data (Denzin & Lincoln, 2005). Usually the researcher collects data 

trough ”case studies, personal experience, introspective, life stories, interviews, observations, 

historical-, interactional- and visual texts” (Denzin & Lincoln, 2005:2). Much like quantitative 

research it can aim to study almost anything but tends to place focus on ”meanings and 

motivations that underlie cultural symbols, personal experiences, phenomena and detailed 

understanding of processes in the social world” (Kalof et al., 2008:79).  

In the case of Omvärlden I aim to understand how the content is shaped and need therefore to 

create an understanding of the historical, cultural and current context of the magazine and the 

journalistic field in itself. This will enable me to understand the mechanisms and motivations 

of the magazine thus deepening my knowledge about how the content is shaped, and what 

motivates the changes, nuances and dissemination of the content. 

Furthermore, regarding qualitative research online one can imagine the researcher would be 

more inclined to use a quantitative approach as it has to do with technology. However, 

Kozinets (2010) remind us that despite the fact that the internet is built with numbers its 
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inhabitants are human – therefore putting forward the social, historical and personal context of 

individuals and groups online. Making it evident the possibilities to study human behavior, 

albeit online (Kozinets, 2010).  

4.2 Qualitative content analysis 
Firstly one needs to establish the difference between a content analysis and a qualitative 

content analysis as the latter is a modificated method more applicable to the qualitative 

approach (Ball & Smith, 1992). Prior the content analysis was reserved for a quantitative 

approach and was defined as such by researcher Berelson Bernard: ”A research technique for 

the objective, systematic and quantitative description of the manifest content of 

communication (1952:18). This has however been modified by researchers throughout the 

years in order to be able to apply similar type of methodology that content analysis offers onto 

qualitative material and approach. Thus leading to the following definition: ”Qualitative 

content analysis is more accurately considered a residual category encompassing procedures of 

coding or interpreting communication content that are at variance with Berenson’s strict 

conception (Ball & Smith, 1992:30). As qualitative content analysis still make use of the 

fundaments of content analysis it differs in one significant and specific way – the measurement 

of frequency. Content analysis is concerned with frequency of for instance pre- determined 

categories in a communicating text.. Qualitative content analysis, is also concerned with the 

categorization of data but does not focus on the frequency of data, categories, but rather the 

content in itself, what its existence reveals in the social, cultural and historical context 

(Kracauer, 1952).  

”Qualitative content analysis is the selection and rational organization of such categories as 

condense the substantive meanings of the given text, with a view to testing pertinent 

assumptions and hypotheses. These categories may or may not invite frequency 

counts” (Kracauer, 1952:638).  

Regarding the categorization of the collected data, this can be approached in several different 

ways and there is no specific or pre- determined approach when it comes to qualitative content 

analysis (Ball & Smith, 1992). One looks to discover themes or categories with this approach 

allowing for other approaches to intertwine with the qualitative content analysis as it is a rather 

’free’ form of data collection and methodology.  
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”The presence or absence of a theme might be measured, but not the frequency with which it 

occurs in the data. Second, the arguments for a qualitative content analysis are best read not as 

recommendations for a single alternative technique, but as pointing in the direction of a range 

of methods for analyzing communication content” (Ball & Smith, 1992:29-30). 

4.3 Case  selection 
Several factors came into play when choosing the magazine Omvärlden, one of which is the 

fact that the magazine is quite recently digitalized (omvarlden.se). The magazines presence 

online is only increasing making it an interesting subject to study in order to provide a fresh 

example of tendencies that can be found throughout the media environment worldwide. 

Another reason for selecting Omvärlden is the authors personal connection to the magazine as 

I have worked for the magazine previously and have therefore a historical, cultural and 

personal connection to the material – an entry point supported by Krippendorf, 2004:128:  

”In order to read and interpret texts, or even observe visual images, coders need a level of 

familiarity with what they are looking at that usually cannot be made explicit by any 

instructions”.   

Furthermore, one can argue that the digitalization of magazines are especially challenging as 

the rate of publication is much slower in comparison to tabloids or online newspapers in 

general (Karlsson, 2010). In the case of Omvärlden, the offline magazine was published 5 

times a year making the transition to digital platforms – where the speed of publication and the 

number of digital platforms require different type of material (Peters & Broersma, 2017) –

 especially interesting to study. How has this transition effected the content, if at all. And how 

is the content  emoted on the different digital platforms?  

Omvärlden is also considered distinguished in its field, amongst its peers and also in the 

industry the cover (resume.se). The magazine have won several awards for high quality 

coverage and layout, both in Sweden and abroad (ibid). As a respected journalistic product it is 

extra interesting to understand how they have managed the transition to sole digital existence 

where the challenges of publication differ from offline production. Have they managed to 

maintain there journalistic product and integrity? Have they adapted to the digital platforms?  

In the following chapters I will present how the data was collected, and the process of coding 

and analyzing said data.  
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4.4 Data collection, coding and analysis 
In order to collect the data systematically, a three step approach to the data was established. 

The three steps were established in order to enable a structured overview of the vast material. 

Once the three-step approach was established the coding process and analysis method was 

underway. The three different approaches allow for comparing material in order to extract 

information that provides different perspectives and discerns nuances from the material by 

tackling it from different angles – from a general perspective to a detailed text-analysis. Below 

is a presentation of the three step approach:  

First stage of data collection and analysis:  

1) Comparing the offline paper with the online websites. I choose to analyze the last issue 

of analogue Omvärlden as it is the most recent one. After looking at several offline 

papers I found that the headings and general material was standing features in each 

edition – therefore the choice of using only one paper was justified. Additionally, one 

magazine is approximately 70-pages long. In order to have reasonable amount of data 

one magazine sufficed. When the magazine digitalized they stated that the online 

domains omvarlden.se and omvarldenberattar.se will replace the offline magazine and 

can now be considered the representation of Omvärlden online. Therefore, in the first 

stage of analysis and data collection, I decided to conduct a comparison between the 

offline magazine and the online magazines two web-pages. Here I can compare how the 

magazine is structured, what differs online and offline when it comes to headings, 

stories, focus, imagery, graphics. This first step of analysis allows for a general 

understanding of the magazine and the content they emote and  the news form they 

place themselves within . In the next step of analysis all digital platforms are introduced 

in the analysis process.  

Second stage of data collection and analysis:  

2) In the second stage of the analysis I study all digital platforms of Omvärlden; Facebook, 

Twitter, Instagram and the web-pages. I choose to study what was published on the 

platforms during one full day, the 5th of July, 2017. The date was chosen at random in 

order to have an honest representation of what might be published at any given day on 

the platforms. If I were to choose a specific day it might not be representative of a 

’normal days publication’. However, before deciding on the 5th of July I made sure that 
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something actually was published on each platform on that day – this was the only 

requirement. Further  requirement would run the risk of compromising the data. Once 

this was established I collected the data from each digital platform.  

This stage will provide insight to what is published during one day, how it is  shaped  

depending on the platform and if the content differs depending on the platform it is 

published onto.  

Third stage of data collection and analysis:  

3) In the third stage of analysis I ’followed a story’. By choosing a specific article and 

conducting an in-depth content analysis this will enable me to discern  news forms  and 

therefore create an understanding of how the content is shaped – and if it differs 

between platforms. I choose an article that was firstly published on 

omvarldenberattar.se, knowing that this specific platform publishes longer in-depth 

stories that are considered typical for a magazine. The article is typical for Omvärlden 

and therefore of great interest in order to understand how an in-depth article is 

translated onto social media platforms, if at all. The analysis will enable understanding 

of how the content is shaped depending on platform and if the quality of content is 

effected.  

During the data collection process throughout the three steps I applied a classical approach to 

the coding of the data. Saldaña (2009) suggests the researcher leaves space in the margin of 

ones notes where the coding can begin by stating preliminary words, transcripts, documents, 

analytical memos or anything of similar character. These first notes serve as material when 

creating what Saldaña refers to second order construct in the coding process (Saldaña, 2009). 

Memory is not enough when trying to establish themes and categories from you data, therefore 

the coding process enables the researcher to create structure and operationalize the material 

(Ibid). When I conducted my data collection I wrote down key words, features that where 

prominent on several platforms, features that reemerged on several occasions, visual 

understanding of the material and several other factors that made up my first order construct 

and the first raw material of the coding process. I decided to create an analogue scheme for my 

data by writing on paper what my initial findings were. This approach to coding is supported 

by Grave and Walsh (1998) who state:  
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”Touch the data […] Handling the data gets additional data out of memory and into the 

record. It turns abstract information to concrete data” (p., 145 in Saldaña, 2009).  

This was the case when handling my notes from data collection that allowed for the data to 

”speak to me” (Saldaña, 2009) thus discerning additional data that enabled the coding process 

to further develop. During data collection I applied Creswells (2007) rather simple yet efficient 

approach to the process:  

”I would ask myself during all cycles of coding and data analysis; what strikes you?” (p., 153 

in Saldaña, 2009).  

This key question guided me in the collecting and coding process. In addition to the coding 

process the researcher is suggested to take analytical memos in order to further emerge in the 

data that is collected (Saldaña, 2009). The analytical notes will enable in the coding process 

and is further explained in the following citation:  

”The purpose of analytical memo writing is to document and reflect in: your coding process 

and code choices; how the process of inquiry is taking shape; and the emergence of patterns, 

categories, and sub-categories, themes and concepts in you data – all possibly leading toward 

theory” (Saldaña, 2009:32)  

In the process of collecting data and coding the material I have alongside this process written 

analytical memos that will help me better understand the material. The coding process 

alongside the analytical memos resulted in the data presentation and analytical reflections 

presented in the chapters to come. In some chapters the data presentation and analysis stand 

separately and in others they are intertwined – depending on the nature of the data and how the 

material is predisposed. During all stages of collection, coding and analysis I have let the 

material direct me and speak to me – always with an anchoring in the theoretical framework, 

whether it be implicit in the process of analysis or explicit in the presentation of data.  

4.5 Digital magazines – introducing Omvärlden 
”In magazines, unlike newspapers, the aesthetic treatment requires more attention – the 

magazines are loved and saved because they can be enjoyed, played with and ”felt”. Thus, the 

experience of reading magazines on an Ipad or on the Web cannot escape what differentiates 
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them: the beauty and aesthetic pleasure of consumption. Usability and aesthetics must therefore 

go hand in hand” (Silva, 2011:303-304).  

The paragraph above describes the specific elements that are special for digital magazines, as 

they differ in comparison to newspapers for instance. Focus is not only placed on content but 

also on visual presentation, such as graphics and layout, as Silva states. He goes on by stating 

that when producing online magazines one needs to ”rethink participation and experience of the 

reader, the workflow and the creative process of the editorial and design team” (Ibid). Thus 

stating that the process in order to create content for a digital magazine differs from for instance 

content produced for a newspaper that has a higher publication rate. Silva (2011) claims content 

for digital magazines need to create an ”experience for the reader” (Ibid) through ”greater use 

of hyperlinks” (Ibid) and similar features that enable a full impression.  

It is therefore important when researching the content of Omvärlden to keep in mind it is a 

digital magazine and not a newspaper, although in regards to journalistic integrity, they might 

share similarities. However, when speaking of visual and graphics they should differ from each 

other. 

Omvärlden is Swedens leading magazine on global (and Swedish) development cooperation 

and aid. The mission of the magazine is to spread knowledge about development cooperation 

and its effects on societies, both local and global (omvarlden.se). The offline magazine was 

first published in 1970 and was since then published as an offline magazine until december 

2014. In 2014 the owners decided to shut down the offline magazine and underwent a 

digitalization process. In January 2015 the magazine only existed online on the domain 

omvarlden.se (Ibid). In a press release from Sida the former chief of communication Joachim 

Beijmo expressed that Omvärlden needed to adjust to the digitalized media environment. 

Beijmo stated that the target audience are online at all times, and that Omvärlden needed to 

adjust accordingly (sida.se). He further stated Omvärlden was going to place resources on 

developing the digital platforms and presence on social networking sites, such as Twitter, 

Instagram and Facebook in order to stay relevant and expand their audience (Ibid).  

When Omvärlden first was published in the year 1970, it was called ’Rapport från Sida’ – 

translated ”Report from Sida”. And, as the name reveals, it was a simple paper that reported the 

latest news about Sidas work. In 1985 the paper changed name to ’SIDA Rapport’ (translated 
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SIDA report) and stated the mission was enabling a ”forum for free debate” (omvärlden.se). In 

1994 the paper changed name to the current Omvärlden (translated, ’around the world’ or 

’surrounding world’) with the mission to debate and investigate global development issues. In 

2002 the paper changes format and becomes a tabloid with a stronger focus on news and 

investigative journalism. It is now considered to be a trade publication. In 2009 Omvärlden 

transitions to a magazine with the mission to monitor aid, global development and global 

issues. The magazine is launched with a completely new look and can from this point until 

2014 be purchased in news stands and be subscribed for (Omvärlden, nr. 8, 2014).  

Omvärlden is owned by Sida, a ” government agency working on behalf of the Swedish 

parliament and government, with the mission to reduce poverty in the world” (Sida.se) but 

stands independently from the agency. This means Omvärlden can have a critical approach 

toward Sida and are obligated to investigate the agency from a journalistic point of view 

(Omvarlden.se). When Omvärlden was founded in 1970 until 2009 the editor in chief was a 

Sida employee but has since the transformation of 2009 only hired people with no ties to the 

agency. The magazine is produced outside of Sidas walls since 2009 and onwards (resume.se). 

Sida is financed partly by tax money and partly through aid from the ministry for Foreign 

Affairs (sida.se).  

Since the transformation of 2009 the magazine had five publications per year with content 

created by both in-house journalists and freelancers around the world. It was prior to the 

digitalization process produced by the Swedish think-tank Arenagruppen in cooperation with 

the communication agency Global Reporting. Today, the Swedish communication agency 

Global Reporting are completely in charge of production (globalreporting.net). Currently there 

are five employees hired to work for the paper at different capacities, the editor in chief is 

journalist Ylva Bergman (journalisten.se).  

Today Omvärlden is completely digital. The magazine is divided into two sites, with the main 

site omvarlden.se and the feature site for longer stories omvarldenberattar.se (Omvärlden 

berättar – translated, stories from the surrounding world). Twice a week the magazine 

publishes a news letter and approximately once a month they publish a podcast onto the 

website. Besides from the web pages, newsletters and podcast, Omvärlden are present on the 

social networking sites Facebook, Instagram and Twitter.  
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4.6 Limitations and Ethics 
In this sub-chapter I will shed light on the limitations of this research, problematize my own 

role in the research process and suggest remedies for said limitations and ethical concerns.  

As with all research, there will always be sections that could have been further developed or 

samples that could have been included. But due to time and resources the researcher is not 

always able to fill the gaps. Below follows a listing of limitations of this research and ethical 

concerns.  

1) Regarding the validity of the research it is important to highlight that it does not serve 

as material to generalize regarding the digitalization of magazine, nor does it allow for 

generalizations about the journalistic field and its future in a digitalized world. As it is a 

qualitative, in-depth study the research allows us to understand the specific case that 

has been studied. It helps create context and in-depth understanding about how content 

may be shaped depending on what platform it is published and will therefore say 

something about the studied magazine. These findings can say something about 

tendencies and contribute to further knowledge in the field. If there was possibility to 

expand the research, similar studies can be conducted with other magazines and cross-

comparisons can be made between them in order to further nuance the understanding of 

how content is shaped  when journalistic products undergo a digitalization process.  

2) If the time would allowed the research would have benefited from in-depth interviews 

with the editors of the magazine. This in order to further develop and understanding of 

how the content i chosen, why, and how it is shaped. And ask questions about if they 

actively think about changing the content when publishing on several platforms.  

3) Throughout the study I have used predominantly western researchers and references. 

The context of the magazine is in a western-centric journalistic culture, therefore I 

argue the references are just. However, it is important to be aware of this distinction as 

the references and previous research help shape the outcome and results of this 

research.  

4) In this research I have chosen to combine content analysis with the theory of news 

form. However, should similar studies be conducted researcher would perhaps find 

additional guidance and anchoring in the cross-content syndication theory.  

�35



5) Translation. The magazine is Swedish and so all the articles are published in Swedish. I 

have translated the articles, and texts, to the best of my ability but did not only rely on 

my skill-level. In order to make sure the translations are of good quality I had an editor 

at an communications agency (Global Reporting) – who works with translating articles 

from Swedish to english – double check them.  

6) Regarding the ethical aspects one needs to consider several factors. Regarding 

transparency it did not in this case pose a problem as all material that was gathered are 

from open digital platforms that anyone can access. However, in accordance with 

Berg’s understanding of ethics in research; ”researchers must define for themselves 

what is ethical in research” (2001:54), I kept a dialogue with the editor of the magazine 

so that they were aware of the fact that a researcher is conducting a study of their 

material.  

7) Additionally about ethical concerns, one needs to take into consideration the 

researchers prior engagement to the magazine. I have previously worked for the 

magazine and have therefore an understanding of their aims, the material and how they 

usually choose to shape their content. This can be of great value in conducting this type 

of research but can also guide the researcher toward predetermined ideas as the 

researcher ’knows what to look for’. In this case it is important for the researcher to be 

aware of this during the process and question the choices he or she makes, and as 

important for the reader to be aware of the researchers background.  
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5. Presentation of data and analysis 
In this following chapter I will present the collected data and what categories emerged during 

analysis. These are the results acquired from analysis that provide an understanding of  how 

the content is shaped  and how  this is term effects the content, thus answering the research 

question posed in the introduction. 

The presentation of the results are divided into three chapters with following sub-chapters that 

will provide further insight to the data.  

5.1 Omvärlden – presenting the offline and online magazine
Omvärlden, the analogue paper, offers the classical features of a print magazine. The quality of 

the paper is thicker than the usual tabloid. The articles are longer and the feature material as 

well. On the last issue of Omvärlden, edition number eight, 2014, Isabella Lövin, Swedish 

minister for development cooperation is on the cover, demonstrating the urgency and 

importance of the story. The coloring is subtle in black, grey and white with a dash of yellow 

to place emphasis on the interview with the minister. Besides from the main story, five other 

stories are pushed for in the coverage; an investigative article about the Swedish Red Cross, a 

story about Swedish aid compromised in Palestine by Israeli government, a feature piece about 

homeless children in Nepal, an article recommending non-profit gifts for christmas and finally 

a push to read a column by late Swedish author and opinion-maker Henning Mankell. When 

opening the magazine the reader finds the table of content offering an overview of the 69-page 

issue. The content is placed under seven different headings, them being; 1) Omvärlden 

investigates, 2) Report, 3) Columns, 4) Interviews, 5) Briefing, 6) Culture and 7) Debate. 

Under each heading there are sub-headings that further indicate the nature of the content. In 

newsrooms and amongst journalists it is common to divide a print paper in three different 

parts, the front-section (usually lighter subjects are covered, notifications, brief stories and 

perhaps one, or two, ’heavier’ stories), the mid-section, where the main stories are presented 

(almost always material that is produced in-house) and finally the back-section that is reserved 

for culture pieces, feature material and opinion/debate (Karlsson, 2010). This is the case with 

Omvärlden issue number eight (2014). In the following paragraph I will present an overall 

review of the front, middle and back-sections of the paper followed by a presentation of the 

current online magazine. The comparison of content and presentation of categories will then be 

presented.  
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5.1.1 Content of Omvärlden – offline magazine 
Followed by the table of content the front-section of the magazine starts of by publishing 

readers reactions on Facebook regarding the dismantling of the paper magazine. On the next 

page in the editorial, the editor-in-chief thank the readers for their support and welcomes them 

to start reading the paper online. On the following two pages 10 notifications from events from 

around the world are presented. The notifications are of different lengths, the texts are 

informative and to the point, four images of different sizes are published on the pages 

alongside a graphic map showing where the stories are from – mostly from underreported 

regions. The heading on the following page is ’Omvärlden investigates’ (translated) which 

indicates a different type of text in comparison to the lighter notifications on the previous 

pages. The article is about how Swedish aid organisations are being stopped by Israeli 

government forces when trying to provide aid in Palestinian areas. The article is given a spread 

and it is published alongside a smaller image. The text indicates an investigative tone and 

several critical questions are posed by the author. On the following page the heading reads 

’Omvärlden – numbers’. It is again a graphic page with several numbers in different sizes that 

provide news on different stories from around the world, told very briefly. One example being;  

”7 SEK. The minimum wage in Mexico will be raised by that much as of January 2015. The 

minimum wage will rise from todays 37 SEK a day to approximately 44 SEK by the end of the 

year, reports Equal Times.” (Omvärlden, ed. 8, 2014:12).  

The information is yet again, brief, informative and to the point. The following two pages are 

articles on how the Swedish Red Cross sponsored weapon producers followed by an article on 

the best non-profit christmas presents one can purchase. The following heading is Omvärlden – 

Image, and entails a spread of an image of a factory worker in China, published with a short 

explanatory text regarding the poor work conditions. The front-section of the magazine is 

wrapped up with a column by Henning Mankell, it is highly personal and explicit in 

comparison to what has been presented so far to the reader. This mix of articles indicates the 

content in the front-section is about balancing ’easy’ and informative reads in combination 

with ’heavier’ stories. All stories of ’heavier’ character in the front-section have a connection 

to Sweden, which perhaps is the reason for why they are published in the front of the 

magazine.  
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In the mid-section a long string of heavier articles follow each other. The first is the longest; an 

8 page spread published with graphic features on every page and a timeline. There is a lot of 

’active air’ in the spread, which in magazine print means empty spaces that indicate to the 

reader the importance of the piece, and follows a typical visual for magazines that strive to 

give a serious impression (Karlsson, 2010). The piece is about how former fund-raising 

manager Johan af Donner at the Swedish Red Cross embezzled money for personal gain. And 

how this in term has damaged the trust between donators and NGO’s. The story is embellished 

with several metaphors and the tone differs from the rest of the articles in the sense that it is 

more descriptive. The author starts by comparing Johan af Donner and the events around him 

with Midas, king of ancient Phrygia. The piece goes on to tell the story of his character, his 

past and what drove him to commit such crimes. The potential warning signs are lifted, his co-

workers are mentioned, comparisons with similar crisis in history are lifted and several 

influential people from the industry comment on the events.  

This top story is followed by the interview pushed for on the front page. A two spread 

interview-piece with Swedish minister for development cooperation. The six spreads that 

follow are all part of the mid-section and are either articles, longer notifications or graphic 

features that provide information on specific topics. Each piece has a sub-heading indicating 

the character of the text. However, all pieces share the heading ’Briefing’, which indicates that 

the stories are shorter then the ones before and provide insights of different nature. Following 

sub-headings are listed: Heavy weights in cooperation for development, Atlas (a graphic spread 

of the world-map with information about child-labour in the world), Analysis (a analytical text 

about corruption in conflict areas), Innovation (an article about an invention that enables 

drilling for water in Bangladesh), Nepal (a story about homeless children in Nepal), Youth in 

the world (a follow up story about Bharti, a girl in India striving to study in a university), Post 

2015 (a brief on the millennial goals).  

Finally the back-section is the shortest section providing stories on culture, travel and other 

feature material. The back-section start of with the heading ’Global Journey – traveling in the 

world’, and a travel piece from Cuba. It takes up one and a half spreds and can almost be 

considered a classic travel piece in combination with analytical article about the current 

political situation in Cuba, told through the lives of the locals. It is followed by an image 

coverage from Jordan. Eight images fill up four spreads followed by shorter text explaining the 

images and telling a story about life as a female refugee in Jordan. The following page is a 
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culture piece about a cuban heavy metal band and the struggles of the metal scene in a country 

of heavy censorship. The article is accompaigned by two spreads of book reviews, music 

recommendations and notifications about cultural events around the world. The spreads all 

share the common heading: ’Culture’ with sub-headings; music, books to read, events world-

wide. This is followed by yet another personal column written by a law school student from 

Egypt. The spread that follows is an interview with Francisco van der hoff Boersma, a priest 

that founded Fairtrade. The heading is ’Omvärlden drinks coffee with…” and indicates a laid-

back style of interview, that is more personal and highlights the positive attributes of the 

person that is being interviewed, rather than being investigative. It is published with a big 

picture of Francisco holding a cup of coffee, in black and white. Stains of coffee as a graphic 

feature contribute to a fun loving atmosphere around the spread. Finally, the following two 

spreads share the heading ’Omvärlden-debate’ and are all analytical, debate or opinion pieces 

written by influential people from the industry.  

5.1.2 Content of Omvärlden – online web-pages  

In this chapter I will present the overall content of Omvärlden, online. The chapter that follows 

I will present the comparison between the offline and online paper, presenting categories that 

have been developed throughout the process of qualitative content analysis, and what this 

might say about the news format  and if it has effected the quality of the journalistic product.  

The online magazine has two domains, the main 

page omvarlden.se is the official web page of the 

magazine. The other domain, omvarldenberattar.se 

is a complementary web page where longer, in-

depth articles are published. Visually, 

omvarlden.se shares similarities with its 

predecessor, the offline magazine. However, the 

coloring is different and black combined with 

sharp pink and elements of yellow make up the 

visual coloring of the page. The logo remains the same. At the top of the page there are nine 

headings, them being; Start, News, Interview, Culture, Opinion, Podd, Articles, New in the 

industry, Subscribe. There are numerous amounts of articles under each heading, sometimes an 

�40

Figure 1: image of omvarlden.se

http://omvarlden.se
http://omvarlden.se


article can appear under different headings depending on the character of an article. One 

example being an interview with an artist and human rights activist in Kenya appears under 

headings interview and culture. Overall investigative articles and informative pieces make up 

the most parts of the content on the page. As well as columns by in-house journalists and 

influential people from the industry. Feature material is mostly reserved for 

omvarldenberattar.se. Graphics are reoccurring on the web-page with fact-boxes and 

illustrations. However, most parts of the articles are published alongside images, at least one 

but almost always two. The articles often link to other articles from the web-page and on 

occasion the hyperlinks are external. The articles also link to social media platforms.  

On the top of the starting page of the main web-site one finds a so called scroll, images that 

rotate and are linked to the main article. The scroll entails five articles at the time of this 

research (26 July, 2017) and the following articles are presented as top stories: 1) India and the 

struggle against climate change, 2) Young adults living in occupied Palestine, 3) Lundin Oil’s 

damage in the Amazon region of Brazil, 4) Islamic rebels in Mali and 5) Maternal health in 

Laos. All the articles link to the second domain, omvarldenberattar.se and are all in-depth 

articles.    

The main page, omvarlden.se, link to several different types of articles, columns, culture pieces 

and interviews on the right hand side of the page. When scrolling down the reader finds images 

with shorter texts that both link to the full article. At the bottom of the page the reader finds a 

short description of Omvärlden and contact information.  

The second page, omvarldenberattar.se, translated 

Omvärlden tells [a story], is completely dedicated 

to longer stories that are all published with visual 

aid, graphics, interactive features, moving picture, 

sound and text. It differs from the main page both 

visually and in terms of what type of articles are 

published. The image (figure 1) shows the home 

page of the website on the 7th of August 2017. If the reader scrolls down another full size 

image appears that links to the story. To read the story one has to press the button below the 

title and is redirected to the full article. When scrolling down a specific article different 

features appear that help emote the story, some examples being, sound clips from interviews, 
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music, diagrams that are filled in when the reader scrolls down, images that replace each other 

or short videos embedded in the texts. The text is still the main feature but is strongly 

supported by the interactive material mentioned above. The articles are of descriptive nature 

and are allowed to take up space and resources in terms of graphic imagery and space.  

5.1.3 Comparing the content  
In this chapter I have adapted the concept of news forms  in a broad sense, by creating an 

understanding of the context in which news form  appears  – online and offline. And discerning 

the general forms  that are created as a result of context. Therefore I have shed light on the 

tangible forms  such as visuals, graphics, layout and type of articles. 

When looking at the offline and online editions of Omvärlden one can discern several features 

that have been translated from the offline version to the current online paper. And other 

features that have been excluded, and finally new ones that have emerged. In the following 

chapter I will present the categories that emerged when studying the content and what they 

might say about the digitalization process and how it has come to affect the content.  

The data presentation shows that Omvärlden has in several areas strived to maintain several 

elements of the offline magazine. The texts produced on both offline and online magazines are 

varied – interviews, in-depth pieces, brief articles, culture pieces. However, the offline paper 

offers a tangible opportunity to provide the reader with a more coherent narrative. What 

articles are published in what order is of high importance in the offline magazine whereas the 

online magazine does not provide the same opportunity of coherency in communicating the 

whole package. However, the online magazine use coloring, visual effects and graphics in 

order to create a coherent product and manage to emote a coherent body of work. When it 

comes to text production and content it is evident that the online magazine has succumbed to a 

fragmented type of journalists as coherency in storytelling seem to be more difficult to 

achieve. However, the online magazine, counteracts this development by using hyperlinks that 

redirect the reader to other pieces within the web-site, and sometime external sites. This way, 

they can create a sense of coherency, if not visually at least in communicating content that are 

linked to each other.  

Additionally, when it comes to brief stories and notifications, these were more prominent in the 

offline magazine as they helped create variation in the order of publications. On the online 
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magazine the need for variation is perhaps not as urgent as the reader is not dependent on 

chronological order but can choose what piece to read at will. And so, the notifications and 

numbers are not as salient on the online platform. However, they do incorporate ‘boxes’ of 

brief information published alongside longer articles, thus enabling an easier read if that is to 

the readers interest.  

The feature material in general has a stronger presence in the offline version with culture-

pieces, travel articles, book reviews, music recommendations and schedules for cultural events 

around the world. This content seem to be less prioritized online and articles of more 

informative character, op-ed pieces, debate and scrutinizing pieces makes for the main content 

on the online platform – indicating a shift in priorities. However, the ‘lighter’ content may not 

completely be excluded but is relocated to Omvärldens Social networking sites rather than the 

main website, thus adjusting their content to different platforms. This phenomenon is further 

explored in the second analysis.  

A prominent example of how fragmentation online is evident is when comparing the main 

article, the 8-page spread with similar content online. It seemed there was no article online that 

was of same length and character online as it probably is too long to publish on the main web-

page. However, similar pieces were found but shorter and separated and finally published 

under different headings. All articles linked to each other thus attempting to create coherency 

despite the fragmented nature of publication online.  

In regards to feature material and image-pieces these were not encountered on the main web-

page, however the second domain Omvarldenberattar.se provided the full-length stories that 

the main page did not publish. Here in-depth pieces that spread across the screen accompanied 

by a large amount of high quality images, numbers, graphics, visual aid and videos all shaped 

the content to a coherent and magazineesque story. Much like the 8-spread article offline or 

image-piece from Jordan. Again, making evident the fragmentation online. Although, on the 

actual page of omvarldenberattar.se little material is fragmented as the pieces are long and 

spare no expense in storytelling and expressiveness, thus creating a contrastive counterpart to 

the main web-page. The main web-page seem to be more like a newspaper and less like a 

magazine, however with the complementary web-page that publishes classic magazine pieces 

with incorporated digital elements, one can argue they complement each other and in 

combination is a very similar digital version of their offline predecessor.  
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Some elements are, because of the nature of publication, impossible for the offline paper to 

make use of. For instance, interactive graphics, sound and videos are exclusive for digital 

publishing. Also, commentary sectors of articles online and the option to share articles to 

social networking sites are additional elements that the offline magazine could not make use 

of. However, despite the fact that the offline magazine can not use these features – they have 

lifted the voices of the readers in the first pages of the paper thus creating a sense of 

community much like the ones that can be found on social networking sites. The comments are 

taken from readers reactions and comments from Omvärldens Facebook-page. Also, the offline 

magazine play around with graphics, coloring and space thus giving a creative impression even 

though they cant use video, sound and linking alternatives found online.  

5.2 Omvärlden on Social media – publications on July 5th 
In the following chapter I will present the data collected from the digital platforms, Facebook, 

Twitter, Instagram and the web-page. On the 5th of July, 2017 Omvärldens digital platforms 

were all active but to different extents. The data collected will demonstrate what type of 

content is prioritized depending on platform, if there are any similarities between the content 

published or if they differ. The screenshots demonstrate what is published from each platform 

during the 5th of July 2017. The comparison between the different platforms will be presented 

alongside the presentations of the data collected from the platforms and in the final chapter a 

summary, alongside a presentation of categories  that have emerged will conclude this chapter 

of the analysis.  

5.2.1 Omvärlden on Facebook  

On the 5th of July, 2017 one could find eight posts on Omvärldens Facebook wall. Below is a 

listing of said posts and what they entail. Alongside each listing is a screenshot of the post in 

order to further present a visual of the posts. The listing is presented chronologically with the 

first post of the day, until the last. The context in order to fully understand some of the posts is 

important. Every year a week of debate of political nature is organized in Almedalen, Gotland 

in Sweden. ” The parliamentary parties each have a day in the week according to a rolling 

timetable” (almedalsveckan.se). During this week Swedens opinion-makers, politicians, 

journalists, NGO’s, business sector and large parts of civil society gather to debate current 

political situations. Swedens most prominent newspapers are often always there and 

Omvärlden has had a standing appearance for several years. The workforce of Omvärlden 
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arrange workshops, lectures and seminars about Sweden and global cooperation development. 

They invite influential speakers and arrange what they are most known for, ”Confess your 

global anxieties”, where everyone are invited to share their thoughts on global issues, 

currencies and tendencies in society that might worry them (Omvarlden.se). On the 5th of July 

the week in Almedalen was underway, therefore several posts are about the events arranged by 

Omvärlden during this week.  

1) An image of Swedish journalist Claes JB Löfgren, and a 

citation next to his portrait translated to: ”Trump; never have I 

ever been this excited to see a politicians next move”. The image 

is published with a text that encourages people to take part of a 

workshop or lecture where a panel of guests, including Claes JB 

Löfgren, will discuss Global development. Time and place is set 

and the post is made personal by incorporating a feature of 

action in the post – ”Omvärlden is reading The disaster diaries: 

How I learned to stop worrying and Love the apocalypse”. The 

post is liked by 10 users on Facebook.  

2) A link to an event created by Omvärlden with the following 

text attachment: “Last night tonight!  What gives you 

#globalanxiety and how do you cure it?” The event is posted 

with an image, a collage, of influential people from the industry 

expressing their ‘global anxiety’. One is for instance saying 

“Trump and the climate gives me anxiety”. The post is liked by 

3 users.  

3) A video of Omvärlden reporter Björn Widemark interviewing 

Jessica Poh-Janrell from Concord, an NGO working with EU’s 

global development policies. The attached text translates: ”Is 

Swedens foreign policy really that feminist? We interview 

Jessica Poh-Janrell from Concord who has investigated the 

political environment. A new report from 19 organisations from 

civil society indicate that Swedens feminist foreign policies have 

been crucial for women and girls rights. At the same time the 
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Figure 2

Figure 3 



report shows that the government involvement in two areas hinder the feminist foreign 

policy agenda: in migration and weapon export.” The clip is shot in Almedalen and 

received 43 likes, 4 shares and two comments. 

4) A post linking to an article on the web-page. The article has 

an attached image of a man sitting in a forrest. The article 

attachment is published with the following translated text: 

”Are we eating up the future? The rigorous expansion of the 

global food industry has increased the vulnerability of 

agriculture in many developing countries. A variety of crops 

and more power to small-scale farmers are some of the 

solutions discussed in Almedalen.” The post received 4 likes.  

5) A similar post to the one presented first, figure 1. An image of 

Swedish actor Emil Jensen and a citation that translates: “I cure 

my global anxiety by de-centralizing it to smaller regional 

anxieties”. The image is posted with a attached text that follows: 

“Yesterday Emil Jensen talked about antirasism and how to act as 

support in order to cure one-anthers world anxiety. TODAY 

between 6.00 – 7.00 we will talk about the imbalance of power!”. 

The post received 12 likes and one heart reaction.  

6) A post that links to a Youtube video that is a live airing of a 

lecture arranged by Omvärlden in Almedalen. The post is a clip of 

the panel discussing development cooperation; it is 11 minutes 

long and has to date 417 views. The post has an attached text that 

translates: “WE ARE LIVE. The last part of our success-seriers 

‘cure your world anxiety’ is now live at 06.00. Today with Bob 

Hansson, Ulrika Modéer and Claes JB Löfgren. Theme of the day: 

imbalance of power. Tune in!” The post received two likes.  

�46

Figure 4 

Figure 5 

Figure 6 



7) The following post is an image of the same panel mentioned 

above. The image portraits two participants from the panel 

discussing, and in the background one sees a screen spelling out 

the words: “Cure your world anxiety”. The image received zero 

likes or comments. The text attached to the post translates: 

“Therapy is in session with Ulrika Modeer and Clear JB 

Löfgren!”  

8) The last post of the day is a video from the same event 

mentioned above. It links to an eleven minute long clip of 

Swedish poet Bob Hansson on the stage of the event talking 

about good deeds and how they may help in creating a better 

world. The text that is attached to the post reads: “Good in the 

world! With Bob Hansson you can cure you #worldanxiety”. The 

post received 48 liked and 10 heart-reactions, 17 shares and 3 

comments.  

5.2.2 Omvärlden on Twitter  

On the 5th of July, 2017 Omvärlden posted a total of 48 tweets during the full day. The tweets 

are of different character and I have therefore divided them into four categories that emerged 

during the content analysis process; 1) Tweets posted with images, 2) Retweets done by 

Omvärlden where they have been mentioned by an external actor, 3) Tweets with the hashtag 

#fempol regarding a specific topic and 4) Tweets about the lecture in Almedalen.  

The first category – tweets posted with images – a total of 10 posts can be found on July 5th. 

All but one image has to do with the lecture that Omvärlden held during Almedalen - the 

annual political weekly meeting in Sweden introduced in earlier chapters. The images are the 

same as can be seen in figure 1, 2, 5 and 7 in the previous chapter. Additional 4 images are of 

the panel that held the lecture during the week in Almedalen. The texts posted with the images 

were either an introduction of the panel or an invitation to come to the lecture with information 

about time and place. The following is an extract of the texts that were tweeted alongside the 

images:  

“Third night in a row and the seats are full in #almedalen”  
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“Let’s begin! Cure your #worldanxiety”  

“Soon in the therapist couch #worldanxiety #almedalen with @ulrikamodeer @claesjb 
@ylvaberg” 

“Bob Hansson cures you world anxiety together with Claes JB Löfgren and Ulrika Modéer 
tonight on stage at 06.00 – 08.00 in Almedalen”  

All posts besides from one had to do with the lecture in Almedalen. One post was a link to an 

article on the web-page. The same article mentioned in the previous chapter, figure 4. The post 

is tweeted with an image of a man sitting in a forrest and the following text attached: “Are we 

eating our future? The global food industry has increased the vulnerability of agriculture in 

many developing countries.”  

The second category – Retweets by Omvärlden – a total of 14 retweets were found. The tweets 

were all regarding the lecture. The actors who tweeted about Omvärlden were NGO’s, panel 

members or opinion-makers. Examples being the NGO’s Afrikagrupperna Plan international 

Sweden and We Effect. Examples of retweets are the following:  

“During this lecture 4 girls will die due to unsafe abortion @linde_hans #fempol #concord 
#Almedalen” 

“Cure your #worldanxiety. Sounds like an interesting lecture! #Almedalen”  

“@UlrikaModeer in the therapist couch. This means that the world’s anxiety should be cured. 
@claesbj @omvarlden #Almedalen” 

The third category – tweets posted with the hashtag #fempol – counted a total of 10 tweets. 

This had to do with a discussion about Swedens feminist foreign policy and what affect it 

potentially has. The topic was hotly debated due to a report that had been released during the 

days of the political week in Almedalen. An interview with Swedish diplomat Annica Söder 

was conducted and several tweets mentioned her, either referring to the interview or posing 

critical questions to either her or regarding the subject in general. An extract from the tweets 

within this category:  

“The government replies: ‘we wish there were more feminist parliaments in Europe #fempol 
#almedalen”  

“Annika Söder: feminism is not necessarily the same thing as pacifism #fempol #Almedalen”  

“Annika Söder, the department for foreign affairs shed light on why #fempol should be more 
salient in texts from the UN, but are not getting enough support from other members # 
Almedalen”  
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In the last category – tweets about the lecture in Almedalen – a total of 14 tweets were found. 

All of wich refer to the panel, quoting directly from the discussion and posing general 

questions to the public. The tone is generally one of debate and below an extract exemplifies 

the tweets within this category:  

“Tell us what you do to cure your #worldanxiety and we will talk about it on stage in 
#Almedalen”  

“More nuclear power, the cure to #worldanxiety? #Almedalen” 

“Unlike Claes I am not looking forward to Trumps next move @Ulrikamodeer #Worldanxiety 
#Almedalen”  

“#Worldanxiety is a way to make a change #Almedalen”  

“How can we be nice to each other in this day and age? #Worldanxiety”  

Finally the findings show that the following hashtags were used in almost every tweet: 

#Almedalen #Worldanxiety #fempol, and that relevant members of the panel or people that had 

been interviewd regarding feminism in European politics were tagged in the majority of 

tweets.  

 

5.2.3 Omvärlden on Instagram  

On the 5th of July, 2017 Omvärlden posted one 

picture on Instagram also connected to the events in 

Almedalen. It is an image of panel members Ulrika 

Modéer and Claes J.B Löfgren talking to each other 

on the stage at the event. The post received 27 likes 

and the following text was written in combination 

with the posting of the image: “Ulrika Modéer and Claes JB Löfgren are talking therapy at 

Almedalen! #almedalen #worldanxiety”. Figure 9 shows a screenshot of the image posted on 

Instagram.  

5.2.4 Omvärlden on the web-page  
On the day of data collection, the 5th of July, Omvärlden published only one article on the 

web-page Omvarlden.se. The complementary web-page, omvarldenberattar.se, posted nothing. 
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The article was posted under the heading ’news’ and was a informative piece about a recently 

released report regarding the expansion of the global food industry and the effects it has on 

local farmers in developing countries. The text incorporated two hyperlinks, linking to two 

different articles within the web page of Omvärlden. The first half of the article is information 

about the report and the general situation today regarding the expanding food market. The 

second half of the article is a referendum of a panel discussion in Almedalen where the 

members of the panel talked about global development in relation to the issue with local 

farmers and global food markets – showing the reporter was in Almedalen when writing the 

piece. The article is published with an image of Zalakamka Hume, a farmer from Cameroon, 

sitting amongst the leaves of his crops. The title of the article translates: ”Are we eating up our 

future?”.  

5.2.5 Comparing the content from social media  
In this section forms  appeared in a more general sense. Again the context can be considered a 

news form  in itself that opens to different approaches to packaging the material of Omvärlden. 

Every platform allows for different types of news forms  and the comparison below will 

answer how the content is presented depending on digital platform.  

What emerged during the one day data collection is the usage of the different platforms and 

therefore how the content is formed . Important to remember is that this sample perhaps is not 

representative of the content in general but provides an idea of how Omvärlden use the 

platforms in order to shape the content. On this particular day Omvärlden held an event, a 

lecture, in Almedalen making it for most of the material on the platforms. Twitter was 

diligently used and the content was shaped  in line with the logics of the platforms interface. 

Short sentences, live updates, images and commentary. On this particular day the usage of 

Twitter proved most efficient, however the content might not be representative of classic 

journalistic content. The platforms seem to blur the lines between advertising the magazine in 

itself and communicating the articles produced by them – proven on the 5th of July. This 

development was stated by Kormelink (2014) who stated that media organizations have 

succumbed to social media logics as wells as placing high focus on classic journalistic 

storytelling therefore finding offline and online logics intertwining. A statement proven by 

Omvärldens publications on the 5th of July to some extent, as they communicated the events of 

Almedalen, whilst publishing articles and reporting framed in videos.  
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Regarding Facebook, this platform seem to have shaped  the content in a marketing format. 

The posts served the purpose of ’hyping’ an event hosted by Omvärlden and briefly 

communicating newsworthy data incorporated in some posts. Again, proving Kormelinks 

(2014) to be right about the intertwining of logics.  

The interface of Instagram seemed to disable the story and was not use to a large extent on the 

5th of July. Perhaps this has to do with what type of formations  one usually finds on Instagram 

– imagery and captions of documentary character with personal undertones. The packaging and 

emoting  of the events on the 5th of July did not go in line with the preferred logics of 

Instagram leaving the other platforms more relevant to Omvärlden on this particular day. The 

website had similar issues on this day as it does not provide the same opportunity to shape  the 

content in a rapid way that give the reader a sense of presence.  

Karlsson (2010) argues that media today are guided by the logics of multimedia storytelling 

with usage of imagery, graphics and videos. On all social networking sites of Omvärlden on 

the 5th of July the usage of imagery, videos, emoticons, tags and hashtags proved that 

Omvärlden shapes their content in alliance with the logics of multimedia storytelling. 

Furthermore Karlsson (2010) claims digital journalism shape the content several other ways; 

length of stories, interactive framing and publication on multiple platforms. This is the case on 

the 5th of July as the same events are conveyed on several platforms, some of which invite 

interactive participation with the usage for instance tagging, hashtags, links and comments. 

However, the website has not entirely succumbed to this logic as they uphold classic 

journalistic structures to an extent.  

What can be said about the quality of the content? Even though the content seem to be shaped 

after the different platforms requirements to some extent, do they still manage to provide the 

societal purpose of classic journalistic content. Are they informing society? Are they mediating 

for political actors? Are they acting as a public representative? Are they positioning themselves 

as the main vehicle of communication between governors and governed? (Schudson, 2000:58 

in Peters & Witschge, 2015:22). In a sense Omvärlden manage to uphold these criteria based 

on the data gathered on the 5th of July. They inform about the events from Almedalen, 

however place most emphasis on their own lecture which can be seen as unethical through the 

lens of classic journalistic praxis. They do manage to mediate political actors and to some 
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extent serve as a public representative by lifting several different voices and opening the 

debate about development cooperation.   

5.3 Following a story 
In this section of the analysis I will present an article that has been published on all digital 

platforms of Omvärlden. The data presentation and analysis will be intertwining in the 

following chapters, and the last chapter provides a summary of comparisons of the content 

from the different platforms. How the story is shaped  depending on platform will be lifted and 

the different categories that emerged during the content analysis will be presented.  

5.3.1 The story 
The article is about childbirth and reproductive rights in Laos, in South east Asia. It is written 

by journalist Per Liljas and photographer is, Jonas Gratzer. The story follows a young women, 

Chien, who is expecting, her husband who lost his wife before Chien to childbirth 

complications and midwives who struggle with balancing modern medicine routines in a 

culture that is hesitant to change. The title of the article translates: ”The fight over the uterus” 

with the following paragraph that translates:  

”Chien is worried about giving birth, she thinks about what happened when she was born. 

Still, everything has gotten better in Laos, women have even started to share that they are 

pregnant. But her newly found stability is challenged by the United states withdrawal of aid – 

and it’s women like her who pay the price”.     

The piece brings up the complications of childbirth in developing countries, and in rural areas 

specifically, exemplified with the village Asing Saneh in Laos. Only ten years ago the villagers 

received no obstetric aid, maternal health check ups or birth control. Now as the economic 

growth has increased, and with the help of United Nations Population Fund (UNFPA) small 

clinics can be found in the countryside of Laos and 1700 midwives have been educated and are 

currently working in these clinics. The midwives are trained in reproductive health, birth 

control and assist when dealing with unwanted pregnancies. Despite the progress that has been 

made maternal health issues in Laos, and other developing countries, are facing daunting 

difficulties.  

One of these difficulties, the articles articulates, is combining modern health care with the 

ancient traditions in Laos, who does not always allow for modern medicine to interfere. The 
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midwives have to learn new languages and adjust to hierarchies and traditions. UNFPA are 

looking to expand their work with the midwives and clinics but are hindered due to reduced 

fundings from both Europe and The United states. The article states that European aid is 

limited due to the regional ’crisis of refugees’ and The USA – the worlds largest contributor to 

health aid – is being dictated by the policies on abortion.  

When Donald Trump took office he announced that all fundings going to UNFPA and similar 

organisations, that inform about or perform abortions, will be cut off. His three republican 

predecessors have all acted on to the same policy, in accordance to the Mexico-City Policy, 

more known as the gag-rule. The Gag-rule is a policy forbidding organisations to inform about 

abortion or perform them. Nine billion american dollars are redistributed leaving the aid 

industry in chock. Organizations working with sexual and reproductive health are forced to 

shut down. Abortion opponents support the changes claiming the resources could now be used 

to set up more clinics and educate more midwives. These claims are lifted in an interview with 

Helena D’arcy, secretary for the catholic movement Respekt. The article also lifts that 

unwanted pregnancies, amongst women ages 15-19, are the most common cause of death in 

developing countries. UNFPA has been accused by abortion opponents of performing abortions 

when in fact they inform and educate on maternal health, birth control and reproductive health. 

Due to the cut back from United States aid UNFPA shut down recently open offices in Yemen, 

Syria and Iraq. And have started dismantling in Laos as well. The article states this 

development will lead to fewer educated midwives, more unwanted pregnancies and an 

increase of deaths due to pregnancy.  

The article states that Sweden is opposing the recent developments and intend to fill the gap 

left by the Mexico-City policy by relocating resources to maternal health programs in 

developing countries.  

5.3.2 What news forms can be discerned when following a story?  
The article was first published on the web-page Omvarldenberattar.se on the 17th of June 

2017, from there it was pushed for on all social media platforms – at different capacity. The 

main web-page, omvarlden.se, push for the story as well but directly link to the second 

domain. How the story was formulated  differed depending on platform, a large part 

contributing to this is the fact that each platforms interface requires a certain type of content 

packaging . However, what photos, videos and text Omvärlden choose to publish are in their 
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hands, thus saying something about how they best see fit shaping  the content depending on 

platform. Below is a presentation of how the story was packaged from each platform starting 

with Omvarldenberattar.se.  

Omvarldenberattar.se 

From this platform one can discern several categories, in this presentation the following 

categories where salient as the content analysis was underway: Text, layout, image, video, 

graphic, sound. The presentation and analysis below is divided according to the categories 

mentioned above, starting with the text.  

Text – The most salient tones of reporting  that emerged when conducting the content analysis 

are: descriptive and storytelling. The in-depth article was started with the title ”The fight over 

the uterus” indicating a struggle, a possible dichotomy and that several actors are involved. 

The uterus symbolizes the female agenda and is a metaphor for female rights. The title follows 

by the summarizing and introductory text that follows: ”Chien is worried about giving birth, 

she thinks about what happened when she was born. Still, everything has gotten better in Laos, 

women have even started to share that they are pregnant. But her newly found stability is 

challenged by the United states withdrawal of aid – and it’s women like her who pay the 

price”.     

The introduction is instantly made personal by introducing Chien and lifting her feelings. It is 

balanced by giving a context of Laos, placing the piece in a geographic area and finally 

situates in the newsworthy data about the US – thus balancing soft, personal data with harder 

fact and news.  

It goes on by having a descriptive, personal and rather dramatic tone that generally connotes to 

in-depth articles and magazines of such character (Silva, 2011). The text that followed the 

introduction exemplifies the tone of descriptive, dramatic and personal:  

”Speakers make a rumbling sound as the music comes to life. Luk Thung rythms dance over the 

village of Asing Saneh, made up of a couple of hundred set-up houses alongside the dusty 

roads of central Laos. A wedding awaits – an opportunity to rejoice for the villagers in the 

countryside most often characterized by struggle and hardship. The district was bombed 

during the Vietnam war. Today it is one of the poorest regions in the country. The boundaries 

between new life and death are subtle. Khamtay Keolabo lost his first wife in a cot.”  
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The bold sentence is to place emphasis – thus enabling a dramatic undertone in the storyline. 

Descriptive words such as rumbling, dusty, struggle, hardship, poor, create a visual for the 

reader in order to set the tone and character of the village. They make the reader feel presence 

and also indicates that the journalists are ’on the ground’, thus indicating a level of seriousness 

and journalism of high quality (Peters & Broersma, 2017). The text goes on by introducing the 

cases, Chien and her husband, who embody and represent the general storyline about maternal 

health. It gives a personal point of entry, and the citations help move the story in a forward 

direction, exemplified with one of Khamtay Keolabos citations:  

”The nearest clinic was an hour away with motorcycle. But we didn't have a motorcycle so she 

bleed to death.”  

The journalist anchors from this citation and uses it as a gateway to shed light on maternal 

health care in developing countries in general, and also provides a background about Laos. The 

tone changes from descriptive and personal to informative and to the point – exemplified by 

the following citation:  

”Many Laotians share Khemtays experience. 10 years ago there was basically no access to 

maternal health care or contraceptives. Since then the countries economy has turned to the 

better and several small clinics have opened throughout the countryside. With the help of UN’s 

populations fund UNFPA, 1700 midwives have been educated and are manning the clinics.”  

Again, the bold sentence indicate emphasis, showing that the hard fact is of interest here and 

that information about the midwives will be further introduced, can be assumed by the reader. 

The tone is informative still and the text introduces a recent study from the medical journal 

The Lancet, about how dangers of pregnancy in developing countries can be hindered. The 

report is recent, thus showing high newsworth and the sources introduced in the text are 

multiple and of different character – thus showing rigorous research has been undergone by the 

journalist. This is what differs a magazine article from tabloid papers, that the in-depth articles 

are longer and take longer time to write (Silva, 2011) and with this text Omvärlden are 

positioning themselves in the genre of magazines. Here the text breaks with an image, that will 

be further analysed in the paragraphs that follow, and the next case is introduced with the 

following citation:  
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”Midwife Kienthong Prasith in the village Phonmakmy is on maternal leave, but villagers still 

seek her up, where she is sitting and rocking her baby on the steps of her house – she never 

says no to anyone. A little boy is given IV bu the keeps tearing it out, and a women is waiting 

patiently for a consult.  

– It has always been my dream to help others”.  

The tone shifts again from informative to descriptive and personal. The description lets the 

reader know that the journalists are in fact there and the description of what is going provides a 

sense of urgency to the reader – that what is being described is in fact happening right now. 

Here another image breaks the texts fluency and the paragraph that follows goes on in a 

descriptive manner by quoting Kienthong Prasith whilst informing about the difficulties of 

being a midwife performing modern medicine in a traditional society. Another image breaks 

the texts and the following paragraph leads the reader to what in journalism is called ”the 

thing”, the news (Karlsson, 2010). The tone is again informative and Donald Trump and the 

Mexico City-policy is introduced. Europe is mentioned briefly but emphasis is placed on The 

US – thus making the nation a ’heavy weight’ in this context. This creates a dramaturgy of the 

struggling and misunderstood organisations such as the UNFPA versus the chocking and 

inhumane USA. Here the journalist lifts voices from anti-abortion movements such as Respekt, 

who argue in favor of the Mexico City-policy. The text in itself however, counters these 

arguments with facts about the urgency and need of organizations such as UNFPA making 

visible a bias. Again, an image breaks the text.  

Following paragraph is informative about UNFPA and their work, lifting voices of the 

organizations manager. This goes on with general information about the effects of the Mexico 

City-policy and number and other ’hard facts’ are presented. In the end of this section a 

Swedish voice is lifted, Pia Engstrand, Sidas representative for health and sexual and 

reproductive rights. She is quoted:  

”This is a matter of life and death and the US are gambling with the lives of the poorest”  

This citation poses as a gateway to the Swedish context that entails the following paragraph. In 

journalism giving the reader relevance by geographically and contextually including the 

country if origin heightens the readers interest and provides relevance (Karlsson, 2010), this is 
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an example of how this piece incorporates Sweden in order to provide higher relevance and 

interest. An image breaks the text again.  

The Swedish context is presented, showing a united front from Swedish politicians that are in 

favor of UNFPA. The journalists lift a Swedish initiative and finally ends the piece by landing 

where the article first started and going back to the descriptive tone and sense of presence:  

”In Asing Saneh the women have gone down to the lake to fish, or are sitting in the staircases 

and weaving. Chien has a visitor. She is lying down on her back with her shirt pulled up while 

midwife Phanmaha Nengthilath measures and applies soft pressure to her belly. They have 

been seeing each other a lot lately as Chien has been feeling uncomfortable. The risks are 

constantly present. When Chien herself was born she was so small and still that her mother 

nearly left her in the woods.  

 Phanmaha’s face shines up.  

– Aah, its moving!  

Chien smiles and relaxes. Her baby is fine, therefore everything is fine.”  

This last scene leaves the reader with a good albeit bittersweet, sensation. The paragraph 

stylistically ties the knot by ending where we started and providing a sense of anchor-ship. 

Chien and Phanmaha are given central roles and their voices are highlighted throughout the 

text. It is personal, descriptive and dramatic – connoting a classic in-depth piece that plays on 

the readers heart strings without running the risk of being sensational as the piece is supported 

by informative, ’hard facts’.  

It is also made evident that the text alters between personal storytelling and informative data. 

The cases humanify the story and provokes feelings from the reader. Whilst the informative 

pieces provide understanding of the situation and context. A large number of the ’hard facts’ 

such as numbers and statistics stand independent from the main text as they would have 

bothered the natural flow of the text making the story to ’heavy’. This information was 

however presented in text boxes under images, or made into graphics that was presented 

throughout the text when the reader scrolled on the web-page. This leads us to the next 

category of the analysis from the article published on omvarldenberattar.se:  

Graphics and layout – A total of 4 graphic elements appear in the article as the reader scrolls 

down the page. The first graphic element is a map of Laos and the neighboring countries. Laos 
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is colored in pink and the neighboring countries in black. It is published alongside an 

informative text with general facts about the country, such as constitution, capitol, year of 

independence, inhabitants and average age.  

The second graphic element are two pie-charts that appear and are ’filled in’ as the reader 

scrolls, therefore giving movement to the page. Above the pie-charts is a text published in bold 

letters in pink and white reading: ”830 women die every day due to complications caused by 

childbirth” The statistics that follows read the following: ”99 % out of all maternal mortalities 

happen in developing countries” and ”83 % out of all deaths can be prevented with the help of 

a midwife”.  

The third graphic element are horisontel bars with statistics – the bars are black and are ’filled 

in’ with pink coloring as the reader scrolls. The text above the bars read: ”In 25 years maternal 

mortality has decreased with…”. The first bar reads 78 % in Laos, the second one 44 % in the 

world and the third, 50 % in Sweden. The statistic indicate the nature of the text and general 

point of entry in journalism; in order to create relevance the country of origin is lifted so that 

the read feels a connection and is provided with a reference. Much like the main text, starting 

in Laos, informing about the world and finishing in Sweden.  

The final graphic elements are two buttons that run alongside the whole article and can also be 

found in the bottom of the entire piece – a Twitter and Facebook-share button.  

Regarding the layout there are several elements that contribute to creating a complete image. 

For instance, the colors white, black and pinka recurrent throughout the article and also 

correlate with the colors of the main web-page, thus creating a red thread and consensus. The 

beginning of the piece is made salient by having two starting sections colored with a black 

backdrop and the text running in the middle of the text in white. The rest of the text is more 

classic with a white backdrop and black text. The importance of the text is created by placing it 

in the central of the page at all times, with spacing between the lines and active air indicating 

an aesthetic ambition that is common in magazine praxis (Silva, 2011). Other elements that 

contribute to the overall imagery and visual effects are the bolded texts in-text and that every 

new section start with a capital bold letter that is much bigger than the other letters. The bigger 

letter indicates it is the start of a new paragraph and also a way to visually show the reader that 

new piece of information will be introduced. This is achieved not only by the letters but in 

combination with images that ’break’ the text, graphic elements and colored brackets.  
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 Videos, Sound and Images– There are three very short videos incorporated in the piece, that 

have been presented under the image-heading. The first video is accompanied by a sound loop 

of indistinctive chatter in the background and vague sounds of wind blowing and birds 

chirping.  

The concluding remarks regarding the publication of the story ”The fight over the uterus” is 

that it, despite the several digital elements, can be considered a ’typical’ in-depth piece that 

could have been published offline in a glossy magazine. It follows the logic of journalistic 

storytelling, as have been stated throughout the data presentation above. However, since it is 

digital it enables features that are not possible offline. Movement, sound and graphics all lift 

the story into the digitalized logics where platforms intertwine and co-create a full impression 

of the piece – one example being the constant reminder, urging the reader to share the story on 

social networking sites. Even though these features are incorporated and enabled by the digital 

platform the text in itself, the framing of the content, is still rather classic and upholds 

journalistic integrity by for instance: naming all people in the images, using several sources, 

lifting hard facts and personal cases, having a descriptive tone (Kovach & Rosenstiel, 2007; 

Kawamoto, 2003). Also, in the sense that Omvärlden provides a platform for the 

underrepresented whilst scrutinizing the decisions of the establishment thus acting as ”a 

watchdog, a representative of the people” (McNair, 2009:19 in Peters & Witschge, 

2015:19-20).  

Additionally, particular elements that are reserved for magazine logics were discovered. For 

instance length of the piece, the descriptive elements and the usage of layout (Silva, 2011). The 

piece is generally longer than if it would have been published on a tabloid papers online 

platform. The resources placed in layout and giving an overall impression with the usage of 

graphics and imagery is also exclusive for magazine, hence giving the reader a reminder that 

they are in fact reading a magazine, and more specifically Omvärlden. The resources and time 

invested in the piece show that Omvärlden indeed want to stay in the forefront of digital 

storytelling and are not willing to compromise their journalistic integrity – as shown in the 

content.  

The first image published is spread over the entire screen. More than an image it is rather a 

very short video that is played in a loop and pictures Chien lying on the floor with her shirt 

pulled up and the midwife listening to her pregnant belly. The image is the entry point to the 
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entire story and strongly correlates to the initial text thus capturing the essence of what the 

entire piece revolves around. The image also helps create a red thread by being published as 

the first visual impression – however the description surrounding the image does not appear in 

the text until the very last paragraph – creating a well put together body of work.  

The second image is also a short video that loops and portraits Chien feeding several pigs in a 

run down rural area. Over the video the following text is placed: ”Because of the belief in 

house Gods some women have to give birth in nature”.  

The third image is again a short video that loops portraying an older women wearing a 

traditional dress standing in the forrest. She is rubbing her neck with her hand, the sun hits her 

face and she looks down with a sad gaze in her eyes. Again a text is published on top of the 

image that reads: ”Ayahwa Kaosombath, in accordance with tradition, gave birth to her 

children in the forrest as a sign of respect to the spirits. She has given birth 12 times, half of 

the children survived.” 

The fourth image is in fact two images of one motif that has been cut and separated – the 

images have active air around them and are square shaped. The first image portraits a pregnant 

women lying on her back, looking up to the camera while making a face that expresses 

discomfort. The second image is the same women placing her hand on top over her pregnant 

belly. Two texts follow the images that introduce the women in the picture, who is not 

incorporated in the main text – thus providing a new case for the reader who might not read the 

entire story but stops at images and graphics.  

The next image is full screen and pictures a clinic at night. There is no explanatory texts thus 

indicating this image is used to create space in the text and provide the reader with a break.  

Following two images are published alongside each other and are square-shaped. The first 

image pictures 4 women in uniform in school to become midwives. The second image is of a 

young women sitting in a chair holding her newborn baby. Both images provide space in the 

text and are both published alongside facts about The Mexico City – policy and additional 

information about maternal health care in developing countries.  

The next image portraits two midwives looking down in a chart while a pregnant women is 

sleeping in a hospital bed. The following text is published on top of the image: ”By 2030 
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maternal mortality in the world should count to less than 70 mortalities per 100 000 child 

deliveries. Today that number is 216”.  

The last image has a dark filter over it at portraits a midwife entering a run down house made 

of wood. The image is active, the women is moving and is on her way to perform an important 

job. The dark filter however give a somber impression indicating the future for maternal health 

might be compromised.  

Omvarlden.se  

The story is also pushed for on the main website omvarlden.se. It is however not published to 

length on the web-page but links directly to omvarldenberattar.se. On the starting page of the 

web-site there is an automatic scrolling feature where images alongside text appears and 

swipes to the left leaving room for the next story to be pushed for. This is how the article ”the 

fight over the uterus” appears on the page. It scrolls at the top of the page alongside four other 

pieces of similar character – in-depth articles of descriptive character. The placement of the 

articles indicate they are prioritized by Omvärlden and that they are proud of the productions. 

The image is the same as the first image published in omvarldenberattar.se, Chien lying on her 

back and the midwife listening to her belly. The text published on top of the image is the same 

as the introductory text mentioned in the previous chapter. At the end of the text is a pink 

sentence reading: Read the article here. The sentence is hyperlinked and re-directs to the full 

length article on omvarldenberattar.se – indicating the strong connection and cooperation 

between the two web-pages. The image is, as the last image of the full-lenght piece, darkened, 

showing consistency whilst providing an overall impression of the nature of the piece, a hint of 

somber elements.  

Instagram 

In total there are four posts framing the story about maternal health in Laos and developing 

countries. The first post is published on the 19th of June 2017, two days after the full-lenght 

story was published on omvarldenberattar.se. The four posts are of slightly different character 

and will be presented below.  

First post, 19th of June – Again the image of Chien lying in the ground whilst the midwife 

examine her is the first image that visually presents the article. The image is published with the 

titel of the article, The fight over the uterus, onto the image. The feature that allows for text 
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publication alongside images on Instagram is used. The text is the exactly the same as the 

introduction presented in the paragraph about omvarldenberattar.se; ”Chien is worried about 

giving birth, she thinks about what happened when she was born. Still, everything has gotten 

better in Laos, women have even started to share that they are pregnant. But her newly found 

stability is challenged by the United states withdrawal of aid – and it’s women like her who 

pay the price”.     

Under the introduction the following sentence reads: Read more on Omvärlden, link in bio!  

        Photographer: Jonas Gratzer  

This first posts indicate that Omvärlden have not changed the material from the original text 

but have adjusted the content in accordance to the interface requirements. The title is present, 

the same image and the same introduction. Also, the photographers name is posted giving a 

sense of journalistic credibility and highlighting the fact that images are the focus on 

Instagram, rather then text. The link in the bio links directly to the original text. The post 

received 47 likes.  

In a sense one can argue Omvärlden chooses not to divert from the classical journalistic news 

form  as they have not adapted the content more then they are asked by the interface. However, 

as the story is fragmented by posting four different images, they have chosen specific parts of 

the article to tell parts of the story on Instagram. These posts suffice in order to understand the 

full-lenght story. The Instagram users do not necessarily need to read the full-lenght article in 

order to understand it, thus arguing for the fact that Omvärlden has in fact adjusted the content 

to the medium. The following description of the posts support the latter claim.  

Second post, 20th of June – An image of Ayahwa Kaosombath, a women who gave birth 12 

times and half of her children survived. She appears in the original story and poses as the entry 

point to this post. The post is made personal by her presence, a feature highly recommended 

when posting on social media platforms (Peters & Broersma, 2017). A personal entry point has 

proven to generate reaction and engagement from users (Ibid). Omvärlden use the case of 

Ayahwa Kaosombath to shortly tell her story in the caption of the image. The following two 

paragraphs, exact extractions from the original texts, however shed light on issues of maternal 

health care in developing countries and hard fact are presented. The medical report from The 

Lancet is mentioned as well as the work of UNFPA. The image however, is rather personal. 

Ayahwa Kaosombath is sitting in a forrest holding on to a tree, the sun hits her eyes as she 
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gazes into the camera. As in the previous post the caption is followed by the name of the 

photographer and a push to read the full story by pressing the link in bio – leading to 

omvarldenberattar.se. Different from the first post is the usage of hashtags. The following are 

published: #unfpa #motherhood #pregnancy #maternaldeaths #thefightovertheuterus  

This post suggests a movement from classical journalistic features and an incorporation of 

social media features – exemplified with the usage of hashtags. Hashtags are part of social 

media culture and linguistics and provide Omvärlden an opportunity to trace their story should 

a user use the hashtags. The post received 45 likes.  

Third post, 21th of June – The third image published is also posted from the original story 

portraying four midwives in training. The caption is also an exact extraction from the original 

text about Donald Trump, US aid policy and the Mexico City-policy. There is no usage of 

hashtags and the text below the caption reads: Read more Omvärlden Berättar. There is 

however no referring to the link in bio. The photographers name is present. This post received 

the least amount of likes, a total of 32, and might be an indication of the lack of experience in 

using  Instagram as the usage of hashtags have been forgotten and the text is heavy on hard 

facts with little personal or descriptive elements.  

Fourth post, 22th of June – The last post is a video containing four images, also published in 

the original publication of the story on omvarldenberattar.se. The first image is, as familiar, of 

Chien and the midwife, the second an image of a house in one of the villages, the third a house 

showing a midwife leaving the area, the fourth the image of the four midwives in training and 

the last an image of a women lying down looking up to the camera whilst making a face of 

discomfort. The images are accompanied by the following text that: ”The fight over the 

uterus”, ”Their newly gained safety is challenged”, ”Is this the price they have to pay?”. The 

caption of this image is again an extracted from the original article, however the chronology of 

the text is changed to the following: the Mexico City-policy, maternal health care in 

developing countries and fragments about Swedens stance in the matter of abortion.  

This final post provides different elements in order to understand the news form and the 

content. The usage of video indicates accommodation to the social networking logics. The text 

published in the video emotes drama and a senes of urgency, this in combination with the 

images creates an overall impression of classical reporting of in-depth articles adapted to the 
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online platform. The caption however is rather ’heavy’ and is almost a presentation of facts 

rather than a stylistic story. This post received 337 views indicating that video publication is 

the most well received form of communication when communicating a story of such character. 

Again the photographers name is stated, maintaining journalistic ethics. And the last line reads: 

Read more on Omvärlden Berättar link in bio.  

To summarize this section on Instagram and the publication of the in-depth article one can 

conclude that Omvärlden are performing a balance act between adjusting the content to social 

media logics, specifically Instagram, whilst holding onto journalistic praxis. The content, the 

actual text, has not changed but rather the packaging of it. However, perhaps the text needed 

further adjustment in order to have a stronger impact on the actual medium. However it is not 

clear whether this is Omvärldens goal as it seems they are eager to re-direct the readers to the 

original site of the story, omvarldenberattar.se. The journalistic code of conduct and ethics are 

intact and the fragmentation of the story indicates a willingness to adjust the material to the 

medium. However, the strong focus on heavy information  perhaps stance from Omvärlden in 

an attempt to establish themselves as serious storytellers and journalists, not caving to the 

sensationalism and personalization often seen on social networking sites.  

Twitter  

A total of two tweets were found regarding the article. One original tweet and one retweet (a 

user on Twitter has mentioned the story in a post and Omvärlden has chosen to retweet it so it 

appears on their wall). The tweets where both published on the 17th of June, the same date the 

original article was published – below is a presentation of the gathered data from Twitter.  

1) The first tweet about the article reads: ”The latest from Omvärlden Berättar! The 

women effected by #antichoice and #trump #gagrule  

Read more -- > [link to article]  

The caption was posted alongside the same video published on Instagram, post nr. four, 

and received a total of 2 shares and 2 likes.  

Here the usage of hashtags reoccurs, forming  the story with the logics of social media. 

However, the story in itself is not emoted as on Instagram, it is rather pushed for 

serving as advertisement to the original article on the website omvarldenberattar.se.  
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2) The second tweet is a retweet also published on the 17th of June. The image is of a 

women holding a newborn baby and the caption is: ”Strong piece by @omvarlden about 

Laos, the importance of safe abortions and how the USA reduced aid: ”The struggle for 

the uterus”: [link]. The post received a total of 4 shares and 5 likes. The retweet serves 

in a sense as a sign of good quality – as it is a reader who praises Omvärlden and not 

Omvärlden themselves. Therefore Omvärlden choose to retweet this post so that it ends 

up on their wall, demonstrating their value. It provides information about the main 

subjects brought up by the article, there is however no elements of personal storytelling.  

Facebook  

Finally on June 17th and again on July 21 Omvärlden publish two posts that shape  the story. 

Again, it mainly serves as advertisement to the main article rather than using the platform in 

itself to communicate the story. The first post reuses the video published on Instagram, post nr. 

four, with the following caption: ”Chien is worried about giving birth, she thinks about what 

happened when she was born. Still, everything has gotten better in Laos, women have even 

started to share that they are pregnant. But her newly found stability is challenged by the 

United states withdrawal of aid – and it’s women like her who pay the price”.     

The caption is the same as prior usage, the introduction of the piece. The post received 34 

reactions. On the July 21 the same post was re-published, the same video and caption with the 

exception of the first sentence which spelled out in capital letter: SUMMER READING. 

Suggesting it is a good read for those on a break during summer, looking for an interesting 

read. The post received 118 reactions and 4 comments indicating that it is reached by more 

people and read by more than when it was posted on June 17th. Timing is probably the reason 

for this as people are inclined to take their holidays during summer leaving them with more 

time to read.  

5.3.3 Concluding remarks  
The third part of the analysis, following a story, has provided an understanding of how 

Omvärlden perform a balance act between the logics of social media/digital publishing and the 

maintenance of journalistic integrity/classic storytelling. One does not necessarily trump the 

other, and the article studied indicate that these two fields in actuality intertwine. For instance, 

Omvarldenberattar.se and Instagram share some similarities in the logics and aim of 
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publication. Also, in the way that the content is shaped. Even though the length of the article 

published on Omvarldenberattar.se both platforms enable the communicating of the story to 

longer extent than the other platforms. However, the story is shaped differently depending on 

platform. Omvarldenberattar.se provide a platform where classic in-depth articles are 

communicated whereas Instagram on the other hand enable a fragmented type of storyline.  

On the platforms Omvarlden.se, Facebook and Twitter on the other hand the content was 

shaped  rather differently. In a sense it did not communicate a story but rather served as 

promotion  in order to get the readers to the main story on Omvarldenberattar.se. The videos 

perhaps provided a very brief narrative, adjusted to the medium, that in itself serve as 

informative data. But in comparison to the full length article and Instagram posts these 

platforms are used for pushing the story and creating a buzz around it. Twitter however, has a 

few features that stand alone in comparison to the other platforms. The usage of the hashtags; 

#antichoice #trump #gagrule indicate a political undertone that perhaps is especially adjusted 

to the platform as most users on twitter are opinion-makers, journalists and politicians 

(Karlsson, 2010). Thus adjusting the content to the platform.  

Furthermore, the publication-dates indicate there is an idea of creating momentum since all 

posts on all digital platforms are published within days from each other – thus creating a ’buzz’ 

around the story and a narrative that correlates throughout all platforms. With the exception of 

the most recent post on Facebook, published on the 21 of July. The recycling of the story 

indicates that the editors and journalists probably are on leave during the summer and deem it 

well to re-use a story once some time has passed since its first publication.  
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6. Concluding discussion 
In my thesis I have brought up the tendencies surrounding the digitalization processes in the 

journalistic field – more specifically, how it effects how the content is shaped anchoring in the 

concept of news forms . The previous research helped position the study in the field of 

journalism research, and finally helped shape the research question revisited below:  

How has the digitalization of the magazine Omvärlden effected the journalistic content 

published on their digital platforms?  

In order to answer my research question I conducted a qualitative content analysis anchored in 

theories on news forms - in order to understand how the content is shaped in the light of the 

digitalization process. I believe I successfully answered my research question by conducting 

the three step analysis and shedding light on several elements shaping  the content of 

Omvärlden. In the prior chapter, presentation of data and analysis, I have not only presented 

the data but analyzed it throughout the process of data presentation. Therefore the focus in this 

chapter is providing concluding thoughts and discuss them in light of the findings, I will 

however not go into detail regarding the different steps of analysis. Finally, I will present 

suggestions on further research.  

The data from the analysis show several outcomes that suggest the content is shaped  by 

different logics at once. Peters and Broersma (2017) predicted that journalism and social 

networking sites would spur new tendencies in journalism, such as; participation, user-

generated content, crowdsourcing and interactive elements. In the case of Omvärlden the 

outcomes show that the magazine have not completely succumbed to the predictions of Peters 

and Broersma regarding the marriage of journalism and social networking sites. In many ways 

Omvärlden still maintain high editorial integrity thus shaping their content in accordance with 

their own logic, or rather the logics of classic journalism. However, to some extent one can say 

they have adjusted their content and will perhaps walk the line of digital media logic further as 

time passes. The research showed that the interactive elements where used to large extent and 

that parts of content production was adjusted completely to the logics of social and digital 

media. The original content created for the digital platforms, such as videos, images, hashtags, 

tags and live-tweets exemplify the latter statement indicating Omvärlden are balancing 

editorial praxis with digital logics.  
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Peters and Broersma (2017) also state that journalistic products produced within social media 

logics will birth a more innovative and transparent type of journalism. However, they also 

warn that this type of journalism will be fragmented. With Omvärlden this does not seem to be 

quite the case yet. However, when comparing the online magazine with the offline one can see 

how tendencies of fragmentation has occurred on the online platforms as there is no longer the 

same type of coherency in how they shape the content. The content today differs to some 

extent depending on platform, causing tendencies of fragmentation. However, shaping  content 

in order to align with the platform it is published onto, does not necessarily have to be a 

negative trend. Different platforms have different demands hence the content will be shaped  

differently – does this mean that the quality of the content suffers? And who is to answer that?  

If the quality of the content is measured by classic journalistic standards then Omvärlden are 

performing a balance act in order to maintain their journalistic integrity whilst urged to 

succumb to the logics of digital publishing. The understanding of high quality journalism in 

this thesis is that it serves as a watchdog, it is a representative of the people, a voice for the 

underrepresented, inform and commentary on contemporary affairs and mediate for political 

actors (McNair, 2009 in Peters & Witschge, 2009). The findings in this thesis suggest that 

Omvärlden are managing to create content that still honors the traits cornerstones – therefore 

the digitalization process has in a sense not effected the content as much as one would 

imagine. However, the answer to the research question has more nuances than a simple 

statement can provide. The digitalization process has had several effects on the content leaving 

Omvärlden with the challenge of publishing high quality journalism in a digital environment 

that more often than not prioritize speed, sensation and personalization over quality.  

The definition of digital journalism, provided by Kevin Kawamoto (2003), captures, to some 

extent, the essence of the type of journalism Omvärlden is conducting on their digital 

platforms. For instance, the notion of interactivity is part of digital journalism. It is the process 

in which people are engaging with the content rather than passively receiving it. Social 

networking sites have provided readers with a chance to engage with the material trough 

commentary sections, hashtags, tags and the option to share the content. With Omvärlden the 

research clearly shows they have all intention of engaging with their readers and urging them 

to interact with the material published on their social networking sites. Furthermore, 

nonlinearity is part of defining digital journalism. The prior chronological storytelling is no 

longer as relevant and a more flexible form of storytelling is adapted. This shows especially on 
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the social networking sites of Omvärlden. On Twitter for instance Omvärlden posted live from 

their own event but could break the flow of the posts with a tweet about an article irrelevant to 

the live reporting, or another tweet where a different story is shared. The same tendencies 

where found on Instagram where articles where separated into different pieces and each piece 

could stand independent from the other, therefore not dependent on the narratives of 

chronological storytelling. The websites however, especially omvarldenberattar.se, have more 

inclination toward classic journalistic logic where chronologic storytelling is central. This said, 

even on this digital platform the usage of videos, images and graphic elements would interfere 

with the storyline thus contributing to the nonlinearity mentioned above.  

Yet another element of digital journalism is multimedia, the usage of several types of media. 

The research show that Omvärlden use several type of media outlets when shaping  their 

content and have to full extent adapted to the logics of multimedia storytelling. However, 

depending on the entry point once can also argue Omvärlden is still highly focused on text and 

use multimedia features as an ”extension of the written word rather than a primary storytelling 

format” (Doudaki & Spyridou, 2014:261). As the final step of the analysis suggests the primary 

focus on for instance omvarldenberattar.se and Instagram, however, on Twitter, Facebook and 

the main web-page one can argue the multimedia features are prominent - as well as the logics 

of advertisement and entertainment, as Barnhurst and Nerone (2001) introduced. 

The research show that Omvärldens social networking sites serve as platforms for 

advertisement. By linking snippets of their articles on their social networking sites they urge 

users to click on the links and are immediately redirected to their main websites. To a large 

extent Omvärlden use social networking sites to push stories rather than tell stories. However, 

the events of Almedalen suggest otherwise. Rather than conducting classic journalism the 

platform provided another outcome in shaping  the content. Twitter was used as a platform for 

live communication of an event that Omvärlden held, thus making Omvärlden themselves the 

story rather than the content they normally produce. This development indicate that digital 

publishing allow for more flexible roles and different type of content to co-exist under the 

same brand. This is however more true for Omvärldens social networking sites than their 

websites. Furthermore, perhaps this tendency is a trend on social media where the medium in 

itself need a narrative, providing a meta perspective on storytelling. 
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Concerning the deliberation process introduced in the theoretical framework one can see that 

Omvärlden to some extent upholds this democratic practice thus engaging in high quality 

content reporting. The transmitting of information is undergone on several platforms and the 

sharing, liking, spreading, tagging and re-tweeting might be a indication of political expression 

online - thus arguing the readers engage in deliberation. The way the magazine presents itself, 

visually, textually, graphics and layout all seem to indicate they believe themselves to have 

high journalistic integrity and serve the public best they can whilst giving the public the 

sensational aspects provided on digital platforms. By staying true to their visual profile they 

manage to maintain their iconic profile and stay recognizable in the eyes of their readers - 

supporting the idea first presented by Barnhurst and Nerone (2001:1) ”the form supplies the 

standard against which the content is measured”.  

Another factor not to be forgotten when attempting to understand how the content is shaped  is 

the context in which the news forms  occur. Sweden is one of the most digitalized countries in 

the world. In order to survive, gain ground and maintain their audience Omvärlden is to some 

extent required to adapt their content to the logics of digital platforms. However, it is important 

to highlight the fact that digital platforms are not hegemonic, they differ between them. Social 

networking sites have somewhat similar logic but have interfaces that place emphasis on 

different types of content and communication. Website, in this case online magazine, also have 

their own logic that require shaping  of content differently. The research show that Omvärlden 

shape the news differently  depending on what social networking site they are publishing onto, 

or website. In some cases the content is shared between the sites, in others it is produced 

specifically for one sight, and in some it is fragments of an article that has been adjusted to that 

specific platform. This development indicates the importance of understanding the concepts of 

remediation and bricolage (Doudaki & Spyridou, 2013) as the research shows this is indeed 

what Omvärlden is engaging in. Re-shaping their content, borrowing, enhancing and 

performing a hybrid of news forms and logics. The publication forms seem endless but the 

content however, in light of this research, still manage to maintain a journalistic tone thus 

understanding Omvärldens priority in upholding journalistic integrity. They are still, first and 

foremost, a magazine with all features that follow; a focus on aesthetics, imagery, visual 

storytelling, independent, descriptive, documenting and communicating stories from all over 

the world. 
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Peters and Broersma (2017) suggest a new framework need to be established in order to re-

conceptualize journalism in todays media environment. The outcomes of this research is in 

accordance with Peters and Broersmas suggestion. Omvärlden are balancing offline and online 

logics, adjusting to social networking sites and digital platform requirements and at the same 

time maintaining the journalistic praxis that has been in the walls of the newsroom since the 

first paper magazine printed in 1970.  

To further develop this research I suggest several ideas. For instance a study of how 

personalization and customization  effect journalistic content would be a timely and relevant 

study that can draw inspiration from this research. As the tendencies on social networking sites 

are leaning toward personalized and tailor made content it is not unlikely journalism will in the 

future find itself adjusting to this development. Many studies have been conducted on 

newspapers, however, understanding the logics of magazines on online platforms is yet another 

suggestion for further research. A comparison between two or more magazines could provide 

insights this study could not as the comparison is done between Omvärldens own platforms. 

Furthermore, from a theoretical standpoint a similar qualitative content analysis that apply 

cross media syndication theories would suggestively shed light on complementary data that 

would further help the field create an understanding of how journalistic content is framed, 

shaped and emoted in a ever digitalized media environment.  
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