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Abstract

This study explores how Chinese digital journalism transformation in the context of

media convergence. The research asks the following questions: How is the Chinese

journalism transforming according to the changes of journalism production and users’

consumption in the digital era? Is there any difference between traditional journalism

and digital journalism considering the journalistic quality in China? How does digital

journalism influence the work situation of Chinese journalists? The research was

conducted by mix qualitative and quantitative design and it is based on 8 in-depth

interviews with Chinese journalists and an online questionnaire (n=300) on

consumers. By conducting these two different kinds of empirical data, it could present

the reaction of digital journalism transformation from both journalists and users.

Based on the theoretical framework of media convergence and journalistic quality, the

analysis was carried out on three levels: A) Chinese journalism transformation during

the media convergence; B) Journalistic quality within the Chinese journalism industry;

C) The impact of digital journalism on journalists work situation. The main results

showed that digital transformation is under the media convergence trend in China.

From Chinese users’ side, the consumption of digital journalism production is

accessible and traditional journalism was more trustworthy than digital journalism.

From Chinese journalists’ side, the journalistic production in traditional journalism

has the journalistic quality which is more accurate and authoritative. In the digital era,

the journalists working life were busy and the new media workers were more stressed

than journalists in traditional media organizations.

Keywords: Journalism, Digitization, Transformation, Media Convergence,

Journalistic Quality, Work Situation, China
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Chapter 1 Introduction

1.1 Setting the Scene

1.1.1 The Development of Digital technology

The digital technology is a key catalyst for digital social change because it provides

opportunities for global learning (Friedrichsen and Kamalipour, 2017). Iwokawagh

(2017, p. 39) emphasizes that new media technology (NMTs) refers to all digital

technologies from satellite transponders to mobile devices. In this series of technology,

it includes the Internet, personal website and blog, computer multimedia, computer

games, mobile phone, or even a small digital media, such as with read-only memory

(CD-ROM) and digital computer and some others (Iwokwagh, 2017, p. 39). New

media technology is changing the way creative content, such as movies, music, books

or games and it creates opportunities and new challenges for all participants in the

value chain (Friedrichsen and Kamalipour, 2017). According to Friedrichsen and

Kamalipour (2017), digital online services based on innovative business models help

in all areas of the creative industry, opening the door to new types of content. In other

words, accessing connected digital devices means that users can learn anywhere and

anytime (Friedrichsen and Kamalipour, 2017, pp.vi-x).

The universal broadband connectivity enables broadcasters, TV and set-top box

manufacturers, online journals and online media services to manage content through

digital devices, for example, mobile phones (Friedrichsen and Kamalipour, 2017).

While users can enjoy media content anytime and anywhere, media companies can

collect large amounts of data that reflect user habits (Friedrichsen and Kamalipour,

2017). The data can then be used in algorithms that recommend personalized content

and dynamic advertising (Friedrichsen and Kamalipour, 2017). Friedrichsen and

Kamalipour (2017, p. vi) also state that media-generated data can also be used in other

areas, such as fashion trends, energy trends, and so on. These are very promising areas

of innovation, and the international competition for media information is fierce.
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(Friedrichsen and Kamalipour, 2017, p. vi-x).

With the advent of digital tools, users (except journalists) are now able to

participate in the creation and dissemination of media, enabling citizens to participate

in agenda setting, which was once limited to media professionals in the past

(Akdenizli, 2017, p. 169). Through a series of web-based practices (such as blogging,

microblogging, photo and video sharing, content creation, content re-release, links,

reviews, etc.), regular users can participate in so-called journalism practices that have

been labeled as citizen journalism practices (Akdenizli, 2017, p. 169). Rosen (2008)

says that when people who used to be spectators used their own news tools to inform

each other, it was citizen news in his widely cited definition of citizen journalism. To

some extent, content producers have lost the exclusivity of sources while audiences

have played a supporting and positive role in the process of information production by

generating content (often called user-generated content (UGC) (Iwokwagh, 2017, p.

48). The impact of the Internet on the media industry is significant, and Ekman and

Lankoski (2004) argue that technological innovation has a non-linear communication

trend. While Khajeheian and Friedrichsen claim that technological advances have

created more demand, and the development of the media has met these needs (2017, p.

343).

Digitization has also changed the existing journalism practice (Murschetz and

Friedrichsen, 2017). Since 2010, the social media platform has become one of the

most effective tools for journalists (Murschetz and Friedrichsen, 2017, p. 170).

Journalists spread official news on Twitter and have the opportunity to add personal

comments and criticism to their tweets. Compared to mainstream media, Twitter is

considered to be more democratic, interactive and transparent as a news platform

(Murschetz and Friedrichsen, 2017). Thus, there is much attention to the potential

social media platforms that must reshape traditional media structures (Murschetz and

Friedrichsen, 2017, p. 170).
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As digitization changes the media and communications environment, traditional

media faces an increasingly serious crisis (Steel and Ember, 2015). Steel and Ember

(2015) state that the crisis includes the loss of news audiences or consumers and the

loss of advertising sponsorship, which is the main financial basis for many journalistic

organizations, especially in the United States. The public has moved to digital

platforms, including social media such as Facebook and Twitter, and digital searching

engines such as Google (Steel and Ember, 2015). Accordingly, marketers are

increasingly investing resources in these digital platforms to employ efficient and

algorithm-driven media to engage consumers in their advertising messages (Pavlik,

2017). Thus, Pavlik (2017) thought that traditional news and media organizations

have seen their incomes fall. In response, traditional media organizations are also

looking for new business models that are increasingly based on digital subscriptions

or other data-driven advertising models (Pavlik, 2017, p. 381).

According to “Global Digital Report 2018”, the number of global Internet users

in 2010 was 4.021 billion which is an increase of 7% year-on-year (Kemp, 2018).

Compared with 2017, the amount of global social media users has increased by 13%

which is 3.196 billion in 2018 (Kemp, 2018). Moreover, the number of mobile phone

users in 2018 is 5.135 billion, up 4 percent year-on-year (Kemp, 2018). While in

China, the form of people’s life is shaped by the Internet and it has been further

strengthened. According to the 42nd "China Internet Network Development Status

Report" released by China Internet Network Information Center (CNNIC) which is a

state-owned department, the number of Chinese citizens using the Internet has

reached 802 million until the middle of 2018 (CNNIC, 2018). Besides, the Chinese

Internet penetration rate has reached 57.7%, and the number of mobile Internet users

has reached 788 million (CNNIC, 2018). Among them, the proportion of Internet

users using mobile Internet access has reached 98.3%. And the number of online news

users was 663 million (CNNIC, 2018). In addition, the number of mobile network

news users reached 631 million, accounting for 80.1% of mobile Internet users
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(CNNIC, 2018). It seems that the proliferation of digital media has increased while

digital media and online news users have exploded in China these years.

1.1.2 The Changes of Journalism

Recent research has shown that people now “experience journalism through

technology eyes”, new media, and social media such as Twitter and Facebook are new

ways of news products (Bonin, 2013). Bonin (2013) suggests that unlike previous

technologies, digital new media allows readers, listeners, and viewers to create online

communities to discuss issues and make their voices and even get feedback in record

time. New media has accelerated the news gathering process due to its digital nature

and has allowed journalists to spend more time in the office flexibly (Bonin, 2013, p.

1). This is in stark contrast to traditional journalism, which has prompted journalists

to roam the streets to find news without enough communication equipment to network

directly (Deuze, 2003). According to O'Sullivan and Heinonen (2008), new digital

technology provides a novel platform for reaching audiences. It has become part of

journalistic production’s interview and producing process that has sparked a series of

new questions about deep-rooted practices and values in journalism practice

(O'Sullivan and Heinonen, 2008). Many studies have shown that new media and

journalism practices are based primarily on the theory of technological determinism

(Chari, 2013). In this theoretical approach, technology is seen as the main driver of

social change. That is to say, technology has always been a part of human survival,

and the ability of humans to invent and promote technological change that is seen as

the difference between humans and other animal species (Chari, 2013). For a long

time, the impact of the rise of digital technology on traditional journalism has been

controversial (Obalanlege, 2017). For example, traditional journalism has insufficient

resources to organize, and most journalists respond to their economic stagnation by

paying irregular wages (Obalanlege, 2017).

In the initial stage of digital media development in the whole world, traditional

media sought a variety of transformations. For instance, during the trend of digital
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transformation, the New York Times made some changes. The New York Times set up

a paid zone in 2011 and hired more than 100 technical staff in the year of 2013,

adding about 10% of the non-news editorial staff (Barnes, 2018). The overall strategy

of the New York Times for transforming to the digital world was multifaceted (Barnes,

2018). In addition, the most important task of new technology employees was to

enhance the user experience of flagship products, such as news reports on the web,

Android and iOS (Barnes, 2018).

Nevertheless, the impact of the Internet and other digital technologies on news

reporting is often based on the need to threaten the existing order in traditional

journalism practices and the need to review and modernize journalists (Obalanlege,

2017). Pavlik (2000) points out that the main focus of early new media and news

research was the technical theme, based on the fact that new content was determined

by existing technology. Apparently, technological innovation driven by Internet

technology poses a challenge to the journalism profession, however, the rise of

Internet technology has provided a platform for transformation, as the new

possibilities offered by the Internet provide credibility for content (Obalanlege, 2017,

p. 351)

The current development of journalism in China is also following the trend of

transformation in the world and I will illustrate it in the chapter of background.

1.2 Aim and Research Questions

Based on the trend of media convergence and the context of journalistic quality, the

overall purpose of the thesis is to study the transformation of journalism in the digital

era in China. Motivated by the development of new media technology and the

emergence of digital journalism, there is an increasing concern on how Chinese

journalism could be transformed in the digital era? How do Chinese journalists and

users react to this change? And how’s the work situation of Chinese journalists in the

digital era. Thus, the research questions addressed in this thesis are as follows:

RQ1: How is Chinese journalism transforming in the digital era?
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Sub-RQ1: What are the changes in journalism production in the digital era in China?

Sub-RQ2: How do users consume and perceive digital journalism in China?

RQ2: Is there any difference between traditional journalism and digital journalism

considering the journalistic quality in China?

RQ3: How does digital journalism influence the work situation of Chinese

journalists?

The purpose of the first research question is to find out how digital journalism

transformation works in China. In order to get more comprehensive results as much as

possible, I have clarified two sub-questions which related to the changes in the

Chinese journalism industry not only from the journalists’ side but also users’ side.

By analyzing the process of journalistic content producing in journalism, this research

could conduct the answers about changes in the journalistic work and production as

well as changes in the users’ consumption and reception of journalistic content. In this

research, journalism production includes the process and production in journalism as

well as the role of producer (journalists).

The second research question is to find out whether there is any difference of

content between traditional and digital journalism industry, especially in the aspect of

journalistic quality. Around me, people often talk about the emergence of digital

journalism which makes the whole journalism industry mixed with different quality

content. Motivated by this situation, I want to figure out what is the real situation of

the quality requirements in this digital era of journalism transformation and

integration.

The third question is to identify the work situation of journalists in the Chinese

journalism industry in the digital era. How the professional life of the Chinese

journalists and what are their opinions and attitudes about digital journalism in

contemporary.

In general, the focus of this research is on the digital development of Chinese

journalism and users’ behavior on digital journalism in China, including content
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producers and users. Furthermore, the theoretical framework is based on media

convergence and journalistic quality.

1.3 The structure of the thesis

The overall structure of the study takes the form of seven chapters, including this

introductory chapter. Chapter One mainly introduces the overall context of digital

technology development with some data on the usage of digital tools. Then, it has

introduced the changes in journalism within the development of digital technology.

Besides, it also introduces the research questions and the basic structure of this thesis.

Chapter Two begins by laying out the background of Chinese journalism, that is,

the picture of Chinese journalism before the digital era. Besides, it has also presented

the context of digital journalism and media convergence in the digital era as well as

the form of digital journalism (Apps) in China

Chapter Three is the literature review, reviewing the scholars on journalism in

the digital age. Specifically, it contains the research on the changes in the journalistic

work and production as well as the users’ consumption and reception of journalistic

content. Meanwhile, it also presents some scholars on journalists work situation,

especially in China.

Chapter Four is about the theoretical dimensions of the research. It not only

looks at how media convergence in the digital era but also mentions the journalistic

quality issue. On the one hand, it includes the basic concept of media convergence

and user-related convergence as well as present the relationship between media

convergence and digital journalism transformation. On the other hand, it illustrates

some concepts of journalistic quality and criteria in Chinese journalism which

responding to the digitization effect on journalistic quality.

Chapter Five is concerned with the methodology used for this study which is

mixed-method research design of the qualitative method as well as the quantitative

method. The data collection of in-depth interviews and an online survey is based on

different sampling. In addition, the data analysis is conducted by content analysis.
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Chapter Six presents the findings of the research based on the empirical data,

focusing on the three key themes: a) Chinese journalism transformation during the

media convergence; b) Journalistic quality within the Chinese journalism industry; c)

The impact of digital journalism on journalists work situation in China.

The final chapter draws upon the entire thesis, tying up the various theoretical

and empirical strands. In order to answer the research questions, the conclusion gives

a brief summary and critique of the findings. In the end, areas for further research are

identified.
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Chapter 2 Background

The rapid development of the Internet and the rise of the mobile Internet have brought

people into the digital media transformation. In China, there are lots of media

organizations seeking a way of transformation and they have launched a series of

measures to convergence.

2.1 The picture of Chinese journalism before the digital era

The journalism of China first appeared in the Tang Dynasty1, and then during the

Southern Song Dynasty2 non-official newspapers were produced (Tan, 2012). The

definition of news in contemporary Chinese journalism industry is the report about the

latest facts (Jiang, 2007). Besides, the formulation of Chinese journalism industry has

a relatively special historical background. The modern Chinese journalism industry

originated in an era in which the internal3 pressure of changing in political power and

ideology of the country as well as the external4 international environment with

undergone tremendous changes (Tan, 2012). The purpose of the early Chinese

journalists to create modern journalism was very different from that of Western

newspapers (Tan, 2012). Western journalism has prospered with the development of

capitalism (Tan, 2012). Although the western journalism industry plays an important

role in public opinion guidance and government supervision and is even called the

“fourth power”, however, journalism production like other tangible products which is

a special private product with the aiming of make profit (Tan, 2012). I

Correspondingly, the establishment of China's early journalism industry was not

primarily due to the consideration of profits (Tan, 2012). Almost all of the money

1 Dynasty in Chinese history，around 705 BC
2 Dynasty in Chinese history, around 1127 AD
3 A period of China's semi-colonial and semi-feudal society gradually formed into a stage of disintegration.

During this period, China faced the dual contradiction between the Western colonial aggression and the feudal

monarchy of the Qing Dynasty which was the last feudal dynasty in Chinese history.
4 When the Second World War broke out, China faced Western and Japanese aggression and political

plunder.
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used by journalists in early modern China to create newspapers was fund-raising (Tan,

2012). In the late Qing Dynasty, newspapers were distributed free of charge to

officials in Beijing (Tan, 2012). The special historical background determines the

special purpose of Chinese journalists, that is, using newspapers to inspire the

people's wisdom, guide the people, and save the nation (Tan, 2012). In addition,

China’s special national conditions are difficult to determine whether journalism can

become the “fourth power” to supervise society (Tan, 2012). This is very different

from the historical background of the Western journalism industry. Although China's

modern journalism borrows the outer shell of Western journalism, the essence is to

serve the current affairs of society, especially political services, and the rise and fall of

the country and the people (Tan, 2012). All kinds of speeches and doctrines spread

through the carrier of newspapers and periodicals to a wide audience, setting off a

wave of revolution in China's modern times (Tan, 2012).

In the era of traditional mass communication, China's journalism industry uses

radio, newspapers, and television as the main media. Paper media and audio-visual

media have different content orientations based on the characteristics and advantages

of the grid, that is, newspapers are developing toward elites, and televisions are more

oriented to the public (Jiang, 2007). At this stage, Chinese journalism organizations

are attached to government departments at all levels, whose activities are determined

by the government and provided financial support by the state (Jiang, 2007). Between

1990 and 2010, different provinces and cities established radio and television groups

and newspaper groups of different sizes. These are not the result of the natural

formation of the market but an involuntary act of encouragement and support for

media development under government administrative intervention (Jiang, 2007).

However, with the development of China's market economy, the media has gradually

diversified and favored business (Jiang, 2007). Under the market operation, news

organizations in different fields have emerged, and they have begun to pursue

individualization and differentiation to increase market share and provide specialized
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and differentiated services for different audiences, such as sports, society, culture,

entertainment and so on (Jiang, 2007).

2.2 WeMedia development

At the beginning of digital development in the world, online audiences can actively

participate in creating and disseminating news and information with easy-to-use web

publishing tools, always-on connections, and increasingly powerful mobile devices

(Bowman and Willis, 2003, p. 7). The reaction on the Internet has triggered a new

trend of "doing it yourself" (Bowman and Willis, 2003, p. 7). Therefore, WeMedia

becomes popular. For instance, the Note from ABC News Network covers political

candidates for 2004 and provides a personal blog commentary for everyone (Bowman

and Willis, 2003, p. 8). Online communities, personal news as well as information

websites are playing an increasingly diverse and important role in the media market.

Bowman and Willis state that the well-known WeMedia platform is the most active

form of participation (2003, p. 9). And these personal publishing systems show that

anyone with talents and energy could be influential to society in the digital era

(Bowman and Willis, 2003, p. 9).

In China, WeMedia mainly launched on digital platforms like Weibo and WeChat.

Weibo is a Chinese social media which possessing similar features and functions as

Twitter with providing a platform for connecting users, online content and content

producers (Cheng, 2015). The principle of Weibo is that users can post, forward, like,

and comment on the content that everyone can read in the public. Besides, everyone

can comment on any news posted on Weibo (Cheng, 2015). In the first half of 2018,

the number of Weibo users in China was 337 million, an increase of 21.4 million from

the end of 2017 (CNNIC, 2018). The proportion of Weibo users to the total number of

Internet users reached 42.1% (CNNIC, 2018). It can be seen that the number of users

of Weibo is very large, and there are many people involved in the creation and

reception of Internet content.

WeChat is kind like Facebook which is a social instant messaging tool and a
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social media platform. On WeChat, it has the function of subscription, which can be

equivalent to the user's own channel for publishing digital media content by

themselves (Huo, 2017). Because of having a large population, these Chinese digital

platforms have an incredibly large number of users. Many media organizations such

as People Daily, Xinhua News Agency, have their official WeChat subscription

channels as well as Weibo account. It is similar to Facebook's homepage in order to

make it easy for Chinese users to track and get information in the digital era.

At the beginning of new media and WeMedia channels development, various

news media organizations have their own exclusive news release in China (Xu et.al.,

2018, p. 91). The growth of WeMedia is mainly due to more bandwidth access and

low cost (usually free) software (Xu et.al., 2018, p. 91). These easy-to-use tools make

new collaborations independent of time or geographic location (Bowman and Willis,

2003, p. 9). Relying on strong technology, the Chinese digital media industry is

surging as following the trend of development of digital media in the world (CNNIC,

2018).

In China's digital media market, digital media platforms are primarily used on

connecting users. Users on the digital platform including content producers and

content consumers (Xu et.al., 2018). Producers and consumers can be professional

news agencies, official accounts of government departments, and the ordinary people

(Xu et.al., 2018). In this market, producers and consumers can be interchanged (Xu

et.al., 2018). And different new media platforms or WeMedias with multiple

orientations gradually have their own major users. Besides, there are some specific

media organizations use the form of news apps to spread their own content, and such

digital media is more focused on specific industries than on macro social news. For

example, Tiger Sniffing Post is focusing on the information about innovation and

start-ups (“Tiger Sniffing Post Web,” n.d.). The TMTPOST is focusing on the digital

media industry by using user-generate-content (“TMTPOST Web,” n.d.).
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2.3 Transformation and convergence of Chinese contemporary journalism

The mobile phone is an important device for users to access information. The digital

transformation of early traditional media has certain limitations (Guo, 2016). It simply

copies the contents from traditional media to new media platforms, such as websites,

digital newspapers, and mobile news Apps (Guo, 2016). In 2005, the concept of

Digital journalism was proposed by the Chinese national leadership level and

incorporated into the “11th Five-Year Development Outline of the National

Newspaper Publishing Industry” (Yu, 2014). This means that the national media

management level attaches great importance to the survival and development of the

newspaper industry in the digital age, encourages and supports the newspaper industry

to leverage advanced communication technologies, transforms traditional newspapers

and builds new media in the digital age (Yu, 2014).

Chinese traditional media follows the recent trend of developing apps for

accessing news. For example, traditional media such as press agencies, TV stations,

and radio stations can meet the needs of different audiences through their own unique

channels of communication in the original traditional environment (Guo, 2016). The

current content of the new media platforms still relies on the content produced by

traditional media. However, in the Internet era, the content dissemination mode of

mobile news app presents a diversified trend. In the process of development,

traditional media news app not only needs to solve problems in its own development

process but also needs to compete with other types of news apps in the media market

(Guo, 2016). Website-based mobile news app and comprehensive mobile news app

based on portal and search engine have been transformed into socially integrated

platforms (Guo, 2016). Complying with the development trend of the Internet, the

user experience is better, and the digital platform becomes a link between the real

world and the virtual world (Guo, 2016).

In 2014, the government statement of "Guiding Opinions on Promoting the

Convergence and Development of Traditional Media and Emerging Media" has
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mentioned the concept of media convergence at the first time (“The State

Administration of Press,” n.d.). It is pointed out that it is necessary to encourage

compliance with the laws of news dissemination and the development of emerging

media to strengthen people’s Internet thinking5 (“The State Administration of Press,”

n.d.). Besides, the Chinese government stressed that it is important to adhere to the

complementary of traditional media and digital media (“The State Administration of

Press,” n.d.). After the announcement came out, the Chinese journalism industry

referred to the year of 2014 as “The first year of media convergence”. Moreover, the

concept of media convergence in China has officially become China's national

strategy since August 2014 (People's Daily Press, 2015, p. 2).

Besides, the convergence of traditional journalism and new media is more

in-depth (“The State Administration of Press,” n.d.). Media convergence can provide

users with more valuable and comprehensive news information. The Chinese biggest

search engine company Baidu has made some cooperation with the Chinese biggest

news agency Xinhua News Agency (“The State Administration of Press,” n.d.). They

have carried out strategic cooperation in content distribution, artificial intelligence,

searching methods, etc., and exploring the new operation of journalism in media

convergence era (“The State Administration of Press,” n.d.). By combining Baidu’s

artificial intelligence and search engine technology, Xinhua News Agency could

recommend original news content to audiences in a fast and direct way (“The State

Administration of Press,” n.d.).

On the one hand, the cooperation between traditional media agencies and new

media organizations could attract more audiences to traditional journalism because

5 “Internet thinking” is a way of thinking about re-examining the market, users, products,

enterprise value chains, and even the entire business ecosystem in the context of the continuous

development of technologies, such as the Internet, big data, and cloud computing. The earliest creator

of Internet thinking was the founder of Baidu searching engine, Li Yanhong.
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they have set up their new media department. On the other hand, it also delivers

content to digital news media. Besides, after using traditional business models such as

advertising fees and membership fees, the profitability of media organizations has

become more diversified (“The State Administration of Press,” n.d.). For example,

online and offline linkages are used to cooperate between market, services, and

information (CNNIC，2018). Shanghai Newspaper Group was actively seeking the

path of media transformation around 2014 (Guo, 2016). In 2014, it launched the

product of China's first official news digital platform named Pengpai News which has

the interactive function of the user asking and answering (“The State Administration

of Press,” n.d.). The entire content producing department of Pengpai has hired the

former staffs and reporters of the Oriental Morning Post (Guo, 2016). In 2017, the

Oriental Morning Post officially announced the official suspension of the publication

and all the journalism business was transferred to the journalistic digital platform

which is the Pengpai News (Guo, 2016). Nowadays, there are a lot of famous Chinese

digital journalism Apps that have won good reputations both inside and outside of the

journalism industry in China, such as Jiemian News, Pengpai News, and 36Kr (Guo,

2016).

Affected by the development of new media technology and WeMedia, the

number of readers on newspapers and magazines has decreased a lot (Wu, 2017).

Therefore, the advertising revenue has fallen sharply, and many outstanding

traditional journalists have changed their jobs because they need to earn their lives

with higher salaries (Wu, 2017). There is a large number of professional reporters

turning to digital media platforms to follow the trend of digital development (Wu,

2017). A possible interpretation is that there are many rapid changes having a serious

effect on reducing the living space of traditional mass media.

China’s relatively large closing of newspapers occurred in two periods (Wu,

2017, p. 1). The first period was from 2002 to 2005, The Beijing Football News, 21st

Century Sports, Football Weekly, Southern Sports, and other newspapers focused on
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football information stopped publishing because the reader for sports news was

decreased (Wu, 2017). The second period was from 2014 to 2015, a group of

newspapers that focused on peoples’ daily life has shut down because of the digital

media development had impact the consumer market of traditional media, such as

Psychological Monthly, News Evening News, and New Daily News (Wu, 2017, p. 1).

There was a very influential daily newspaper called Beijing Times in China.

Between 2005 and 2007, the Beijing Times has been the largest morning newspaper in

Beijing for three consecutive years, accounting for 67.9% of the market (“Beijing

Times”, n.d.). In 2007, the average amount of readers of each press of the Beijing

Times exceeded 1.6 million (“Beijing Times”, n.d.). However, in the fierce

competition of new media, the loss of the Beijing Times was serious, such as declining

profitability and loss of readers (“Beijing Times”, n.d.). In 2016, there was an official

announcement of the Beijing Times, announced that the Beijing Times was in trouble

and faced with the impact of new media while suffering a lot of losses. It is confirmed

that from January 1st, 2017, the paper version of the Beijing Times will be closed

(“Beijing Times”, n.d.).

A major problem with this kind of situation was that in the new media era, while

everyone could be the publisher of news information, it narrowed the living space of

traditional media (“The State Administration of Press,” n.d.). In other words, there

seemed no way to rely on sales information to balance the benefits and content

distribution at all (Wu, 2017, p1). The change and development of digital media

transformation under the background of media convergence is the focus of my

research.

2.4 News Apps in China

2.4.1 Development path

Xu (2013) pointed out that the development of Chinese news app can be divided into

three stages. Firstly, from 2009 to 2010 which was called the exploration period, the
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users of smart-phones entered a stage of rapid growth in China with the release of the

third generation of Apple mobile phones (Xu, 2013). The users’ growth led some

media groups to explore the possibility of news broadcast on mobile phones (Xu,

2013). Thus, there was an emergence of the first generation of news information

applications (Xu, 2013). For example, in October 2009, Southern Weekend released

its own app on the Apple Store, which opened the wave of Chinese media

development news apps (Xu, 2013). Since then, mainstream media such as People’s

Daily and Liberation Daily have followed this trend (Xu, 2013). At the same time,

news portals such as People's Daily and Xinhua.com are also developing their own

news apps (Xu, 2013). Secondly, the steady development period is from 2010 to 2012,

with more media groups joining the trend of developing mobile news apps (Xu, 2013).

At this stage, the mainstream media groups are already planning or developing

corresponding app products, such as Guangzhou Daily, Xiaoxiang Morning News and

China National Geographic Magazine (Xu, 2013). In addition, Internet portals and

market-based commercial mobile app developers are also following this trend (Xu,

2013). Thirdly, the competition of news-based information mobile app became

popular and entered a period of rapid development since 2012 (Xu, 2013). The news

app is more than just an app product but more features that have been given the

mobile Internet portal (Xu, 2013). Large Internet companies have increased their

investment in development, and more and more media groups recognize the

importance of attracting mobile users in China (Xu, 2013).

Converged with digital technologies, traditional media journalists are not only a

content provider but also participants in the media convergence era (Guo, 2016). The

news app independently developed by traditional media organizations can not only

enhance the credibility and media image of the media but also enable even the

powerful direction of controlling and guiding the development of the Internet (Guo,

2016). For instance, the Xinhua News Agency has launched its news app since June

2014 (Guo, 2016). As of January 2015, the data shows that the download volume of
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Xinhua News APP has reached 21.03 million (Guo, 2016) This phenomenon has also

been regarded by the Chinese news industry as "A phenomenon-level specimen that

promotes the development of traditional mainstream media"(Guo, 2016).

The mobile news app with the theme of non-media organizations includes not

only news apps created by technology companies and commercial companies but also

mobile news apps built by individuals (Guo, 2016). In general, most of these news

apps use advanced big data statistics and analysis technology to integrate Internet sites

and resources in multiple types of bottles and provide personalized support and

services through intelligent search algorithms, such as Today's Headline (Guo, 2016).

In 2012 June, the mainstream media People's Daily issued the first message on

Weibo platform, indicating the official opening of its official Weibo channel in China

(Xu et.al., 2018, p. 90). The mobile news app of People’s Daily’s was officially

launched on 2014 June 12th and it adheres to the philosophy of “Doing news with

good journalistic quality” (Xu et.al., 2018, p. 90). When it was launched for eight

months, the total number of users of the People’s Daily news App reached 24 million

(Xu et.al., 2018, p. 90). Besides, the Beijing News Company created new media

products, such as Dayan.com in 2015. In 2016, the Beijing News cooperated with the

famous Chinese Internet company Tencent created a program called “Our Video”

aiming to make short videos for some latest news which achieved very eye-catching

phenomenon (Xu et.al., 2018, p. 91). With the transformation of mainstream media,

most media operations have adapted to changing the habits of accessing information

and news of users (Xu et.al., 2018, p. 91).

2.4.2 Different classification

In 2015, China Mobile News APP market research report showed mobile news

information APP as the fourth largest mobile application in China and user usage rate

is as high as 41% of the Chinese internet users (Guo, p. 12). From 2015, people using

news app to get news information is no longer a niche behavior but a more common

way of obtaining information (Guo, p. 13).
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Chinese news apps can be divided into four types based on the differences in

content sources and channels (Guo, 2016, p4-p11). First, relying on traditional media,

the content of some traditional news agencies is produced by its own platform (Guo,

2016). This type of news app is the result of the combination of traditional media and

new media under the general trend of media convergence (Guo, 2016). For example,

Pengpai News, People’s Daily News, etc. Second, the website news app based on the

portal website and the search engine website (Guo, 2016). This kind of news app is

the mainstream in the new media journalism industry, such as Netease News, Tencent

News, Sohu News, etc (Guo, 2016). The third is the comprehensive mobile algorithm

with a wide range of content sources (Guo, 2016). The main representatives are

Today's Headlines, ZAKER and so on. Fourth, there are some video-like mobile news

apps (Guo, 2016). The emergence of a large number of news apps has changed the

simple way of news dissemination on the mobile Internet platform which means the

texts and pictures were the main way to produce and spread the news information

(Guo, 2016). For example, the content, presentation, mode of communication, and

interactive mode of news information are more lively and diverse through pictures,

videos, etc. Thus, these news apps are different from traditional news dissemination in

China (Guo, 2016, p4-p11).

Jiang and Yin (2015) have divided the operating entities of the Chinese mobile

news app into three categories. The first type of mobile news APP relies on

commercial websites (Jiang and Yin, 2015). The second type is based on traditional

media organizations. The third is the mobile news app with the non-media

organization as the main body of operation. Tencent News, Netease News, and

Phoenix News belong to the news apps that use commercial websites as the mainstay

of operations (Jiang and Yin, 2015). This kind of mobile news app relies on the

distinctive commercial website, mainly based on market demand, and participates in

the market competition earlier (Jiang and Yin, 2015). In fact, newspaper innovation

involves electronic versions, format changes, flexible subscription models, and their
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degree of positive impact on circulation or income (Murschetz and Friedrichsen, 2017,

p. 118).

2.4.3 In the context of media convergence

Due to the increasing market and users’ needs, new media products have emerged and

cross-border cooperation has also increased as well (Guo, 2016, p. 9). Chinese mass

media companies have promoted the improvement of media convergence, such as

Xinhua News Agency, People’s Daily, Beijing News and so on. The Shanghai

Observation, Pengpai News and Jiemian News launched by Shanghai Newspaper

Group are relatively representative new media projects in media convergence practice.

Shanghai Watch was launched in early 2014. It mainly serves party and government

leading cadres, high-quality users who are looking forward to reading in-depth news

products, and provides users with Internet information, as well as a fee-based

operating model (Guo, 2016, p. 9). Pengpai News was launched in July 2014 and it

has attracted much attention and quickly became the leader of the new media industry

(Guo, 2016, p. 9). The core spirit of Pengpai News is "the Internet platform that

focuses on politics and thoughts" and mainly focuses on news reports in the current

affairs (Guo, 2016, p. 9). The reporters and editors of Pengpai News mainly come

from traditional media organizations with great influence (Guo, 2016, p. 9). Besides,

China Central Television has also made a series of reforms, such as building a new

mainstream media and emerging media groups and continuing to accelerate the

convergent with new media from the perspective of users (Guo, 2016, p. 9).

According to the form of media, the “Annual report on the cultural development

of media convergence in China (2019)” was published by Beijing Journalists

Association on February 20th 2019 (Mei and Zhi, 2019). The report pointed out that

China's current media convergence presents new features, and the extension from

traditional media to mobile terminals is more obvious (Mei and Zhi, 2019). From the

planning and distribution of content, there is a certain norm system which provides

incentives for technical talents to improve the work enthusiasm (Mei and Zhi, 2019).
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This norm system could develop business for users' data and communication effects

(Mei and Zhi, 2019). The Internet has spawned big data and artificial intelligence, and

the speed of technological innovation is getting faster and faster while the threshold

for technical applications is getting lower and lower (Mei and Zhi, 2019). Although it

has achieved certain development and progress, the Chinese media industry still faces

some difficulties and problems. For example, the problem of insufficient attraction for

high-end convergent talents is still outstanding, and traditional media has become a

training base for commercial Internet companies to some extent (Mei and Zhi, 2019).

At the same time, some super-platforms for new media content distribution have

almost occupied an absolute competitive advantage, such as Baidu, Today's headlines,

and A little information (Mei and Zhi, 2019). The influence of the media on its own

platform is not that great. At the same time, traditional media do not have the ability

to resist new risks in making new media (Mei and Zhi, 2019). Meanwhile, they cannot

cooperate with private capital and state-owned capital does not dare to invest these

new media platform (Mei and Zhi, 2019).

In general, I have mainly compiled the status of media convergence and digital

transformation in China including the picture of Chinese journalism before the digital

era.
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Chapter 3 Literature Review

Based on previous relevant research, this chapter summarizes the field of digital

transformation within journalism. Beginning with a comprehensive review of the

concept of journalism, this chapter will include concepts of journalism and journalism

situation in China. The first section will discuss journalism in the digital era by

interpreting changes in journalistic work and production. Then, the second part

discusses how journalism has changed because of the digitization and the

development of new media, what are the changes in the users’ consumption and

reception of journalistic content in the digital era. At the last section, the theme will

be further narrowed down to the studies of the journalists work situation by discussing

different types of journalism transformation, especially in China.

3.1 Journalism in the digital era

3.1.1 Changes in the journalistic work and production

Given the changes that Internet technology has brought to journalism, many scholars

have expressed their concerns about the impact of the Internet on journalism.

However, Fortunati et al. (2009) identified a number of ways in which the Internet can

turn journalism into a career. First, considering the changes in journalism practices

that have led to conflicts and negotiations between social actors that constitute the

constant change narrative witnessed by journalism: these changes mean that

journalism is deprived of its role as a fourth industry. For many years, journalism has

been seen as an important force in the government and is vital to its operations, so it

has been described as an integral part of democracy itself.

According to Fortunati et al. (2009) “News has been emptied of its critical,

dynamic aspects that balance its opposition to power” (Fortunati et al., 2009: 933).

Second, it is argued that technology allows publishers to deconstruct journalism

through the Internet and further rebuild the world as a global village through

networked organizations (eg, Castell, 1996-1998; see Fortunati et al., 2009). In
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essence, the Internet has brought about major changes in the journalism industry. It

has begun to be rationalized as journalism because certain functions can be

outsourced while other functions can be combined to reduce costs (Obalanlege, 2017，

p357). In addition, journalists are now not only trained in professional print news but

also able to handle video and some online operations, including merging online teams

with traditional newsrooms (Obalanlege, 2017，p357). Therefore, the same content

used in traditional publications can now be recycled online by using digital

technology (Obalanlege, 2017，p357).

Lu (2010) has summarized the five-stage paradigm of Chinese journalism

transformation in the domestic journalism communication academia with

systematically explaining the dual trajectory of newspaper media role and population

evolution history and logic of journalism. Lu (2010) also proposes that corresponding

to the changes in the external social environment and the media environment, the

current "people-oriented, industrialization, digital, internationalization" has become

the four strategic trends of China's journalism industry transformation and

development. Su (2007) discusses the core ability of the paper newspaper industry in

the digital era lies in the discovery, collection, and creation of journalism production

and all valuable content. This ability is precisely the fundamental place of journalism,

and it is also the shortage of new media organizations (Su, 2007). Zhao (2005)

believes that due to the huge difference in the ability to process, transmit and store

information, traditional journalism faces a new sense of crisis in the face of new

digital technologies. In this regard, Zhao (2005) made two objectively different

interpretations of the "traditional media demise theory" and "traditional media

development theory", which were further triggered by the "challenge theory", using

theoretical analysis and actual cases. Gong et al. (2011) propose that after the

emergence of new media, it greatly compensated for the shortcomings of traditional

journalism, and its new communication technology and communication concept are

constantly exerting a tremendous impact on journalism industry in China. But this
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does not mean that new media will replace traditional media (Gong et al., 2011).

Traditional media will not withdraw from the historical stage because of the impact of

new media and the new media will cooperate more with traditional media to form a

competitive and cooperative relationship (Gong et al., 2011).

3.1.2 Changes in the users’ consumption and reception of journalistic content

Using data collected in Hong Kong et al. (2000) identify some common and specific

satisfactions of users in the consumption and use of mobile phones, including

instrumental motives such as mobility, immediacy and assurance, fashion status,

motions, and other social aims. Ling and Yttri (1999, 2002) point out three competing

factors for promoting mobile phone use in Norway: security, safety,

micro-coordination, and super-coordination. Lee et al. (2010) compare

low-motivation and high-motivation groups using mobile media data services and find

that high-motivation groups are more likely to adopt such services.

Mobile news consumption is a relatively new phenomenon: the first mobile news

service on the 2G network was launched in Finland in 2000 (Wei, 2012). The rapid

growth of global mobile news is accompanied by a series of studies on mobile news

adoption, mobile device news, and the use of news applications on smartphones. As a

mobile device for news equipment, Li (2013) identified predictors of using mobile

phones to get news. According to his findings, personal initiative is more predictive of

mobile phone use of news than innovation (Li, 2013). Wei et al. (2013) use a

comparative approach to study news interviews on mobile phones in four major Asian

societies. The degree of freedom of the press in the society had a negative impact on

the news interview mode of mobile phone users (Wei et al., 2013).

Other researches explore the role of mobile phone properties, such as mobile

news and 3G smartphone technology, in influencing mobile news adoption and

consumption. For example, Chan-Olmsted et al. (2013) study the factors that

influence the adoption of mobile news for young people, from Rogers' diffusion

model (Rogers, 1995) and technology acceptance perspective (Davis, 1989). They
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found that the more mobile content is seen as a comparative advantage, the more

positive the response to mobile news. Park et al. (2010) analyze consumer preferences

for mobile phone saturated Korean mobile phones and content. Their results show that

touch screens and full web browsers are preferred. In particular, mobile phones that

support full browsing are positively related to the consumption of mobile content

(Park et al., 2010). Only a few experimental studies explored the impact of user

reviews on the audience's perception of adjacent content. Although these experiments

use a variety of dependent variables, they often indicate that annotations do affect the

user's assessment of the content. For example, Houston et al. (2011) and Lee (2012)

studied the impact of comments on perceived media bias and found that when there

were party comments, the article's perceived bias was stronger. Shi et al. (2014) and

Walther et al. (2010) separately investigated the ability of users to comment on the

perception of public service announcements (PSAs) on cigarettes and cannabis

consumption. Ash et al. (2009) find that only the presence of comments would reduce

the quality of the article's news. In a follow-up study, Ash et al. (2010) further

investigate the role of quality and quantity of reviews. They use real comments and

assign them to “mean” or “substantial” conditions (Ash et al., 2010). Both of these

situations have no major impact on perceived news quality, but participants with a

high degree of online community awareness (ie those who feel at home on the Internet)

have been evaluated for objectivity in many comments (Ash et Al., 2010).

Participants with a high degree of online community awareness also like stories with

more comments but only if the comments are substantial (Ash et al., 2010).

3.2 Journalists work situation

Saltzis and Dickinson (2008) examine the impact of journalists' practice on new

reporting trends from a single platform to multiple platforms. The study was

conducted within the UK's national media organization to investigate and describe

changes in journalist development practices and how they respond to the product

integration process in multimedia platform news reporting (Saltzis and Dickinson,
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2008). In 2002 and 2003, semi-structured interviews were conducted with 20

journalists and editors of the BBC, Sky, the Guardian and the Financial Times (Saltzis

and Dickinson, 2008). The result of the study shows that although multimedia news is

mature, the development of multimedia journalists is slow due to the pressure of

multimedia work on the daily work of journalists and the impact on the quality of

output (Saltzis and Dickinson, 2008). As digitalization seems to be irreversible, the

boundaries between traditional and new media have become blurred, and newsrooms

and journalists are shifting from single media to multimedia coverage (Saltzis and

Dickinson, 2008). The relationship between different media is now characterized by

increasing cooperation, compatibility, and connectivity (Saltzis and Dickinson, 2008).

Kanyeki (2017, p. 76) think that although the work of journalists is for others to

get heard, it is rare to hear how their own voices fit into information fusion. The new

communication technology brings great benefits, but it also brings disturbing changes

to the industry practice. He also believes that journalists are now multitasking and

need more skills (Kanyeki, 2017, p. 76). Just as the introduction of computers into

newspaper newsrooms in the 1980s, it has created more job opportunities for editors

and journalists while they also made some roles redundant. There is no doubt that

media companies now prefer multi-skilled journalists, and some newsroom roles must

adapt or become redundant. (Kanyeki, 2017, p. 76)

According to Saltzis and Dickinson (2008), this multi-skilled journalist is a

person with interchangeable skills and is more valuable than someone without skills.

However, these multi-skilled journalists are among the BBC, the UK's Financial

Times and the Guardian, although they have received training in radio and television

production. Not all journalists can easily report on various platforms such as

newspapers, the Internet, radio, and television. The majority of existing journalists are

not versatile for the following reasons: (a) Training costs - Training workers with new

experiences is more difficult than training apprentices. (b) Resisting change - There

are already journalists who are reluctant to change what they do during their careers
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(Saltzis and Dickinson, 2008).

Besides, Kanyeki also referred that journalists will no longer be recognized by

specific media, just as news companies are no longer recognized by a single medium

(2017, p. 76). The Guardian is both a newspaper and a web publisher, just as the BBC

is a broadcaster and online publisher. Standard Media Group is a publisher but has a

TV station, a radio station, and a thriving online department (Kanyeki, 2017, p. 76).

Multi-skills have many benefits, such as providing location flexibility for journalists,

which means journalists can now post their stories from locations other than the

newsroom. Media convergence has also accelerated data search, making it easier for

journalists seeking background research information and examining modern trends to

obtain more information (Koch, 1991; Leonard, 1992; Brooks, 1997; Saltzis and

Dickinson, 2008). When a journalist chooses to publish the story on alternative media,

he also increases the control over his output. As part of the new media, online news

provides multimedia platforms. Online journalism is more interactivity, personalized

accessibility, hypertext, connectivity, and real-time reporting. With its many

advantages, online news is said to have the ability to re-engage the increasingly

untrusted and alienated audience. In the study by Saltzis and Dickinson (2008),

broadcasters who practiced many skills expressed positive feelings and claimed that it

enriched their overall knowledge of news products and made them better journalists

(Saltzis and Dickinson, 2008).

Kanyeki states that now some news agencies have convergent editorial

newsrooms, and the editorial section includes TV, radio, online and print (Kanyeki,

2017, pp. 69-85). In 2013, the company invested in advertising and editing electronic

automation system - PPI - a German technology that fully integrated the process of

editing content, advertising workflow and pre-production process. Journalists have the

skills to operate on a converged platform. (Kanyeki, 2017, p. 82)

Paradoxically, Deuze thinks it is difficult to adapt to the results of digital

technology and to use technology in the process of news creation. Similarly, the
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process of organizing and managing creativity in the news industry is no longer an

argument (Deuze, 2008). However, given the current challenges and opportunities

that Internet technology provides to news producers and news consumers, many

African journalists have failed to recognize the need to examine their roles (Deuze,

2008). The influence of convergence culture on journalists' professional identity is

enormous and must be reviewed continuously. Domingo (2006) argues that the

Internet has opened a new chapter in the relationship between publishers and

journalists about professional identity. (Domingo, 2006, cited in Deuze, 2008).

Internet technology provides readers with an opportunity to contribute to news

content (for example, citizen journalists), allowing readers to compete with journalists

in news interviews and production (Deuze, 2008, p. 935). However, journalists are

more concerned about losing their relevance in the face of the challenges posed by

new technologies (Deuze, 2008, p. 935). They quickly pointed out that Internet

technology does not pose a threat to their traditional role in society, but rather

improves the quality of news (Deuze, 2008, p. 935). Deuze (2008) pointed out that

journalists have adopted a defensive attitude and still mentioned the traditional

concept of professional roles.

Potentially, Obanlanlege (2017) believes that journalists can maintain relevance

based on their interpretation, investigation and communication role in society (p. 135).

These roles are critical to maintain their traditional function as the fourth industry in

the field. Regardless of the technology, journalists will continue to play an important

social role based on investigative skills – critical for reviewing government decisions

and verifying news in a timely manner, giving credibility to the news production

process and analyzing complex issues in society (Obalanlege, 2017, p135).

The media industry seems to have not only frequent the job-hopping of media

practitioners but also left an indomitable mark on media companies and employers,

colleagues and viewers as technology advances and diverse media work emerge.

However, because the opportunities available to many media organizations seem to be
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an indicator of the new challenges of media management in continental Europe,

job-hopping is even more rampant in this digital age (Lando, 2017, p131). For

example, after the Kenyan election on March 4, 2013, a large media company lost 21

key media practitioners among its competitors (Lando, 2017, p131). However, lacking

any serious and in-depth study about journalists living gin the digital transformation

era in China.

To sum up, this section follows the step of digital development. Firstly, I have present

the scholars on the development of digital technology to see what opportunities the

digital change has provided to the whole media industry. Secondly, how the previous

research studies the transformation of digital journalism has been shown. And the

researches about the work conditions of journalists especially in the digital era have

been present at last.
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Chapter 4 Theoretical Framework

The theoretical concepts of this thesis will be elaborated in further analyzing

empirical data. It must be emphasized that this theoretical framework includes

multidisciplinary theories of media convergence and journalistic quality from

different disciplines. Theories of different disciplines were chosen and a theoretical

framework was created to answer different aspects of the research questions. By

applying media convergence theory, the first research question about the situation of

Chinese digital journalism transformation could be solved. And the research questions

about the difference between traditional journalism and digital journalism as well as

the work situations of Chinese journalists could be answered by using the theoretical

framework on journalistic quality.

4.1 Media convergence

4.1.1 The concept of media convergence

Media convergence is described as the convergence between new and old media

technologies, corporate media companies, media producers and media consumers

(Jenkins, 2008; Jin, 2015). In the journalism production process, it means the process

of multiple media technologies and platforms participating in the production and

dissemination of information (Deuze, 2013. Dwyer, 2010; Lawson-Boundary, 2006).

Existing research places great emphasis on the impact of media convergence on

journalism. From a positive perspective, convergence represents an expanding

opportunity for journalism. Numerous academic studies have explored how the

Internet can effectively and efficiently find information and disseminate updates for

journalists, especially in emergencies (Ahmad, 2010; Lasorsa et al., 2012). While,

convergence represents a risk as to the negative impact because user engagement and

excessive acceleration of the news cycle can affect the specification of journalistic

quality, such as telling the truth (Davies, 2009), transparency (Karlsson, 2011) and

accuracy (Fenton, 2009).
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The theory of convergence in the media industry hasn’t been settled. Griffiths

and Light (2008) claim that media convergence is a phenomenon which combines

several aspects. In addition, media convergence also can be seen as a collaboration

between multiple media industries and the migration of media audiences when they

are searching for information (Jenkins, 2006). By expanding the franchise to protect

the market positioning, media convergence has become a new way of delivering news

and a means of survival for the media industry (Quinn, 2004). Kolodzy (2006. p. 5)

also proposes a theory and practice of media convergence by providing a model that

describes media convergence as a continuous process in which content, technology,

audience, and industry intersect. The Wayne developed by Kolodzy (2006) illustrates

this process (Figure 1). Moreover, Jenkins (2001) determines that the intersecting

circles could represent various fields, such as audience, industry, content, and

technology.

Figure 1. Wayne model of media convergence by Kolodzy

Note: The circles represent audience, industry, content, and technology

Convergence is a rather vague term that is used by various disciplines to describe

and analyze the process or the change which tends to be unified or integrated

(Kanyeki, 2017, p. 69). When applied in the field of communication, it is often

referred to as the media convergence. Kanyeki (2017, p. 69) mentions that media

convergence has universal features that are interdisciplinary and multipurpose.

According to Kanyeki (2017), in the journalism industry, the ideal media convergence

situation is, for instance, using the same journalist to produce stories for different

channels, for instance, television, radio, and Internet media (p. 69). These could be

enhanced by the emergence of new media and communication technologies, such as
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the Internet, mobile terminals, and digital devices (Kanyeki, 2017, p. 69).

While overall media convergence has not yet become a reality, effective media

companies generally strive after synergies of multiple media platforms (Greyzed,

2012). Combined with the resources from human, technology, and capital instruments,

it enables efficient content flow to across these multiple media platforms (Greyzed,

2012). Therefore, media convergence is not just an end result but also an ongoing

process. Nevertheless, digital content can be distributed across different digital

platforms with little or no impact on the cost of the media organization (Dal Zotto and

Lugmayr, 2016, p3). Therefore, the concept of media convergence involves not only

technological transformation but also changes within the industry, culture, and social

paradigm reflecting the process of media integration and disagreement (Dal Zotto and

Lugmayr, 2016, p3).

4.1.2 Content convergence

Today's media audiences play a vital role in creating and distributing content

(Krumsvik, 2013; Urban and Bodoky, 2013). Because of new technologies, it

encourages consumers to actively seek new information and build personalized

connections between dispersed media content (Krumsvik, 2013; Urban and Bodoky,

2013). Therefore, media convergence requires media companies to reconsider existing

assumptions about the media from a consumer perspective because these could affect

not only marketing but also production decisions (Krumsvik, 2013; Urban and

Bodoky, 2013).

Convergence implies various processes involved in human behavior of

transferring and exchanging information (Eisenegger et al., 2017). These behaviors

were separated before the convergence although now they were brought together and

presented to the audience in a comprehensive and interrelated way (Eisenegger et al.,

2017). Convergence will break the boundaries between different worlds of digital

media. Although convergence is often promoted, praised and assumed, it is not a

simple process (Eisenegger et al., 2017). To some extent, convergence is not only a
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challenge of the future of social media and information but also a clear guide to the

expected results (Eisenegger et al., 2017).

4.1.3 Technology convergence

The development of media convergence can be attributed to three factors. The first

one is digitization, the second one is deregulation of the media and communication

markets, and the third one is the change in user preferences (Dal Zotto and Lugmayr,

2016, p. 3). Dal Zotto and Lugmayr (2016, p. 3) argue that digitization offers new

opportunities to create, display, store, and distribute media products. With the

conversion from analog to digital data communication, different communication

networks can be used for data transmission and can be replaced with each other as

well. For example, Internet access is now possible via telephone, cable, satellite,

mobile network and wireless LAN (Dal Zotto and Lugmayr, 2016, p. 3). When it

comes to deregulation, measures have been taken since the mid-1990s to open up the

telecommunications sector in the United States and Europe (Dal Zotto and Lugmayr,

2016, p4). This has led to the emergence of competitive structures in the information

and media communications industries (Dal Zotto and van Kranenburg, 2008, p. 15).

As a result, the supply of media services has increased while audiences and media

consumption have become fragmented. Nowadays, audiences as consumers are using

more and more different services to meet their informative and entertainment needs

(Dal Zotto and Lugmayr, 2016, p. 6). It can be determined that users have significant

changes in their preferences for personal information and communication tools (Dal

Zotto and Lugmayr, 2016, p. 6).

4.1.4 User -related convergence

Researches on convergence have become more user-oriented (Müller and Röser, 2017,

p. 57). There are two concepts that describe the use of converged media, one is

cultural convergence and the other is consumption convergence (Müller and Röser,

2017, p. 57). The concept of these two convergence forms is not only about
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technology but also about user-initiated changes. However, they have addressed

different aspects of this phenomenon as follows.

Firstly, cultural convergence means a logical shift in cultural operations that

emphasizes the flow of content across media channels (Jenkins, 2008, p. 323). Jenkins

(2008) believes that the use of converged content is an important aspect of

convergence because he is interested in the migration behavior of media audiences.

According to Jenkins and Deuze (2008), the audience is almost everywhere and

looking for various entertainment experiences (p. 2). Jenkins analyzes how people use

online media for networking, participation, and collaboration (2008, pp. 251-270). In

details, Jenkins (2004) defines three different modes of convergence media usage: (1)

using the corresponding content through different media (Jenkins, 2004, p37; Bolin,

2007, p. 244); (2) participating in interactive media such as Weblogs (2004, p. 36); (3)

contacting others as a collective intelligence to solve problems or asking for certain

things (Jenkins, 2004, p. 35). All of these aspects may increase the use of online

features rather than analog devices because they provide more possibilities for

switching between different types of content, for example, user-generated content

(Jenkins, 2004, p. 35). However, scholars did not fully explain why people decide to

use online media instead of traditional media, especially if people do not use them in

an interactive way (Jenkins, 2004, p. 35). In addition, the recipient is not necessarily a

media user who relies solely on his own interests but a social person who uses the

media together with other family members at home (Müller and Röser, 2017, p. 57).

Secondly, consumption convergence focuses on how to use media devices in the

context of technology convergence (Hynes, 2003, p. 1). People use new technology

opportunities to adapt to the conditions of several media platforms through the same

device at one time. Therefore, different media practices have been developed (Hynes,

2003, p. 2). The concept of consumer convergence refers to the contexts for media

usage and it allows the media to use spatial phenomena because the use of different

media texts can occur in the same place (Heins, 2003, P. 4). The concept emphasizes
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that domestic media consumption convergence is about the interrelation of both the

traditional and online media in the home environment (Heins, 2003, P. 4).

Media convergence enables users to create and distribute their own content and

schedules that enable personalized information services by searching for content on

mobile services (Dal Zotto and Lugmayr, 2016, p. 6). Users can participate in each

other’s community through peer-to-peer technology. No matter consumers could

distinguish themselves between early adopters, for instance, media workers and those

who are satisfied with the current media experience (Dal Zotto and Lugmayr, 2016, p.

6). Undoubtedly, this change in user preference is inseparable from the digitalization

and deregulation of the media (Picard, 2010, p. 365. Besides, these changes also affect

the media environment faced by media companies (Picard, 2010, p. 365). Accordingly,

it is possible to distinguish the evolution paths of different types of media

convergence. Therefore, convergence is transforming the media and

telecommunications industries from vertical services such as telephony, television,

computers to horizontal components like content, packaging, transport networks,

infrastructure, and terminals (Dal Zotto and Lugmayr, 2016, p.16).

More than just a technological shift, convergence has changed the relationships

among existing technologies, industries, markets, genres, and audiences (Jenkins,

2004, p34). Due to the proliferation of channels and the portability of new computing

and electronic information technology, people are entering an era of media ubiquity

and will use various media to connect with each other (Jenkins, 2004, p34). In

addition, convergence is a top-down organization-driven process and a bottom-up

consumer-driven process (Jenkins, 2004). In order to increase profit opportunities and

broaden the market, media organizations are actively learning how to speed up the

flow of media content through delivery channels (Jenkins, 2004). Consumers are also

trying to learn how to use these different media technologies in order to have more

controls over the content flow and increase interaction with other users (Jenkins,

2004). Audiences who are the consumers in the media market are striving to



43

participate more fully in the culture convergence so that they could control the flow of

media in their lives and access to content in the mass market (Jenkins, 2004). These

two forces can promote each other and build a closer as well as a more valuable

relationship between media producers and consumers (Jenkins, 2004). However,

sometimes these two forces are in a state of war and these struggles will redefine the

culture. Media producers respond to these newly empowered consumers in a

conflicting manner (Jenkins, 2004). This process sometimes encourages change, but

sometimes the producers resist the change because they think it will challenge the

whole system (Jenkins, 2004). Conversely, consumers are confused about the mixed

signals what they see about how much they could enjoy entertainment in the media

life (Jenkins, 2004, p. 34).

4.1.5 Media convergence and digital journalism transformation

Journalism organizations tend to use different speeds and patterns of convergence

(Quinn, 2005, p29). In order to help to understand the different collaborations and

interactions between cross-media partners, Dailey et.al propose a dynamic conceptual

framework Convergence continuum (2005, p. 150). They have defined five

overlapping levels of performing in journalism organizations which are:

cross-promotion, cloning, collaboration, content sharing, and full integration (Dailey

et., al., 2005). In fact, the definition of these five phases is to increase content synergy

and organizational autonomy. Moreover, it is pointed out that media organizations

should strengthen cooperation and reduce autonomy during the process of content

production (Dailey et., al., 2005).

Erdal proposes a cross-media journalism model that works on two axes, the work

and content axes (2011, p. 213). The intersection of these two axes creates four types

of cross-media practices (Erdal, 2011). One is “a single reporter multi-platform

journalism” that a reporter produces the same content for multiple platforms (Erdal,

2011). The second is “hard-driven journalism” which describes a form of journalism

in which a journalist creates a new version of an existing news story for different
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platforms (Erdal, 2011). The third is “internal coordination of the platform” that

represents a form of record-based practice in which information is shared by

journalists or editors from different platforms (Erdal, 2011). In this case, participants

will coordinate the work of others in specific news stories. This form is usually done

during an editing session or informally. The last one is “intra-platform production”

which is a more complex form of cross-media news (Erdal, 2011). It requires

journalists from different platforms to work together and to report on specific news

stories by sharing content and raw materials (Erdal, 2011).

Aviles and Carvajal (2008) claim that newsroom convergence is not only a

technology-driven process but a process that uses technology innovation to achieve

specific goals in a particular environment (p. 222). This explains why each convergent

project may have different results. Even in a mature digital market like the United

States, convergence is often seen as an internal process of integration between online

and offline or broadcast newsrooms within the same organization (Thurman and

Lupton, 2008, p. 441).

Convergence is seen as the process by which society builds a new technology

system for journalism production (Quinn and Quinn Allan, 2005). It requires

innovative production systems and advanced equipment. In addition, there is a need to

redefine the working practices of journalism and the layout of the newsroom (Quinn

and Quinn Allan, 2005). Besides, rethinking the values and skills of news content

producers is also important. News organizations seem to be turning more and more to

the network while striving for survival and growth (Quinn and Quinn Allan, 2005).

However, there is a price to do the media convergence in the journalism industry.

Despite the micro and macro benefits, convergence still requires major organizational

changes (Quinn and Quinn Allan, 2005). Additionally, complex and rigorous editing

processes and expensive investments cannot be ignored (Quinn and Quinn Allan,

2005).
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4.2 Digitization effect on journalistic quality

4.2.1 The concept of journalistic quality

Unlike the quality definitions commonly used in industrial organizations, journalistic

quality plays a vital role in society, surpassing the pure satisfaction of consumer

demand (Wellbrock, 2016, p. 84). In general, product quality in economics is seen as

the ability to meet consumer demand. Therefore, an increase in quality inevitably

leads to greater demand (Garvin, 1984). This standard has been applied more

frequently to traditional media products, such as newspapers and television

(Wellbrock, 2016, p. 84). However, the quality of journalism is driven by “objective”

standards from the democratic function of mass media (Wellbrock, 2016, p. 84).

Some criteria that determine the quality of news productions are authenticity,

relevance, neutrality, uncertainty, and immediacy (Westerstahl, 1983, p. 403).

Because these standards do not depend on consumer preferences, the improvement in

journalistic quality does not necessarily mean that the product is more meet some

consumers requirement (Wellbrock, 2016). While some consumers may value high

journalistic quality, it does not necessarily have a positive impact on users’

consumption (Wellbrock, 2016, p. 84).

Scholars often emphasize that the journalistic quality is very difficult to define

because the quality is always a perspective and subject to be judged (Neuberger,

2014). As pointed out by Urban et., al (2014, 822), things have no quality but some

practice in human society interprets certain objective indicators as high quality or low

quality. Therefore, different perceptions of journalistic quality lead to many possible

quality standards. Most commonly, scholars derive these standards from normative

democratic theories, especially the functions that journalism should achieve in society

(McQuail 2013). Urban et., al (2014) refined six common quality standards that can

be found throughout the literature by reviewing the normative journalistic quality of

news output. Some of them relate to the characteristics of news items related to the

information conveyed (the diversity of opinions, impartiality, relevance, accuracy),
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while others relate to the quality of ethics, such as understandably, ethical standards

(Prochazka et al., 2018). Diversity represents the need for news reporting to cover

different aspects of the story and different perspectives (Prochazka et al., 2018).

These different aspects should be considered in terms of equality and neutrality and

impartiality, which constitutes fairness (Prochazka et al., 2018). Relevance refers to

the reporting of events and facts that are currently important to society, and accuracy

refers to true and correct reporting (Prochazka et al., 2018). Comprehensibility refers

to presenting information in a coherent and digestible format (Prochazka et al., 2018).

Finally, adherence to ethical standards includes respect, tolerance, and compliance

with the rights of readers and the public, for instance, privacy (Prochazka et al., 2018).

Besides, resources and time commitments in the same news survey event are often

used as one of the reference conditions for journalistic quality (Stetka and Örnebring,

2013). For example, investigative journalism is the moral and legal violation of the

powers of continuing news reporting and requires more time and resources than

regular news reporting (Stetka and Örnebring, 2013).

When asked about the concept of journalistic quality, recipients often refer to

similar normative indicators (Tsfati et al., 2006) These indicators seem to represent

the common quality of journalism shared by journalists, scholars and the public belief.

The difficulty of making accurate quality judgments may be partly due to the

characteristics of contemporary news processing: people often browse news articles

without reading them thoroughly, so they do not encode and store all the information

quality judgments needed to accurately determine them (Weinreich et al. 2008). The

judgment of journalistic quality is usually not highly personally related to the reader,

so the motivation for forming accurate judgments is relatively low (Prochazka et al.,

2018). One of the most important ideas in the quality judgment of journalism is the

media brand and its image (Nandan and Shiva, 2005). The media image represents

knowledge and belief about media brands, for example, about their credibility

(Hovland et al., 1966) and overall quality (Burgoon et al., 1986). Even if a person
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does not have the personal experience of a media brand, the reader cannot evaluate its

credibility or quality at all. Obviously, the reader's quality judgment is based at least

in part on the media brand image (Prochazka et al., 2018). For example, readers rated

the quality of reported news articles higher than the high-quality images of the same

articles that the newspaper considered (Urban et al., 2014)

Compared to the printing media market, the network media market is even worse

in this regard. In a way, this is due to the fact that the advertising market is the sole

source of financing. And news production is characterized by a large number of fixed

costs and almost no marginal cost. This has led media companies taking economic

incentives primarily as “audience production plants”. This means that there is a

serious prejudice against high quality and minority programs that only focuses on

attracting the attention of as many people as possible (Wellbrock, 2016, p95). It is not

necessary to require the in-depth research for journalism, however, news needs to be

compelling and easy to understand (Wellbrock, 2016, p. 95).

4.2.2 Cr iter ia about journalistic quality in China

In China, the definition of journalistic quality has been influenced by the

Western journalism industry (Huang, 2002). The Chinese journalism industry

confirms that it is an objective law to make journalism production with journalistic

quality (Huang, 2002). As the standard for selecting facts to report, journalistic

quality in China has the principles of authenticity and objectivity (Huang, 2002). The

following are five elements (Huang, 2002): (A) News reports should be timely and

fresh. The shorter the time difference between the occurrence of an incident and the

public report, the higher the quality of the news has. At the same time, the fresher the

content, the greater value the news has. (B) The topic of the news has more effect on

the people, the more important it is and the greater the value of the news has. (C)

News reports should be close to the public's life, including four aspects that are

geographical proximity, the proximity of interests, ideological proximity, and

emotional proximity. If there is more proximity to the audience’s interest, the value of
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the news is greater. (D) The higher the visibility of news reports (including people,

groups, places, etc.) is, the greater the value of news contains. Therefore, the degree

of salience of news is also a basis for judging whether the news has higher quality. (E)

Interesting facts (Huang, 2002, pp. 47-50).

Journalistic quality has a direct effect on news services such as interviews,

production, and editing (Huang, 2002). Before deciding whether to conduct an

interview or not, the reporter will judge whether the news clue is worth interviewing

based on the principle of journalistic quality (Huang, 2002). According to a personal

evaluation of the news, the reporter will grasp the main fact for in-depth interviews. In

the process of journalism production, journalists select and organize materials based

on journalistic quality (Huang, 2002). Meanwhile, editors review the press release

based on the journalistic quality and decide on the choice, modification, and layout of

the manuscript (Huang, 2002). In addition to considering the journalistic quality of the

facts, the effective dissemination of news is also restricted by news policies and laws

(Huang, pp. 75-78).

In this chapter, I have discussed concepts about media convergence and

journalistic quality. The concept of media convergence is combined with the concept

of journalistic quality to be used in the analysis to create an understanding of the

digital journalism transformation in China. Based on media convergence theoretical

framework, the research will analyze the empirical data according to content

convergence, technology convergence, and user-related convergence within the digital

journalism transformation in China (RQ1 & RQ3). Besides, the application of criteria

about journalistic quality will help answer the second research question and it is also

an important part of the framework of this thesis.
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Chapter 5 Methodology

This thesis follows a mixed method design which combined both quantitative and

qualitative approaches. With an in-depth analysis of Chinese journalism

transformation in the new media era, the methodological approach includes a mixed

methodology based on eight semi-structured interviews with 8 Chinese journalists and

an online questionnaire with 300 media users on the internet. In this chapter, I have

explained the reason why I choose the mixed research design based on qualitative and

quantitative methodology. Then, the process of data collection of in-depth interviews

and online survey has been present. Thirdly, the detailed information about the way of

sampling the empirical data both from qualitative and quantitative research has been

discussed. At last, there is a discussion about the ethical issues and limitations during

this research.

5.1 Mixed research design based on Qualitative and Quantitative methodology

Qualitative methods focus primarily on evidence that enables researchers to

understand the meaning of human action and how individuals reflect upon the social

world around them (Gillham 2000, p. 10). Besides, the advantage of a qualitative

research approach is the ability to clarify the problem and inspire interpretation

(Gillham 2000, p. 11). Thus, qualitative methods enable researchers to investigate

situations that are rather scarcely known (Gillham 2000, p. 11). In this sense,

qualitative methods prove to be the best fit for my research due to lacking any serious

and in-depth study about journalists work situation in the digital transformation era in

China.

The qualitative approach enables researchers to gain insight views into a group

or organization to identify what is really happening and looking at the case from the

perspective of the related person (Gillham 2000, p. 11). In this regard, using

qualitative methods in my research resonates with my research goals allows me to talk

to the insiders of the media industry and learn about their daily lives in the media or
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the journalism industry.

Quantitative studies measure variables, size, frequency, and intensity (Benoit and

Holbert, 2008). Compared with qualitative research, quantitative research is more

comprehensive and aims to generalize the social phenomena (Benoit and Holbert,

2008). Although different types of description they have, qualitative work is often

interpretive, while quantitative work usually discovers the relationships between

variables (Benoit and Holbert, 2008, p. 622). I find it suitable to use quantitative

methods in order to analyze the data from the users’ side about the change in digital

journalism transformation and media convergence.

Qualitative and quantitative methods can be combined with mixed methods

research (Benoit and Holbert, 2008, p. 615). Qualitative research originated in

different disciplines such as anthropology and sociology, and modern quantitative

research is largely derived from the study of agriculture (Benoit and Holbert, 2008, p.

622). In order to present as completely as possible, the appearance of China's current

digital media transformation that is journalistic production and the state of feedback

and reading habits of users, this research applied a mixed methodology based on the

qualitative method and the quantitative method by considering get the information

both from Chinese media users and journalists.

5.2 Data collection

There were two data sources: (1) semi-structured and in-depth interviews with eight

journalists in the Chinese media industry on changes in the journalistic work and

production and their personal feelings. (2) Online survey through questionnaires with

300 valid answers from Chinese media users about changes in the user’s consumption

and reception of journalistic content in the digital era.

5.2.1 In-depth interviews

In order to answer research questions about journalists’ professional life and

journalism transformation in the digital era, this study used a semi-structured and
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in-depth interview approach. The In-depth interview is a qualitative approach (Boyce

and Neale, 2006, p. 3).. It involves a small number of interviewees and is more

focused on personal experience to help the researcher understand interviewees’ views

on specific topics, plans or situations (Boyce and Neale, 2006, p. 3). In-depth

interviews can rely on multiple sources of information, and this is a more intensive

type of interview. Typically, in-depth interviews are conducted one-on-one and are

usually longer than regular interviews and run for more than an hour. Interviews can

help identify hidden problems (Jugenheimer et al., 2010, p. 359).

Conducting interviews is a common method for obtaining qualitative data and

providing insight into people's behavior and its implications for this behavior

(Bolderston 2012, p. 67). Compared to the survey, the main advantage of in-depth

interviews is that the information it provides is more detailed. In addition, in a more

relaxed atmosphere, people may be more willing to communicate their actual ideas

with investigators than to simply fill out the survey (Boyce and Neale, 2006, p. 3).

According to Kozinets, in-depth interviews could enable researchers to expand

their understanding of observations (2010, p. 47). For example, through in-depth

interviews, researchers can understand the social status of cultural members, such as

the age, gender, nationality, ethnic orientation, and sexual orientation of the informant.

In addition, researchers are more likely to understand how these social orientations

affect respondents' online community engagement (Kozinets, 2010, p. 47). In addition,

Kozinets points out that in-depth interviews enable researchers to have a detailed

subjective understanding of the life experiences of participants (2010, p. 47).

Therefore, using in-depth interviews in this study, the researcher can have a better and

deeper understanding of journalism experiences by talking to real-life journalists.

The collection of interview materials was carried out for a total of two months.

In order to find the resources of journalists, I contacted a total of 11 Chinese

journalists through my personal network, and 8 of them were willing to be

interviewed. Before the interview, I prepared a semi-structured questions’ outline
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based on research questions and the background of journalists since they all have the

experience in publishing press or producing content on digital platforms and

traditional newspapers as well as work in television. The outline (Appendix A) of

semi-structured and in-depth interviews around the topic on the personal information,

working experience, feelings about traditional journalism and digital journalism on

contemporary, and attitudes about media convergence, etc.

The average interview duration was 70 minutes. The interview process included

open-ended questions and semi-structured interview questions designed to encourage

interviewees to provide comprehensive and detailed answers (McCracken 1988). The

interview questions relate to the experience of journalists, including journalistic

norms and quality, daily life, guidance, socialization, concepts of success and other

aspects of the industry. The researchers asked all respondents the same questions but

conducted follow-up inquiries for a detailed explanation. All the informants agreed to

be interviewed on the condition of anonymity.

For further qualitative data analysis, the audio of the interviews was recorded

and transcribed (Emerson et al., 2011). However, one of the interviewees was not

willing to be recorded during the interview process. Therefore, the final sample

consists of 7 interview recordings and one interview record in the form of notes.

5.2.2 Online survey

This thesis also focuses on how users’ perceive and evaluate changes through digital

journalism transformation and media convergence. In particular, it examines China's

journalism production, especially on changes in the users’ consumption and reception

of journalistic content in the digital era. Therefore, it is necessary to investigate the

views of users on journalism products in the digital journalism transformation era.

With the advantage of the Internet, online questionnaires were applied in this

research.

According to Babbie (1983), the survey may be the most commonly used

observational model in the social sciences. It is also one of the common methods used
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by social scientists to collect raw data from a population that is too large to be directly

observed (Babbie, 1983, p. 208). Hansen et al. (1998), point out that the survey can

often provide empirical data on a range of topics or issues collected from a group of

respondents. On the one hand, the collected data is used to support or deny a

hypothesis. On the other hand, it can simply provide basic information about existing

or changing behavior patterns.

Researchers in various disciplines may find that a productive area of research is

the Internet. As the popularity of the Internet continues to increase, more departments

in society are using the Internet for communication (Nie et al., 2002). People have

studied various fields such as interpersonal relationships, groups, organizations, health,

and mass communication through online surveys (Wright, 2005, p. 2).

For distributing questionnaires to media users, I used online software to collect

data. All the work on the computer was carried out by using a Chinese online survey

software Questionnaire Star. There are 15 questions (Appendix C) on the

questionnaire in total, including 5 questions about personal information, such as age,

gender, job, education background and major. Besides, the other questions were

asking the users’ habits on accessing news and their requirements as well as attitudes

on digital journalism. The questionnaire was disseminated on social media and the

web with 300 number of respondents from internet and 29% of them are students

(Appendix C). There are173 of the answers were collected through the WeChat social

platform. The 124 answers were collected through the online Q&A community within

the Questionnaire Star. There are also 3 questionnaires answered by the online

questionnaire website.

5.3 Sampling

5.3.1 Purposeful sampling for the in-depth interviews

According to Deacon et al. (2007, p. 45) the hypothesis is almost the most direct

challenge in qualitative research because many qualitative studies focus less on
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producing a broad perspective. In essence, qualitative studies are more about

discovering results that can be found more broadly than exploring specific and

complex social phenomena. When selecting respondents, researchers need to consider

samples that best represent the views of different stakeholders and these stakeholders

(Deacon et al., 2007, p. 45). In order to understand how experienced and less

experienced journalists understand the differences between traditional journalism and

digital journalism in a media convergence environment, this research requires a

purposeful sample.

In this study, eight in-depth interviews have been conducted with 8 full-time

journalists who are working for journalism organizations in China. Above all, these

eight participants have worked for 14 different media organizations, including

traditional newspapers, television networks, digital native political websites, and other

new digital media companies. Participants’ experience in the journalism industry

ranged from 6 months to 10 years and one of them agreed to participate in a

face-to-face interview while the other seven were interviewed by telephone

interviews.

Table1 General information about the interviewees.

Note: The working places are types of working conditions not the specific name of companies

Due to the limitation of getting the informants, the working years of these journalists

are different Three of the journalists have more than five years of media work
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experience, and the other five journalists have worked in the journalism industry for

no more than five years. However, all of them have been educated and done some

internship within the Chinese journalism industry, so this has little effect on the

results of the study. Meanwhile, some of them still work for traditional media

organizations and mainly work on editing digital news products.

5.3.2 Random sampling for online survey

For distributing questionnaires to media users, I used random sampling strategy.

Based on the convenience, availability, and willingness, the participants could decide

whether to participate in the survey or not. Through the entire month of March 2019,

a total of 300 valid questionnaires were collected. The initial sample consisted of 300

participants, over half the sample was female (67.33%), and the male was 32.67%. All

the answers have been analyzed.

5.4 Data analysis

5.4.1 Content analysis

In qualitative data, coding is the process of identifying and organizing topics and

examining different types of code and their uses. In this study of the empirical data

from in-depth interviews, a basic four-point plan was reviewed as a strategy for

starting coding, focusing on finding conditions, interactions, strategies/strategies and

consequences (Cope, 2005, p. 281).

Similarly, researchers using content analysis often place their coding results in

standard statistical analysis to determine the frequency, correlation, change, and so on

(Cope, 2005, p. 282). One of the basic principles of content analysis has broad

implications for all coding activities and is therefore worth exploring further. This is a

concept in which materials contain "manifest" and "latent" messages, such as text,

images, video (Cope, 2005, p. 282). Descriptive code is similar to manifest code and

they reflect a topic or pattern that is apparently or directly stated by the research

object. Descriptive codes can be considered as category tags because they usually
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answer questions such as "who, what, where, when, and how" (Cope, 2005, p. 283).

The descriptive code generates analysis code by revealing some important topics or

patterns in the data or allowing connections, while other times the analysis code exists

from the beginning (Cope, 2005, p. 283).

An analysis code used to encode text or other form of data that reflects a topic of

interest to the researcher, or code that has become important in the project (Cope,

2005, p. 283) The analysis code usually digs deep into the process and context of the

conversation (Cope, 2005, p. 283). By using coding, I analyzed and present the codes

that fit research questions while at the same time mining the context of in-depth

interview content.

5.4.2 Coding

The purpose of coding is to help researchers reduce the amount of data by extracting

key topics (Cope, 2005, p. 282). Meanwhile, coding is also a part of it is the process

of substantive data exploration, analysis, and theoretical construction (Cope, 2005, p.

282). A common type of coding is content analysis (Cope, 2005, p. 282). The content

analysis can be done by "hand" or computer (Cope, 2005, p. 282). However, in either

case, coding is a system that recognizes terms, phrases or actions that appear in

documents, recordings or videos(Cope, 2005, p. 282).

In the analytic process of the empirical data from in-depth interviews, I chose the

manual method in the first version of coding. At the first round of coding, I have

made 81 pieces of codes, including “media convergence is common and important ”,

“Attitude on being a journalist”, “Overall journalistic quality in China”, “Difference

between digital journalism and traditional journalism”. All the codes named by the

interviewees’ comments or the characteristics of the words related to the topic of

research questions and concepts of the theoretical framework. In the process of

re-coding, I used the help of MAXQDA software to perform efficient coding based on

the previous code. In the re-coding process, I have categorized 52 pieces of codes by

their similarities. Notes from in-depth interviews are transcribed, coded into topics
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and used for analysis. The overall process is as follows: The first step is to write a

memo, including carefully reading the interview transcription as I write my notes. The

second phase involves open coding, and I read the data line by line to identify the

topic. In the third phase, I focused on the code, reviewed the data with themes and

patterns based on the theoretical framework and my personal views, and then started

writing drafts of the research results.

The purposes of in-depth interviews and the online survey are different. The data

from interviews is focused on the feedback from journalists who are the professional

producer viewing the changes of the digital journalism transformation and media

convergence in China. While according to the data from the online survey, the

answers to the questionnaire are crucial in the analysis as a way of providing data and

feedback on media convergence from the perspective of users. When it comes to the

results of the online questionnaire, I present them as complementary data to the

interviews. That is to say, the online survey has more of a complementary function

with interviews being the main source of empirical data.

5.5 Ethical issues and limitations

5.5.1 Ethical issues

When I use empirical data in my analysis, I am sensitive to crossing personal and

private boundaries. For online surveys, I have already let participants know that all

answers and data will be treated anonymously when they start answering questions. I

extended the time to distribute and collect the questionnaire so that I could get as

many respondents as possible.

For in-depth interviews, before I started doing the interview, I asked if the

participants could allow me to record the audio. Among them, one interviewee

refused to be recorded, so I made some notes during that interview. And all the other

accepted to be recorded in the interviews. Overall, I have contacted respondents and

informed them that they will not be forced to talk about any details they feel
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uncomfortable with sharing. If the interviewee did not want to use their real name,

they were guaranteed to remain anonymous.

Moreover, since Chinese and Western democracies and ideologies are different,

it is hard for me to conduct an investigation and argumentation in this study on the

factor of freedom. In order to comply with the will of the interviewees, the empirical

data of the interviews did not involve the topic related to freedom.

5.5.2 Limitations

Another issue I want to discuss here is the limitations of the research. Given the

flexible working hours of journalists, it is a challenge to find journalists in the

newsroom. Most journalists spend their days in the field and only come to the

newsroom at critical moments. Therefore, in this study, only one reporter accepted

face-to-face interviews, and other interviewees were collecting data through telephone

interviews. Besides, due to the lack of my network, it is really hard for me to find the

journalists who have more than 10 years of working experience in the Chinese

journalism industry. According to that, the result may not that precisely and it cannot

represent the views of all Chinese journalists. Moreover, I have tried to make it is

possible for all the journalists to be open and honest. And the answers from the

respondents have similar or even identical views in some places. Thus, it is still

meaningful to study the results of interviews with them. On the other hand, the

respondents of the online survey cannot represent all the users in the Chinese media

market since the population is so large. Due to the fast-paced technology world, the

results of this research may soon become obsolete as technology evolves. Since I

collected all the answers by the online digital survey tool, respondents were the

people who could participate in the survey using digital mobile terminals. Therefore,

the obtained questionnaire data does not represent the ideas of all Chinese journalism

users, and the samples are random. Nevertheless, these findings will provide valuable

insights into media organizations and journalists adapt to the challenges of converged

media operations.
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Chapter 6 Findings and Analysis

The previous methodology chapter describes the methods of data collection and

introduces the collection of empirical materials for analysis and the analytic methods

and procedures for this study. In this chapter, a comprehensive analysis of empirical

data collected from in-depth and semi-structured interviews and online surveys is

conducted. Also, the content analysis of empirical materials will be introduced. In the

analysis process, the relevant theoretical framework proposed in the fourth chapter is

applied to the research results. This study is guided by the theoretical approach of

media convergence and journalistic quality introduced in Chapter 4. The analysis in

this chapter introduces the categories and subcategories that are summarized by

inductive coding and empirical data. In the following sections, based on three research

questions, the analysis is divided into three themes: First, it outlines the state of

China's digital journalism transformation during media convergence. This part mainly

uses the data from in-depth interviews with eight Chinese journalists in order to

answer the research question about the situation of Chinese digital journalism

transformation. And then, based on criteria on journalistic quality, it is aiming to

investigate the different characteristics of Chinese digital journalism and traditional

journalism. Finally, based on media convergence and journalistic quality theoretical

framework, I will explore the impact of digital news on the work situation of Chinese

journalists. In each of the themes described, specific sub-categories will be introduced

that are derived from the interpretation of the data generated during the coding

analysis of the interviews and online surveys.

6.1 Chinese Journalism transformation dur ing the media convergence

The release of the “2014 Guiding Opinions on Promoting the Integration of

Traditional Media and Emerging Media” has indicated the direction of Chinese

media convergence (CNNIC, 2014). In recent years, Chinese media organizations
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have used their resources and brand advantages to explore transformation and

convergence (Guo, 2016). Under the influence of the national strategy, media

convergence has continued to develop, and the transformation of digital journalism

has accelerated (Guo, 2016).

6.1.1 Media convergence is inseparable from digital technology development and
policy suppor t

From the interviewees of this research, it could be seen that media convergence and

digital journalism transformation are popular issues in China these days. As A6

convinced that: “The concept of media convergence is very popular nowadays”, She

claimed that it was not only supported by the development of digital technology but

also government policy encouragement of media convergence.

This is a kind of forward development brought about by technological

convergence. As Dal Zotto and Lugmayr (2016) claim that media convergence can

contribute to the digitization which provides more opportunities in media production,

China has also vigorously promoted media convergence, encouraging traditional

media people to use new media to do the transformation. A4 confirmed that trends of

digital technology development and policy supporting promote the digital

development and convergence of the whole media industry. Under this background,

traditional news agencies are actively seeking transformation in the media convergent

era. According to these journalists who have been interviewed, all of them have the

feeling about the digital journalism transformation in the era of media convergence.

For example, A2 said: “Our agency is trying to do the transformation and media

convergence”. The whole feeling of these interviewees is that traditional media is

transforming into new media.
As mentioned in the previous part of this thesis, the Chinese government

launched a series of measures to encourage the transformation of the traditional media

industry by using Internet technology and digital media technology in 2014 (CNNIC,

2018). A8 also agreed that in 2014, the year of the media convergence started, there

was a prototype of new media branch at her official media agency, and then the digital
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journalism department officially established in 2016. A6 also referred to 2014 as the

“The original year of Chinese media convergence” and it was acknowledged by

informant A2, who said:

“In general, the whole journalism industry is seeking the way of media

convergence since 2014. The digital platform developed a lot while the

traditional media agency is also trying to do the transformation.”

Thus, with the support of this policy, traditional media, especially the official media,

are actively promoting the transformation, especially after the year of 2014. Due to

the special historical background of China's journalism, the journalism industry has

evolved from political propaganda tools for a long time. Therefore, the government's

promulgation of non-state policies today can still greatly influence the development

direction of the news industry. After the development of technology has reached a

certain level, media convergence has become a trend. Coupled with the support and

guidance of the government, China’s journalism industry is also actively participating

in digital transformation and integration.

6.1.2 The relationship between media convergence and digital journalism
transformation

Media convergence supports the transformation of digital news from both content

convergence and technology convergence. According to Erdal (2011), media

convergence could promote the internal coordination of the platform. When asking

the questions about the situation on Chinese journalism transformation, many of the

interviewees answered that there were various types of Chinese media companies

seeking transformation, and their journalism agencies have increased their investment

in digital media business development and have begun to set up new media

departments. For some traditional news agency, they have invested a lot in the new

media department. At the same time, there are some new media platforms that rely on

the traditional media resources for comprehensive transformation, for example,

Pengpai News is turning to Oriental Morning Post for professional content producers
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(Guo, 2016). A8 confirmed that in order to promote digital journalism transformation

and participating in the content production competition with WeMedia, many

traditional media agencies are creating their own new media department. In the

process of journalism transformation, traditional media agencies will use help from

digital platforms and social media, such asWeChat and Weibo. As A8 said:

“In some traditional news organizations, there are many actions to

promote the transformation of digital journalism in the trend of media

convergence. For example, we have a dedicated external new media

operations department. That is, for example, our own We Chat

subscription, Baidu subscription”.

Except for using social media platforms and WeMedia to complete the content output

process, many professional journalism organizations are establishing their own digital

news distribution platforms. As A8 said:

“We have our own news app called Haike News. In addition to the

website platform, I was responsible for producing content for the

department which is in charge of our own digital mobile news

platform called Haiju News”.

Many of these news platforms are sharing resources and journalists from the

traditional professional news department. Therefore, the entire media industry is

actively seeking media convergence and transformation. And all the traditional media

agencies are planning to create their own digital journalism devices and some of them

already succeed on that.

The interviewees’ answers indicate that the technology convergence has made it

possible to use mobile digital devices and one media could have several functions and

the Internet has made the media more diversified. For example, the content broadcast

by TV stations may be more in line with the viewing preferences of middle-aged and

older people, as A7 said: “On the Internet, you can find everything you want”.

Although efforts and measures on media convergence are numerous, the process of
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media convergence and digital journalism transformation is not over yet. The most

convergent process is the result of the transition from the national policy. For instance,

as an official media, it has its own new media department to conduct content on

digital platforms, such as WeChat subscription, Weibo public channel as well as our

own digital news app. However, A6 argued that everything was still in the

experimental stage, no one would know how it will develop. While A8 also said,

“Media transformation is still happening. I think it is still relatively successful”. At

present, some journalists believe that the effect of the transformation and media

convergence in the media industry is a positive process, as it will be shown in the

following parts of this thesis.

6.1.3 The changes of journalism production in the digital era

Digital resources and journalism practices: From the perspective of the content

producers, the technology convergence has facilitated the process of content

producing with journalists. In the digital era, journalists will also use digital platforms

to interview and break geographical restrictions, such as WeChat. Many interviewees

answered that as a journalist, they have already taken digital platforms as their main

tools to choose the topic, get the source of information, and contact the interviewees.

Moreover, some journalists even deliver their content on digital platforms directly.

The digital journalism platform is not only an information gathering platform but also

a platform with interaction and social function, as A5 stated:

“The attributes of journalism on our digital platform may not be

strong enough. Compared with the traditional news agency, I think

our new media platform emphasizes a concept like an online

community. The reason why our platform is succeeding is because of

its interactivity which is a key attribute of mobile communication”.

As an experienced journalist A4 looking for the report topic on social media is

very often, “Usually, I will look on social media to get the hot topic from users’

discussing community”. And young generation also gets used to applying new media
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platform to improve their professional issue, as young journalist A1 stated that

sometimes she would look at the new media platform to learn more information in

order to get a new clue for some investigative journalism. One possible inference is

that for content producers, especially journalists, they could make use of the

advantage of digital devices since the internet and mobile devices have provided a

space with vast amounts of information and source.

Nevertheless, digital convergence also helps journalists to finish their report and

break the barriers of time limitation and geography problem. In the digital era,

journalists will also use digital platforms (like Weibo) to get the resources and contact

the interviewee. Except for providing the information from new media platforms,

technology convergence also provides the opportunity for journalists to get audiences’

feedback efficiently. A6 emphasized that:

“Actually, we used some of the power of new media as well. For

example, some leaders in our station will look at feedback and

comments about our content on social media. If there are some

negative voices, they will pay special attention to it and send it to the

editors and journalists to review the content.”

In this way, it has increased the reporting efficiency and overcoming the obstacles

from geography and time limitation. Journalists are still as far as possible to conduct

on-the-spot interviews. Sometimes, in order to verify the facts, experts in the industry

may be asked to verify. They have a dedicated expert library for checking the reality

for some specific topics. In the digital era, journalists will also use digital platforms,

such asWeChat, to interview and break geographical restriction.

User -generated content: With the increase of platform users, the user-generated

content will also increase and A3 illustrated that “Users are more willing to express

their opinion on digital media”. As Jenkins (2008) states that the user is looking for

various entertainment experiences everywhere and it is a two-way source where users
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produce content and access to the information in the digital era. Unlike previous

content published in a publication, content creators have acquired certain resources in

advance and then proceeded to create. Now more is the use of external forces, such as

there are many so-called content carriers on the Chinese Internet. The non-linear

propagation allows users to produce content that is widely disseminated and

communicated, as A5 argued:

“Everyone on our new media platform is a game player. No matter

what you send, you have the identity of a player. You are in a state of

communicating with others, not a simple content distribution

platform.”

The Internet has made the media more diversified, for example, the content broadcast

by TV stations may be more in line with the viewing preferences of middle-aged and

older people. However, as A7 said: “On the Internet, you can find everything you

want”. Different content can target different audiences. After the new media comes

out, the categories of the different platform have been increased a lot. Some WeMedia

and new media have their own target audiences, so their style was positioned

according to their users’ favorites or habits.

Content convergence: There are many forms of cooperation between mainstream

media, traditional media, and WeMedia in the Chinese digital era (Guo, 2016).

Nowadays, except for newspaper, website, some news agencies have WeChat

subscriptions and Weibo public channel as well as their own news App. After the

report has been published in the newspaper, it will be forward to these digital

platforms. Although the devices are different, the content is fitting different platforms

on purpose. A8 confirmed that their media agency would make different style content

for different platforms, although the main core of the content is the same or similar.

Besides, one news agency could have many accounts on different digital platforms,
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sometimes the same content is delivered but the form and editing style is a bit

different.

Figure 2 What type of content do respondents like?

Diversification of the audience’s information and content needs also promotes content

convergence. Nevertheless, different platforms will share their content or make the

content convergent to all the other platforms, as A8 explained:

“When we distribute the content, we not only send it on our own

news platform but also other social media platforms, we will also

engage in a wide range of content pushes. For example, the algorithm

content distribution platform ‘Today’s Headline’ will often push our

digital content to some users.”

Even within one media organization, there are also some content convergence actions,

taking A8 as an example, the news agency where she is working has different

content-caring departments, such as current affairs politics, comments, overseas topic

content, etc., but these departments also share and recommend news articles. A2 has

the same experience as well, that is, the journalist reports the press on newspaper, and

then the website of the agency would forward it on the internet immediately. After the

news report has been published in the newspaper, it will be forward to these digital

platforms.

During the convergence in the media industry, WeMedia is needed. With the

development of the Internet, A4 said that the digital platforms and WeMedia have
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developed a lot while the traditional media agencies are also trying to do the

transformation. With the help of the development of digital technology, there is a

large number of WeMedia emerged, as well as digital platforms focused on content in

different industry sectors in China. While in a traditional media agency, A4 stated:

“Except for doing some interviews and online activities by journalists

ourselves, we have to contact some WeMedia platform to do some

cooperation. For example, if there is a hot topic and you need the

content related to the topic, you may need some appropriate We Media

writer to help you finish the article.”

However, in the content producing process of new media companies, the content from

WeMedia takes a more important position, as A5 said:

“Our platform has a dedicated writer department, which is a group

of game lovers. It is similar to WeMedia to conduct content. As an

editor, I will give them some ideas for the topic and they will finish the

content. The main output is also high-quality and investigative report”

Moreover, the process of content production is affected by the convergence trend, for

instance, the forms of content management are becoming diverse, and video, text, and

images are combined for reporting (Eisenegger et al., 2017). When it comes to the

content producing, A5 said that digital journalism would like to use a vivid style of

writing that combined short videos and images.

6.1.4 The consumption and reception of users in digital journalism

When it comes to users’ side, the emergence of content distribution algorithms

facilitates the public's reception and acquisition of information based on their personal

interest. A6 said that digital platforms may slowly study the needs of users, and then

gave people something they want based on the user's feelings, rather than producing

the content as producers’ favorite. Therefore, combining the algorithm with the news

media, it could distribute the content according to the user’s own preference. It saves

time to find the specific content which people like. If people are not interested in
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recommending content or article, they will just ignore it. A1 also referred that many

digital media organizations will analyze what kind of content the audience likes, and

then create content based on their preferences. This is a phenomenon that exists in the

development of new media.

Figure 3 Where do respondents get news?

There are 118 people (39.33%) watching television or broadcasting program as their

way to get news. The number of people who are reading newspapers or magazine is

48 (16%). People reading the news by mobile news App has reached 67.33% among

all the other ways, however, it is similar to the proportion of those who are getting

news on social media platforms (65.33%). There are 90 people using news websites to

get information. Since this question is a multiple choices question, so it is hard to

illustrate the proportion of each one. But it is apparent that most participants are using

digital devices to get news.

Figure 3 How often do respondents read the news?
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From the online questionnaire, the results showed that people's demand for news

is still relatively large, especially in the current digital media era. We can see that 183

people (61%) are paying attention to the news every day. Besides, there are 91% of

the participants choose the mobile phone as their main tool for getting news. The

second-high choice is TV (34.67%), while the laptop has reached 29.33% (Appendix

C). Around half of the participants (45.67%) have 2 or 3 news App on their mobile

device which is the highest proportion among the other choice. When it comes to the

main reasons for getting news, most people choose “getting useful information” and

“meeting personal preferences of getting news” as their main reasons.

Basically, a mobile terminal can meet the needs of multinational functions.

Besides, the non-linear dissemination of information makes the opinions of readers

valued in the media market. However, the transformation is not just a formal

transformation with devices but also its content, and different aspects of the content

convergence as follows.

Intense competition leads to changes in users’ consumption: All the interviewees

have confirmed that it is very common for traditional journalism agencies to have

their own WeChat subscriptions and e-newspaper as well as Weibo public channel to

deliver the journalism production. As a new media journalist, A3 said she mainly

produce the content on WeChat subscription channel. Among those social media

platforms, the WeChat subscription is the most popular platform that will be used in

seeking news source, contacting interviewees, and even becoming a place where some

journalists publish their content. The competition of getting more readers in the media

industry has become fierce within the trends of media convergence and

transformation, as A8 said that:

“I think the overall media market environment is still very competitive.

Because now everyone in the media has a microphone, so the content

competition is very fierce.”
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Within the media industry, A1 and A6 both thought that every journalist should

try their best to improve their ability and traditional journalists since they have more

places to produce their content. The brand and image of the media organization were

very important in the past, and the main information resources were basically

transmitted by the traditional mainstream media in China. However, digital

development and media convergence have brought new media platforms and

WeMedia on the same stage, and it has strengthened the competition atmosphere, as

A5 argued:

“The competition is really intense. Internet Traffic monetization and

reading statistics are very important in this market.”

Moreover, the producer’s content creation habit and the audiences’ accessing

information habits are changed within the trend of media convergence and digital

journalism transformation. Not only the content producing is changed but also the

readers have changed in some ways. A3 claimed:

“Because I mainly produce the content on WeChat subscription

channel, I can feel the trend that people are not very interested in

text-based things, especially texts with a lot of tweets. Most of them

like watching dynamic videos.”

Digital media organizations are efficient at producing convergent content and it would

like to use a vivid style of writing that combined short videos and images. And A3

stated that this has leading audiences changing their focus, for instance, the TV

content can only be seen on TV at the earliest while with the increasing popularity of

mobile phones, this shift has actually caused people to pay more attention to online

media rather than to TV stations. Now many users have changed to the WeChat public

subscription channel.

6.1.5 The influence of economic features on digital journalistic work

Digital journalism is more commercialized: Due to the easy access both for

journalists and users of the new media market environment, organizations in digital
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journalism are more commercialized. For instance, A8 emphasized that: “The

commercial media is doing a good job there”. Different from traditional media,

especially the official media is mainly state-owned mode, the commercialization of

new media is obviously. For example, the TV station is state-owned and tax-fund

while the new media company is private. Therefore, many Chinese digital media

companies are very commercialized. The profit model of traditional media is

relatively simple, mostly relying on the support of government funds and a small

amount of advertising investment，while A1 argued that since the newspaper is dying,

the advertisement is not that much in the traditional media agency. And in this case, a

new media agency works way better than traditional media agency.

The profit model of new media let the reading capacity of digital content into a

commercialized condition for attracting advertising investment. A2 explained that:

“If our new media department is doing well in producing high-quality

content, it will attract more reader to follow our digital platforms and

news. It will attract advertisers to advertise or invest in sponsoring us,

thus, internet traffic monetizing has done.”

At the same time, some WeMedia and new media often carry out various forms of

business cooperation for the maximization of their own interests. As A4 said:

“If there is a hot topic and you need the content related to the topic,

you may need some appropriate WeMedia writer to help you finish the

article. According to that, the new media is more commercialized.”

A5 agreed on the comment that on digital platforms, the more users or readers the

platforms have, the big business will be done. The most important way of internet

traffic monetizing is the advertisement. The advertisers pay the money for

advertisement on new media platforms and the platforms attract people’s attention by

its own content with the good journalistic quality. A2 also agreed that in order to have

more readers, traditional agencies may get in touch with some WeChat subscription
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which has huge fans and journalists create the content on these platforms so that it

would earn a lot of attraction from the social media readers.

6.2 Journalistic quality within the Chinese journalism industry

In the process of China's media environment development, new media and WeMedia

have had a relatively standardized and stable quality order that was originally

dominated by traditional media in the initial stage of the market (Guo, 2016). As the

market is stable, all the interviewees agreed that the results of the market selection

show high journalistic quality referred to the diversity of opinion, accuracy, objective,

immediacy, authenticity, and relevance (Westerstahl, 1983; Prochazka et al., 2018).

6.2.1 High-quality content is the common demand of traditional journalism and
digital journalism

As a journalist in a traditional official media agency, A6 believed: “For the journalist,

doing good quality content is the most important thing”. In the convergence

environment, the journalistic content with high quality could make a good effort on

the media producing agencies, as A2 said, “It is possible to make a profit by using our

high-quality content to attract people”. And the need for high quality from the user

side also increased a lot during the digital media transformation era, A8 convinced

that the requirements for original content are getting higher and higher in the current

Chinese media industry. In China, the new media is open to all kinds of channels, it

must be “The content is the king” because only the high quality of the content can

have a high reprint rate (Guo, 2016). This ethos of pursuing high-quality content

output has also affected some influential media organizations, as the mainstream

journalist A6 said:

“From my point of view, for some mainstream media which have good

reputations would like to pay more attention to the content itself rather

than making attractive titles to catch people eyes.”
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Thus, journalism production from traditional media agencies especially official media

is still very credible.

Diversity: From the interviews, the new media journalist A5 and traditional journalist

A7 both agreed that the new media environment offers more space for the producer

which is flexibility. A6 convinced that the content creation environment of digital

journalism is easier and less subject to excessive interference by political ideology.

People can produce whatever they want and there is no strict limitation for that. For

one platform, it may have a lot of subcategories. With the convergence of media, the

quality evaluation standards of the entire market have become more diverse, as A4

said:

“When it comes to the quality of the content, I think different people

have a different standard about what is good. After the new media

comes out, the categories of the different platform have been increased

a lot.”

Some WeMedias have their own target audiences, so their style was positioned

according to their audiences’ favorites or habits. Then for traditional media, the type

of audience is generally in a wide range. There is too much information on the

internet no matter it is fake or not. The cultural quality of each person is different. The

entire market may be particularly chaotic if there is no good review mechanism.

Accuracy: Although diversified content may impact the original orderly media

environment, some high-quality new media organizations are still trying to be

sensitive to the content they produce and make sure the product is as accurate as

possible. As A4 said:

“In order to produce accurate media production, the revision of

content in the entire media market is still very strict. Especially in
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official media agencies, the editor will tell you that you can't make

fake news, you can't copy other people's content.”

The editorial work of digital journalism production also attaches importance to the

quality of content output, as a new media journalist, A5 referred that:

“As an editor, I will give them some ideas for the topic and they will

finish the content. The main output is also high-quality and

investigative articles.”

In the process of selecting a journalist, you usually go through more than three rounds

of written tests and interviews, as A8 said, “In addition to the speed of reporting, we

also attach great importance to the accuracy of news content”. However, under the

huge amount of information, it seems that it is not so simple for people to pick and

find high-quality content. A6 also mentioned that people would like to read content

which accuracy and objective with the standard writing style, however, in this internet

era, there is too much information and it is a bit hard for the users to find high-quality

content and meet their needs in digital journalism.

Immediacy: The general digital environment, especially the explosion of

user-generated content, has caused journalists and news editors to rethink old

assumptions about the immediacy of news (Pavlik, 2013). Concerning the theory

about journalistic quality, journalistic production has valued immediacy (Berkowitz,

2010; Deuze, 2005). Accordingly, many content producers are striving to get news

resources as fast as possible. In order to quickly attract more readers, many editors of

the new media platform will work hard on the title that could attract people’s eyes.

Fast reporting is also an important criterion for winning the competition among the

newsrooms (Usher, 2014). The concept of immediacy in journalism practice has also

been rekindled by the development of digital technology (Li, 2018).

In this media convergence trend, since traditional media agencies have set up

their new media department, they could try their possible to participate in the time
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competition about getting the news at first hand. As a mainstream media agency, the

agency where A8 working at is still trying to report the news or get the resource very

fast, and new media department is producing content faster than other media. Some

content is still very advantageous.

When it comes to the professional skill of content producers, journalists with

professional background have been trained in the national media training system,

especially the education about journalistic quality. As A1 said:

“When I was at the university, the professor told us that we need to

fight for the journalistic quality which includes truth, objective and do

something good for the whole society.”

When professional journalists were educated in university, they all had experience of

being educated in the importance of journalistic quality. A4 also confirmed:

“When we were at school, the professor always talks about what is

news ideas and journalism values and leading us to think about those

things on the level of conscientious.”

After receiving a good education in journalism, the pursuit of high-quality news

content has become the habit and instinct of these professional journalists. The

professional norms and ethics became the scales in every journalists’ mind because

they are all have been trained by journalistic quality.

Authenticity: In order to get the information about the source convincing degree, I

designed a sorting question for the online questionnaire. The average composite score

has been calculated by Questionnaire Star program. It is interesting to see that the

official media has become the most trusted source which average composite score is

4.76. The second trustworthy source is New media app which average composite

score is 2.97. The third one is Website (1.95) which is similar to social media (1.88).

Network community has got 1.69 scores for this question. The source which most

people do not trust is WeMedia.
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Table 2 What is the most trustworthy source according to the online survey?

The statistic from 300 online questionnaire’s answers confirmed that audiences are

trusting more the journalism production from traditional, especially official news

agencies. According to the results, many people believe the content from traditional

news agency is more objective with high quality. The possible explanation is people

could see and make a judgment on the journalism production by themselves. Since

traditional journalism has a mature editing team, strict review system, and rich

resources that could establish a good brand and image to produce journalism

production with high-quality.

6.2.2 Different focuses of traditional journalism and digital journalism

Relevance: When we discussed the quality of the content, the journalist A4 said that

different people may have a different standard about what is good. According to

Prochazka et al. the diversity of opinions is one factor to judge whether journalism

production has a high journalistic quality or not (2018). A6 claimed that after the

digital media comes out, the categories of different platforms have been increased a

lot. Meanwhile, A1 also argued that some WeMedias have their own targeted users

group, so their style was positioned according to their audiences’ favorites or habits.

Then for traditional media, the type of audience is generally in a wide range. The

output of the content is more targeted to different target audiences, so the content of

the report is often specific and has a very clear classification.
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Objectivity: According to all the interviewees, they all have the opinion that

traditional journalism pays more attention to the investigative report that aiming to

close to truth and objectivity. For the traditional media agency, they are more

focusing on investigative news report rather than the latest and fast news. At

traditional journalism agencies, some experienced journalists or leaders will also

encourage young journalists to actively create more investigative reports, A8 proved

that:

“Our leader who is an experienced journalist also suggested us to do

investigative and in-depth international news and try to get a little

more of this depth and better be original. Meanwhile, ‘producing

content by journalists themselves’ is very important because it is more

convincing, and then it is more authoritative. If it is really in-depth, it

may be more impressive in terms of rewarding by people.”

While digital journalism is more focused on the timeliness and commercialism of

news content. At the same time, the digital platforms also play a role in selecting the

content that matches its platform and audiences, as new media journalist A4 said:

“Many of our content is rewarded from other traditional or official

media agency. For the job here, it is more like selecting the content

from the internet and using our platform to publish it”.

For example, for the new media organization that focus on game news reports, their

targeted users are game players, as A5 explained:

“In the game industry, interviews are almost always with game

players. Then our platform has a dedicated writer department, which

is a group of game lovers.”

According to the interviewees, the content of media products has become very diverse

and refined during the trend of media convergence and digital journalism

transformation.

6.2.3 Compared with digital journalism, traditional journalism cares more about
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journalistic quality

The reporters of traditional media have undergone rigorous media training and

have professional qualifications called Press card (“Chinese Press Website,” n.d.).

However, A1 said there were not many digital journalism organizations in China have

qualified Press card for their journalists. Thus, from a probabilistic point of view, the

professionalism of journalists in traditional media is higher.

During the data collection process of this research, all the eight interviewees

have strong feelings that the traditional journalism agencies are trying to stick to their

high journalistic quality. A8 hope that she always tries her best to make sure the

content is good enough, she said:

“Hope that we can improve the level of editing and reviewing, if you

accumulate more knowledge and then read more books, then there

may be some mistakes that you can sometimes see that others can’t

notice.”

As a new media worker A5 said that the content from traditional media usually has

good quality. It is common that the journalist who has been working at traditional

news agency could have professional skills. According to A1 and A6, at a traditional

media agency, the workers there still have a sense about being objective and

truth-based writing. In order to keep the authenticity of their news report, they will

double check the content with some experts in the specific industry. Traditional media

not only strives to produce high-quality news content but also transfers traditional

articles to each other. As A2 said that:

“We usually refer to the authority reports from the national news

agency and government website. And when I am editing the content on

the online devices, I will try to make it more readable and looks nice

on the page.”

In particular, some of the more credible articles published by the official media are

often forwarded by other new media platforms and traditional news agencies. One
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reason is that the professionalism of journalists in the official mainstream media will

be higher. Because the mainstream media has more opportunities for exercise,

including interviewing and editing training when the journalist A8 join the training,

the chances of getting exercise are more, that is, the improvement of ability is faster.

Meanwhile, journalists of traditional official media would like to pay more attention

to the journalistic quality, as A6 said:

“As an official media agency, we are more caring about the

authoritative and objectivity of content. We will never have any

advertising factor within our report. Once you are suspicious of

advertising, there will be a big blow to the authority of our own

content and platform.”

The traditional media has stricter control over the content, and the review

manuscript process follows a complete system of “Three trials and three

proof-readings”. The journalist writes the report and he will send it to the editor.

Editor of the newsroom well review it for the second time and revise some part. Then

the editor will send this report to the chief editorial office of the agency. The worker

there will review and revises it third times. After the third times revise or proof,

everyone will read the report again.

During this research data collection process, almost all interviewees have

mentioned the three times revision system in media agencies. When it comes to

content creation, according to interviewed journalists one of the priorities is always to

achieve the highest levels of credibility and objectivity. And the review system is

strict, the whole media industry in China has three times review and proofreading

progress. The quality of the content is really strict, journalists and editors need to

check the source and the writing style and so on.

Besides, traditional media agencies have a wealth of industry resources and have

their own brand influence, especially the official media platforms. A5 proved that the

source for traditional news agencies and new media organizations is different. For
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some traditional mass media, they usually have their special or exclusive way to get

the information which is unique. But for the new media, it produces its own content

by using several sources.

For official media, one of the reasons why they could only focus on the output of

high-quality content is that some of their funds come from the support of national

government departments, and they don’t need to worry too much about the income

situation. A6 emphasized that for the entire content production team, they don't need

to worry about other things, just pay attention to production in the content field. It is

not allowed to pull advertisements by itself. The station itself has a special advertising

department to be responsible for the operation of revenue. A6 said for traditional

journalists especially working at the official media agencies, the main thing is to do

an efficient job. As for the money or fund, it is not the scope that the content producer

can consider. The division of labor within the system is very standardized and clear.

Moreover, A6 supplemented that:

“Since we are a national TV station, the source is really good. And all

the contents are trying to close the truth in order to make it

convincing.”

Thus, traditional media and official media have the ability to produce a large amount

of good journalistic quality news with their exclusive resources. An exclusive source

of information, and the ability to produce a large number of high-quality news. And

there is not that difficult to find the interviewee since some traditional platforms have

some reputation.

Even in the context of media convergence, the new media sector derived from

traditional media still follows a strict review manuscript system but the content and

restrictions of the review are relatively relaxed compared to its own traditional

newspaper business. A1 confirmed that:

“Since most Chinese traditional news agencies have their own digital

platform or channel, they still have the same gatekeeper as the
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traditional journalism which is three times of review and three times

of proofreading with different leaders. But the new media is not that

strict for sure.”

Although new media platforms and WeMedia have made a lot of content have

different quality, new media organizations are making their efforts on improving the

journalistic quality of content. As the new media worker, A5 said:

“For the new media, we have the requirement for reading capacity. As

an editor, if one article's reading capacity is less than 10 thousand

times, I will review the article and think about the reason why it has

little influence.”

To some extent, the balance of the quality of media content produced by new

media organizations is mainly based on the amount of user reading capacity.

Meanwhile, new media editors who are in charge of selecting and operating digital

content on new media platforms also have their own criteria for judging content.

There are a lot of media talents cultivated by traditional media that have been

transferred to the creation and operation of new media platforms. Because most of

China's online media is still spontaneous, it is still in an uncontrolled state. Even in

some video sites that do a good job, its team is also from traditional media. It is the

traditional media that first cultivated these people.

Above all, traditional media agencies usually have much stricter controls on the

news content producing process. In particular, the official media has stricter

requirements on themselves and higher behavioral norms.

6.2.4 The role of journalists: From producers to content organizers

As A5 and A6 said, the quality of content production is not unified. A5 illustrated that

those people who have not experienced professional journalism training and

knowledge background of the journalism can freely publish the content in the digital

era, and the content review is not strictly within some digital media organizations. A4

confirmed that in a digital media organization, the worker (content producer and
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editor) is the most important gatekeeper. It will be based on the worker’s personal

own experience to judge which content would be liked on this platform. A5 also

claimed that during the content process in new media organizations, the producer and

editor could be the same person. In other words, there is no strict review system for

new media content, as A5 stated that there is too much information on the internet no

matter it is fake or not. The professional quality education of each person is different.

Thus, the entire market may be particularly chaotic if there is no good review

mechanism.

Everyone can participate in the massive information exchange space of the

Internet with digital devices. It is developed very fast, such as the popularity of the

Internet, which has led many middle-aged and old people to quickly adapt to the

culture of the Internet and the spread of video on the Internet. In addition, the

acquisition of information resources tends to be flat in the digital era, and journalism

production with high quality is more important. For instance, A8 worried a little bit

about the journalistic quality in digital journalism:

“In fact, a new media agency has a competitive relationship with

traditional media. Some of them are producing content with high

quality and content production like mainstream media is still very

credible.”

People are actively participating in the competition with the help of new media

technologies and the information on the Internet platform is overloaded, and

high-quality content may be overwhelmed. In order to let more audiences have access

to high-quality media content, A5 said that the operation of good content is becoming

important. For example, A4 stated that if journalists want a good article to be seen and

read by more people, it must be combined with a particularly good means of operation

so that it can have more influence on society.

In digital media organizations, there are professional people in charge of

operating the content to the digital platform, A5 confirmed that most occupations
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about the media staff are called new media operator rather than the journalist in

Chinese internet media industry. Therefore, high-quality content which is interesting

and accuracy requires professional digital media Internet operations personnel to

promote and market, in addition to fierce competition in content quality. A4 also

referred to the new media occupation, she said:

“When I turned to the new media agency, there is no job occupation

called a journalist, it is called a Content Organizer.”

According to the new name of journalist in new media organizations, the

distribution and operation of content are also very important. In the converging media

environment, the media practitioners are unstable while the mobility is large, A6

referred that in the new media industry, job-hopping was a common thing. On the one

hand, the staff in the media industry often quit their jobs because of the new media

field has many opportunities for new development. A7 also felt that many of his

colleges left their jobs. With the advent of the new media era, many media talents

have also switched to other careers. According to this phenomenon, A7 felt that in the

era of traditional media, media development has become more orderly. While on the

journalists’ side, A1 mentioned that the experienced traditional journalists need to

learn how to use digital platforms to edit or publish their report. Therefore,

journalists’ energy may be dispersed. There is not so much time devoted to the

writing of news reports. Instead, journalists may spend a lot of time on operating and

distributing content on digital media.

6.3 The impact of digital journalism on journalists work situation in China

In this research, both the digital media staffs and the traditional media journalists who

are interviewed thought that their work was not easy. It is very common to be busy all

the time although their work schedules are very flexible. In traditional media, the

professional nature of the journalist has decided that they should keep an eye on the

latest news and collect the material of the report as quickly as possible. A6 claimed:
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“Being a journalist is one of my dreams, however, it is really busy and

hard. Sometimes, we ever cannot sleep for several days. Doing

interviews, contacting people, writing the manuscripts, editing the

final version.”

Especially in the news center of the official media, there are reporters who keep

working all day, as A8 said, “There are people in 24 hours, basically on duty”.When

it comes to the timetable or schedule for journalists, no matter from traditional news

agencies or new media companies, they all claimed that their work can be carried out

anytime, anywhere in this digital era. For instance, A5 said:

“The working time also very flexible. Although I feel really tired and

busy sometimes, I'm also excited about the things I'm doing.”

Moreover, traditional journalist A4 said that the lifestyle at traditional media

agency is more flexible because there is no specific time to go to work or off work,

“If you have something to do with the manuscript, it is time to go to work”. In

addition, many of the media practitioners face many challenges during the initial

stages of their work, as A1 remembered at the beginning of being a journalist, it was

really hard for her and sometimes A1 felt very embarrassed and not that confident

about reporting. Nowadays, she is used to the lifestyle and feeling much better.

6.3.1 High pressure and busy work

Working at new media, journalists would face a large pressure, as A5 experienced,

“The operator is a complicated occupation, you are supposed

not only writing around 20 pieces of the news in the specific industry

every day but also maintaining this internet media community. Besides,

you need to plan some online activities in order to make this platform

lively. Then you have to be responsible for docking with the product

and a lot of time you need to directly connect with the technology and

product manager. However, it also depends on the platform. For some
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new media operator, your job is mainly focusing on WeChat

subscriptions, like an editor.”

Besides, there are also many challenges at the same time. A5 also complained

when it comes to working life, he will never know which kind of skills need to be

learned. Not only employees who are in the new media but the entire media industry

can feel the busy work of new media as well, as A6 stated, “It is very busy and tiring

if you are working at a new media agency”. In contrast, journalists in traditional

media experience work much easier, as A4 referred that just have enough

understanding and familiarity with this field, then journalists are good at this job and

survive on it. And according to A1, she provided her views on details,

“Compared with working at a new media company, a traditional

media agency is more relaxed. You have more free time and the system

for the worker is not that strict. If you work at the new media

department within the traditional media agency, then it’s fine either.

However, if you work at a totally new media agency or company, the

work will be very busy and a bit stressful. Because they care about the

timeliness very much, every day you have to pay attention to updating

the latest news.”

Working at a traditional media agency is more relaxed, for the journalists A6 working

at a traditional agency is more relax and have a good opportunity to get some

professional training.

6.3.2 The flight from traditional to new media because of salar ies

For many people, journalist work is a means of earning their lives. As new media

becomes more commercialized and less affected by policies, both new media

organizations and new media reporters will make more money. Many Chinese digital

media companies are very commercialized so that they could give a high-standard

salary to attract talents or outstanding media workers. Since the public TV station is
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state-owned and the level of commercialized not like those digital media companies

so there are many limitations, including the salary, As A1 said:

“I’m in this media industry, there is not that many people work on it,

most of them are earning their own life. They care about the salary,

the job situation rather than report news.”

The trend of the mobility of practitioners in the media industry that discussed in

the previous part that many experienced journalists turn to work at new media

organizations, the big reason for that is the commercialism and profitability of new

media. Sometimes the traditional news agency could develop a person's ability, and

then he or she may immediately turn to some new media companies, for example,

Tencent, that could earn much more money. The people who are leaving feel that they

can get higher wages in other places.

According to A7, the new media companies have higher salary system since they

are more commercialized and can earn much more money than the traditional media.

As an experienced media worker, A7 said:

“Experienced journalists turn to new media platform because they

can earn a lot and I have received a job invitation from new media

company several times.”

The salary levels of traditional media and new media have different standards. A1

stated that some colleague would like to work at the new media agency because

people said the salary was much higher. As a journalist working at a traditional media

agency, A8 said, “The speed of changing job of the journalists is very fast because

our salary here is not particularly high”. Thus, many are people turning to new media

because of salary and career developing opportunities. For instance, as A8 said:

“It seems that the turnover rate of our news center reached 50% this

year, that is to say, half of the people are new people, and the other

half may be training with this platform and then changing the company.
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Some of them also went to commercial media, such as commercial

Internet companies like Tencent, Sina, Baidu”.

At the same time, according to the difference in industry profits, there are also

differences in the wage levels of journalists reporting different areas of content.

People from different aspects of the news reports have different salary level, for

example, the journalist who reports the economic news or car industry news could

earn much more than the journalist who reports the culture news.

6.3.3 Attitudes towards the journalism industry

When talking about the profession and identity of journalists, the attitudes of

journalists who participated in the interviews were not very consistent, and they can

be divided into negative, neutral, and positive attitudes. The negative attitude is that if

the work is too tiring and the salary is low, journalists will consider changing the

occupation. A5 worried that:

“If our new media platform will still very busy in the next year, I will

turn to another company maybe not being a journalist anymore.”

In this research, the interviewee A7, who has the longest working experience, gave a

relatively neutral view of the position of journalists:

“For me, the journalist is just a job. I don't think it has a negative

or positive evaluation. To be honest, the media industry I am in is still

relatively developed, and at least I feel that it meets my economic

needs. If you are doing media, you may be able to get a lot of new

things”.

However, several journalists have positive attitudes towards their profession. As A3

said:

“I don't regret working in journalism at all. Although I don't know

how long I can persist, I will continue to do it for sure.”

Journalists can gain a sense of accomplishment through their work, as A6 confirmed,

“When I have published one report, I am very proud of myself”. At the same time, in
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the media industry, journalists have increased their knowledge of information and the

whole society. Besides, they have improved their ability to write and report, as A8

said:

“I think I will definitely continue to do it, and then I don't regret

entering this media industry because I am really much better than the

ability to write a report”.

And A7 also agreed that there is rarely such an experience of facing social changes

from the perspective of the media industry if one is not a journalist. As a journalist, he

can observe the different classes of society, and then he can see the transformation of

this era and the environment from the news media.

Although the work is very tiring, the reporters still feel that their work is very

interesting. There are some optimistic views on the whole journalism industry from

these interviewees as well. Journalists will not be replaced, even if new media

develops rapidly, the need for high-quality content producers is in great demand. As

A7 thought,

“I don't think that new media will lead to the demise of traditional

media because traditional media is an output of government ideology

in China. Unless online media can do this, online media does not have

the support of state funds, and it will not create a platform that purely

promotes the so-called national will.”

Accordingly, it is an advantage to algorithm content distribution based on the

user's reading preferences. But the content still needs professional people to

produce. Meanwhile, the traditional media will keep transforming and

convergent but will never be replaced because China’s traditional media,

especially the official media, carry some political functions, and they have a

strong news resource system and experience.
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The impact of algor ithmic techniques on journalism: The appearance of

algorithm platforms also changes the content distribution mechanism and

mode in the media convergence trend. Because everyone's reading habits have

changed, the platform for content distribution is different.

Figure 6 Which news platforms you used very often?

For the online questionnaire, I have listed several news apps for the audience to

study their behaviors in the digital era. Today’s Headline which is an algorithm news

media platform has the most proportion of using (68%). Then, the second largest is

the official media news platforms which reached a high proportion of 60% of online

survey participants. In addition, A4 proved that the algorithm has improved the

content convergence between content producer and audience, as he referred to in

terms of non-linear communication model:

“The relationship between producers and users is no longer the

so-called linear communication. The digital platforms may slowly

study the needs of your users, and then give you something you want,

based on the user's feelings, rather than producing the content as

producers’ favorite.”

However, the algorithm platforms don’t always bring good things, it also has

disadvantages, as A5 mentioned that on algorithm platforms, there may have

plagiarism and some intellectual property issues.

The development of algorithm content distribution platforms does not threaten

traditional journalism very much. As A1 referred, the algorithm content distribution
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platforms don’t produce the content itself. From the original content producing

perspective, it doesn’t threaten the traditional media content system. Although it

doesn’t threaten the content producing, it threatens the profit system. The users can

get the information from these platforms so some traditional media agencies’ own

media platforms may not attract people anymore. At the same time, A4 also feels that

there is no such big conflict between the algorithm platform and the content

production platform, as she said:

“I don't think there is any conflict between the two because one is

doing platform operation and the other is producing content.”

A4 also mentioned that a lot of digital journalism production with high-quality were

not becoming popular on the traditional media's own APP but would be influential on

an algorithm news platform.

To sum up, according to the theoretical framework based on media convergence

and journalistic quality, the results show that the Chinese media market could meet

the needs of different people within the trend of media convergence. And both digital

journalism and traditional journalism pursue the journalistic quality in the digital era

in China. Although compared with digital journalism, traditional journalism has some

limitation during the content producing processes, such as shortage of time, review

and the topic selection, the traditional media agency is far from disappearing. The

traditional journalism has more resources and mature journalistic production system;

however, most digital journalism organizations especially algorithm-based

distribution platforms cannot achieve.
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Chapter 7 Conclusions and discussion

7.1 Conclusions

This research investigated the situation of digital journalism transformation in

China. In order to understand how new media platforms produce content and the

differences between new media and traditional media content producing, I have used

media convergence and journalistic quality as main theories to elaborate on changes

in the Chinese journalism industry in the digital era. In line with media convergence, I

have demonstrated how the media industry has been changed and the professional life

of journalists that are detected throughout the data analysis and used in the

presentation of the results. The data analysis I have conducted gave the following set

of results, which are summarized below.

Traditional journalism and digital journalism still differ in the media

convergence era (RQ1). The entire media industry is seeking the way of media

convergence and transformation. In order to promote the digital journalism

transformation, all the traditional media agencies have set up the digital news

department and start operating their own new media devices. Although the whole

media industry is changing and is adapting to convergence, there are still some

differences between traditional journalism and digital journalism. Economic status is

different between traditional media and new media organizations. Digital journalism

is more commercialized and offers more space in terms of content creation. In

comparison, the traditional business model is more stable. Besides, the people who

work at a new media company usually earn a higher salary than those work at a

traditional media agency. Besides, traditional media agencies and new media

platforms are focusing on different content in some way and the standards of content

quality are different as well. Traditional media does not have a particularly large

competitive advantage in information speed but it can rely on exclusive information

resources and rich writing experience to make investigative reports a competitive

advantage of its own high-quality content. Moreover, content producers’professional
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skills are on different levels in the new media organization. Some people remain

really good at content producing while others are not. In contrast, the content from

traditional media usually has high quality.

For some traditional journalists, they usually have their special or exclusive way

to get the information which is unique. In order to make the content convincing,

journalists from traditional media, especially the official news agencies are trying

their best promoting on the journalistic quality, for instance, interviewing some

experts in the specific industry during the content producing process and reviewing

the content by three times reviewed system (RQ2). People are more convinced on

officially news agencies since they are having a lot of exclusive interview resources

and rich journalism content producing experiences. At the same time, commercially

driven new media organizations are also active to produce quality content in order to

participate in media market competition. Meanwhile, because the review mechanism

in traditional media is stricter, the content will usually have a higher quality. And for

the new media platform, they update their content faster than the traditional media

outlets. Between traditional journalism and digital journalism, there are both

coexistence and competition relationships at the same time. On the one hand, there is

a partnership between them. For the traditional media, it produces high-quality

content and new media help to spread these contents widely. On the other hand, in

terms of time and content communication, new media agency has a competitive

relationship with traditional media. Content production like mainstream media is very

credible. However, rather than competition, digital journalism and traditional

journalism are more compliments with each other these days in China. To some extent,

the core point of new media and traditional media is the same that is making good

quality content. The form of expression is variable and it is written according to

specific needs. The new media could reward the report of the official media because

of the authority of the content. Although sometimes the new media is reprinted news,

it has been adjusted the content expression according to specific needs. Thus, it can
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still guarantee the originality of the content.

In short, there is no such thing as a contradiction between digital journalism and

traditional journalism. On the contrary, it may be a continuance relationship between

digital journalism and traditional journalism. This is a kind of forward development

brought about by digital technological innovation (Jenkins, 2006). The Chinese

government has also vigorously promoted media convergence, encouraging

traditional media people to use new media to do the digital transformation.

The work situations of journalists are different between working in digital

journalism and traditional journalism (RQ3). Although busy work is very common in

professional journalists’ life, the new media working life is very stressful. The speed

of changing job of the journalists is very fast, and new media company could provide

a higher salary and more commercialized opportunity, it has to lead the shift of

traditional media workers to turn to new media organizations. According to the

working conditions in the Chinese tech industry, the journalists who are working at

new media organizations also have a relatively stressful and busy professional life.

Recent news reporting about the long-term work of Chinese technology companies is

a relatively new development (Kuo, 2019). Whether it is a journalist from traditional

media or a worker who produces content for a new media platform, their work is very

busy. While, in comparison, new media will be more tiring. At the same time, there

are many movers within the media industry. Many journalists would like to turn to

digital commercial media companies, such as Tencent and Baidu in order to get

higher pays.

7.2 Discussion

7.2.1 Contr ibutions

Through my research, it can contribute to the following three aspects. Firstly, it

enriches the latest empirical research on the discussion of journalism in the digital

media era in the research field of digital journalism. Then, this research could help
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expand the scope of journalistic quality research by exploring the entire digital

transformation and media convergence of Chinese journalism. At last, a careful

analysis process provided guidance or inspiration for journalists on promoting the

positive and healthy development of the journalism industry under the impact of

digitization.

7.2.2 Limitations and problems

There is no doubt that this research still has some limitations and problems. First

of all, this thesis takes the Chinese journalism as the research object, trying to show

the basic situation of the digital transformation there, however, this research only

conducted eight journalists who are small parts of all Chinese journalism. Therefore,

it cannot reflect the characteristics of the whole Chinese journalism industry because

there may have many differences in different provinces in journalism organizations.

And eight numbers of interviewees cannot represent all the Chinese journalists ’

opinions. Besides, this research has many criteria from Chinese journalism industry

and it may be a little difficult to combine all the theoretical perspective from the

Western world.

7.2.3 Suggestions for fur ther research

Overall, this study is contributing to the research on the media industry with the

scope of Chinese digital journalism transformation during the media convergence era.

To some extent, it follows the trend of globalization, digitization, and communication

all over the world. The professional journalism industry in China remains in intense

interaction with the global media industry. This research has shown that there is a line

between digital transformation and people’s reaction, and that media convergence is

not yet a completed process. The future research could, for instance, focus on the

perspective of policy, by asking for example: How do the higher state people, such as

stake keepers and other media industry elite promote the development of the media

industry in China and beyond.
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Appendix A The outline of semi-structured and in-depth interviews

Hello, I’m Yingchao Li. This is a research on the transformation of China's news
media. Thank you for your willingness to accept my interview. The following
interviews will be handled anonymously to protect your information. If you agree to
the recording then I will open the recording device. Then our interview officially
started.

1. Can you tell us a little about your personal information? Such as age, education

background, career, etc.

2. From the occupation part, how long have you been in the media industry?

3. Why are you choosing the media and journalism industry?

4. What kind of development do you think the media industry or media market in

China?

5. Is there a gap in the imagination of the profession in journalism from the student

era? Is the gap big?

6. What is the specific aspect?

7. In today’s business environment, what do you think of the network of being a

journalist? How can we maintain personal connections efficiently?

8. What kind of development do you think the media industry or media market in

China

9. Personally, has there been any change in the industry environment in recent years,

especially after engaging in this profession? What is the change? For example, from

the content producing and reading habit of the reader perspectives?

10. As far as you are concerned, what do you think of the entire media market and

industry in China？

11. Could you tell us more about the progress of content producing of Chinese

journalism system?10.And what about the profit method or system? For example,

most of the digital content is publicly placed on the internet, how does the news

agency using this to attract people and earn money？
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12. How to ensure a balance between high-quality content and profitability in content

production? What do you think about the relationship between content and profit?

13. Compared with the time period of mass media, what is the change of the news

response (efficiency)?

14. Do you think there is any competitor in your media organization? How does this

specific competition situation show up?

15. In the face of competitive partners, how to highlight the advantages of exclusive

media? How do media organizations compete to compete while not being eliminated?

16. Do you think the current media environment is a commercial environment? To

what extent is the commercialization of the media?

17. Artificial intelligence is gradually showing the trend of ruling the media, do you

think so? Some people worry that the interest-based content recommendation

mechanism can only confine themselves to their own interests, and will not

consolidate their ignorance, what do you think?

18. What impact do you think the 5G technology will have on the industry as a whole?

What is the specific performance of the challenge?
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Appendix B Code-book for analysis
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Appendix C The results of online questionnaire
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