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Abstract

Master in Sustainable Destination Development-
Entrepreneurship for Destination Development

Liu Shuangqi

With the in-depth advancement of the United Nations Sustainable Development
Goals (SDGs), governments and relevant policy makers are taking steps to meet the
SDG goals. Sustainable entrepreneurship requires a large degree of participation from
the entrepreneurial sector in the destination, and these entrepreneurs in sustainable
destinations are expected to have more sense of responsibility, and their
entrepreneurial activities are expected to be more sustainable, ie altruistic. This is
consistent with the dualistic entrepreneurial motivation model. Is the entrepreneurial
motivation of entrepreneurs in sustainable destinations more altruistic? This is
unknown because entrepreneurial motivation in the context of a particular sustainable
destination has not received much attention. This study examines the factors driving
entrepreneurial initiatives in sustainable destinations. For answering research
question, this study conducted a statistical analysis of the collected data by conducting
a questionnaire survey of 131 entrepreneurs from sustainable destinations. Based on
the impact of motivation on action, the conclusions of this study confirm that the
entrepreneurial motivations in sustainable destinations are moving towards
sustainable entrepreneurs, that is, they not only consider their own interests, but also
take into account the interests of others. The significance of this research is to
provide a direction for decision makers within sustainable destinations, or
international, sustainable development missions, to understand the practical drivers of
their policies related to sustainable development and sustainable entrepreneurship. In
addition, the study also discusses the inadequacies of current sustainable
entrepreneurship as demonstrated by the results of data analysis.
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1. Introduction  

Adam Smith's theory emphasizes that pursuing self-interest is the fundamental 

motivation for driving individual economic behavior. For a long time, the "economic 

man" hypothesis has been the premise for scholars to study entrepreneurial motives 

(Such as Olson, 1984, Robichud, 2001, Shane, 2003, Baron, 2004, Zhicong, 2004, 

Yushuai, 2008, Zhaoying&Chongming, 2009). This motivation is classified as 

self-interested entrepreneurial motivation (self-interested motivation), emphasizing 

the satisfaction of self-interest. In self-interested motivation theory, Shane's 

entrepreneurial motivation model has been widely adopted by scholars. The idea that 

the ultimate goal of entrepreneurial behavior is to satisfy self-interest is considered to 

be the monist theory of entrepreneurial motivation (monism) (Xunkunn, 2005; 

Zhiyong, 2005; Shane, 2003). 

 

However, although entrepreneurs have long been thought to be primarily focused on 

creating economic bids, in recent entrepreneurial models, factors other than economic 

value creation have been seen – altruistic motivation (Forbes, 2005; Greve & Salaff, 

2003). Altruistic entrepreneurial motivations (Altruistic motivations) emphasize that 

entrepreneurs consider the balanced development of society and the environment 

(Dean&McMullen, 2007; David, et al., 2004). Since sustainable entrepreneurship 

requires entrepreneurs to meet their own development while taking into account social 

and environmental factors, the drivers of sustainable entrepreneurship are more 

altruistic (Hall, et al., 2010). The motivation for sustainable entrepreneurship is also 

considered to be the process from self-interested motivation to altruistic motivation, 

which is the theory of dualistic entrepreneurial motivation (dualism) (Becker, 1981). 

Although this “dualism motivation theory” gained more support (such as Trivers, 

1971; Wilson, 1975; Becker, 1981), there are still many scholars who doubt the 

altruistic motives. Opponents argue that because altruistic motivation emphasizes the 

needs of others, these ultimate actions aimed at satisfying self-demand are not 

considered as altruistic motivations (such as Navarro & Brown, 2006). The debate 

between monism and dualism motivation has spirited this research. 

On the other hand, with the deepening of the United Nations Sustainable 

Development Goals (SDGs), governments and relevant policy makers are taking steps 

to meet the SDG goals. In order to select typical cases that can provide reference and 

encourage more destinations to move towards sustainable development, some 

sustainable destination assessment organizations and competitions are gradually 

increasing (like Sustainable destination Top100 competition, GSTC Accredited
1
 , et 

al.）. Entrepreneurs in sustainable destinations are expected to have more sense of 

responsibility, and their entrepreneurial activities are expected to be more sustainable 

and minimize the negative impact of the business on the environment and society. In 

                                                             
1
 GSTC Accredited was initiated by the Global Sustainable Tourism Council to recognize destinations that have 

already passed the path of sustainable development. 



fact, sustainable entrepreneurship requires a large degree of participation from the 

entrepreneurial sector in the destination (Bhawe&Nachiket, 2006). Based on the 

stimulation of local entrepreneurs' sustainable entrepreneurship, sustainable 

entrepreneurship can create jobs and increase economic value for destinations while 

retaining scarce resources and fulfilling social responsibilities within the community 

(UN, 2015). Entrepreneurs in sustainable destinations are also expected to have more 

altruistic motives, which is consistent with dualism. Because of the influence of 

entrepreneurial motivations on entrepreneurial actions, entrepreneurial motivations 

greatly influence entrepreneurial behavior (Bright, et al., 2006).  

However, is entrepreneurial motivation in sustainable destinations really dualistic? 

This is unknown because entrepreneurial motivation in the context of a particular 

sustainable destination has not received much attention. The gap in a systemic 

understanding of entrepreneurial intentions dynamics is pointedly highlighted by the 

observation that the entrepreneur is almost absent in theories concerning sustainable 

tourism destination development and innovation. 

Understanding entrepreneurship in sustainable destinations is especially important for 

policy development, as policy initiatives often address gaps and gaps at the system 

level (EU, 2013). Therefore, the purpose of this paper is to examine the factors 

driving a sustainable destination entrepreneurship initiative. Within this framework, 

two points are considered. One is the entrepreneurial intention of altruistic motivation 

including the public interest, social justice, self-sacrifice and the public policy 

dimension, and the entrepreneurial intention of self-interested motivation including 

self-realization, risk and uncertainty, and self-control dimension. The altruistic 

motivation of entrepreneurs is considered to be a more sustainable and viable attitude, 

in line with the requirements of UN Sustainable Development Goal 2030. The 

research question raised in this report is: 

Research question: What are the factors affecting entrepreneurial initiatives in 

sustainable destinations? 

To answer this question, this report first discusses the literature review. Through 

quantitative research, the factors driving entrepreneurial initiatives in sustainable 

destinations are measured. Finally, the finding is discussed and the limitations as well 

as the prospects for future research are presented. 

2. Theoretical background 

Through the University of Uppsala’s Library and Google Scholar, this study searched 

for the literature with the keyword of “entrepreneurship”, “entrepreneurship 

motivation”, “entrepreneurial drive” and “sustainable destination” et al. This study 

collated and summarized the relevant literature in this section. The goal of this section 

is to find controversial points and vulnerabilities in the current literature, thereby 

enhancing the innovation of this research. In this section, the study first introduced the 



entrepreneurial spirit, and then introduced the debate on entrepreneurial motives - the 

one-dimensional entrepreneurial motive and the dualistic entrepreneurial motive. It 

should be pointed out that those entrepreneurs who take altruistic behavior in the 

process of entrepreneurship, because their ultimate goal is to satisfy their own 

interests, this motivation is still a self-interested motivation and belongs to monism. 

By introducing the debate of monistic and dualistic entrepreneurial motives, and the 

entrepreneurship in sustainable destinations, this study proposed hypotheses and 

clarifies the significance of the research. 

2.1 Entrepreneurship motivations and Entrepreneur actions 

2.1.1 Entrepreneurship 

In this research, the definition of entrepreneurship by Shane and Venkataraman (2000, 

p. 218) is used: “Entrepreneurship is the process of creating, assessing, and exploiting 

opportunities to create future goods and services. Entrepreneurship is widely regarded 

as an economy.” An Entrepreneurship is widely seen as an important driver of 

economic development, employment and productivity growth. This belief comes from 

the literature on the determinants and outcomes of entrepreneurship at different levels 

of analysis (EU, 2013). In these documents, it is recognized that entrepreneurship is a 

complex phenomenon that is driven by individuals but embedded in a broader 

economic and social context (EU, 2013). In fact, the main body of entrepreneurship is 

“people”, so the entrepreneurial process is attributed to the action taken by people 

(Scott, et al., 2003). The difference in people's willingness to act leads to the 

difference of these “entrepreneurs” themselves and their behavior. Thus, researches 

suggest that differences in people’s wishes have Important influences (Scott, et al., 

2003) (Rindova, Barry, & Ketchen, 2009). Differences in motivation for 

entrepreneurial process include differences in perception of the risks and opportunities 

(Shane & Venkataraman, 2000) (Palich & Bagby, 1995); self-efficacy differences 

(Scott, et al, 2003.) and so on. 

2.1.2 How entrepreneurial motivation affects entrepreneurial behavior 

In the past forty years, researches on entrepreneurship have tried to explain "what 

drives entrepreneurship to start a business." In fact, the earliest research on 

entrepreneurship focused on "who is an entrepreneur?" and tried to divide 

"entrepreneurs" and "non-entrepreneurs" into two types, and considered that these two 

people have significant differences in traits. Existing research has also found 

significant differences between entrepreneurs and other members of society, including 

achievement needs, self-efficacy, sources of control, entrepreneurial goals, etc. (Shane, 

2003). And researchers have also discovered Non-motivated individual differences 

also influence the entrepreneurial willingness of entrepreneurs, including the 

opportunity cost of entrepreneurship (Amit, et al., 1995), capital stock (Evans & 



Leigton, 1989), social relations (Aldrich & Zimmer, 1986) and professional 

experience (Carroll & Moskowski, 1987; Cooper et al., 1989). These studies confirm 

that entrepreneurs and non-entrepreneurs do have some trait differences, and are not 

limited to trait differences, but researchers also find that the differences between trait 

and non-motivated individual differences between “entrepreneurs” and “managers” 

are not very significant (Collins et al., 2000; Johnson, 1990; Low & Macmillan, 1988; 

Litzinger, 1961; Babb, 1992; Palich & Bagby, 1995). 

With the deepening of research, scholars are no longer limited to the question of 

“what is driving entrepreneurs to start a business”, but turn to the interpretation of 

behavior. Studies have confirmed the close relationship between entrepreneurial 

motivation and entrepreneurial behavior. For example, in the process of 

entrepreneurship, the difference in individual motivation is expressed as the difference 

in will and ability, which affects the process of entrepreneurship (Shane & 

Venkataraman, 2000). Naffziger (1994), by constructing an entrepreneurial motivation 

impact model, points out that entrepreneurial motivation can not only influence 

entrepreneurial behavior, but also influence entrepreneurial decision-making and 

management in the entrepreneurial process. Entrepreneurial decision-making is a kind 

of decision-making behavior under risk conditions. Entrepreneurial motivation is one 

of the important factors affecting entrepreneurial decision-making.（Ruyi,et al., 1999; 

Ziru, 2000; Xiuzhi, 2011）Shane et al (2003) constructed a model of the impact of 

entrepreneurial motivation on entrepreneurial behavior (Fig. 1.), pointing out that 

motivation affects every step of the process in the process of identifying 

entrepreneurial opportunities into the final entrepreneurial decision-making process. It 

should be pointed out that other factors also affect entrepreneurial motivation, such as 

knowledge and skills. Suzuki et al (2002) conducted an empirical study of 

entrepreneurs in Japan and Silicon Valley in the United States and found that the 

differences in entrepreneurial motivations directly lead to significant differences in 

their entrepreneurial behavior. 

 

Fig. 1. Shane’s model of entrepreneurial motivation and the entrepreneurship process. 

Source: Shane, S., Venkataraman, S. 2000, The Premise of Entrepreneurship as a field 

of research. Academy of Management Review, 25(1), 217-226. 



2.1.3 Entrepreneurship motivation debates  

Adam Smith's theory regards "economic man" as the basic hypothesis of mainstream 

economics, both rational and the pursuit of self-interest and utility. This assumption 

emphasizes that pursuing self-interest is the fundamental motivation for driving 

individual economic behavior. Under the circumstance of good legal and institutional 

guarantees, “economic man” pursues the maximization of personal interests, which 

will promote the public interest of society unconsciously but very effectively. For a 

long time, the "economic man" hypothesis is the premise for scholars to study 

entrepreneurial motives. (such as Olson, 1984, Robichud, 2001, Shane, 2003, Baum, 

2004, Zhicong， 2004, Yushuai, 2008, Zhaoying&Chongming, 2009). This motivation 

is classified as a self-interested motivation. In this article, self-interested motivation 

refers to entrepreneurs paying attention to their own needs in the process of 

entrepreneurship, which emphasizes their own benefit. Psychology and economics 

theory study the role of self-interested motivation in stimulating human 

entrepreneurial behavior. 

Among them, Shumpeter (1934) believes that entrepreneurial motivation is to create a 

private kingdom, the persistence of victory and the joy of creation. Hamilton (1987) 

found that nearly 40% of entrepreneurs' entrepreneurial motivations were to find 

suitable entrepreneurial opportunities, and 35% of entrepreneurs' entrepreneurial 

behaviors were driven by self-efficacy and self-fulfillment, and a few of them. The 

motivation of entrepreneurs is to create wealth and avoid unemployment. In addition, 

some scholars believe that financial needs and individual independence are the key 

factors driving entrepreneurs' entrepreneurial behavior (Borland, 1974; Shaper, 1975, 

Perry, 1980). Kuratko & Naffziger (1997) validated the four dimensions of the 

self-interested motivation model by summarizing the predecessors' ideas, including 

external incentives, internal incentives, independence and self-control, and family 

security, where external incentives include the needs of personal wealth, increase 

individual income. Opportunities for growth; internal incentives include public 

recognition, acceptance of challenges, individual growth, social recognition, and 

self-interest; independent self-control including self-liberation and security, 

self-employment, and becoming your own boss to capture individual destiny; 

Consider the future of the members and form a family business to inherit. Based on 

the empirical analysis, Ribichaud & Roger (2001) revised the measurement models of 

these four dimensions, added the dimensions of “retirement protection”, “close to the 

family” and “improving the quality of life”, thus finally perfecting the measurement 

tools of self-interested motivation. . 

The main dimension of self-interested motivation 

In the theory of self-interested motivation, Shane's entrepreneurial motivation model 

is widely supported and adopted. Shane's (2003) study supports the hypothesis of 

self-interested motivation and divides self-interested motivation into five 



dimensions-self-achievement, risk propensity, tolerance for ambiguity, self control, 

self-efficacy. The combination of these aspects constitutes the structure of 

self-interested motivation. The main dimensions of self-interested motivation are as 

follows. 

 

(1) Self-achievement: In the field of personal traits, the sense of accomplishment has 

received extensive attention to the impact of entrepreneurship. For example, 

McClelland (1961) believes that individuals with a higher sense of accomplishment 

are more likely to engage in work that has higher output, higher requirements for 

individual skills and responsibilities, and significant feedback on performance than 

individuals with lower sense of accomplishment. And the study of McClelland (1961) 

also found that people who have a high sense of accomplishment are more inclined to 

choose entrepreneurship or entrepreneurial work. The findings of Johnson (1990) also 

support this view, as it is found that the sense of accomplishment is the main 

difference between the founder of the company and other members of society. imilarly, 

Finaeman (1977) found that there is a significant positive relationship between 

self-achievement and entrepreneurship through experiments and questionnaires. 

Collions, et al (2000) found that my sense of accomplishment has a significant 

positive relationship with the establishment of the firm through the test of 63 words of 

my achievement metrics. The salience of entrepreneurs' self-fulfillment is different 

from that of others (r=0.21), and the entrepreneur's sense of self-fulfillment can 

predict the performance of the company to a large extent (r=0.28). Besides, there is no 

significant difference in validity when using different methods, such as TAT or 

questionnaires, to test conclusions. That is to say, self-satisfaction is an effective tool 

to distinguish entrepreneurs from ordinary people, which affects the success of 

entrepreneurship. Therefore, self-fulfillment is an important motivation for explaining 

entrepreneurial activities. 

(2) Risk propensity: Risk proposition is considered to be another major motivation for 

entrepreneurship because entrepreneurial activity itself is carried out in an uncertain 

environment (McClelland, 1961). People with high achievement motivation tend to 

work at high risk because the activity itself provides a challenge, so the stronger the 

motivation to avoid failure, the lower the tolerance for risk. （McClelland，1961），

Liles1974， Venkataraman， 1997， Atkinson，1957， Begley， 1995）。At this 

level, researchers further studied the differences in risk propensity between 

entrepreneurs and managers. Researches show that entrepreneurs and managers have 

no significant differences in risk attitudes.（Low&Macmillan, 1988， Litzinger,1961, 

Babb, 1992；Palich&Bagby，1995），and Brockhaus (1980) verified and found that 

both entrepreneurs and managers both tend to be moderately risky. 

(3) Tolerance for ambiguity: Tolerance of ambiguity is considered to be one of the 

qualities of entrepreneurial motivation, because the challenge of potential 

entrepreneurial success is inherently unpredictable（Shere，1982）. Because 

entrepreneurs face more uncertainty and nuances from the environment than managers, 

because entrepreneurs have higher tolerance for ambiguity in their work.（Budner，



1982）.In empirical research, Begley & Boyd (1987) found that entrepreneurs are 

significantly more tolerant of vagueness than managers（Shere,1982； Miller&Drodge，

1986，Sexton&Bowman，1986）. But, there are still some studies that oppose this view. 

For example, Babb (1992) found that in Florida, entrepreneurs and non-entrepreneurs 

did not differ significantly in their tolerance for ambiguity. 

(4) Self control: Self-control has emerged as one of the characteristics of 

entrepreneurial entrepreneurial motivation. Self-control is a way in which oneself 

believes in one's own behaviors and traits that can affect the outcome to some extent. 

Proponents of internal control believe that their actions can directly affect the 

outcome（Rotter，1966）. Rotter (1966) argues that entrepreneurs and 

non-entrepreneurs have significant differences in self-control. Similarly, Shaper 

(1977), Bowen & Hisrich, 1986) found that entrepreneurs are more inclined to 

internal control, and there is no significant difference between self-control and 

entrepreneurs and managers. This is the same as self-fulfillment (Babb, 1992; 

Brockhaus, 1982; Begley & Boyd, 1987). 

(5) Self-efficacy: Self-efficacy is the confidence of a person in his ability and ability 

to use his or her personal resources and ability to perform certain tasks（Bandura， 

1997）. Self-efficacy is often for a particular task, because the same person will show 

different self-efficacy between different tasks. This concept can explain why people of 

the same ability have different performances. People with high self-efficacy will work 

harder, extend working hours, set a higher goal than they can accept, and have a 

well-planned plan and strategy to perform tasks. Highly self-motivated people can 

motivate through positive feedback. Self-efficacy and self-efficacy are important for 

entrepreneurs and entrepreneurial processes (Baum, 1994). 

Altruistic Motivation: Sustainable entrepreneurial motivation 

Sustainable entrepreneurship is a new area of research where sustainable management 

and entrepreneurship intersect (Frank & Julia, 2017). Sustainable entrepreneurship 

means that entrepreneurs are able to meet their own development while taking into 

account the balanced development of society and the environment. Therefore, the 

driving factors for sustainable entrepreneurship are more altruistic. Sustainable 

entrepreneurs are more focused on social responsibility and environmental protection. 

Sustainable entrepreneurial motivation is considered a process from self-interested 

motivation to altruistic motivation. In the past, the basic assumptions of commercial 

entrepreneurship were “self-interest”. All entrepreneurial motives were derived from 

self-interested motives. Neo-classical economists regard altruism as a secondary 

phenomenon of economic life, and believe that self-interest is the most essential thing 

in economic life. Scholars have also tried to look at altruistic motives from the 

perspective of economic rationality, and believe that altruistic motives are essentially 

self-interested (Zhang, 1999), using monism to drive the theory to explain altruistic 

behavior. That is, altruistic behavior stems from altruistic preferences driven by 

internal motivation. 



However, with the development of society, entrepreneurs are gradually becoming 

aware of the importance of taking on more environmental and social responsibilities 

while pursuing economic interests. Becker (1987) proposed a theory of utility 

interdependence, linking altruism to rational behavior in economics, that is, altruistic 

motivation is “the individual is happy because of the utility of others”. Altruistic 

behavior can make the agent feel satisfied, and the perpetrator can thus gain material 

and spiritual benefits. The altruistic motivation, as a sustainable motivation, is 

promoted in the process of sustainable destination development（Kuratko, 1997； 

Porter, 2006）. 

Perry (1997) proposed a model of a comparatively altruistic motivation. He assumes 

that rationality, norms and emotions are jointly promoted and stimulated, and 

constructed a theoretical model of public service motivation that participates in the 

four dimensions of public policy formulation, public interest commitment, 

compassion and self-sacrifice. Perry's (1997) altruistic motivation model has been 

used by many scholars in tests for altruistic motivation (such as Anna, et al, 2017). 

The measure of altruistic motivation is as follows. 

(1) Public Interest: The first dimension of social entrepreneurial altruism is the 

commitment to public service. Providing public services is actually a responsibility to 

society. Proponents of entrepreneurial altruistic motivation generally believe that even 

when the public interest is in line with individual claims, the desire to serve the public 

interest is essentially altruism. And the motivation of public service provision is seen 

as a multi-dimensional concept, the most important The core is the commitment of the 

public interest（Young, 201, Houston, 2000）. 

(2)Social justice： Social justice is a rational reflection of various inequities. 

Especially for the public service sector and non-profit organizations, the sense of 

social justice is the key to their public service delivery. 

(3) Self-sacrifice: Sacrifice is the willingness to sacrifice others' interests to help 

others. It is also the idea of not serving tangible individual rewards to serve others. 

This kind of motivation is a typical social entrepreneurial motive. Social 

entrepreneurs have typical sacrificial spirits, both in existing cases and in the literature

（Macy, 1971）. 

(4) Public policy: The motivation of public policy is expressed in the interest of public 

policy and support for government public policy. They believe that public policy is an 

important means of changing the status quo of society and is willing to support public 

policy. Especially for sustainable destinations, the government has developed many 

known sustainable development goals and policies to achieve sustainable 

development goals, such as the United Nations Sustainable Development Plan 2030, 

which may serve as an important driver. Influence on entrepreneurship. 



2.2 Monism and Dualism 

2.2.1 Monism 

There are two main views on the altruistic motive and the self-interested motives. The 

basic point of monism is the rational motivation of human beings. If it is analyzed 

from utility, altruistic behavior is a self-interested behavior of a certain degree and 

condition, so altruism is also rational. As long as it is a broker, maximization of 

interests is a basic condition, regardless of whether this interest is Economic interests 

are also emotional or other interests. This view holds that human beings ultimately 

seek to rationally pursue the maximization of their own interests, and altruism is 

nothing but a method and means (Xunkunn, 2005). 

 

Fig. 2 Economic man behavior motivation model 

Source: Zhiyong, D (2005), Behavioral Economics (Beijing: Beijing University Press) 

pp.94-98 

2.2.2 Dualism 

Dualism holds a more pluralistic argument. The basic starting point is that people are 

not purely rational, but also a mixed carrier. This view is consistent with the current 

popular socialized cognitive theory of human behavior, because human behavior 

Driving is a mixed process. A "social person" has an original self-interested motive 

and a new altruistic value motive, and is therefore a "double motive." Altruistic 

behavior and self-interested behavior are considered to be unified. As rational actors, 

they can be either self-interested or altruistic.  Altruistic behavior can be a means of 

self-interested goals that internal motives are to achieve. Internal motivation can lead 

to self-interested behavior and can also lead to altruistic behavior.  
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Fig. 3 Dualistic human motivation behavior model 

Source: Huihong, J., Zhiyong J., Xiaoyan, W., 2008, Economic Analysis of Brokers' 

Altruistic Behavior, Economist, pp.10-17 

At present, scholars have different views on monism and dualism, which leads to 

controversy. Although the “dualism motivation theory” gained supports (Trivers, 1971; 

Wilson, 1975; Becker, 1981), there are still many scholars who doubt the altruistic 

motives. Opponents believe that the fundamental reason for the fulfillment of 

entrepreneurs' social responsibility is to improve the company's competitive 

advantage. Through the empirical analysis of the social responsibility strategies of 

entrepreneurs in developed countries, some scholars have verified the self-interested 

purpose of altruistic behavior when entrepreneurs start a business. For example, 

Navarro and Brown (2006), through an empirical analysis of entrepreneurial 

behaviors of American entrepreneurs, verify that the fundamental purpose of the 

behavior of entrepreneurs' public welfare activities is actually for themselves. Since 

altruistic motivation emphasizes meeting the needs of others, these ultimate actions 

aimed at satisfying self-demand are not considered altruistic motivations. Although 

these entrepreneurs involved altruistic behavior in the process of starting a business, 

because these altruistic behaviors show obvious self-interested motives, such a 

process still belongs to the monist theory of entrepreneurial motivation. 

2.3 Entrepreneurship in a sustainable destination 

The concept of sustainable development is widely recognized, and it can be defined as 

the development of an industry in a destination that meets current needs and does not 

affect the ability of future generations to meet their own needs. In other words, the 

concept of sustainable development takes into account the well-being of current and 

future generations, and hopes to guide the development of industries in destinations 

with minimal negative impact (Berno & Bricker, 2001). These well-being include 

maintaining cultural integrity, environmental ecology, social and aesthetic needs, 

biodiversity and life support systems. Therefore, sustainable destinations are based on 

the principle of sustainable development, and are promoted to improve the quality of 

life of local people, as well as environmental protection and the community. 
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This is a multidimensional concept. Entrepreneurial sectors in sustainable destinations 

require a high degree of participation. The drive for entrepreneurship should be based 

on the stimulation of sustainable entrepreneurship for local entrepreneurs, creating 

jobs and increasing economic value for a region and society, while retaining scarce 

resources and fulfilling social responsibilities within the community. A responsible 

business should take the needs of sustainable development as a starting point. 

According to WTM (WTM Responsible Tourism Awards)’s criteria of leaders in 

responsible destinations, entrepreneurs in sustainable destinations are expected to 

have more sense of responsibility, make them more sustainable, and minimize 

corporate environmental and social Negative impact. 

Based on entrepreneurial drive theory, entrepreneurship in sustainable destinations is 

expected to meet the needs of local people, and the influence of government policies 

and the drivers of competitors are expected to show more sustainability. Sustainable 

entrepreneurship is considered altruistic because of its environmental and social 

responsibilities. Therefore, entrepreneurial drivers in sustainable destinations are 

expected to show more duality, both self-interest and altruism. 

Since the group targeted by this report is all entrepreneurs in a sustainable destination, 

there is no distinction between whether the enterprise is a public enterprise or a 

commercial enterprise. We cannot deny the self-interest while determining the 

altruism. Rather than judging altruism or self-interest, this study focuses on whether 

entrepreneurial motivation in sustainable destinations is duality, and refines 

entrepreneurial motivation into two dimensions of self-interest and altruism. Hence, 

the following are hypothesized: 

Hopysis a：Entrepreneurial motivations in sustainable destinations are the duality 

including both altruism and self-interest.  

Hopysis b：In sustainable destinations, entrepreneurial altruistic motivations are 

stronger than self-interested motivations. 

Current research on entrepreneurship focuses on the macro environment (Aldrich, 

2000) and entrepreneurial opportunity identification (Christiansen, 1997). While this 

enhances people's understanding of entrepreneurial activity, it ignores the role of 

human motivation (Scott, et al., 2003). And although the motivations for 

entrepreneurship have been extensively studied at different levels, entrepreneurial 

motivations in the context of specific sustainable destinations have not received much 

attention. This is a major flaw because entrepreneurial motivation ultimately 

determines the economic and social benefits of entrepreneurship in sustainable 

destinations (EU, 2013). Therefore, in the context of sustainable destinations, the 

drivers of entrepreneurship are unknown.  

In addition, many of the literature's means of measuring entrepreneurial intentions are 

surveys of students (like Natalie, et al., 2016). While investigating students is one of 

the best ways to get a large sample in a limited time, students don't lead to a lot of 



entrepreneurship, even for students learning entrepreneurship, so they can't be defined 

as entrepreneurs. This report considers that the best way to study entrepreneurial 

intentions is to investigate entrepreneurs, including entrepreneurs who are in business, 

have succeeded in entrepreneurship, and have entrepreneurial experiences. The goal 

of this report is to examine the factors driving a sustainable destination 

entrepreneurship initiative. 

3. Methodology 

A qualitative survey method consisting of 7 liker scales was used in this study. The 

advantage of choosing a quantitative questionnaire method is that it is conducive to 

investigating larger scale of group in the limited of time, in order to derive a general 

principle (Bryman & Bell, 2015, pp. 159-238). The highest level of questionnaire 

design is the concept and purpose of the questionnaire scale, different purposes and 

theoretical basis determine the overall arrangement, content and scale of the 

questionnaire project (Wang, 2001), so the concept of the research method 

questionnaire will largely determine the quality of the research and the reliability and 

validity of the study. In order to draw conclusions and increase the degree of 

discrimination more accurately, this study used the 5liker scale to design. The number 

of items in the study should be of a certain number. If the number of items is too small, 

the response deviation analysis caused by the interviewer's understanding error will be 

increased, and multiple questions pointing to the same question can improve the 

reliability of the research (Churchill, 1979). This study is carried out using this 

method. For the same pointed question, multiple items in the questionnaire are used 

for different angles and forward and reverse measurements, while the same point 

refers to the respondent's consistent attitude and view on something (Li, 2004), 

The questionnaire designed in this paper has a large amount of literature research 

support, and it is gradually formed on the basis of some excellent questionnaires that 

have been proved. The design of this questionnaire actually refers to the items and 

design of some major questionnaires of these studies, and Based on the pre-test and 

inquiry tutors of the three entrepreneurs, the rationality of the indicator setting and 

questionnaire expression in the questionnaire was verified. The scope of the pre-test is 

three entrepreneurs in Visby, Sweden. According to the feedback and suggestions of 

the testees, the expressions and language of some measurement items were modified, 

and the final questionnaire was formed on the basis of this (see Appendix). Therefore, 

the questionnaire design of this study has certain rationality, validity and reliability. 

The preliminary review of relevant literature provided guidance for the development 

of projects in the questionnaire. The survey consists of two main components: the 

basic problem of geography and the measurement of motivation. Allitems was 

evaluated on a 7-point Likert scale. The questionnaire will be distributed in paper mail 

and paper. The following table is a measurement and source of altruistic motivation 

and self-interested motivation. 

 



Table 1 Altruistic motivation measurement and source 

Dimension Statement Sources 

Public Interest Entrepreneurs care about what is happening in society Downs, 1967 

Knoke& Wright, 1982 

Perry, 1990 

Anna, et al, 2017 

Entrepreneurs are willing to make a contribution to the public 

interest of society 

Entrepreneurs think so many people in the society seem to care 

about the public interest, but in fact they care more about 

themselves. 

Entrepreneurs think the common interests of most people should 

be highly concerned 

Social justice Entrepreneurs are willing to put efforts to make this place more 

fair 

Bruce, 1975 

Frederick, 1968 

Entrepreneurs think if some people in the society cannot enjoy the 

prosperity brought by social development, then the society is 

actually deteriorating. 

Entrepreneurs am struggling for the rights of vulnerable groups 

whatever other people say 

Entrepreneurs think everyone in the society should have the same 

chance to survive and develop 

Self-sacrifice Entrepreneurs think contributing to society is more important than 

achieving personal achievement 

Macy, 1971 

Perry, 1990 

Anna, et al, 2017 
This job provides Entrepreneurs  good opportunities to make 

contribution to the nature 

Entrepreneurs am willing to take loss as long as I can help others 

Making a contribution to the society always make entrepreneurs 

feel good, even if they cannot get paid 

Entrepreneurs think responsibility is more important than 

self-achievement.  

Public policy Entrepreneurs are concerned about the latest changes in public 

policy and the public's attitude towards public policy 

Macy, 1971 

Perry, 1990 

Entrepreneurs think the policy related to the public interests is 



indeed an important means of changing the status quo of society 

 

Table 2 Self-interested motivation measurement and source 

 Items Sources 

Self-achievem

ent  

Entrepreneurs hope to have an extraordinary material 

achievement 

Johnson, 1990 

Fineman, 1997 

Collins&Hanges, 2000 

Anna, et al, 2017 

Entrepreneurs hope to promote myself by learning new things 

and skills 

Entrepreneurs hope to have a positive reputation so that most 

people would look up to or respect me. 

Entrepreneurs hope to achieve satisfaction through achievements 

or progress. 

This job offers Entrepreneurs security, including secure current 

and future. 

Preferences of 

risk and 

uncertainty 

 

If the possible payback is very high, I will go for it without 

hesitation even if it is very like to fail,  

McClelland, 1961 

Liles, 1974 

Venkataraman, 1997 

Litzinger, 1961 

Babb, 1992 

Schere, 1982 

Babb, 1992 

Begley, 1995 

This job provides me enough challenges, and thus solving a 

complex thing is so tempting to me rather than solving an easy 

thing 

I only do it if the content and the way of work are very certain 

Self-control I can control my own study and work very well. Rotter, 1966 

Bowen&Hisrich, 1986 

Babb, 1922 

Brockhaus, 1982 

Begley&Boyd, 1987 

I prefer to thing independently and make the decision on my own  



4. Sampling and data collection 

A nonprobabilistic, purposive sampling approach was used in this study. The 

purposive sampling approach is based on the judgment of the researcher, rather than 

using mathematical probabilities to select samples (Tongco, 2007). The advantage of 

purposive sampling approach is that it can be used to obtain a sample, when it is 

generally understood (Rajendra, 1997, pp. 123). In addition, this sampling method can 

make full use of the known data of the survey sample, and the data recovery rate is 

relatively high. Therefore, it will apply well to the survey in this study. 

This research survey is aimed at entrepreneurs within sustainable destinations. In 

order to rely on the official sustainable destination assessment, this study refers to the 

“2017 Sustainable Destination Top 100” report by Sustainable Destinations Top 100 

organization.
2
 This list is the result of public news, social media and commercial 

media public calls. Destination selection the standard is mainly three: whether to 

make yourself and stakeholders more sustainable, whether it benefits the tourists, the 

local community and the environment, whether it contributes to the world (like social 

equity). Candidate destinations had to clarify what they have been doing to comply 

with the 100 globally recognized criteria of the Green Destinations Standard. The 

nominated destinations have all been certified to meet the above criteria, have 

outstanding achievements in sustainable efforts and can be the destination serves as a 

model. This nomination has a reference value, the award-winning destination will be 

celebrated, and the winner certificate will be received at the ITB Earth Award. This 

list was published after being evaluated by the Sustainable 100 team and members of 

the Top 100 International Committee and national experts. Therefore, "2017 

Sustainable Destination Top 100" was selected in this study as a criterion for selecting 

sustainable destinations. Considering convenience and availability, China's Yi Xian, 

Anhui Provicce and Jiuzhaigoiu Scenic Area, Sweden's Åre, Taiwan's Northeast and 

Yilan Coast and Nanliao Village Penghu were selected as the main questionnaires. 

Among them, Sweden, some Chinese and Taiwanese entrepreneurs were used in the 

form of face-to-face questionnaires. In addition, researcher also sent questionnaires to 

entrepreneurs of UNITED KINGDOM's Comrie, Scotland, Lough Neagh, Northern 

Ireland, UNITED STATES, Jackson Hole & Yellowstone, NETHERLANDS Bonaire, 

NORWAY Svalbard. 

Data collection took place from April to May of 2019. In this study, 500 

questionnaires were distributed by mail, and 48 questionnaires were distributed in 

face-to-face form in Åre, Sweden. In Taiwan and China, the study distributed 40 and 

27 questionnaires by mail and face-to-face. Due to time and other resource constraints, 

the researchers only recovered 16 responses from emails. The recovery rate was 3.2%. 

While the questionnaires in Sweden, China and Taiwan were all recovered, the 
                                                             
2
 The Sustainable Destinations Global Top 100 is organized by ten leading sustainable tourism organizations and 

networks. The Sustainable Destinations Global Top 100 competition is held every year at the Sustainable 
Destinations Global Top 100. This competition will select a list of 100 destinations rated as sustainable 
destinations. The purpose of this competition is to highlight success stories and exchange good practices to make 
all destinations more sustainable and provide better service to local communities and travelers. 



recovery rate was 100%. 

5. Data Analysis 

The statistical analysis software used in this study was SPSS, and statistical analysis 

was performed on 131 samples collected. The main analytical method chosen was 

Anova and related analysis. First, the study used descriptive statistical methods to 

initially compare the altruistic motives and the projects in self-interested motives, and 

then further confirmed them with Anova, in order to find the most prominent and least 

prominent items in altruistic motives and self-interested motives. Then, this study 

classifies the four projects of altruistic motivation and the three projects of 

self-interested motivation into two groups, and compares the altruistic motives with 

the self-interested motives. The purpose is to find the relationship between 

self-interested motivation and altruistic motivation. Third, this study analyzes the 

altruistic motives and self-interested motives, and the basic information, in order to 

find the correlation between basic information and each motivation. Finally, the study 

compares the relationships between each topic through correlation analysis, with the 

goal of finding the most obvious and least relevant topics. The results of the analysis 

are as follows. 

5.1Comparison of motivations 

5.1.1 Comparison within altruistic motivation 

Table3 Altruistic motivation dimensions comparison 

item N Mean Std. Deviation F P Post Hoc Tests 

Public Interest 131 6.00  0.40  

173.946 0.000  a,d>b>c 

Social justice 131 5.33  0.63  

Self-sacrifice 131 4.46  0.74  

Public policy 131 5.99  0.56  

By comparing the public interest, social equity, self-sacrifice, and public policy 

variables in altruistic motivation, the highest score of “public interest” is obtained, 

followed by “public policy”, and “social justice” and “self-sacrifice”. "The mean 

score is the lowest. This shows that respondents are more inclined to "public interest" 

in altruistic motives, and least inclined to "self-sacrifice". 

Secondly, in the one-way analysis of variance, there were significant differences 

among the four motivations (p<0.05). 



Post Hoc Tests 

Multiple Comparisons  

Dependent Variable: Altruistic motivation  

Bonferroni(B) 

 

 

(I) (J)  

Mean 

Difference 

(I-J) Std. Error Sig. 

   95% Confidence Interval 

Lower Bound 

Upper Bound 

 1 2 .676
*
 .074 .000               

.48 

              

  .87 

3 1.541
*
 .074 .000                 

1.35 

               

1.74 

4 .015 .074 1.000                

-.18 

              

  .21 

2 1 -.676
*
 .074 .000              

-.87 

                

-.48 

3 .866
*
 .074 .000               

  .67 

                

1.06 

4 -.660
*
 .074 .000                

-.86 

                

-.47 

3 1 -1.541
*
 .074 .000              

-1.74 

               

-.1.35 

2 -.866
*
 .074 .000                

-1.06 

                

-.67 

4 -1.526
*
 .074 .000               

-1.72 

               

-1.33 

4 1 -.015 .074 1.000              

-.21 

              

   .18 

2 .660
*
 .074 .000               

  .47 

              

   .86 

3 1.526
*
 .074 .000                

1.33 

                

1.72 

*. The mean difference is significant at the 0.05 level. 

 After Bonferroni correction, it was found that the public interest and public policy 

mean scores were significantly higher than social equity and self-sacrifice, while other 

societies The fair mean score is significantly higher than self-sacrifice. 

5.1.2 Comparison within Self-interest motivation 

Table 4 Self-interest motivation dimensions comparison 



item N Mean Std. Deviation F P Post Hoc Tests 

Self-achievement 131 5.16  0.51  62.448 0.000  c>a>b 

Risk preference 131 4.50  0.85  
   

self control 131 5.56  0.68  
   

 

Post Hoc Tests 

Multiple Comparisons 

Dependent Variable: Self-intereste motivation  

Bonferroni(B) 

 

*. The mean difference is significant at the 0.05 level. 

By comparing the three variables of “self-achievement”, “risk preference” and 

“self-control”, the “self-control” has the highest mean score, followed by 

“self-achievement” and “risk preference”. This shows that respondents are more 

inclined to “self-control” in their self-interested motives, and least tends to “risk 

preference”. 

Secondly, in the one-way analysis of variance, there were significant differences 

between the three motivations (p<0.05). After Bonferroni correction, the mean score 

of self-control was significantly higher than self-achievement and risk preference, 

while the mean score of self-achievement was significantly higher than risk 

preference, and there were significant differences between the two. 

5.1.3 Comparison between altruism and self-interest 

This study divides altruistic motivation and self-interested motivation into two groups, 

and compares between altruistic motivation and self-interested motivation. The 

statistical results are as follows. 

Table 5 Comparison between altruism and self-interest 

(I)  (J)  

Mean Difference 

(I-J) Std. Error Sig. 

95% Confidence Interval 

Lower Bound Upper Bound 

1 2 .652
*
 .085 .000 .45 .86 

3 -.409
*
 .085 .000 -.61 -.20 

2 1 -.652
*
 .085 .000 -.86 -.45 

3 -1.061
*
 .085 .000 -1.27 -.86 

3 1 .409
*
 .085 .000 .20 .61 

2 1.061
*
 .085 .000 .86 1.27 



item N Mean Std. Deviation T P 

Altruistic motivation 131 5.45  0.29  8.669 0.000  

Self-interested motivation 131 5.07  0.40  
  

By comparing the altruistic motives with the self-interested motives, it is found that 

the respondents have a greater tendency to altruistic motivation, and the altruistic 

motivation scores are slightly higher than the self-interested motives. This suggests 

that entrepreneurs are influenced by altruistic motives and self-interested motives in 

sustainable destinations, and the driving force for altruistic motivation is higher than 

self-interested motives. This conclusion supports the hypothesis Ha- Entrepreneurial 

motivations in sustainable destinations are the duality of altruism and self-interest. 

Next, after t-test, a t value of 8.669 was obtained, and the p value was 0.000<0.05. 

This indicates that there is a significant difference between the altruistic motivation 

and the self-interested motivation, and the altruistic motivation mean score is higher, 

that is, the mean score of the altruistic motivation is significantly higher than the 

mean score of the self-interested motivation. This shows that altruistic motives are 

clearly stronger than self-interested motives. This result further supports Hypothesis 

b- Hb: In sustainable destinations, entrepreneurial altruistic motivations are stronger 

than self-interested motivations. 

5.2 Correlation between basic information and motivations 

This study then analyzes the variance of the control variables for gender, education, 

and age, and studies whether the differences in individual characteristics trigger the 

significant differences in the dimensions of the independent, dependent, mediating, 

and regulatory variables. The table below shows the significant difference analysis 

between the individual differences of the subjects and the dimensions of each 

variable. 

5.2. 1 Altruistic motivation 

Table 6 Correlation Analysis of Altruistic Motivation Dimensions and Basic 

Information 

 

Public 

Interest 

Social 

justice 

Self-sacrifi

ce 

Public 

policy 

Gender 

0.077 0.129 -0.029 -0.151 

0.382 0.141 0.743 0.085 



Age of starting a business 

-0.019 0.144 0.012 -0.031 

0.83 0.101 0.892 0.721 

qualification when starting a 

business 

-.173* .268** 0.016 -0.126 

0.048 0.002 0.856 0.151 

Role in the business 

-.207* 0.015 0.11 -0.019 

0.018 0.869 0.21 0.829 

Number of employees 

0.059 -0.08 -0.082 0.014 

0.505 0.365 0.354 0.873 

Turnover (million euros) 

.201* -0.069 0.011 -0.093 

0.021 0.435 0.904 0.292 

 Operation duration 

0.15 -0.099 -0.14 0.028 

0.088 0.26 0.11 0.753 

Type of business 

-0.02 -0.023 0.007 -0.041 

0.822 0.796 0.935 0.642 

countries 

-.228** -0.131 -0.049 -0.022 

0.009 0.135 0.576 0.807 

Forms of Business 

Organization 

.175* -0.134 -0.139 -0.098 

0.046 0.127 0.115 0.266 

The above results were obtained by correlating the basic information with the four 

motivations in the altruistic motivation. Among them, there is a significant negative 

correlation between the “education” and the “public interest” motivation of starting a 

business, and there is a positive correlation between the “education” and the “social 

fairness” motivation of the start of the business. There is a significant negative 

correlation between the “company position” and the “public interest” motivation. 

There is a positive correlation between "turnover" and "public interest" motives. 

There is a positive correlation between the "organizational form" and the "public 

interest" motivation. There is a significant negative correlation between the “national” 

and “public interest” motives. There is no significant correlation between the rest of 

the basic information and the four motivations of altruistic motivation. 



5.2.2 Self-interested motivation 

Table 7 Correlation Analysis of Self-interest Motivation Dimensions and Basic 

Information 

 

Self-achievem

ent 

Risk 

preference 

Self 

control 

Gender 

0.012 -0.079 -0.065 

0.888 0.372 0.464 

Age of starting a business 

-0.105 -0.078 -0.121 

0.231 0.374 0.17 

qualification when starting a business 

-0.04 -0.085 -.196* 

0.647 0.334 0.025 

Role in the business 

-0.083 -0.012 0.118 

0.347 0.891 0.18 

Number of employees 

-.202* 0.108 0.121 

0.021 0.219 0.168 

Turnover (million euros) 

-0.101 -0.025 .268** 

0.252 0.774 0.002 

 Operation duration 

0.029 -0.057 0.132 

0.744 0.517 0.132 

Type of business 

0.072 -0.128 0.046 

0.412 0.144 0.605 

countries 

0.167 -0.033 0.007 

0.057 0.708 0.937 

Forms of Business Organization 

-0.018 0.029 .318** 

0.838 0.74 0.00  



The above results were obtained by correlating the basic information with the three 

motivations in the motivation. There is a significant negative correlation between the 

“education” and the “self-control” motivation of starting a business. The “number of 

employees” has a significant negative correlation with “self-achievement”. "Business 

turnover" and "self-control" have a significant positive correlation. There is a 

significant positive correlation between "organizational form" and "self-control". 

There is no significant correlation between the rest of the basic information and the 

motivations of self-interested motivation. 

5.3 Relationship between each question 

From the one-way analysis of variance in the first part of the data analysis, we can see 

that there are significant differences between the four motivations of altruistic 

motivation (p<0.05), and the mean scores of “public interest” and “public policy” are 

significantly higher than "Social fairness" and "self-sacrifice", and the "social 

fairness" mean score is significantly higher than "self-sacrifice". Moreover, in the 

one-way analysis of variance, there were significant differences among the three 

motivations in the self-interested motivation (p<0.05), and the mean score of 

“self-control” was significantly higher than “self-achievement” and “risk preference”. 

The mean score of “self-achievement” is significantly higher than “risk preference”, 

and there are significant differences between the two. This result initially indicates 

that there are certain correlations between motivations. 

In order to explore the relationship between each question (Q), each question was 

analyzed in relation to 24 other questions. The most significant top three and least 

significant last three are as follows. 

5.3.1 The most significant top three 

Table 8 The most significant top three 

 
Q3 Q13 Q18 

Q6 

-.323** -.307** -0.154 

0.00  0.00  0.08  

Q25 

0.053 .183* .294** 

0.546 0.036 0.001 

* Correlation is significant at the 0.05 level (2-tailed). 

** Correlation is significant at the 0.01 level (2-tailed) 



Through the correlation analysis of each item, the most significant top three of the 

two items are Q6 and Q3, Q6 and Q13, Q25 and Q18, and the correlation coefficients 

of the three are -0.323, -0.307, and 0.294, respectively. 

5.3.2 The least significant of the last three 

Table 9 The least significant of the last three 

 

Q2 Q6 Q16 

Q3 

-0.002 -.323** 0.155 

0.979 0.00  0.076 

Q12 

0.04 0.003 -0.006 

0.653 0.977 0.943 

Q22 

-0.084 0.004 0.003 

0.34 0.965 0.977 

* Correlation is significant at the 0.05 level (2-tailed). 

** Correlation is significant at the 0.01 level (2-tailed). 

Through the correlation analysis of each item, the least significant two and the last 

three are Q3 and Q2, Q12 and Q6, Q22 and Q16, respectively, and the correlation 

coefficient values of the three are -0.002, 0.003, 0.003. 

6. Discussion  

This study aims to measure entrepreneurial motives in sustainable destinations, and 

focuses on the theory of dualism and dualism, that is, whether entrepreneurial motives 

in sustainable destinations contain more altruistic factors, thus judging whether it is 

consistent with the theory of dualism motivation. Through correlation comparison, 

this study finds that among the four dimensions of altruistic motivation, entrepreneurs 

in sustainable destinations are more inclined to the public interest. They show a strong 

concern for public interest and a commitment to public service. This conclusion is 

consistent with the conclusions of Young (2011) and Houston (2000), indicating that 

public interest is the most important core motivation in the dimension of altruistic 

motivation. The conclusions of this study add another result, that is, in sustainable 

destinations the public interest of entrepreneurs is still the most significant dimension. 

On the contrary, self-sacrifice scores are the lowest in altruistic motivations, 

suggesting that entrepreneurs, while at a sustainable destination, value the interests of 

others, but they are not willing to have a greater degree of self-sacrifice. They are not 



very willing to sacrifice their own interests to help others. This conclusion is contrary 

to the conclusion of Macy (1971), that is, entrepreneurs do not all have a typical 

sacrifice, even in sustainable destinations. In the self-interested motive, through the 

correlation analysis of the three dimensions of self-interested motivation, it is found 

that the self-control score is the highest. This shows that entrepreneurs have good 

self-control motives in sustainable destinations. They believe that they can grasp their 

own learning and work well, and prefer to think alone and make decisions on their 

own. This conclusion supports the theory of internal control, which believes that its 

actions can directly influence entrepreneurial outcomes (Rotter, 1966). 

Second, the study also compares the altruistic motives with the self-interested motives 

by group testing. It was found that the altruistic motivation score was higher than the 

self-interested motivation of 0.38. This shows that in a sustainable destination, 

entrepreneurs have both self-interested and altruistic motivations, that is, 

entrepreneurs in sustainable destinations not only take into account personal interests, 

but also take into account the interests of others. This supports the 

entrepreneurial-driven structure of Ha-sustainable destinations as a dual structure, 

including altruism and self-interest. Moreover, the p value of 0.000<0.05 indicates 

that there is a significant difference between the altruistic motivation and the 

self-interested motive and the altruistic motivation mean score is higher, that is, the 

mean score of the altruistic motivation is significantly higher than the mean score of 

the self-interested motivation. This shows that entrepreneurs have more altruistic 

motives in sustainable destinations, and they are more willing to consider the interests 

of others. This supports Hb, which means that the altruistic motives driven by 

entrepreneurial entrepreneurship in sustainable destinations are stronger than 

self-interested motives. The above results are in line with the expectations of 

governments and the United Nations for sustainable development, in particular the 8th 

goal and 12th and goals of the United Nations Sustainable Development Goals 

(SDGs). The entrepreneurial process driven by altruistic motives will show more 

commitment to the public interest, support for social justice, and support for public 

policy and demonstrate a certain self-sacrifice spirit. This will help achieve 

sustainable production, achieve overall development planning, reduce future 

economic, environmental and social costs, and enhance economic competitiveness 

(UN, 2015). While improving the quality of life, companies driven by dualistic 

entrepreneurial motives will be more willing to increase the net welfare benefits of 

economic activity by reducing resource consumption, environmental degradation and 

pollution throughout the life cycle. Especially in terms of public interest commitments, 

entrepreneurs with more altruistic motivations will pay more attention to 

environmental protection and social responsibility, especially in food production and 

services. This may help alleviate the challenges of food waste and deterioration in 

sustainable consumption and production (UN, 2015). 

Thirdly, this study, through the analysis of the correlation between basic information 

and various motivational dimensions, finds that there is a significant relationship 

between the “degree” of starting a business and the motivation of “social justice”, in 



altruistic motives. This shows that entrepreneurs with higher education have more 

emphasis on social equity. This also proves the point of Viviers et al. (2013), the role 

of education in entrepreneurs. Universities are considered to play an important role in 

fostering entrepreneurial abilities (Viviers, Solomon & Venter 2013: 2). Through 

education, entrepreneurs believe that everyone in society should have the same 

opportunities to survive and develop, and they insist on fighting for the interests of the 

majority. Because of the significant relationship between academic qualifications and 

the social fairness motivation of entrepreneurs, as an important part of the destination, 

the education of entrepreneurs will help to improve social equity. This is also in line 

with UNESCO's claim to change social equity in education (unesco, 2016) (unesco, 

2019). Therefore, policy decision makers and education-related decision makers in the 

destination should focus on the role of entrepreneurship education in promoting social 

equity. 

However, it is worth noting that entrepreneurs' entrepreneurial qualifications have a 

significant negative correlation with their “public interest” motivations, indicating that 

the higher the entrepreneur's degree in starting a business, the less likely their public 

interest motivation will be. With the improvement of academic qualifications, 

entrepreneurs in sustainable destinations pay less attention to what is happening in 

society, and are less willing to contribute to the public interest of society. As public 

service motives are more likely to influence sustainable entrepreneurial decisions with 

a triple bottom line (social, economic, and ecological), entrepreneurs in sustainable 

destinations may not be inclined to participate in social work (Gassler, 1998; Houston, 

2006). Public interest motivation is not only a concept, attitude and responsibility, but 

also a public moral consciousness (Staats, 1988). The negative correlation between 

academic qualifications and public interest motives will not be conducive to 

sustainable entrepreneurship. This negative correlation shows that education 

decision-makers should pay more attention to the education of students' public 

interests, thereby increasing students' emphasis on public interest commitments and 

the interests of the majority in society. 

In addition, there is a significant negative correlation between entrepreneurial 

qualifications and their “self-control” motivations. This shows that the higher the 

degree of entrepreneurship in entrepreneurship, the less motivation they have for 

self-control. This is contrary to the conclusions of Shapero (1977), Rotter (1966), and 

Bowen & Hisrich (1986). This study concludes that this negative correlation may be 

due to the fact that the study only questions self-learning and work control in the 

self-control dimension, and questions about both self-thinking and work. Respondents 

in these sustainable destinations may be more likely to work in teams and work 

together because of cultural or other factors. Therefore, it has to be acknowledged that 

the motivation of entrepreneurship is also influenced by external factors, including 

culture (Baum, 1994). 

Since most of the companies surveyed belong to small businesses, only a small 

number of them are medium-sized companies, and most of the entrepreneurs surveyed 



have a turnover of less than two million euros. Therefore, the profit amount is not 

considered in the variables. 

Finally, this study compares the relationship between the various topics through 

correlation analysis. Among them, the correlation between Q6 and Q3, Q6 and Q13, 

Q25 and Q18 is the most significant. This means that the entrepreneur who think "if 

some people in the society cannot enjoy the prosperity brought by social development, 

then the society is actually deteriorating." also believe that "so many people in the 

society seem to care about the public interest, but in facts they care more about 

themselves. This shows that although entrepreneurs are advocating that every society 

should enjoy the prosperity brought about by social development, they also find that 

many people are not really related to the public interest. At the same time, the 

relationship between Q6 and Q13 also shows that entrepreneurs who advocate that 

every society should enjoy the prosperity brought by social development believe that 

responsibility is more important than self-fulfillment. This shows that entrepreneurs 

who care about the public interest pay more attention to responsibility. The 

relationship between Q25 and Q18 is that those who want to gain a positive reputation 

through entrepreneurship prefer to be independent and make their own decisions. 

7. Conclusion and limitation  

In all, the results of this study suggest that entrepreneurial motives in sustainable 

destinations not only take into account their own interests, but also take into account 

the interests of others. Based on the impact of motivation on behavior, this conclusion 

suggests that entrepreneurial entrepreneurship within sustainable destinations is 

moving towards sustainable entrepreneurship. The conclusions of this study provide a 

direction or confidence to decision makers (such as governments, schools) within 

sustainable destinations, or international organizations that are tasked with 

sustainability (such as UN). Education has a certain effect on the cultivation of social 

fairness motivation of entrepreneurs at sustainable destinations. This may encourage 

the government or other decision makers to play an education in entrepreneurship to 

influence the entrepreneurial social equity motives. However, the results of the study 

also provide policy decision makers and education-related decisions that require 

attention, that is, education is currently weak in driving the public interest of 

entrepreneurs in sustainable destinations. This is inconsistent with the social 

sustainability principles of the United Nations Sustainable Development Goals 

(SDGs). This result reminds government or educational decision-makers that they 

should pay more attention to the education of students' public interests, thereby 

increasing students' emphasis on public interest commitments and the interests of the 

majority in society. 

However, although the study yields the expected results, there are still some 

limitations. First, the study did not take into account the control group, ie no other 

group compared to entrepreneurs in sustainable destinations. This study only looked 

at entrepreneurs in sustainable destinations, so this study cannot compare the 



differences between entrepreneurs in sustainable destinations and entrepreneurs in 

non-sustainable destinations. This will reduce the causal relationship between 

sustainable destinations and entrepreneurial goals in certain Chengdu. Therefore, this 

study hopes to compare entrepreneurial motives in sustainable destinations with 

entrepreneurial motives in non-sustainable destinations in future research. Second, 

due to limitations in time, financial resources, and availability, although the study has 

made efforts to obtain data, the sample size collected may still not be large enough. 

Although the 131 sample sizes can give certain conclusions to some extent, this study 

still hopes to have more samples to supplement the conclusions of this study in the 

future. Finally, an inevitable factor is that because of the subjective factors of 

motivation, this study cannot confirm the authenticity of the respondents' responses. 

Respondents may be more inclined to choose altruistic motivation because it would 

make them look better. This limitation is one of the limitations of this study. 

8. Future research outlook 

The places in this study that can be lifted are pointed out here. First, in the limitation 

section, this study mentioned that this study only looked at entrepreneurs in 

sustainable destinations rather than comparing the differences between entrepreneurs 

in sustainable destinations and entrepreneurs in non-sustainable destinations. 

Therefore, this study hopes that in future research, researchers can compare 

entrepreneurial motives in sustainable destinations with entrepreneurial motives in 

non-sustainable destinations. In this regard, the first research question raised by this 

study for future research is: What is the difference between the motivation of 

entrepreneurs in sustainable destinations and the motivations of entrepreneurs in 

non-sustainable destinations? What is the reason? How does this affect the destination? 

Then, in addition to answering research questions and supporting research hypotheses, 

this study had another finding that is the positive correlation between education and 

entrepreneurs' social equity motives and the negative correlation between 

entrepreneurial public interest motives. This study made this finding by comparing the 

correlation between basic information and motivation. However, since other variables 

were not considered, this finding needs to be further studied and confirmed. Therefore, 

the second research question raised by this study for future research is: Does the 

entrepreneur with higher education pay more attention to social equity? Are 

entrepreneurs with higher education qualifications less likely to be interested in their 

public interest? This research question is important because it provides an indication 

for decision makers in education. 

 

Last but not least, this study examined and validated the types of entrepreneurial 

motivations of entrepreneurs in sustainable destinations. After that, the 

entrepreneurial behavior of sustainable destinations needs to be further explained, 

including the main influencing factors and ways of influence. Therefore, this study 

believes that the core issue of the next step is: What aspects of a designation affect 

entrepreneurial activities, and how? That is to explain the entrepreneurial behavior of 

entrepreneurs in sustainable destinations. 



Appendix 

Entrepreneurial motivation questionnaire 

Dear entrepreneur:  

This survey focuses on the ultimate driver of your business. The questionnaire is 

for academic research only, and any information you provide will be kept strictly 

confidential and will not affect your individual or organization. It takes only 10 min to 

answer. Please answer questions based on your actual experience or ideas. Your 

answer is very important to our research, thank you very much for your cooperation.  

Sincerely, 

Part I Geographical Questions 

1. Gender 

口 Male  

口 Female 

口 Other 

2. Age of starting a business 

口 20-25 

口 26-30 

口 31-35 

口 36-40 

口 41-45 

口 46-50 

口 Over 50 

3. What is your qualification when you start a business? 

口 High school graduate 

口 Specialist graduate 

口 Undergraduate graduate 

口 Master's graduate 

 



口 PhD graduate 

口 Other……. 

4. Your role in the business 

口 Owner 

口 Manager 

口 Supervisor 

口 Other 

5. Number of employees 

口＜10 

口< 50 

口< 250 

口＞250 

6. Turnover (million euros) 

口≤ 2 

口≤ 10 

口≤ 50 

7. Operation duration 

口＜10 years 

口＜20 years 

口＜30 years 

口＜40 years 

口＜50 years 

口＞50 years 

8. Type of business 

口 Service Business (products with no physical form) 



口 Merchandising Business (buy and sell businesses)(Examples are: grocery stores, 

convenience stores) 

口 Manufacturing Business (make a new product) 

口 Hybrid Business (The above three are all involved) 

口 Other…………….. 

9. Forms of Business Organization 

口 Sole Proprietorship （business owned by only one person） 

口 Partnership （a business owned by two or more persons who contribute resources 

into the entity）  

口 Corporation （shares of stock） 

Limited Liability Company 

口 Cooperative （examples are: water and electricity (utility) cooperatives, 

cooperative banking, credit unions） 

口 Other………….. 

  



Part II 

Thinking back your motivation to set up the firm. Please evaluate to what extent the 

statements below describe you from 1 (Does not describe me at all) to 7(Describes me 

extremely well).   

Evaluate the following questions regarding starting your own business 

1. I care about what is happening in society 1   2   3   4   5   6   7    

2. I am willing to make a contribution to the public interest of society 1   2   3   4   5   6   7    

3. I think so many people in the society seem to care about the public 

interest, but in fact they care more about themselves. 

1   2   3   4   5   6   7    

4. I think the common interests of most people should be highly concerned 1   2   3   4   5   6   7    

5. I am willing to put efforts to make this place more fair 1   2   3   4   5   6   7    

6. I think if some people in the society cannot enjoy the prosperity brought 

by social development, then the society is actually deteriorating. 

1   2   3   4   5   6   7    

7. I am struggling for the rights of vulnerable groups whatever other people 

say. 

1   2   3   4   5   6   7    

8. I think everyone in the society should have the same chance to survive and 

develop. 

1   2   3   4   5   6   7    

9. I think contributing to society is more important than achieving personal 

achievement. 

1   2   3   4   5   6   7    

10. This job provides me a good opportunity for me to make contribution to 

the nature. 

1   2   3   4   5   6   7    

11. I am willing to take loss as long as I can help others. 1   2   3   4   5   6   7    

12. Making a contribution to the society always makes me feel good, even if 

I cannot get paid. 

1   2   3   4   5   6   7    

13. I think responsibility is more important than self-achievement.  1   2   3   4   5   6   7    

14. I am concerned about the latest changes in public policy and the public's 

attitude towards public policy. 

1   2   3   4   5   6   7    

15. I think the policy related to the public interests is indeed an important 

means of changing the status quo of society. 

1   2   3   4   5   6   7    



16. I hope to have an extraordinary material achievement through this job  1   2   3   4   5   6   7    

17. I hope to promote myself by learning new things and skills through this 

job 

1   2   3   4   5   6   7    

18. I hope to have a positive reputation so that most people would look up to 

or respect me through this job 

1   2   3   4   5   6   7    

19. I hope to achieve satisfaction through achievements or progress through 

this job 

1   2   3   4   5   6   7    

20. This job offers me security, including secure current and future. 1   2   3   4   5   6   7    

21. If the possible payback is very high, I will go for it without hesitation 

even if it is very like to fail.  

1   2   3   4   5   6   7    

22. This job provides me enough challenges, and thus solving a complex 

thing is so tempting to me rather than solving an easy thing 

1   2   3   4   5   6   7    

23. I only do it if the content and the way of work are very certain 1   2   3   4   5   6   7    

24. I can control my own study and work very well. 1   2   3   4   5   6   7    

25. I prefer to thing independently and make the decision on my own 1   2   3   4   5   6   7    
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