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ABSTRACT 

Rumors always trigger public panic in China, while the advanced Internet technology 

has tremendously influenced the daily life of the Chinese. Thus, the dynamics of 

rumor spreading via the social media in China are worthwhile discussing. In order to 

fulfill the aim of this research, one of the prevalent Chinese social media sites, the 

Sina microblog, is introduced and analyzed within the context of the salt-buying 

frenzy incident that occurred in China in 2011. Various theoretical approaches, from 

the sociological and media studies perspectives, are introduced to form the framework 

for analysis. The relevant data and materials were collected via questionnaires with 

Chinese Internet users, while previous academic research and publications provide 

supportive materials. From the analysis of this social media site and contemporary 

Chinese circumstances, it was seen that the Guanxi network extended and enlarged 

the influence of online rumors to offline Chinese. In other words, the Guanxi network, 

expanded by social media, can be considered as the most important part of the 

dynamic process of rumor spreading in China. However, the openness and freedom of 

the Internet atmosphere were found to be the main factors in eliminating online 

rumors. 
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1. Introduction 

1.1.The Research Question and Hypotheses 

Rumors are an inevitable social phenomenon. According to Warren Peterson, Noel 

and Gist, a rumor is “an unverified account or explanation of events circulating from 

person to person and pertaining to an object, event, or issue in public concern” 

(Warren, Peterson, Noeland Gist, 1951). From this point of view, a rumor is a certain 

form of communication, transferring information amongst society. However, the 

content and purpose of a rumor cannot be verified, while this character discriminates 

rumors from illusive propaganda, as well as gossip and slander, which have certain 

purposes and targets (Zhao et al. 2012). 

This definition clarifies the connotations and boundaries of rumors; however, it does 

not give any clue about how rumors spread. “Traditionally, rumors are propagated by 

word of mouth. Nowadays, with the emergence of the Internet, rumors spread by 

instant messengers, emails or publishing bloggings that provide a faster speed of 

transmission” (Zhao et al. 2012). Once a rumor spreads, the truth is at risk of being 

distorted in the public sphere. In addition, the explanations from Rogers (1983) about 

communication channels in the diffusion of innovations can also provide an 

understanding of the dynamics of rumors. He asserts that ‘‘mass media channels are 

often the most rapid and efficient’’ (Rogers1983, 17–18), while ‘‘interpersonal 

channels are more effective in persuading an individual to adopt a new idea, 

especially if the interpersonal channel links two or more individuals who are 

near-peers’’ (Rogers1983, 18). Thus taking these explanations as the point of 

departure, the spreading mechanisms of rumors and the impacts of social media on 

rumors spreading could be the key issues which could be proved valuable for further 

research in this field. 

Hence, it is possible to explore an answer to the main research question: “How do 

social media impact the way in which rumors spread in Chinese society?” In other 



 

2 / 120 
 

words, the dynamics of rumor spreading in the social media in China are the major 

concern of this thesis. 

In order to fulfill the aim of this study, several hypotheses are raised on the basis of 

the theories provided in the theoretical framework chapter and are tested in the later 

chapters. Thus, the main hypotheses relevant to the research question are listed as 

follows. 

Hypothesis 1—the weak social ties hypothesis 

The weak social tie is a theoretical hypothesis formed by Granovetter in 1973. 

Granovetter's paper "The Strength of Weak Ties" is a highly influential sociology 

paper, with over 19,000 citations according to Google Scholar (by December 

2011).This hypothesis claimed that people tend to obtain information through their 

weak social ties rather than their strong social ties. If the information diffusion 

follows this pattern, the individuals with few bridging weak social ties will receive 

information from the parts of the social system that they are not familiar with, and the 

individuals will share hearsay news and views with their close friends. Thus, “rumors 

may be dampened by strong ties, and thus flow more easily through weak ties” 

(Granovetter, 1973). This hypothesis will be explained explicitly in the theoretical 

framework and will be examined by the experiment from the Facebook team by 

applying the data from Facebook users. If this hypothesis can be demonstrated by the 

data, then it would be much easier to understand the dynamics of rumor spreading in a 

general context. 

Hypothesis 2— social media form a pseudo-environment for users 

The idea of the pseudo-environment is a classical theoretical hypothesis, and will be 

explained in the theoretical chapter as well. In this thesis, with the help of this 

hypothesis, it is assumed that social media form a pseudo-environment for their users. 

In other words, the users are living in a virtual reality. The information diffused within 

this system is also illusive; thus, it is difficult to examine the factuality of the 
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information. Rumors, inevitably, are created and spread in this circumstance. This is 

the basis of the creation of rumors, if the quantitative data in this thesis support this 

argument. 

Hypothesis 3— social media are a major platform for rumor spreading 

What role the social media play in the contemporary Chinese context is highly related 

to the research question regarding the case discussed in this thesis. Therefore, it is 

assumed that the social media are a major platform for rumor spreading in the Chinese 

media environment. In other words, rumors have the possibility of being transmitted 

through social media and their influence being expanded with the help of social media. 

This is the basis for the research on the dynamics of rumor spreading in this thesis. 

This hypothesis will be examined with quantitative data in a later chapter as well. 

Hypothesis 4—the Chinese Guanxi network has been expanded by social media 

It is assumed that the social media have changed the way in which people 

communicate, and the Chinese people are connected with each other through the 

unique Guanxi network. Thus, it is worthwhile exploring whether the social media 

have an influence on the Chinese Guanxi network. Based on the previous hypothesis, 

if the social media do have an influence on the Chinese Guanxi network, what is the 

pattern of this influence? This hypothesis assumes that the Chinese Guanxi network 

has been expanded by social media. If this hypothesis is true, then the conclusion 

could be the premise of the fifth hypothesis. The meaning and importance of the 

Guanxi network will be further discussed in section 2.1. 

Hypothesis 5—the dynamics of rumor spreading in China is Guanxi network which 

has been expanded by social media 

The last hypothesis is based on all of the other hypotheses listed above. If weak social 

ties really work in the information diffusion process among the Chinese Internet users 

and social media do have an influence on the ordinary Chinese people and have 
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expanded the Guanxi network, then the hypothesis can prove that the dynamics of 

rumor spreading in China is caused by the expanded Guanxi network, and this is to 

the social media. 

1.2.The Purpose of the Study 

In recent years, new media, especially social media, have gained more and more 

popularity amongst the public. Social media can expedite information flows and 

expand and distort the boundaries of traditional human relations (Zhao et al. 2012). 

Immense virtual realities, such as the Internet and television, allow for the rapid 

growth of rumors. As concluded in another paper, Zhao claims that rumor spreading 

in social media “often results in a wide spread of information or misinformation 

through the actions of individual agents. Most rumors induce a panic psychology or 

economic loss in the accompanying unexpected events” (Zhao et al. 2011, 2619). For 

instance, on March 11th, 2011, contaminated water from exploded Fukusima nuclear 

plants was released into the sea as a result of a severe earthquake and a subsequent 

tsunami hit Japan. Afterwards, “a nationwide salt-buying frenzy was prompted in 

China by Internet rumors, claiming that iodized salt could ward off radiation. This 

incident caused immense social panic and economic losses in the end. Within four 

days, the average price of normal salt increased ten times in China” (South China 

Morning Post 2011). This is a typical example demonstrating the impact of the social 

media. The social media have the ability to accelerate rumors amongst the public. 

With the development of social media, research issues concerning the relationship 

between rumors and social media are widely discussed. However, much of the 

research is based upon western new media contexts, while there has been little 

research on the concept of rumors in the Chinese new media context. For instance, the 

keywords “China Rumors” are used to search the database of Communication & Mass 

Media Complete and got twelve results, but only three out of the results concentrated 

on the relationship between rumors and social media in China, while all three of these 

academic papers were written by Chinese authors. 
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As stated by Li, Guanxi is “a Chinese term literally understood as ‘connections,’ 

embodies wide ranges of personal ties and nuanced patterns of interpersonal dynamics 

that have been known to play central roles in Chinese social and economic life”(Li 

2004, 1533). “Guanxi purportedly performs a critical lubricating function in Mainland 

China, and also in the peripheral Chinese societies of Hong Kong and Taiwan, among 

minority Chinese communities in Southeast Asia and elsewhere, and as a means of 

linking together the global Chinese diaspora”(Gold et al. 2002, 3). Thus, it could be 

concluded that the majority of ordinary Chinese people are living within the Guanxi 

network and the influences of the Guanxi networks to their normal lives are 

ubiquitous and visible. In other words, the Guanxi network is a unique part of the 

Chinese cultural background, and has furthermore influenced the daily behavior of 

ordinary Chinese people. The following was claimed in the book, Social Connections 

in China: Institutions, Culture, and the Changing Nature of Guanxi:  

“Its significance (the significance of Guanxi)  as a distinctive social phenomenon 

constraining individual behavior while also becoming internalized—that is to say, 

becoming a ‘social fact’ in Durkheim’s terms – has earned Guanxi a status where 

now foreign scholars and laypersons utilize the untranslated Chinese word 

unself-consciously when discussing and explaining China” (Gold et al. 2002, 5). 

Therefore, it is also useful if this unique Chinese term—The Guanxi network can be 

applied to this study. 

This thesis aims at exploring the dynamics of rumor spreading on social media in the 

Chinese context by combining quantitative and qualitative methods on the basis of the 

theoretical framework. In doing so, an attempt is made to explore the implicit 

relationship between the unique Chinese cultural phenomenon, the Guanxi network, 

and the social media in China. The purpose of analyzing this relationship is to figure 

out the influences that the Guanxi network has on the social media. In other words, 

the Guanxi network is a cultural pattern as a way of relating and a 

culturally-determined understanding of the behavior of the ordinary Chinese, and it is 
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also the relationship connections between the individual and the collective. What is 

the role the Guanxi network plays in the rumor spreading process in the contemporary 

Chinese social media environment? This question could be considered as the purpose 

of this study. 

1.3.Significance of the Study 

The research topic of this thesis is academically relevant because more and more 

discussions about the diffusion mechanisms of rumors have arisen in the media and 

among researchers, both within China and beyond. Furthermore, with the 

development of social media, people are more likely to connect with each other in the 

virtual space. That is to say, netizens are living in a “pseudo-environment.” in 

Luhmann’s term, created by social media. Thus, the spreading mechanisms of fake 

and illusive information in the virtual world, or in other words, the dynamics of rumor 

spreading in the social media, are worthwhile investigating, because they could be 

different from how rumors spread in real society. 

Furthermore, it is important to understand and analyze the attitudes of the ordinary 

Chinese Internet users toward the research question in order to comprehend how 

rumors spread in the social media. Furthermore, it is also important to investigate how 

the Guanxi network functions, since this will provide a deeper understanding of, and 

therefore knowledge about, the research issue, because the Guanxi network is a 

unique Chinese cultural phenomenon and cannot be ignored when conducting 

research. 

In addition, it is apparent that there are differences between the functions of different 

kinds of social media in western and Chinese societies. Therefore, research on how 

the social media function in China and the extent to which the media exert an 

influence on the Chinese people could be seen as a unique research topic in this field. 
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1.4.Structure of the Thesis 

In the following chapters, as representative of the Chinese social media sites, the users’ 

attitudes towards the relationship between Sina microblog (also translated as Sina 

Weibo in some literature), and rumor spreading will be demonstrated and analyzed 

explicitly. 

The second chapter consists of an introduction of the particular Chinese cultural 

background, the Guanxi network, or the social network of the Chinese people. The 

dynamics of the Guanxi network, and how this network infiltrates into contemporary 

Chinese Internet situations, will be first demonstrated. In addition, a literature review 

of related issues will be provided. 

In the third chapter, the theoretical approaches and the relevant research methods of 

this thesis will be demonstrated. Theory from the sociological perspective, group 

theory, or in Gustave’s words, Crowd theory, will be introduced as the sociological 

background. Additionally, this theoretical approach can also help to obtain a better 

understanding of the Guanxi network. Further, the weak social tie hypothesis will also 

be introduced and demonstrated in this chapter. More important, this hypothesis will 

be tested and examined using data from the Facebook team. This is the basis for the 

analysis in the later chapter. Additionally, critiques from media studies will also be 

included in this thesis, such as the concept of the pseudo-environment, the spiral of 

silence, as well as some critiques of the new media and the Internet.  

The method used for collecting the materials and data will be the questionnaire. 

Additionally, the major method for analyzing all the materials will be various 

quantitative analysis methods and qualitative content analysis methods. The 

explanations of how these analyzing methods were used in this thesis will be 

explicitly discussed in the fourth chapter. 

The following part of this thesis, the fifth chapter, is comprised of information on data 

collection and the case study. The study will be based on the previously-formed 
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theoretical framework. 

Through this analysis, the dynamics of how rumors spread in the Chinese new media 

context will be discussed while the conclusions will lead to further discussion. The 

third and most valuable part of the thesis will be the findings and discussion. These 

comprise the sixth and seventh chapters of the thesis. In this section, Guokr.com will 

be introduced and applied to the contemporary Chinese Internet sphere in order to 

support the findings and to draw relevant conclusions. Last, the eighth chapter is the 

final conclusion chapter, where some general conclusion will be drawn. 
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2. Understanding the Dynamics of Chinese Cultural and Media Context 

As mentioned, the unique Chinese cultural background and special media contexts are 

the key elements of exploring the major issue of this thesis. It is worthwhile therefore 

demonstrating the dynamics of this background and these media contexts before 

analyzing the relationship between the spread of rumors and Chinese on-line media in 

depth. These backgrounds will be the basis of the further analysis as well. 

2.1.The Relevant Chinese Cultural Background: the Guanxi Network 

The Chinese people are likely to connect with each other within a certain relational 

circle, namely, the Guanxi network (Gold 2002). According to the western perspective, 

everyone has an individual existence, and every person within the society behaves 

independently (Bond et al.213). However, traditional Chinese Confucianism defines 

the nature of the person as “a relational being, socially situated and defined within an 

interactive context” (Michael et al.1986, 213).Nevertheless, China’s sociologist Fei 

Xiaotong created a model, namely, the “differential mode of association,” based on 

the Guanxi network. “Within this mode of association, the society is composed not of 

discrete organizations, as in the modern West, but of overlapping networks of people 

linked together through differentially categorized social relationships” (Fei 1992, 20). 

Thus, “[e]ach individual is at the center of an egocentric network with no explicit 

boundaries, always involved in social interactions (guanxi) of varying strength. 

People are continuously evaluating and managing – through reciprocity–their 

relations with others”(Gold et al. 2002, 11).Thus, “the individual in Chinese society is 

always considered an entity within the network of Guanxi, the social ecology of 

relational interdependence” (Liu 2010, 211).“Guanxi is a specifically Chinese idiom 

of social networks, integrally linked to other building blocks of Chinese sociality such 

as gan qing(sentiment), ren qing(human feelings), mian zi(face), and 

bao(reciprocity)”(Gold et al. 2002, 4). In other words, the Chinese people have strong 

group icons. 
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One of the characters of the Guanxi network is that people within the network rather 

easily can follow the opinions formed by the group rather than oneself. According to 

Liu, “Regardless of an ever-changing set of social practices from pre-revolutionary, 

pre-reform to the reform eras, Chinese everywhere seem to rely heavily on Guanxi to 

adapt themselves to the changing environment and strive for resources to satisfy their 

needs” (Liu 2010, 211). One of the typical icons of Chinese people is “not to stray 

from the mainstream” (Liu 2010, 211). Thus, the adoptions to the Guanxi network 

make the Chinese people feel safer in expressing themselves as they remain 

anonymous. 

From Liu’s point of view, the most important characteristic of the Guanxi network is 

reliability. The current Chinese political and social environment is “characterized by 

inadequate social infrastructure and weak legal institutions” (Liu2010, 211). These 

circumstances fail to provide “a trusted third party adjudication and enforcement of 

private agreements”(Ying et al. 2006). Therefore, in order to feel safe when living 

within the society, the Chinese people have no better choice but to trust and rely on 

the trust worthy Guanxi network. Meanwhile, the Chinese people extend the Guanxi 

network to every aspect of their daily lives, including the virtual space, as it claims 

that “understanding and successfully managing interpersonal relationships are 

essential elements of being authentically ‘Chinese’, regardless of time or place”(Gold 

et al. 2002, 10). 

Additionally, the Chinese people are not used to scientific evidence to prove whether 

the information they received is a rumor or not, instead they use their common sense 

to distinguish rumors from truths (Liu 2010). One of their common senses is to 

believe and follow up on what “others” have told them. Here, “others” means the 

Guanxi network, as demonstrated from Liu’s point of view. When the Chinese people 

follow the patterns of how “others” behave, they can hide themselves within the 

public, and this is much safer than behaving differently from others, no matter 

whether the patterns are right or wrong. This is the dynamics of why rumors can 



 

11 / 120 
 

always be widely spread amongst the Chinese people (Liu 2010). For instance, during 

the 2003 SARS epidemic, rumors proliferated throughout China after SARS hysteria 

appeared in the major cities all around China. At the beginning, there was limited 

news about this disease on the mainstream media, as well as distrust toward the 

government. There were two rumors that quickly spread all over China in one night. 

One version of rumors asserted that fumigating rooms with boiling vinegar could kill 

the SARS corona virus and prevent the spread of pneumonia. Another claim was that 

Ban Lan Gen (isatis, 板蓝根 in Chinese), a kind of Chinese herbal medicine, can 

enhance the body’s immune system, and particularly ward off SARS(Liu 2010). These 

rumors triggered the widespread panic buying of vinegar and Ban Lan Gen as an 

effective way to decrease the risk of being infected by SARS. Many supermarkets 

soon ran out of vinegar, while local herbalists also reported brisk trade in items of 

herbal medicine (Liu 2010, 211-240). This is very much like the case in this thesis of 

the salt-buying frenzy in 2011. Therefore, the Guanxi network can be considered as 

one of the major cultural contexts for the dynamics of rumors spreading in China. 

Furthermore, a rumor must be trusted before it can be widely circulated. It ‘‘is not 

simply a message that is received and then automatically passed on to one other 

person”; instead, it is ‘‘shared and evaluated as part of a two-way interaction between 

the transmitter and the recipient’’ (Kimmel 2004, 102). The content should not be 

viewed ‘‘as an object to be transmitted but as something that is shaped, reshaped, and 

reinforced in a succession of communication acts’’ (Shibutani 1966, 9). Therefore, the 

ubiquitous Guanxi network has the potential to spread rumors amongst the Chinese. 

2.2.The Chinese New Media Environment 

According to figures of the China Internet Network Information Center (CNNIC), up 

to January, 2012, the number of the net citizens in China had reached 513 million, 

exceeding the point of 500 million, while the popularity rate of the Internet climbed to 

38.3%, with an increase of 4% compared to the end of 2011(CNNIC 2011). According 

to these figures, with the increased popularity of the Internet in China, almost one in 
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three Chinese now have access to the Internet. Thus, the Internet is becoming one of 

the dominant media for the Chinese people. 

However, the CNNIC annual report indicates that the way in which the net citizens in 

China communicate has obviously changed. On the one hand, microblogs are gaining 

more popularity, and almost half of the Chinese net citizens (48.7%) are active users 

of microblogs. On the other hand, the popularity of traditional communication on-line 

applications has decreased rapidly. For instance, the usage of e-mail dropped from 

54.6% in 2010 to 47.9% from 2010 to 2011(CNNIC 2011). Hence, the data indicate 

that the social media have a more significant influence on their audience compared 

with other media forms in China nowadays. 

With the development of economics and the benefits of the open and reform policy, 

the gradual transition of the Chinese mass media from being state-owned and used as 

a party propaganda tool to state-owned, quasi-information enterprises is visible, but 

the media reform in China is still limited (Chen 1999). As Chen stated “the mass 

media in China are still under the direct supervision of the propaganda departments of 

the Chinese Communist Party (CCP) and are defined as the mouthpiece, or “throat 

and tongue,” of the party, government, and people”(Cheng 1997).Although the new 

media, especially the Internet media and mobile media, have changed the Chinese 

media environment to a large scale and have become the primary media in China, “the 

Party-manipulated dynamics of the media still effectively work in the new media 

context” (Cheng 1997). On the Internet, access to international media sites is blocked 

by the Great Firewall, as discussed previously, but experienced users can find ways to 

acquire news from outside China. Thus, when experienced Internet users in China get 

some news from the blocked international media sites, they can easily spread the 

information to their Guanxi network through the mobile media. Through this process, 

the influence of the original information is expanded and the pace of the information 

flow is accelerated amongst the Chinese. This is the pattern of how rumors spread via 

new media in the contemporary Chinese context. Whether this model can be applied 
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to the social media context is worthwhile to analyze and discuss in the forthcoming 

chapters. 

Most of the studies of Western researchers have been conducted in European, North 

American or westernized countries rather than the rest of the world because these 

countries share a similar cultural background. Moreover, the widely-studied social 

media are concentrated around only a few websites, for example, Facebook, Twitter, 

Youtube, etc. However, such social networking sites are forbidden in China, as they 

are blocked by the Great China Firewall (Charles 2002).  

The Golden Shield Project, also known as the “Great China Firewall”, which began in 

the late 1990s and became fully established in 2003, is “a public network information 

surveillance system that monitors real-time traffic and keeps harmful content out of 

China’s cyberspace” (Tai 2010, 6). From 1998 to 2003, a total of 8.4billion RMB 

(approximately 9.3billion SEK) in state funds was invested in this project all across 

China (Tai 2010). The major strategy of the Golden Shield “utilized in restraining 

online content is to territorialize China’s cyberspace into a gigantic Internet by 

applying control at the topmost level of the network. Physical connectivity to the rest 

of the world is rerouted through state-sanctioned access providers for all Chinese 

websites, and therefore filtering is efficiently applied at the entry/exit point to 

determine what can come into/exit that point to determine what can come into/go out 

of China’s net space” (Tai 2010, 9). 

Because the Golden Shield monitors and censors most of the domestic sites and 

cyberspace within China, the information related to sensitive issues can only be 

displayed in internationally-based social media sites, for instance, Facebook, Youtube 

and Twitter. However, the Golden Shield also has the function of determining what 

kind of contents can go into China’s net space; thus, all of these popular social media 

sites are blocked by the Golden Shield. Thus, the Chinese can only use the domestic 

social media, of which the most typical one is the Sina microblog. Moreover, “all 

entities involved in the Internet publishing must implement particular content control 
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systems in order to be granted a license (permitting their operations within China)” 

(Tai2010, 28). Because of ubiquitous surveillance and control of the Internet, the 

Chinese Internet environment is not open and free. 

However, as microblogs and other social media are anonymously registered in China, 

everyone can post content arbitrarily. Thus, it is inevitable that rumors are also part of 

the created content. Therefore, it is worthwhile developing research on how rumors 

spreads within the Chinese new media context, and the dynamics of rumors spreading 

via the social media in China will be the dominant issue of this thesis. 

2.2.1. The Contemporary Chinese Internet and New Media Environment From 

the CNNIC report 

The CNNIC annual report was a valuable source of information for this research. The 

most important report about the Chinese new media environment in China is the 

series, the Statistical Report on the Internet Development in China, released by the 

CNNIC (China Internet Network Information Center). In order to display the current 

situations as well as the trends of development of the telecommunications and the 

Internet industries of China comprehensively, from 1997, the CNNIC began to 

publish this annual statistical report. From 1998 on the CNNIC decided to publish 

reports twice a year so as to follow the rapid development of the Internet industries in 

China. Thus, the 29th issue of this series of reports came out in January, 2012, and the 

materials and data used in this thesis are mostly from this report. 

Since this series of reports objectively shows the structure of the Internet usage of 

Chinese netizens, as well as the Internet security environment in China, they have 

been credited by extensive institutions within and beyond China, and can be 

considered as one of the most authoritative sources exhibiting the development of the 

Chinese Internet industries. 

The relative key data from the 29th Statistical Report are demonstrated and analyzed 

below. 
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Figure 1: The Amount and Popularity of Chinese Netizens 

By the end of 2011, there were over 513 million Internet users and 356 million mobile 

Internet users in China (see Figure 11). This means that more than one third of the 

Chinese people have access to the Internet. According to Liu, “More than half of the 

1.3 billion Chinese people own a mobile phone. The figures also mean that one in 

every six mobile phone users in the world is Chinese” (Liu 2010). These data predict 

that the Internet has become deeply inserted into the daily life of the Chinese people. 

 

Figure 2: The Distribution of the Education Level of the Internet users in China from 

2007 to 2011 

                                                             
1From Figure 1 to Figure 6 are directly from the CNNIC report, and the translations below are made by the writer 
of this thesis. 
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Figure 3: Changes in the Structure of the Chinese Internet users from 12.2010 to 

12.2011 

From an education distribution perspective, the largest group of the Chinese Internet 

users is the well-educated citizens, which means that they have at least finished a 

college education, with a percentage of 96.1% out of all Chinese citizens finishing 

their college education. As the figures indicate, during the last five years, the number 

of the well-educated Internet users increased significantly, while people only have 

limited education make up less than 10% of all the Chinese citizens that only finished 

the primary school or even received no formal schooling (see Figure 2). The number 

of netizens that finished junior high school education has grown steadily reaching 

35.7% by 2011 (see Figure 3). Apparently, the schooling level affects accessibility to 

the Internet on a large scale. As can be seen from Figure 2 and Figure 3, the more 

education citizens receive, the higher rate of the Internet access they have.The 

education experience offers the opportunity to learn how to use the Internet and 

inspires people to use it as the tool to obtain more information. This circumstance has 

made the well-educated people opinion leaders, not only in the Internet sphere, but in 

the public sphere as well. 
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Figure 4: The Change of the Structure between Chinese urban netizens and rural 

netizens 

According to the structure of the netizens in China, the overall Internet users are 

fewer than 40% of all Chinese citizens, while 136 million are rural netizens, which 

accounts for 26.5% (see Figure 4). Under the current Chinese circumstances, rural 

citizens make up the largest percentage amongst the whole population of China. 

According to data from the 2010 China Population Census released by the National 

Bureau of Statistic of China, by the end of 2010, the number of rural citizens in China 

was over 674 million, making up a 50.32% percentage of the entire population in 

China (The Repot of the Sixth China Population Census in 2010 2010). When 

combining these two figures, it is found that most of the off-line population in China 

lives in rural areas. Once a rumor spreads from the Internet to the off-line community 

via the Guanxi network, the rural citizens do not have access to the Internet and a 

large number of whom are less educated can easily believe what others tell them. In 

this way, public panic is easily triggered. 

Application # of user Use rate 

IM 415 million 80.9% 

Search 407 m 79.4% 

Music 385 m 75.5% 
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News 366 m 71.5% 

Video 325 m 63.4% 

Gaming 324 m 63.2% 

Email 245 m 47.9% 

Weibo 249 m 48.7% 

SNS 244 m 47.6% 

Shopping 193 m 37.8% 

Group buying 64.6 m 12.6% 

Travel Booking 42 m 8.2% 

Figure 5: The usage of the Internet application of the Chinese Internet Users 

According to the data on the Internet applications of Chinese Internet users in Figure 

5, it can be seen that the ways in which the Internet users communicate have changed 

dramatically. Microblogs are gaining more popularity. More than half of the Chinese 

Internet users (48.7%) are using microblogs, compared with traditional news channels. 

Additionally, microblogs now serve as one of the major news sources. 

Nevertheless, the popularity of traditional-communication on-line applications has 

decreased rapidly. For instance, the usage of e-mail dropped from 54.6% in 2010 to 

47.9% in 2011, while usage of BBS forums and blogs dropped to 28.2% (from 32.4%) 

and 62.1% (from 64.4%) separately (see Figure 5 and Figure 6). As well, the 

popularity rate of on-line news suffered from a rapid decrease, dropping from 77.2% 

in the previous year to 71.5% in 2011, with 367 million users. However, the higher 

education level the Internet user has, the more frequently he/she will use on-line news 

applications. As the CNNIC report indicates, the usage rate of on-line news 

applications amongst the Internet users that finished their college education was 

87.6%, while the rate of the people that only finished the junior high school was 

62.1%. Since the group of people that have access to the Internet has extended to 

lower-educated people, the decrease in the overall rate of the usage of on-line news 
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application amongst the Chinese Internet users is inevitable (also see Figure 6). 

 

Figure 6: The changes in the usage of on-line news applications of Chinese Internet users from 
2010 to 2011 

 

 

Figure 7: Age Distribution of Chinese Netizens from 2007-2010 

In summary, the above data draw a picture showing the contemporary Chinese 

Internet and new media situations. Through the analysis of these data, one finding is 

worthwhile discussing—public opinion formed on-line can affect the off-line 

community via the Guanxi network. The majority of the contemporary Chinese 
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on-line community in China is the well-educated, urban young generation. They are 

familiar with the online applications, especially the online news applications and 

social media. Since only 40% of the entire Chinese population has access to the 

Internet, once a rumor is formed on the Internet and spreads by the social media, the 

group of netizens have the motivation and ability to spread rumors to their Guanxi 

network and the offline community. 

2.3.The Relationship between Chinese Cultural Backgrounds and Rumors 

In the new media era, the UGC—User Generated Content—is a core concept under 

the circumstance of WEB 2.0. The audience, or public, is not only the reader that 

passively receives information; it also has a strong desire to provide and generate 

content through the Internet. The audience members have the ability to express and 

pursue their needs throughout the social media as well as against the expanded 

censorship of the mass media. Hence, they are a challenge to the traditional media 

morality and ethics in the new period of time. Donald Horton and Richard Whol(1956) 

asserted that “explored the way in which broadcasters stage scenarios where 

audiences are invited to feel a personal connection with the characters, actors, or 

announcers”(Peters 2006, 119). However, in the twentieth century the media became 

increasingly conversational, and the role of broadcasting as well as other traditional 

media forms was replaced by new media forms. One of these media-changing trends 

was that the media became a platform for conversation. Then, a one-sided 

communication dynamic, for instance, broadcasting, no longer fit the current situation, 

and interactions and discussions were the major pursuit of the audience. Moreover, 

John Stuart Mill and other scholars even hold the point of view that “conversation is a 

key step in the formation of public opinion in the space between the press and 

parliament”(Peters 2006, 120). Despite the influences on politics, conversation 

strengthens the power of grass-roots media, in other words, the social media in terms 

of this thesis, as asserted by Peters: “We live in the age of conversation” (Peters 2006, 

119). As he further states, “If media discourse has become increasingly 
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conversationalized over the past century, conversation has become increasingly 

mediated” (Peters 2006, 120). Therefore, social media are becoming the mainstream 

platform for mass communication, and will replace the role of traditional media in the 

long run. Under this circumstance, there is no cost for joining the public conversation, 

and making a public speech is much easier and convenient than ever before. 

As stressed above, the Chinese people are living within the Guanxi network. Before 

the social media stage, the Guanxi network did already exist. The social media, 

somehow, promoted and expanded the Guanxi network on a much wider scale. The 

following reviews of the literature were carried out in order to ascertain the 

relationship between the Guanxi network and the Chinese new media environment. 

Consequently, the topics about rumors and the new media have only recently been 

addressed by Chinese scholars. In addition to the Chinese research community’s 

efforts to understand this relationship, there are a growing number of articles about 

this relationship in periodicals, on TV programs, in newspapers, and at news websites. 

This attention by the non-research community further attests to the growing 

importance of this relationship in the Chinese context. 

The academic research papers used in the present study were searched for through 

CNKI (China National Knowledge Infrastructure),“the most authoritative, 

comprehensive, and largest source of China-based information resources in the 

world2.” A search for academic works on Guokr.com was also conducted through 

other English databases, Communication & Mass Media Complete, and SAGE 

Journals Online. For the first round, twelve relevant academic works out of hundreds 

of research papers were selected because they were relevant to the key words of this 

research: Chinese social media and dynamic rumors spreading. Out of these twelve 

works, three useful papers were selected because they comprehensively took Sina 

microblog into account as a case that would benefit the present author’s research. 

This section will be based on three selected academic research papers focusing on the 
                                                             
2CNKI:FAQ Available online at: http://www.global.cnki.net/grid20/help/faq.htm Checked: 13/05/2012 

http://www.global.cnki.net/grid20/help/faq.htm
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issue of the contemporary Chinese social media environment and the relationship 

between rumors and new media. All three works have two things in common. First, 

they all talked about the relationship between rumors and the new media in the 

Chinese context. Second, they were all published within the past five years and can 

demonstrate the contemporary Chinese new media environment properly. 

In this section, the main arguments of these three articles will be discussed by 

categorizing the discussion according to the following key words. 

2.3.1. Arguments on Rumors 

In her paper, Ma first reviewed the relevant literature on the term of rumors, and she 

divided the forming process of rumors into the following three interrelated stages: 

emergence, motivation and cognitive processing, and spread of rumors as a 

communication phenomenon (Ma 2008, 377). For the emergence stage, “the theme of 

the story must have importance to speakers and listeners, and the true facts must be 

shrouded in some kind of ambiguity” (Allport et al. 1947, 33). This means that rumors 

are always about a proper topic and can raise public concern. On the motivation and 

cognitive processing stage, Ma asserts that a rumor has to be credited by the public 

before it is widely circulated (Ma 2008, 379): “The psychoanalytical approach sees 

rumors as a psychological defense mechanism or fantasy produced by the 

unconscious mind that assists in integrating the individuals within the group, at the 

same time allowing one to maintain a unique personality” (Ambrosini1983). This 

corresponds with the argument from the Crowd Psychological perspective. When the 

individual becomes a member of the crowd, he/she will be mentally controlled by the 

crowd while the crowd easily panics. Once the information is credited and filled with 

ambiguity, importance, and anxiety in the public sphere, it is possible for it to be 

distorted into a piece of rumor. The last stage of the birth of rumors, from Ma’s point 

of view, is the spreading stage. She refers to the multiple flows of the communication 

model and summarizes the spreading process of rumors as follows: 
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“Rumor recipients may receive an unconfirmed message from more than one 

source and the message may or may not be passed on to both strong and weak ties, 

depending on the trustworthiness of the rumor content, the nature of one’s social 

relationships, and one’s attentiveness to the content of mass media” (Kimmel 2004, 

102)” 

There is no doubt that the mass media are a major platform for rumors spreading. It is 

claimed that “the power of mass media represents a distinct source of the rumor 

content and [is a] formidable intermediary in the spread of rumors’’ (Rosnow 2001; 

Zerner 1946).  

From the present author’s point of view, the essence of one’s social relationships, if 

examined from the Chinese cultural perspective, is the Guanxi network. As Allport 

and Postman argued that each rumor has its own public, ‘‘A rumor’s public exists 

whenever there is a community of interest’’ (Allport et al. 1947, 180), and this model 

can be applied to the Chinese case as well. 

In another paper, Zhang examined two cases, the panic-stricken rush for salt-buying 

in China and the iodine pill in America. Both of them happened after the Japanese 

earthquake and Tsunami in 2011. Unlike Ma, Zhang only focused onthe rumor issue 

in the Internet sphere and explored the ethics problems triggered by the expanding of 

the Internet media in the global sphere (Zhang 2012) From Zhang’s point of view:  

“The Internet rumors that have been created under the two circumstances as 

disaster and the high attention of people to disasters are the basic conditions for the 

creation of rumors. As disasters will happen unexpectedly and can cause severe 

damage, the incidents that have attracted high attention from the public can easily 

lead to rumors if they cannot be explained clearly and properly” (Zhang 2012).  

Zhang’s point of view is similar to what Ma claims—that a rumor is on the premises 

of rising public concern. Ma puts it into a much general context, while Zhang narrows 

the context into a disaster. Additionally, Zhang also summarized three drawbacks of 
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the rumors in the Internet sphere: directly infringing upon citizens’ rights and 

affecting their daily life; rumors about social or natural disasters that cause panic and 

disorder among society; and the spread of rumors on the Internet strongly affecting 

the credibility of the net itself (Zhang 2012). All of these consequences are severe. So 

how to dispel and eliminate rumors is also an issue worth exploring. 

In her paper, Zhou concentrates on the term of rumors in the Chinese context. She 

argues that rumors on the Chinese Internet and new media sphere are different from 

the previous understanding of rumors. From her point of view, the unique features of 

the rumors in the new media era can be summarized as follows: 

First, generally speaking, the citizens that participate in creating and spreading rumors 

are not the stakeholders of the subject of a rumor (Zhou 2012,38). For instance, in the 

salt-buying frenzy incident, the people that initially created and spread rumors were 

acting on the premise of fears and anxiety rather than from the benefit of selling the 

salt. 

Second, since the information flow on the Internet sphere is faster than it is in the 

off-line community, the information in the Internet sphere sometimes can be 

considered as a “replacement of the official news” because it is sometimes comes 

earlier than the official news (Zhou 2012, 38). According to Ambrosini, the 

psychoanalytical approach sees a rumor as a psychological defense mechanism of the 

crowd (Ma 2012). Once a disaster happens, ordinary people will trust the news they 

received at the very beginning. Therefore, if the information is illusive or fake, it will 

become a rumor but will be trusted to be a fact and will spread throughout the crowd. 

Finally, rumors in the Internet sphere can spread to a much wider audience group 

(Zhou 2012, 39). This relies on the Chinese Guanxi network. At the first stage, rumors 

spreads within the Internet platform, for instance the microblog, and then the Chinese 

netizens will spread rumors to both their on-line Guanxi network and off-line Guanxi 

network. According to the figures in Figure 8, only 513 million out the 1.3 billion 
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Chinese people have access to the Internet. Moreover, the information flows faster 

and more freely on the Internet platform. Once the illusive information, or the rumor, 

spreads on the Internet, the spread process is beyond control. This argument 

corresponds to the finding in this thesis and it will be discussed explicitly in the 

discussion chapter. 

2.3.2. Arguments on the Relationship between Rumors and the Chinese New 

Media 

In her paper, Zhou creates a model (See Table 1) to explain the dynamics of rumors in 

the Chinese social and cultural context (Zhou 2012, 34). 

 

Figure 8: The Dynamics of Rumors in the Chinese Social and Cultural Context 

From her perspective, the dynamics of rumors in the Chinese social and cultural 

context consist of three dominant aspects: the broader social changes are the macro 

aspect, the individual psychological emotion could be the micro aspect, while the 

interaction between different social classes and groups could be the phase between the 

micro and micro aspects (Zhou 2012, 35). 

From the macro perspective, a rumor is correlated with a lack of trust, environmental 

crisis, social unrest, and moral panic, as indicated in Figure 8 (Zhou 2012, 35). 
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Environment crisis, together with social unrest, are easily triggered from public panic, 

which decreases the credibility of the government. These will cause moral panic in the 

crowd, and the society will fall into chaos (Zhou 2012, 35). All of these factors 

comprise the background of the creation and spread of rumors in the society. 

Nowadays in China, whenever the one-party government makes mistakes, or a natural 

disaster happens, the government always chooses to use the media as a propaganda 

tool to cover up the facts. This is relevant to what Zhou claims—it decreases the 

credibility of the government and offers the possibility for the creation and spreading 

of rumors in China. 

From an individual perspective, Zhou refers to a formula created by the psychologists 

Allport and Postman (1947): The spreading of the rumor = importance×ambiguity. 

From her point of view, once the individual in society has the feeling that something 

related to his or her own interests is uncertain or causes unrest, he or she easily 

becomes nervous and anxious. This is the dynamic of creating and spreading rumors 

from the micro perspective (Zhou 2012, 35). 

Furthermore, the creation and spread of rumors are also a matter of the crowd. 

Essentially, the spread of rumors consist of the interactions between different crowd 

members (Zhou 2012, 35). The collective unconsciousness and the collective memory 

are key factors in the process of rumors spreading within the crowd. The interactions 

within the crowd have already been discussed in the cultural background chapter. In 

the salt-buying frenzy incident, the dreadful consequences caused by the earthquake 

could be seen as the collective memory of the Chinese people, and the lack of official 

and scientific information at the very beginning, triggered from the collective panic 

within the crowd. Thus, the massive spread of the rumor was an inventible social 

phenomenon in the society, as indicated in Figure 8 (Zhou 2012, 36). 

In her paper, Ma also examined the relationship between rumors and social media in 

China: “In China, the new media have the ability to communicate a rumor quickly and 

simultaneously to many people, from different social groups, in different geographical 
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areas, at a very low expense” (Ma 2012, 385). For instance, everyone that has the 

Internet access in China can register an account on Sina microblog anonymously and 

easily connect to over 250 million of the other registered users. 

Besides, even though there is censorship and surveillance regarding the information 

flow on the Chinese Internet platform, “The experienced Internet users can access any 

website through the use of proxy servers. Other users get information from outside 

China through email.” (Ma 2012, 386).The Internet has created an on-line community 

for the Chinese netizens, and “the interaction has also broadened the knowledge of 

many Mainland Chinese and has become a major source of information” (Ma 2012, 

386). Therefore once the community members have discovered some news, they have 

the potential to spread it to the Guanxi network both on-line and off-line. When the 

information that the netizens have obtained through unofficial channels does not 

match the official ‘‘news’’ disseminated through traditional media, and the 

information is shared through the Guanxi networks, “there is no way for the receivers 

to verify the authenticity of the information”(Ma 2012, 387). Therefore, a seemingly 

remote event, such as the earthquake in Japan, could developed into a Chinese crisis, 

for instance, the salt-buying frenzy incident, because the circulation of rumors 

initially was about the severe consequences of the earthquake in Japan that happened 

in 2011. 

All of the literatures reviewed above indicate that Chinese research has made an effort 

to picture the dynamics of rumor spreading and the relationship between rumor 

spreading and the new media in the contemporary Chinese new media environment. 

Nonetheless, we are still short of a comprehensive theoretical framework to guide 

further inquiries. Thus, in the following chapters, the dynamics of rumor spreading in 

the Chinese new media context will be investigated based on the hypothesis formed in 

the theoretical framework chapter. Furthermore, Sina microblog will be used as the 

case for the discussion of the salt-buying frenzy incident in order to demonstrate the 

topics explicitly.   
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3. Theoretical Approaches 

In order to comprehensively analyze the main topic of this thesis, the focus will be 

placed on the fundamental ideas of rumor study from various perspectives with the 

implementation used in contemporary social media, allowing building up the 

framework to a much broader perspective. However, the hypotheses formed 

throughout this framework should be examined and supported by well-organized data. 

Thus the collected data from case studies will be analyzed from various theoretical 

approaches and an attempt will be made to draw parallels with the Chinese new media 

contexts in detail. 

3.1.Sociological Critique—Study of the Crowd 

The rumor is a social phenomenon. Previous studies keen on exploring the 

psychological mechanism of rumors have established several psychological models to 

investigate how rumors spread. Psychology-based studies focus on the behavior of 

individuals. However, when extended to a large number of people, rumors can also be 

examined through a sociological perspective. The following is a passage from the 

book, The Crowd, A Study of the Popular Mind:  

“The disappearance of the conscious personality, the predominance of the 

unconscious personality, the turning of feelings and ideas in an identical direction 

by means of suggestion and contagion, the tendency to immediately transform the 

suggested ideas into acts; these, we see, are the principal characteristics of the 

individual forming part of a crowd. He is no longer himself, but has become an 

automaton who has ceased to be guided by his will” (Gustave2002, 8). 

From this point of view, when people gather together and under certain circumstances, 

for instance, the event triggers public concern or panic. As with the 2011 Japan 

earthquake in this thesis, and the individuals will form a group unconsciously. They 

will behave as a group rather than individually. In this sense the individual,  
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“…is no longer conscious of his acts. In his case, as in the case of the hypnotized 

subject, at the same time that certain faculties are destroyed, others may be brought 

to a high degree of exaltation. Under the influence of a suggestion, he will 

undertake the accomplishment of certain acts with irresistible impetuosity. This 

impetuosity is the more irresistible in the case of crowds than in that of the 

hypnotized subject, from the fact that, the suggestion being the same for all the 

individuals of the crowd, it gains in strength by reciprocity” (Gustave 2002, 8). 

When individuals act in a group, the group makes decisions beyond the individual’s 

mind, while the public opinion leader strengthens the influence on the group. Once 

the group panics from the opinion leaders, the whole group falls into a panic, the 

individuals within the group panic and spread it to a larger range of the population.  

3.1.1. The Crowd Theory and the Guanxi Network 

As mentioned above, the Chinese people are living within the Guanxi network, and 

always use their common sense as a criterion for distinguish the rumor from the truth. 

Therefore, rumors are spread from on-line social media to a wide range of people 

through the reliable Guanxi network. On March 16, 2011, a panic salt-buying wave 

struck all of the major Chinese cities. As referred to in the reports from the Asia 

Times: 

“By Thursday morning, the panic buying was in full swing. In just a few hours, 

consumers stripped the shelves and stockrooms of supermarkets and retail stores in 

the cities. Beijing residents were seen on TV crying with alarm, ‘There is no salt on 

sale in the whole city," and “We may have to cook without salt.”3 

Earthquake is one of the major disasters that the Chinese people have suffered from. 

According to the figures of the China Earthquake Administration, one third of 

earthquakes over the globe have struck China in history, and from 1900 to the end of 
                                                             
3Asia Times: China's salt frenzy leaves aftertaste. 23/03/2011 Available online at: 
http://www.atimes.com/atimes/China/MC23Ad01.html 
Checked: 13/05/2012 

http://www.atimes.com/atimes/China/MC23Ad01.html
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the 20th century, more than 500 million Chinese people died in earthquakes. Therefore, 

rumors about earthquakes always get the attention of the people in China (China 

Earthquake Administration). On March 21, 2011, Japan encountered a powerful 

earthquake that struck the north-east coast of Japan and triggered a massive tsunami. 

The fatal tsunami even destroyed the Fukushima nuclear power plant, and caused a 

series of explosions resulting in a radiation leak4. 

Earthquake, nuclear power plant explosions, and radiation leak, when all of these 

words were combined, the Chinese people began to get nervous and to panic. At the 

first stage, news reports were posted and spread on Sina microblog. One of the reports 

from the BBC indicated that the Japanese government had distributed the iodine 

tablets for the people living around the nuclear power plant area in order to protect 

them from the harmful radiation5. However, based on these reports, one of the 

widely-spread rumors (ostensibly from BBC news) came out in China, telling the 

Chinese people that the radiation would soon spread to the Chinese east coast area, 

and that the normal iodized salt sold in the market could have the same effect as the 

iodine tablets. 

Consumers that failed to grab salt turned to other salty ingredients such as soy sauce. 

In Nanjing, the provincial capital of Jiangsu, some citizens even rushed to buy ducks 

boiled in salty water, a famous local dish. Some savvy consumers from Shenzhen and 

Guangzhou went to Hong Kong to buy salt, prompting panic buying in the city. Both 

on the mainland and in Hong Kong, people immediately began offering table salt on 

the Internet auction websites, asking for many times the regular price (Wu 2011). 

In this case, one of the essential reasons for rumors spreading was that people were 

afraid of the disastrous consequences of the earthquake rather than the earthquake 

itself. Gustave has stated, “We can easily conceive this state by thinking of the 

                                                             
4 BBC: Japan earthquake: tsunami hits north-east. 11/03/2011 
Available online at:http://www.bbc.co.uk/news/world-asia-pacific-12709598 Checked: 13/05/2012 
5 BBC: Japan to Distribute Iodine Tablets Near Nuclear Plant. 12/03/2011Available online at: 
http://www.newser.com/story/113987/japan-to-distribute-iodine-tablets-near-nuclear-plant.html 
Checked: 13/05/2012 

http://www.bbc.co.uk/news/world-asia-pacific-12709598
http://www.newser.com/story/113987/japan-to-distribute-iodine-tablets-near-nuclear-plant.html
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fantastic succession of ideas to which we are sometimes led by calling up in our 

minds any fact”(Gustave 2002, 15). In fact, as individuals, we can use our rational 

minds as a criterion for distinguishing the rumor from the truth. However, when we 

are part of the crowd, “The simplest event that comes under the observation of a 

crowd is soon totally transformed. A crowd thinks in images, and the image itself 

immediately calls up a series of other images, having no logical connection with the 

first” (Gustave 2002, 15). In the salt-buying frenzy, the images of the dreadful scenes 

of radiation leaks continued to be shown on the TV. When a crowd begins to panic the 

contents of rumors exaggerate the disastrous impacts of the disaster. As Gustave said, 

“The first perversion of the truth affected by one of the individuals of the gathering is 

the starting-point of the contagious suggestion. By dint of suggestion and contagion 

the miracle signalized by a single person was immediately accepted by all” (Gustave 

2002, 15). Once converged with the inaccurate contents, rumors spread throughout the 

crowd and caused greater panic afterwards. 

The Guanxi network can also be examined from the Crowd Psychology perspective. 

From the point of view of Gustave, one of the general characteristics of the crowed is 

“an excessive suggestibility” (Gustave 2002, 7). Gustave stated the following:  

“The first suggestion formulated which arises implants itself immediately by a 

process of contagion in the brains of all assembled, and the identical bent of the 

sentiments of the crowd is immediately an accomplished fact” (Gustave 2002, 14). 

Therefore, this suggestibility can have an impact on the entire group, and the 

spreading of rumors in the crowd also follows this pattern. Gustave continues: 

“The creation of the legends which so easily obtain circulation in crowds is not 

solely the consequence of their extreme credulity. It is also the result of the 

prodigious perversions that events undergo in the imagination of a throng” 

(Gustave 2002, 15). 

This pattern, to be specific, can also be applied to the Chinese Guanxi network, and 
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the case of the salt-buying frenzy is an ideal example. 

The Guanxi network, if viewed from Gustave’s perspective, is a type of crowd, 

because it is based on the uniqueness of the Chinese cultural background, as 

mentioned above. From Gustave’s point of view, the intelligence of the individual has 

hardly any impact on the collective, and “they [are] solely under the sway of 

unconscious sentiments” (Gustave 2002, 15). However, ethnicity, as he stressed, is the 

fundamental and dominating factor that differentiates heterogeneous crowds. Under 

certain circumstances, for instance, in the salt-buying frenzy incident, ethnic origin 

can also be understood, although different crowds share a similar cultural spirit. When 

the Chinese crowds panicked and frantically bought the iodized salt, there were hardly 

any reports indicating that the ordinary Japanese people were flustered about the 

radiation leak. For this reason, the Guanxi network amongst the Chinese was the basis 

for rumors spreading in China. Therefore, we can use this sociological theory to 

analyze how the crowd behaves when it is influenced by rumors, and this will help to 

figure out the dynamics of rumors spreading via social media in China. 

In summary, the Guanxi network of the Chinese people can be analyzed using 

relevant western sociological theory. In the following chapter, crowd theory will be 

applied to the quantitative data of the attitudes from the audience of Sina microblog, 

which is one of the most representative Chinese social media sites. The aim of 

applying crowd theory is to support the arguments formed in this sub-chapter. 

3.2.The Weak Social Tie Hypothesis 

Social ties, according to Granovetter, can be divided into three different types—strong 

social ties, weak social ties, as well as absent social ties (Granovetter 2004). Among 

these three types, weak social ties are the dominant factor for the majority of the 

structures of social networks in society (Granovetter 2004).Additionally, “The 

stronger the tie connecting two individuals, the more similar they are, in various ways” 

(Granovetter 2004). Granovetter also claims that “more novel information flows to 
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er than strong ties. Because our close friends tend to 

move in the same circles that we do, the information they receive overlaps 

considerably with what we already know. Acquaintances, by contrast, know people 

that we do not, and thus receive more novel information” (Granovetter 2004, 34). 

Thus, the strength of weak social ties determines the extensiveness of the information 

we receive. In addition, “in one way or another, it is through these networks that 

becomes translated into large-scale patterns, and that these, in 

turn, feedback into small groups” (Granovetter 1973, 1360). 

The Social Tie Model (Granovetter, 1973) 

Granovetter framed a model in order to visually and vividly picture this hypothesi

is shown in Figure 9. Any two randomly-selected individuals are chosen—name them 

and the set, S = C D, E, ... , of all persons with ties to either or both

them.“The hypothesis which enables us to relate dyadic ties to larger structures is 

the stronger the tie between A and B, the larger the proportion of individuals in S to 

whom they will both be tied, that is, connected by a weak or strong tie. This overlap 

predicted to be least when their tie is absent, most when it 

intermediate when it is weak” (Granovetter 1973, 1362). 

B or A-C ties do exist, and if C-B has no relationship in 

between, “the common strong ties to A will probably bring them into interaction and 
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generate one” (Granovetter 1973, 1362). Thus, this is the pattern of how the social 

network is framed. Within this frame, he argued that each individual within the real 

society has a great many contacts, generally speaking. Therefore a bridge exists 

between A and B, providing the only route along “which information or influence can 

flow from any contact of A to any contact of B, and, consequently, from anyone 

connected indirectly to A to anyone connected indirectly to B”(Granovetter 1973, 

1364). However, “[w]eak ties suffer no such restriction, though they are certainly not 

automatically bridges. What is important, rather, is that all bridges are weak ties” 

(Granovetter 1973, 1364). Therefore, if A-B and A-C are connected by strong tie, as 

indicated in Figure 9, then both C and B, which are similar to A, are probably similar 

to one another, and the circles of their friendship are similar to each other when they 

spend some time together. However, in reverse, “these two factors-time and 

similarity-indicate why weaker A-B and A-C ties make a C-B tie less likely than 

strong ones: C and B are less likely to interact and less likely to be compatible if they 

do” (Granovetter 1973, 1362).In a nutshell, weak social ties provide new paths for 

information diffusion. As Granovetter supposed, 

“If one tells a rumor to all his close friends, and they do likewise, many will hear 

the rumor a second and third time, since those linked by strong ties tend to share 

friends. If the motivation to spread the rumor is dampened a bit on each wave of 

retelling, then the rumor moving through strong ties is much more likely to be 

limited to a few cliques than that going via weak ones” (Granovetter 1973, 1366). 

Specially, four Facebook team members have examined this hypothesis by applying 

the data of the information diffusion within Facebook recently, as they claimed, 

“Our experiment generalizes Mark Granovetter's predictions about the strength of 

weak ties to the spread of everyday information….Our experiment sheds light on 

how tie strength relates to information access within a broader context, and 

suggests that weak ties, defined directly in terms of interaction propensities, 

diffuse novel information that would not have otherwise spread.”(Bakshy et al. 



 

35 / 120 
 

2012, 8). 

 

Figure 10Tie strength distribution among friends displayed in subjects' feeds using the four 
measurements. 

(Points are plotted up to the 99:9th percentile. Note that the vertical axis is collapsed.) 
(Resource: Eytan Bakshy, Itamar Rosenn, Cameron Marlow, and Lada Adamic. 2012. The role of 
social networks in information diffusion. In Proceedings of the 21st international conference on 
World Wide Web (WWW '12).ACM, New York, NY, USA.) 

In their experiment, they measured four types of interactions between the subject and 

her friend as listed: “1)the frequency of private online communication between the 

two users in the form of Facebook messages; 2) the frequency of public online 

interaction in the form of comments left by one user on another user's posts; 3) the 

number of real-world coincidences captured on Facebook in terms of both users being 

labeled by users as appearing in the same photograph; and 4) the number of online 

coincidences in terms of both users responding to the same Facebook post with a 

comment” (Bakshy et al. 2012), and the distributions of this four-factor measurements 

are displayed in Figure 10. 
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Figure 11Strong ties are more influential, and weak ties expose friends to information they would 
not have otherwise shared. 
(Resource: Eytan Bakshy, Itamar Rosenn, Cameron Marlow, and Lada Adamic. 2012. The role of 
social networks in information diffusion. In Proceedings of the 21st international conference on 
World Wide Web (WWW '12).ACM, New York, NY, USA.) 
 

In addition, their experiment also compared the relationship between tie strength and 

the probability of sharing a link that a friend shared in the feed and no feed conditions, 

as indicated in Figure 11 (a). No matter what type of information they share, people 

tend to believe in the information which has been commented by their strong ties 

(with feed). As the authors indicated, “it is also clear that individuals are more likely 

to be influenced by their stronger ties via the feed to share content that they would not 

have otherwise spread”(Bakshy et al. 2012, 6). 

Additionally, Figure 6 (b) shows that “the risk ratio of sharing between the feed and 

no feed conditions is highest for content shared by weak ties. Clearly, the information 

diffused through weak ties that one is unlikely to be exposed to otherwise be 

increasing the diversity of information propagated within the network” (Bakshy et al. 

2012, 7). 

According to this distribution trend, it is easily found that the stronger the tie is, the 

more possibilities that the information flows through the strong tie, no matter what 
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type of subject it is. In other words, people trust their strong ties and share 

information through strong ties, and this makes close friends having similar 

information. However, on the contrary, “weak ties carry information one might 

otherwise not have been exposed to” (Bakshy et al. 2012, 7). Thus, this finding 

matches what Granovetter claimed, that people tend to get information through their 

weak social ties rather than their strong social ties, and then the individuals will share 

what they’ve got with their close friends (Granovetter 1973). 

 
Figure 12Weak ties are collectively more influential than strong ties. 

(Resource: Eytan Bakshy, Itamar Rosenn, Cameron Marlow, and Lada Adamic. 2012. The role of 

social networks in information diffusion. In Proceedings of the 21st international conference on 

World Wide Web (WWW '12).ACM, New York, NY, USA.) 

 

Their experiment, more importantly, generalized the results to the collective phase. It 

compared the influential ratio between strong social ties and weak social ties. As the 

figures indicate, the possibility of sharing information through weak social ties is 

more than 4 times than sharing the information through strong social ties, under a 

collective circumstance. As it is indicated, “[b]y a wide margin, the majority of 

influence is generated by weak ties. Although we have shown that strong ties are 

individually more influential, the effect of strong ties is not large enough to match the 

sheer abundance of weak ties” (Bakshy 2012, 7). 

The whole experiment proved Granovetter’s arguments, and explained the diffusion 
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of information more explicitly. From this experiment, it is safe to assert that weak 

social ties influence the way in which information flows. More importantly, weak 

social ties raise the possibility of transmitting rumors through social networks, since 

weak social ties at the social media stage often indicate unverified sources and links 

which always contain rumors, as demonstrated in the beginning of this thesis. 

3.3.Media and Communication Studies Critiques 

Sociological knowledge offers the greater perspective and background of this study, 

while the theoretical approaches from the media and communication studies deepen 

the understanding of the mechanism of information flows in Chinese new media as 

well as the relationship between rumors and the new media. In this section, the 

theoretical approaches from classical communication studies, the pseudo-environment, 

and the spiral of silence will be introduced first. Then critiques from new media 

studies will be applied to demonstrate the characteristics of the Chinese new media 

environment. In addition, critiques from the knowledge gap and digital divide 

perspective can be used to examine the dynamics of the Guanxi network infiltrating 

the social media. All of the above will build up a comprehensive theoretical 

framework with which to look at the uniqueness of the Chinese new media and the 

relationship between the social media and the Guanxi network. 

3.3.1. The Pseudo-environment and the Spiral of Silence Critiques 

From the positive constructivism perspective, as Luhmann claims in The Cognitive 

Program of Constructivism and a Reality that Remains Unknown, the world we live in 

is a closed system, whereas the world outside our mind is constructed by ourselves. 

For instance, we use language to communicate, but language helps us to live in 

various systems. We use certain instruments to construct the world around us. We 

cannot figure out the truth outside our mind because they belong to the world 

constructed by us, which differs from the world in which we exist (Luhmann 2003). 

The media are also an instrument for constructing the pseudo world we live in. The 
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difference amongst the pseudo worlds created by various people is the space for myth, 

since we cannot truly understand others’ minds. In other words, media are the 

platform for spreading rumors. People exchange information through the media, while 

they understand information in various ways and hold different opinions towards the 

same piece of information. Through the process of transmitting information, the 

original meaning of the information has been misunderstood. In the informative world 

offered by the mass media, as Lippmann has observed, the truth and news are not the 

same thing, as “the news is not a mirror of social conditions” (Lippmann 1921, 219): 

"The function of news is to signalize an event, the function of truth is to bring to light 

the hidden facts" (Lippmann 1921, 220). Social media, as the extension of the concept 

of media, intensifies the interaction amongst the users, and changes the traditional 

way in which information flows in the media. For instance, broadcasting is a typical 

one-way communication form of the media. The information flow in broadcasts is 

linear, which means that the passive receipt of information without providing 

feedback is the role of the audience. However, the social media have changed this 

from a one-way communication model into two-way communication. On the one 

hand, this change has accelerated the pace of information flows, and on the other hand, 

it has scaled up the “noise,” for instance, redundant information, in the process of 

communication. This noise, which can be considered as the difference constructed by 

the media from a positive constructivism perspective, has made the creation and 

spread of rumors possible in the social media sphere. 

As Walter Lippman pointed out in the book Public Opinion (Lippman 1921), the 

citizens living in a society are actually living beyond it. He or she has no firsthand 

knowledge of national or world events. Instead, he/she experiences them second-hand, 

through a prism of images created and projected by others (Cutbirth 2002). Lippman 

used a fable to describe this: in The Republic, Plato describes a place where people 

are chained with their backs to the light. All they can see are shadows and images on 

the wall of a cave. Eventually, they come to believe these shadows are real images, 

even though their reality is merely a reflection (or pseudo-reality). Lippmann argues 
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that this is true of the average citizen (Cutbirth 2002). And as Lippman writes: “Great 

men, even during their lifetime, are usually known to the public only through a 

fictitious personality” (Luhmann 2003). Thus, he named this kind of environment a 

pseudo-environment. All of the people in society construct their own 

pseudo-environment, which is a subjective, biased, and necessarily abridged mental 

image of the world. Everyone's pseudo-environment is a fiction. Hence, people “live 

in the same world, but think and feel in different ones”(Luhmann 2003). Human 

behavior is stimulated by the person’s pseudo-environment and then is acted upon in 

the real world. 

When applying this definition to the media context, the media are helping people to 

construct a pseudo world. All of the content of the media is first written by journalists 

based on first-hand materials or interviews, and then it is revised by editors. However, 

journalists or editors are all human-beings and they cannot be purely objective or 

rational in producing the news. They all have latent influences on the news they 

produce. Thus, what the news audiences read about is not the real truth. Additionally, 

the political agenda settings in the media, especially in China, also have a great 

influence on the accessibilities of the audience to the news sources. Hence, the media 

are constructing a biased world, a world with attitude and emotion, and all of the 

journalists and editors are trying to be closer to the facts. In other words, the world is 

shaped by the attitudes and emotions of people that are attributed to the contents of 

the media. 

The analysis above concerns the traditional media rather than the new media. In the 

new media sphere, the role of a journalist as well as that of an editor has been 

replaced by the user itself. Thus, from the pseudo-environment theory perspective, 

prejudice is easily formed and this prejudice paradigm affects the cognition and 

behavior of the user of the social media. Moreover, because the user him/herself can 

play the role of journalist or editor in the social media, he/she will spread the 

information through the social media platform with attitudes and emotions. Therefore, 
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the context of the information, in this process, has the possibility to be subtly 

transformed. Thus, it is necessary to use the relevant quantitative data to support this 

argument. Further, how the social media frame the pseudo-environment in the 

contemporary Chinese new media contexts is also worthwhile analyzing and this is 

supported by the quantitative data in the following chapter. 

The pseudo-environment theory offers the fundamental paradigm for this research, 

while the spiral of silence theory, combined with the multistep flow model, clarifies 

the important role of the opinion leader in the information flow. This can be applied to 

the uniqueness of the Chinese Guanxi dynamic. Nevertheless, the outlook of the new 

media theoretical approaches provides the possibility to understand the Chinese online 

media companies in the case studies. Last but not least, the knowledge gap and digital 

divide critiques presented here can be applied to the analysis of the dynamics of the 

Chinese social media, and how rumors spread and affect the users through these 

platforms, which is the core issue of this thesis. 

However, the pseudo-environment is just a psychological reflection of the society in 

which we live. Here, another theory should be introduced to explain the inner power 

of how public opinion is formed. The spiral of silence theory, which was first 

introduced by German political scientist Elisabeth Noelle Neumann, asserts that a 

person is less likely to voice an opinion on a topic if he or she feels that he or she is in 

the minority for fear of reprisal or isolation from the majority (Anderson 1996, 214; 

Miller 2005, 277). This spiral gives the power of speech to the majority but ignores 

the speech rights of the minorities. When applying this theoretical approach to the 

Chinese cultural context, the “fear of reprisal or isolation from the majority” 

(Anderson 1996, 214; Miller 2005, 277) can be vividly demonstrated. 

The world and the observed facts are limited, and only a small group of people or 

organizations within the society have the right and access to find out the news and 

facts. The media, no doubt, are one of the minority social powers. The mass media 

have an enormous impact on how public opinion is portrayed, and can dramatically 



 

42 / 120 
 

impact an individual's perception about where public opinion lies, whether or not that 

portrayal is factual. 

For this reason, when combining the spiral of silence theory with the 

pseudo-environment phenomenon, we can clearly draw a map of how public opinion 

is formed. At the beginning, the media dramatically became a social power, which 

influenced the society as a whole. Thus, the media are on the way of establishing their 

authority within the society. In other words, the media stand for the objective facts as 

well as the justices of social morality. However, not all of the pertinent facts are ever 

provided thoroughly or accurately, as the pseudo-environment phenomenon indicates. 

Thus, the media often are arranged to portray a certain, subjective interpretation of an 

event. Moreover, as Noelle Neumann has described, the spiral of silence, which 

sharpens the fact that the mass media cover the opinions of the majority, and thus 

becomes the standard social pattern, and the minority becomes less likely to speak 

with its own voice and in the pursuit for their own public opinions (Anderson 1996; 

Miller 2005). From this point of view, it is obvious that the media are the core power 

in forming public opinion as well as being the opinion leader. However, the situation 

began to change when the Internet media became the convergence force of the media 

and the public. 

3.3.2. Knowledge Gap and Digital Divide Critiques 

Formed in the 1970s, the knowledge gap hypothesis explains the possibility of how 

knowledge is distributed throughout the social system. This hypothesis predicts that 

“as the infusion of mass media information into a social system increases, higher 

socioeconomic status segments tend to acquire this information faster than lower 

socioeconomic-status population segments so that the gap in knowledge between the 

two tends to increase rather than decrease” (Tichenor 1970, 159). Moreover, the 

author raised five key elements for the existence of this knowledge gap. Within these 

five dimensions, “relevant social contact” and “media target markets” (Tichenor 1970, 

159) are relevant to the topic of this thesis. Under the traditional media circumstance, 
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the broader social contact a person has, the more information and knowledge he/she 

will achieve. Likewise, the traditional stereotype of the print media offers this type of 

media more chances to exhibit in-depth contents than other media forms do. When 

applied to the Chinese case, the impacts of these two elements on the Chinese media 

culture can be obviously seen, which will be discussed in the later chapters. To be 

brief, ordinary Chinese people hardly have access to the print media, and they are 

willing to adopt themselves to the special Guanxi networks, or relevant social contact, 

in this context. 

There is no doubt that the Internet is a power shaping the society, changing the 

divisions of the power amongst various social classes. Thanks to the social media, 

which are increasing the size of the grassroots class, the ordinary Chinese netizens 

nowadays have the possibility to match the empowered class, for instance, the 

celebrities in Sina microblog, and share the right of speech with the celebrities. 

However, accessibility to the Internet exhibits significant differences between various 

classes of the society. This is the second gap in the spread of knowledge. 

Technological variations have expanded this possibility. As well the knowledge gap 

has moved beyond access and influenced the accessibilities of the users to the ICTs. 

Once the audience is connected to the ICTs, the relevant information can easily be 

interpreted and understood (Sciadas2003). However, the accessibility to ICTs is 

significantly different amongst various social groups. For instance, the figures 

indicated in the introductory chapter show that almost one in three Chinese have 

access to the Internet, but only 26.5% of them are rural netizens. Therefore, the 

existence of the digital divide cannot be ignored. 

3.4.the Theoretical Framework 

In order to fulfill the aim of this research, various theoretical critiques were 

introduced in this chapter. The notion of crowd psychology was applied to the 

particular Chinese Guanxi network, demonstrating the mechanisms in how the Guanxi 

network can be connected with the Internet and social media. The social tie 
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hypothesis was introduced and examined with an experiment conducted by the 

Facebook team. Furthermore, media critiques were introduced and are used to analyze 

the current Chinese Internet circumstances as well as the cases separately, discovering 

the meanings behind the materials collected through the interviews and literature. In 

summary, all of these theoretical approaches form a framework for illustrating the 

research question and supporting the arguments. 

To be specific, crowd theory argues that when individuals get together and form a 

group, they will behave as a group and tend to be more irrational and nervous, 

especially when they are under circumstances of uncertainty. However, the 

pseudo-environment, the spiral of silence as well as the digital divide theories assert 

that in the new media stage, people are more likely to form groups through social 

media, and they are living in a virtual reality. Additionally, uncertain circumstances 

will always be exaggerated by the public opinions formed within this virtual reality 

society, thus influencing group behaviors. Furthermore, social media accelerate the 

information flow and expand the social ties between individuals; in other words, the 

diffusion of the information from strangers to close friends can be more obviously 

seen than before. 

Under all of these circumstances, once uncertainty occurs, the vast information, both 

true and illusive, will be rapidly spread through social media and through people’s 

social ties. Meanwhile, people will soon form groups and exchange the information 

they have received. However, since the information flows fairly fast, the sources 

cannot be verified, and people tend to get information from their weak social ties; thus, 

rumors are part of all of the information. Additionally, every individual has the 

possibility to spread rumors to the group because everyone can become an opinion 

leader in the social media stage. Therefore, group panics and irrational group 

behaviors are inevitable. In a nutshell, all these theories and hypotheses could be used 

to form a framework for illustrating the dynamics of rumor spreading in a general 

context. 
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At the end of the second chapter, a model was proposed on how rumors are formed 

and diffused in the Chinese context. However, the Chinese Guanxi network can also 

be considered as a social tie between the Chinese people. Therefore, whether the 

Guanxi network and the Chinese context match the theoretical framework will be 

analyzed and demonstrated in the later chapters by applying the relevant data. 
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4. Methodology and Materials 

The major methods in this thesis for collecting, processing, and analyzing the 

materials and data are the designed questionnaire and interview. These two major 

methods are also used to examine the hypothesis framed in the introduction chapter. 

However, before introducing the methods used in this study, the selection procedure 

of the case for this study, and the introduction of the case for this study, should be first 

discussed. 

4.1.Determining of the Case 

The determination of the case for study is of central importance in social scientific 

studies: “in order for a focused case study to provide insight into a broader 

phenomenon, it must be representative of a broader set of cases” (John 2007, 91). 

Therefore, the case selection procedure should be guided by and based on the aim of 

finding typical cases. The “typical case” exemplifies “what is considered to be a 

typical set of values, given some general understanding of a phenomenon” (John 2007, 

91). Therefore, there are certain standards for selecting cases: location, timing, 

structure, nationwide influence, and complete documents (John 2007), as discussed 

below. 

(1) The location of the case and the event for the present discussion should be China 

because the main purpose of this thesis is investigating the dynamics of rumor 

spreading in the contemporary Chinese new media contexts. 

(2) The second point is timing. The rumor spreading issue in the Chinese new media 

is an emerging phenomenon in contemporary China. Thus, it is necessary to select a 

case for this study from recent years. Consequently, the case in this study was selected 

from2011. 

(3) It is fairly important to have a complete structure of the case. In the following 

sub-chapter, four phases of the cases will be examined: 1) the beginning of the case; 2) 
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the rising phase; 3) the explosive phase; 4) and the dying-down phase of the case. 

Through researching these four phases, the reader will obtain a whole picture of the 

salt-buying frenzy incident and the roles of Sina microblog in this incident. 

(4) The cases selected have to be influential. In other words, they should have had a 

huge influence on the Chinese society, the ordinary Chinese people, as well as the 

current Chinese new media environment. How can one identify whether the influence 

of events is huge or not? Thus, the report coverage of the media will be used to judge 

the effects of an event. For instance, from the governmental media to the private 

media, and from the central media to the local media—all have paid attention to this 

event; or this event was a headline or the main news in the Chinese mainstream media. 

The salt-buying frenzy incident attracted the attention of CCTV(China Central 

Television), the South Morning Post(one of the most influential English newspapers 

in Hong Kong), as well as several local newspapers in China. 

(5) The documents and materials of the case should be relatively complete so that a 

case study can be logically and completely conducted. 

In a nutshell, the Sina microblog, involved in the salt-buying frenzy incident that took 

place in 2011, was considered suitable for all of these criteria mentioned. The reasons 

will be demonstrated explicitly as follows. 

4.1.1. Sina Microblog 

First of all, Sinamicroblog is a domestic Chinese new media company. Unlike 

international companies, Sina microblogis operating within a strong Chinese cultural 

frame(CIC, 2011). 

Moreover, Sina microblog is fairly popular in China and has had a tremendous impact 

on Chinese net citizens. Launched by the Sina Corporation, China's biggest web 

portal, in August, 2009, the Sina microblog has dramatically changed the way in 

which Chinese people communicate. According to “Microblog Revolutionizing 
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China's Social Business Development," released by Sina Corporation and CIC, 

leading social business intelligence provider, in October, 2011, Sina microblog now 

has 250 million registered accounts and generates 90 million posts per day; which 

means almost half of the net citizens in China have access to Sina microblog (CIC 

2011).  

Additionally, Sina microblog was involved in the salt-buying frenzy incident that 

happened in China in early 2011, and had to deal with the vast spread of rumors 

amongst the Chinese people. 

4.1.2. The Salt-buying Frenzy Incident 

After the explosion of the Japanese Fukushima nuclear power plant in 2011, there was 

a rumor which initially spread from Sina microblog, indicating that harmful radiation 

had already affected China, and that iodized salt could protect people from it. This 

rumor was spread all over China overnight and caused immense panic amongst the 

Chinese people. In less than one week, from cities to remote villages, the iodized salt 

in almost all of the stores was sold out. This incident even shocked the government. 

The relevant government departments used many strategies to calm down the public 

panic (South China Morning Post 2011). 

The initial words triggered public alarm through the microblogs in a fake news item in 

the name of BBC news, saying that “According to the BBC news, the failure in 

maintenance of the nuclear plant caused a mega-dose radiation leak, and it has already 

spread to the nearby countries and the radiation dust will reach the Philippines at 

around 16:00.” This microblog was erased by Sina microblog; however afterwards 

many news reports proved the existence of this fake news. A news report released by a 

local Chinese newspaper summarized seven widely-spread rumors amongst the 

Chinese people after the Japan earthquake and used the articles posted by Myth 

Smasher to dispel these rumors (Yan zhao Daily 2011). Four out of the seven rumors 

are related to the topic of this thesis and will be discussed as follows. 
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The rumor that the Philippines would suffer from the radiation leak, and how Myth 

Smasher responded to this rumor, were discussed above. This rumor came out on the 

14th of March, while on the 18th, there was another rumor, also entitled with the BBC 

news, widely spread on the Sina microblog, claiming that the British nuclear expert 

Dr. Christopher Busby expressed his serious concern about the possible leak of 

radiation matter—plutonium—from the nuclear plant, which exploded earlier that day. 

This rumor exaggerated the toxicity of this radiation, saying that “5 grams of 

plutonium have the toxicity to kill all the people on the earth almost instantly.”The 

notion coming from BBC news, plus the idea of enormous toxicity, triggered serious 

public concern about the radiation leak amongst the Chinese people. However, 

according to the article released by Myth Smasher, there was much evidence that 

proved that the piece of news was fake. Nevertheless, the words that Dr. C. Busby 

said in the BBC news were distorted by the Chinese netizens. Even though Myth 

Smasher posted this article shortly after the rumor came out, this rumor had already 

influenced the common Chinese people, especially the people on the microblog 

platform, and spread via the Guanxi network to offline Chinese people. 

The rest of the rumors also followed a similar pattern: the news started with an expert 

statement or news from credited media, using scientific words and style to exaggerate 

the consequences. However, the difference in this rumor was that it gave suggestions 

to the ordinary Chinese people to avoid the harmful radiation leak. One rumor 

claimed that drinking iodine tincture, eating iodized salt or seaweed (because it also 

contains iodine) could protect people from harmful radiation. This rumor also sourced 

the BBC news with the title “Japan earthquake: Britons given iodine tablets” (BBC 

2011). However, according to Myth Smasher, it was dangerous or even fatal to drink 

iodine tincture, while eating too much iodized salt and other iodized stuff will cause 

thyroid cancer. 

The series of widely-spread rumors already led to mass panic amongst the Chinese, 

and the last rumors raised the panic to a greater extent and triggered the salt-buying 
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frenzy in China. This rumor claimed that the harmful radiation matter had entered the 

ocean and the sea salt was also polluted. Thus, it was not safe to eat sea salt anymore. 

Together with the rumor that iodized salt can protect people from harmful radiation, 

people predicted that the iodized salt would be sold out within one-day, reflecting 

similar experiences during the SARS incident in 2003. 

As mentioned above, the salt-buying frenzy incident that happened in China in 2011 

triggered severe public panic there. Meanwhile, as one of the most influential social 

media sites in China, Sina microblog became involved in all of the phases of the 

rumor spreading. Thus, the Sina microblog in the salt-buying frenzy incident was able 

to meet all of the criteria claimed by John regarding the case selection procedure. 

4.2.Questionnaire 

Questionnaires, or surveys, are “information-collection methods used to describe, 

compare, or explain individual and societal knowledge, feelings, values, preferences, 

and behavior”(Fink 2009, 1). A questionnaire can be used for collecting “quantitative 

or numerical descriptions about some aspects of the study population”(Fowler 2009, 

1). Nevertheless, because survey research uses sampling, “information about an 

extremely large population can be obtained from a relatively small sample of people” 

(Alreck, Settle 1995, 6). Therefore, the survey is an inexpensive method for obtaining 

a great deal of information in a short period of time. Furthermore, if properly 

conducted, the results from the samples can be generalized to a large population 

(Berger 2011).More important, “surveys are particularly well suited to the study of 

individuals’ attitudes” (Babbie 1989, 96). All of these features are important for the 

study in this thesis. 

There are two major types of surveys, according to Fink: the self-administered 

questionnaire that someone fills out alone or with assistance, and an interview done in 

person or on the telephone (Fink 2009). The data in this thesis were collected by using 

an anonymous on-line, self-administered questionnaire. In other words, all of the 
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respondents completed the questionnaires through the Internet by themselves alone. 

In addition, because “all surveys consist of questions that include the opportunity to 

respond, that is why the term questionnaire is often used interchangeably with the 

term survey” (Fink 2009, 11). Therefore, in this thesis, the term “questionnaire(s)” is 

used instead of “survey(s)” in order to avoid misunderstanding. 

4.2.1. The Design of the Questionnaire 

The questionnaire in this thesis was divided into five parts: demography, attitudes 

toward social media, attitude toward social media and rumor spreading, attitude 

toward the Guanxi network and rumor spreading, and attitude toward Guanxi network 

and rumors spreading. There are 22 questions in total in this questionnaire. The 

questionnaire in both the Chinese and English version can be found in the appendix at 

the end of this thesis. All of the questions, except the questions in the demography 

part, were designed to examine the five hypotheses formed in the introduction chapter. 

The constructed questionnaire consists of three types of questions: close-ended, 

open-ended and scale. The scale allowed the respondents to indicate their views in 

between the two extreme statements. The open-ended questions provided qualitative 

data and the possibility for respondents to express their opinions and attitudes. 

However, because it is not easy to control the quality of the answers of open-ended 

questions, there was only one open-ended question amongst all of the questions. The 

close-ended questions provided quantitative data. 

All of the scale questions have a scale ranking from 1 to 5. The respondents stated 

their views, generally speaking, as follows: 1 meant complete disagreement with the 

statement, and 5 meant complete agreement with the statement. If the respondent’s 

views fell somewhere in between, he or she had the possibility of choosing any 

number in between. Thus, the scale was an ordinal measure variable. However, 

additional questions connected to the research topic were used as well, since they 

would help obtain a broader view of the respondents’ points of view toward the 
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research question. 

The next few sub-chapters are the guidelines of the procedure of using the 

questionnaire in this thesis. 

4.2.2. The Population and Sampling 

Population and sampling have a significant importance in a study design. The 

population of a study is the group of people who is the subject matter for analysis by a 

researcher (Babbie 1989).In this thesis, the population for the research consisted of all 

of the Internet users in China. However, it was impossible to study all of the members 

of the population since China has over 500 million Internet users, as stated in the 

above chapter. Thus, samples were needed since they provide “an adequate reflection 

of the whole population that interests” the researcher (Babbie 1989, 97).Therefore, the 

samples are a group of people that can provide valid data that might be collected and 

studied in the research. Generally speaking, there are two common sampling methods: 

one is probability sampling, while another is non-probability sampling (Babbie 1989). 

In this thesis, non-probability sampling was used for collecting the quantitative data. 

The reason for not choosing probability sampling was that this method is nearly 

impossible to use under this circumstance because of the wide range of distribution of 

the Chinese Internet users in this study. 

A convenience sample “arises from uncontrolled instrument distribution or 

self-selection (that is, volunteering) into a survey” (Schonlau, Fricker and Elliott 2002, 

xv). The distribution of the survey was partly controlled since the link to the 

questionnaire was distributed to some of the Chinese social media and social networks 

as well as some of the popular IM systems, for instance Tencent QQ and the China 

Mobile Feixin system. However, there was a possibility that the respondents to the 

questionnaire would distribute the link to this questionnaire further by themselves, for 

example, by posting it on other forums. In addition to this, participation in the survey 

was voluntary. Thus, the sample, which was used in the research, was a 
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non-probability convenience sample. 

4.2.3. Data Collection 

In the thesis, the data collection procedure for the empirical research was done on-line. 

Data were collected throughout almost a one-month period, from 1st of October, 2012 

to 1st of November, 2012. Such a period of time was chosen because it was believed 

that more Chinese Internet users would notice the questionnaire and a higher 

respondent rate would be achieved. The survey was created by using atemplate from a 

professional survey website in China, Wenjuanxing: http://www.sojump.com/. The 

questionnaire was posted on-line and the distribution methods will be explicitly 

discussed later. 

According to the statistics from the China Internet Network Information Center, as 

indicated above, there were513,000,000 Internet users in China up to January 2012. 

The sample size for the thesis research was calculated using the following equation: 

n =  ∗   p(1-p) 

In this equation, z* is z value 1.96 for a 95% confidence level, m is the margin of 

error at 5 percentage points, and p=0.5 since in order to choose the sample size it was 

necessary to make an estimate of the proportion of the whole population. No 

information could be obtained in advance; that is why the worst case scenario was 

chosen. The calculated sample size for the research was 385 respondents. The sample 

size was corrected for the finite population by using the finite population correction 

factor. 

The equation for sample size determination using the finite population correction 

factor is: 

n =       (   ) 

http://www.sojump.com/
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In this equation, where n0 was sample size equal 385, N was population size equal 

513,000,000. The calculated sample size was 384 respondents. However, in total 

400replies to the questionnaire were received during the data collection period. 

Because the total respondents were more than the calculated samples, it was necessary 

to filter the respondents. The collected data were filtered since only the attitudes and 

values of the Sina microblog were useful for the further analyzing procedure, and 

10.28% of the respondents had no Sina microblog account. Thus, after data filtration, 

in total 359 replies remained, which are analyzed in chapter 5. 

4.3.Data-Processing 

The data-processing phase of a survey “typically involves the classification (coding) 

of written-in answer and the transfer of all information to some computer 

format”(Babbie 1989, 97). Since in the data collecting procedure of this thesis, the 

data were collected on-line, the data processing phases were partly skipped. Because 

the collected data were already digitalized through the professional survey website, 

Wenjuanxing (http://www.sojump.com), it was only necessary to download the 

original data from Wenjuanxing, and put all of the data into Microsoft Office Excel, 

where the data processed and graphs were drawn afterwards. However, recoding of 

some of the variables into valid Excel language was required, which meant giving the 

answers numerical values, for instance: education level (no formal schooling – 1, 

primary school – 2, junior high school – 3, senior high school – 4, college level – 5, 

master level – 6, PhD and above – 7), frequency of using Sina microblog (everyday – 

1, less than 5 times per week – 2, 3-5 times per week – 3, less than 3 times per week – 

4, almost never – 5, have no Sina microblog account – 6),agreement with the 

statement (strongly agree – 1, agree – 2, neither agree nor disagree- 3, disagree- 

4,strongly disagree – 5), answers to the questions yes/no were recoded as well (no – 0, 

yes – 1, not sure – 2), and so on. 

 

http://www.sojump.com)
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4.3.1. Limitations of On-line Data Collection 

The limitations of collecting data from the Internet cannot be ignored. Best and 

Krueger generalized the drawbacks of limitations into three points (Best et al. 2007). 

Firstly, the coverage and accessibility of the Internet are not universal (Best et al. 

2007, 2). As exhibited in the introductory chapter, even though the overall amount of 

the Internet users in China had exceeded 500 million by January 2012, only 38.3%, 

the coverage rate in the Chinese rural areas was only 26.5% within the overall users in 

China (CNNIC 2011). These figures illustrate that the dominant group of the Internet 

users in China is of higher education and typically from urban areas. 

Moreover, technological variation (Best et al. 2007, 2) affects the interviewees’ 

experiences and understanding of the topic in the data collection process. As Best and 

Krueger state, “the technology capable of accessing and operating Internet services 

varies considerably, making it difficult to ensure that all participants receive uniform 

research instruments” (Best et al. 2007, 3). This makes data gathering across the 

Internet users vary greatly, making it difficult to compare their answers during the 

interviews. 

The habits of users, such as a shallow reading habit, cultivated by the Internet, 

affected the interviewees’ responses to a large extent. As a manifestation, some of the 

responses were short and could not be used for the discourse analysis. 

Last, vulnerability to ineligible cases and invalid responses (Best et al. 2007, 4) 

affected both the validity and reliability of the materials summarized from the online 

interviews. The interviewees responded to the questions without supervision and had 

no direct contact with the author; thus it is understandable that invalid responses exist 

amongst the materials. 

To gain further insight into each interviewee’s response and his or her thoughts on 

each question would allow for greater depth and a more accurate conclusion, but due 

to the time constraints and approach used this was not possible. 
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4.4.Limitations of the Methods 

The nature of the research contains several areas of limitations which need discussing. 

These areas include the nature of the data collection, translation, subjectivity, and 

access to data, for example, the refusal by the Sina company to be interviewed. 

4.4.1. Limitations of Emotionality 

When doing research, the emotions or feelings of the author can hardly be 

distinguished from rationality. However, if we look at these two concepts, the 

emotionality and rationality, from a different perspectives that emotions and feelings 

help the author to locate her research interest of study the professional identity 

transition as well as creative the questions in the process of writing this thesis. The 

rationality is the way I found way of solving questions, reaching aims as well as 

conduct conclusions. Thus, rationality and emotions are complementation in the 

process of doing research. Thus, both emotion and rationality were necessary in 

fulfilling the goals of this thesis. 

Moreover, discourse analysis was the method used in this thesis for analyzing the 

materials collected from the interviews. However, the ideas and opinions produced 

from the interviewees were naturalized over discourses. The ideas and opinions look 

invisible unless we decompose the language used with concern for the Chinese social, 

cultural, and situational contexts and critically examine what seems to be 

common-sense or, in other words, to uncover the subtle partisanship ingrained in texts 

(Deacon, et al., 2007, p.156; Toynbee et al., 2006, p.187). 

Further, the issue in this thesis was all about the Chinese cultural and social contexts. 

As a Chinese person, who was born and lived in that context, the author has the 

stereotype inevitably and takes some cultural and social settings for granted. These 

were the biases and limitations for the present author in conducting this research. 
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4.4.2. Limitation of Translation 

Since this thesis was keen on exploring the social phenomena in China, most of the 

data, materials, and literature were are written in Chinese. In order to use these in the 

research, it was necessary to translate the materials into appropriate and accurate 

English. However, during the translation, some meanings were inevitably lost. 

Meanwhile, some of the discourses could not be translated without an understanding 

of the contexts and cultural background in which the statements were made. Although 

the author tried his best with the translation, some of the materials were not 

translatable; thus, these passages would only be explained in the author’s own words. 

In order to be objective, all of the materials in Chinese can be found in the appendix. 

  



 

58 / 120 
 

5. Data Analysis and Interpretation of Results 

In this chapter, the results of the questionnaire as well as the interview will be 

presented and analyzed. Data presentation will be done by using descriptive statistics 

based on all of the samples from the designed survey, and the graphs and descriptions 

will be provided according to those questions. Meanwhile, the interview with 

Guokr.com will also be explicitly demonstrated and analyzed afterwards. 

5.1.Analysis of the Data from the Questionnaire 

Question 1—3 are related to the descriptive data for the respondents. Since hypothesis 

1 had been proved by the work from the Facebook team, as mentioned in the 

theoretical chapter, it was only necessary to test hypothesis 2, 3, 4 and 5. In order to 

test hypothesis 2, the responses to question 4—10 will be analyzed. While testing 

hypothesis 3, focus will be placed only on question 11—17. To test hypothesis 4, the 

responses to question 18—19will be taken into account. Last but not least, question 

20—22 will be used for testing hypothesis 5. 

5.1.1. The Demography of the Respondents 

 

Figure 13 Gender Distribution 
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From the gender distribution perspective, generally speaking, the number of male and 

female respondents was similar. Thus, gender was not a problematic issue during the 

analysis process. 

 

Figure 14 Age Distribution 

From the age distribution perspective, as indicated in Figure 14, all of the respondents 

were adults and almost 90% of them were over 23 years old. In the Chinese context, 

combined with the figures in Figure 15, over 23 years means the person at least 

finished school life and had begun to work. In addition, all of the respondents were 

educated people. In other words, their answers to the questions could be considered as 

natural and rational, to some extent. 

 

Figure 15 Education Distribution 



 

60 / 120 
 

From the analysis and figures displayed above, it was also found that the characters of 

the samples almost matched the results from the CNNIC report. Thereby, the answers 

to the questions reflected, somehow, the real opinions of Chinese Internet users. 

5.1.2. Testing Hypothesis 2. Analysis and Interpretation 

 

Figure 16Whether the Respondent Has a Sina Microblog Account 

As shown in Figure 16, 90.91% of all of the respondents had a Sina microblog 

account. Thus, the other 9.09% of the respondents were filtered from the sampling 

pool, as indicated in the methodology chapter, in order to fulfill the aim of this study. 

To be specific, the aim of the study was to figure out the dynamics of rumor spreading 

in social media in the Chinese context. Thus, if the respondents were not familiar with 

social media, or had no Sina microblog account in this certain case, they could not 

give relevant or valid answers. 

In the very beginning of this thesis, five hypotheses were formed. However, the first 

hypothesis was examined and proved in the theoretical chapter. The second 

hypothesis, social media form the pseudo-environment of the users, could be 

examined by applying the data from question 4—10 in the questionnaire (Figure 

17—22). 

The term pseudo-environment was explicitly introduced in the theoretical chapter. 
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Simply stated, the pseudo-environment is a virtual reality formed by media. The 

hypothesis assumed that social media are also a type of medium. The information 

diffused within social media creates a virtual world for the users, and the users, 

surrounded by these social media, will believe the information flows within the 

system. 

 

Figure 17The Frequency of Using Sina Microblog 

Figure 17 indicates that nearly half of the respondents (47.93%) use Sina microblog 

every day. Moreover, in general, more than 85% of the respondents at least use Sina 

microblog every week. Thus, it is safe to claim that the Sina microblog has influenced 

their daily life and spread information amongst the respondents. 

 

Figure 18The Purpose of Using Sina Microblog 
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As can be seen in Figure 18, most of the respondents are using Sina microblog for 

seeking news and communication. Therefore, the social media created a platform for 

the flow of information. More important, news is the most popular type of 

information amongst the users. 

 

Figure 19 Answers to the Question: Whom do you follow on Sina microblog? 

The answers to question 7, as shown in Figure 19, indicated that more than 60% of the 

respondents follow their friends, colleagues, and hobby-related accounts in the Sina 

microblog platform. This means that Sina microblog is a platform for people to 

connect with each other. Combined with the results from the above question, it can be 

asserted that the users on Sina microblog are using this platform for exchanging 

information with their relationship circle, or in the Chinese context, their Guanxi 

network. 
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Figure 20The Frequency of Using Sina Microblog Everyday 

Furthermore, half of the respondents at least use Sina microblog every day, as the 

figures demonstrated in Figure 20. Therefore, the efficiency of the transmitted 

information of the Sina microblog platform can be vividly seen. Additionally, it can 

also be indicated from the figures that Sina microblog is also a platform to connect, 

on-line and off-line, the Guanxi network of Chinese Internet users. 

 

Figure 21Whether the Sina Microblog Has Influence on the Users Daily Life 

From the Figures displayed in Figure 21, more than one fifth of the respondents 

considered Sina microblog have no influence on their daily life, while on the contrary, 

more than one fifth of the other respondents choose to believe that Sina microblog 

have strong influence on their daily life. However, three fifths of the respondents 
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chose to believe that Sina microblog, somehow, have influences on their daily life. 

This result gives out the idea that four fifths of the respondents realized that Sina 

microblog created another “life” different from their real daily life and this virtual 

reality influenced their daily life, no matter the influences are strong or weak. 

 

Figure 22The Aspects of the Influences Sina Microblog have on the Users’ Daily Life 

The answers indicted in Figure 22 help to understand the previous findings in depth. 

No matter what type of influences the respondents thought that Sina microblog should 

have on their daily life, four-fifths of the respondents answered this question based on 

the premise that Sina microblog had an influence on their daily life. 

Thus, the second hypothesis, social media form a pseudo-environment for the users, 

can be proved by the quantitative data, as demonstrated above. Sina microblog created 

a platform for the users to communicate with each other, and connected their on-line 

and off-line life. When we look back to the original term of pseudo-environment 

described by Lippmann, pseudo-environment is a place where people adapt to the 

virtual reality and the virtual reality affects their real world. Thus, “they come to 

believe these shadows are real images, even though their reality is merely a reflection 

(or pseudo-reality)”(Cutbirth 2002). From the figures indicated above, it also can be 

seen that the information on the social media platform is a reflection of the real world. 

In other words, all of the information on this platform can be sourced from the real 
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world. However, the users adapt to the virtual reality created by social media and 

generate and spread information on this platform every day. In a nutshell, the platform 

created by social media, for the users, is a pseudo-environment and influences the 

users’ daily life. 

5.1.3. Testing Hypothesis 3. Analysis and Interpretation 

The third hypothesis, formed in the beginning of this thesis, assumed that social 

media are a major platform for rumor spreading in the Chinese media environment. 

To test this hypothesis, answers to questions 11—17 were applied for analysis. 

 

Figure 23 Answers to the Question: “How strong the influence do you think that the social media 
have on the rumors spreading?” 

In Figure 23, 1 stands for no influence, while 5 stands for an enormous influence. 

From the pie chart, it is clearly shown that more than 70% of the respondents believed 

that social media have a strong influence on rumor spreading in the Chinese context. 
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Figure 24 Answers to the Question: “How strong the influence do you think that the Sina 
microblog has on the salt-buying frenzy happened in 2011?” 

In Figure 24, 1 also stands for no influence, while 5 stands for an enormous influence. 

The salt-buying frenzy incident and the reason for choosing this incident as the case 

were explicitly discussed in the methodology chapter. However, this question links 

Sina microblog and the salt-buying frenzy incident. From the distribution of the 

answers, almost 95% of all the respondents believed that Sina microblog had an 

influence on the salt-buying frenzy incident. As suggested in the previous chapter, 

Sina microblog can be considered as a platform for spreading rumors and for causing 

public panic. The answers from the respondents were relevant to the facts, as shown 

in the methodology chapter. 
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Figure 25 Answers to the Question: “Do you think that there are lots of rumors on the internet in 
China nowadays?” 

Answers to the question 14 are displayed in Figure 25. As usual, 1 stands for no 

rumors, while 5 stands for an enormous number of rumors. According to the pie chart 

in Figure 25, more than 95% of the respondents believed that rumors are an inevitable 

content of the Internet sphere in contemporary China nowadays. 

 

Figure 26 Answers to the Question:”Do you think that there are lots of rumors on Chinese social 
media?” 

In Figure 26, 1 stands for no rumors, while 5 stands for an enormous number of 

rumors. The answers to this question were correlated with the answers to the previous 

question. Furthermore, together with the previous question, it can be proved that 
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social media have a large influence on Chinese Internet users. 

 

Figure 27 Answers to the Question: “Do you think that there are lots of rumors on Sina 
microblog?” 

The answers to question 16, as can be seen in Figure 27, narrowed this research to 

Sina microblog rather than the Chinese social media generally. The answers from the 

respondents proved that, as one of the most representative social media, the 

information diffusion trends in Sina microblog are relevant to the circumstances of 

what can be found in contemporary Chinese social media. 

 

Figure 28 Answers to the Question: “Do you think that social media is the main platform for 
rumors spreading in the contemporary Chinese society?” 
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Question 17 is a hypothesis question. As the answers indicated in Figure 28, 38.84% 

of the respondents believed that the social media are the main platform for rumor 

spreading in contemporary Chinese society. Even though the distribution of the 

answers was not so obvious in terms of proving this hypothesis, based on the previous 

questions and analysis in this section, the conclusion can still be drawn that the 

hypothesis was proved by the quantitative data. Therefore, social media can be seen 

as the major platform for rumor spreading. 

5.1.4. Testing Hypothesis 4. Analysis and Interpretation 

As stated and analyzed in the previous chapter, the Chinese Guanxi network is a 

connection that links ordinary Chinese people. Additionally, the Guanxi network has 

its own features. However, what the relationship between social media and the Guanxi 

network is, and what the role is that the Guanxi network plays in the rumor-spreading 

process are major concerns of this thesis. Thus, the hypothesis assumed that the social 

media influence and expand the Guanxi network. If this statement is true, according to 

the quantitative data, then this statement would be the basis for the further analysis in 

examining the role of the Guanxi network in the rumor-diffusion process. To test this 

hypothesis, the answers to question 18 and 19 were applied in this section. 

 

Figure 29 Answers to the Question: “How strong the influence do you think that social media have 
on your Guanxi network?” 



 

70 / 120 
 

The 1 in Figure 29 stands for no influence, while 5 stands for an enormous influence. 

As can be seen in Figure 29, only 4.96% of the respondents believed that there is an 

enormous influence of the social media on the Guanxi network. However, still nearly 

90% of all the respondents held the opinion that the social media do have an influence 

on their Guanxi network. 

 

Figure 30 Answers to the Question: “In what aspect do you think that the Sina microblog 
influenced your Guanxi network?” 

Since most of the respondents admitted that the social media influenced their Guanxi 

network, Figure 30 displayed the different aspects of the influences. According to the 

figures, nearly 35% of the respondents held the opinion that the social media linked 

their on-line Guanxi network and off-line Guanxi network. Additionally, 31.4% of the 

respondents had the option that the social media expanded their Guanxi network. In 

summary, there is no doubt that the social media were perceived to have an influence 

on their Guanxi network and enlarged it. The respondents that held this opinion made 

up of more than 60% of all of the respondents. Therefore, together with the results 

analysis above, it is safe to assert that social media do have an influence on the 

Guanxi network of Chinese Internet users, and that it somehow expanded their 

Guanxi network, linking their on-line and off-line Guanxi network. In a nutshell, the 

fourth hypothesis formed in the introduction chapter was proved. 
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5.1.5. Testing Hypothesis 5. Analysis and Interpretation 

This hypothesis was based on the other four hypotheses. However, it should also be 

examined and tested with the quantitative data. To test this hypothesis, the answers to 

question 20—22 were applied. 

 

Figure 31 The Answers to the Question: “How strong the influence do you think that the Guanxi 
network has on the rumors spreading?” 

In Figure 31, 1 means no influence and 5 means an enormous influence. As the pie 

chart in Figure 31 shows, only 2.46% of the respondents held the point of view that 

the Guanxi network has no influence on rumor spreading. Thus, on the contrary, 

almost all of the respondents believed that the Guanxi network influences the 

diffusion of rumors in the Chinese context. 
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Figure 32 Answers to the Question: “Do you think that the dominant part of the dynamics of 
rumor spreading in contemporary Chinese society is Chinese Guanxi network expanded by social 

media?” 

Additionally, Figure 32 indicates that 40.5% of all the respondents claimed that the 

Chinese Guanxi network, which is expanded by social media, is the dominant part of 

the dynamics of rumors spreading in contemporary Chinese society. Combined with 

the results demonstrated in the previous question, it is safe to draw the conclusion that 

the last hypothesis was also proved. 

The previous analysis in this chapter, together the analysis in the theoretical 

framework chapter, already proved four correlated hypotheses. In one word, it has 

been proved that in the new media era, the social media formed a pseudo-environment 

for the users. Additionally, in the Chinese context, the social media linked the on-line 

and off-line relationship circle and expanded the Guanxi network of the users. 

However, the users admitted that rumors were the inevitable content of the Chinese 

Internet sphere and that the social media were the major platform for rumor spreading. 

Moreover, rumors may be dampened by strong social ties and the diffusion of rumors 

is more easily carried out through weak ties. Thus, once a rumor is formed on the 

social media platform, fake information will be transmitted from weak social ties to 

strong social ties with the help of the users’ Guanxi networks, and the social media 

platform will exaggerate and expand the influences of the pieces of fake information 
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to a much wider range of users. Therefore, the Guanxi network has a dominant role in 

the whole rumor-spreading process. In other words, the Guanxi network, expanded by 

social media, is part of the dynamics of rumor spreading in the contemporary Chinese 

context. 

This statement also matches what was claimed in the theoretical framework chapter. 

However, the theoretical framework argued about how a group is formed and how 

rumors are generated and spread. In other words, the theoretical framework is the 

basis for the analysis in this chapter. In this chapter, the major focus is concentrated 

on answering the main research question of this thesis, which explores the dynamics 

of rumor spreading in the Chinese context. With the help of the theoretical framework, 

the whole picture of the rumor-diffusion process is explicitly and generally 

demonstrated. 
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6. Discussion 

6.1.Differences between Sina Microblog and Twitter 

The term “microblog” was initially introduced to the public by the founder of Twitter, 

and microblog can be described as a platform that “[allows] users to exchange small 

elements of content such as short sentences, individual images, or video links” 

(Kaplan et al. 2011). The basic features of the microblog are short, fast, and blunt. As 

indicated in the previous chapter, Sina microblog is the largest microblog portal in 

China, and the dynamic of the information flows on this platform is representative. 

Thereby the findings about this site can be generalized. So it is worth taking Sina 

microblog as the typical case in my thesis. 

Additionally, Sina microblog is different from Twitter and other microblog portals 

from the western outlook. Compared with Sina microblog, Twitter has a verification 

system for celebrities, and the aim of this verification system, referring to its FAQ 

page, is “…currently used to establish authenticity of identities on Twitter. The 

verified badge helps users discover high-quality sources of information and trust that 

a legitimate source is authoring the account’s Tweets.”6 An authentication system (认

证系统) exists in Sina microblog as well. Although there is no description about the 

aim of this authentication system on its relevant web page, from the present author’s 

observation, the authentication system made the public figures benefit from using 

microblog. The authentication system in Sina microblog gives the public figures the 

right of speech, turns up their voices in the public sphere, and makes them opinion 

leaders, even though somehow they are not experts in certain fields but only famous 

actors or successful businessmen. Thus, once the unverified news is re-posted by 

these opinion leaders in China, the crowd of Chinese netizens will then believe in 

what they re-post without queries, no matter whether the opinion of the leader is 

                                                             
6FAQs about VerifiedAccounts 
Available at: 
http://support.twitter.com/groups/31-twitter-basics/topics/111-features/articles/119135-about-verified-account
s 
Checked: 17/05/2012 

http://support.twitter.com/groups/31-twitter-basics/topics/111-features/articles/119135-about-verified-account
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professional or not, and rumors are then the inevitable contents of the Sina microblog. 

However, the Chinese Internet users are under an awkward and different situation. 

Foreign microblog services, like Twitter, are censored in China. The users have no 

other choices but to use the domestic Chinese weibo services, such as Sina microblog 

and Tencent Weibo. These microblog services are like hybrids of Twitter and 

Facebook, only implementing the basic features of Twitter, such as allowing users to 

post graphical emoticons or attach images, music, video files, etc. Hence, the Chinese 

microblog, with Sina microblog as an example, is different in many aspects when 

compared with Twitter. 

First of all, information in the Sina microblog flows much more slowly compared 

with Twitter. From this author’s point of view, the comment function in Sina 

microblog is the major factor for decreasing the pace of the information flow. In 

Twitter, if the user posts a tweet, it will be displayed both to the public timeline and to 

the user’s followers, and the only way of making comments is by making a re-tweet. 

So within this framework, all of the information has the same opportunity to be seen 

and followed. In other words, all of the users share equal rights, and this network 

makes the information flow freely, efficiently, and effectively. 

However, in the Sina microblog, although the comment and repost functions both 

exist, the comment function “unbalances” the information flow, as the initial post 

becomes the dominant content within this framework. All of the comments are 

affiliated with the original posts, and once the post is deleted, no matter if by the user 

him/herself or by being censored, the comments are no valid anymore. Meanwhile, 

the comments are not displayed automatically, and once you click the comment button, 

you can only see a maximum of five comments in a row. All of this has an obvious 

impact on the pace of the information flow as well as the efficiency of the comments. 

Once the post is re-posted by others, the owners of this post cannot follow all of the 

traces of the re-posts because there is no public timeline in Sina microblog. Thus, the 

comments and re-posts are at the lowest phase of all the information within this 
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system. 

Nevertheless, cooperating with the celebrities is the most important marketing 

strategy for the Sina microblog, and there is an authentication system (认证系统) that 

separates the celebrities from ordinary users. Although this marketing strategy is able 

to attract more users, it unbalances the microblog system and exaggerates and 

strengthens the speech power of the celebrities while diminishing ordinary users’ right 

of speech. 

Generally speaking, Sina microblog tries to follow the pattern of Twitter, but the 

media culture and politics in China are different from the western counterparts, so 

Sina microblog cannot be fully examined or analyzed from the western perspective. 

Thus, the cases in the Sina microblog should be studied and criticized based on the 

unique Chinese cultural and media background. 

6.2.A Re-consideration and Brief Introduction of the Dynamic of Political Rumors 

in the Chinese Context 

In the previous analysis, only one type of rumors was of concern, which was caused 

by ignorance or prejudice. However, during the writing process of this thesis, because 

of a series of political unrests between January and May, 2012 in China, there were 

tremendous political rumors within the Chinese communities, and triggered, heated 

debates and discussions on this issue over the social media, especially in Sina 

microblog. Thus, it is necessary to briefly introduce the political rumors in China in 

order to make the analysis more comprehensive. 

Because China is now under authoritarianism governance, the government plays an 

important, or even a dominant, role in fostering the advance of the Internet industry in 

China. According to The Internet in China, released by the Information Office of the 

State Council of China: 

“The Chinese government attaches great importance to protecting the safe flow of 
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Internet information, actively guides people to manage websites in accordance with 

the law, and uses the Internet in a wholesome and correct way” (GOV.cn 2010). 

However, these words also reflect the ambition to restrain the freedom of speech for 

netizens regarding political issues in the Internet sphere. For instance, the Chinese 

government never admitted the existence of the Great Firewall of China, but from the 

research carried out by western scholar Charles R. Smith in the article The Great 

Firewall of China, the Internet monitor system in China was defined as a firewall that 

“allows the red thought police to monitor and track subscribers who access Internet 

web sites judged inappropriate by the communist government” (Charles 2002). 

The mass media in China are under the direct supervision of the propaganda 

departments of the Chinese Communist Party (CCP) (Chen 1999; Cheng 1997). Chu 

(1994) writes that ‘‘ideologically, the Communist Party sees the mass media as tools 

in propagating socialist ideals and in executing Party policies’’ (Chen 1994, 9). The 

Party is ‘‘the owner, the manager, and the practitioner’’ of the mass media (Chen 

1999). Cheng (1997) states that the essence and major functions of the news media in 

China remain the same in spite of some major changes in media concepts, contents, 

and forms due to the adoption of reform and open-door policies in the late 1978 

(Cheng 1997, 243). For example, it was discovered that ‘‘a 21-point plan from the 

propaganda bureau was issued to editors and journalists, ordering them to ignore hot 

international topics and any issues that might reflect negatively the [Beijing, 2008] 

Olympic Games’’ (Magnay 2008). The news coverage of major international events in 

China clearly reflects the position of the Party and is often used as a tool for 

‘‘educating’’ the general public. As Chang (1994) notes, ‘‘In essence, the news in 

China provides Chinese society with the basic knowledge needed for the building of a 

forced consensus, the basis of Communist rule and legitimacy’’ (Chang 1994, 66). 

Even though the domestic social media provide the Chinese Internet users with the 

space to expresses their opinions, they also have suffered from rigorous censorship. 

Almost every social media company in China has to hire specialists to erase sensitive 
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and political information posted by the netizens; this is one of the manifestations of 

this censorship regulation system. In other words, the right of speech of the Chinese 

netizens has been limited to a minimum. 

In these monitoring and censorship contexts, the users of Sina microblog and other 

social media actually cannot post whatever they want, and even the traditional media 

are controlled and censored by the government. Thus, when political alteration occurs, 

the channels for the information flow will be cut-off almost instantly by the 

government. Users of the microblog are one of the most active groups of people in the 

society, and when they get information about political alterations, they will spread it 

to their Guanxi network via social media immediately. In order to avoid being 

censored, the information needs to be modified, for example by replacing key words, 

or using ambiguous words or even poems to describe the information they want to 

spread. This could help explain why information can often be misleading or even 

wrong. At the beginning of this thesis, the definition of the rumor was introduced as 

“an unverified account or explanation of events circulating from person to person and 

pertaining to an object, event, or issue in public concern” (Warren, Noel 1951). The 

adapted information definitely fits this pattern and can easily be transformed into a 

rumor. Although the formative process of political rumors varies from scientific 

rumors, the dynamics of political rumors spreading through China are the same, 

which is via the Guanxi network of the netizens, since the Guanxi network is the most 

reliable source for the news. 

 

6.3.Social Media Are the Platform for Rumors Spreading in Contemporary 

Chinese Context 

According to sociologist Paul Lazarsfeld, the two-step flow of communication model, 

also known as the multistep flow model, hypothesizes that information flows from 

mass media to opinion leaders and the opinion leaders spread the information to a 
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much wider population (Lazarsfeld 1944). The authentic celebrities, for instance, the 

famous fashion stars, actors, writers in China, at Sina microblog are initially exposed 

to specific content. They interpret the content based on their own opinion and then 

spread it to a much wider audience group. For this reason, from Lazarsfeld’s 

perspective, the celebrities are becoming the opinion leaders in the social media 

context. With the development of social media the audiences have more accessibility 

to the opinions spread by the social media rather than the traditional media: “The 

notion of the two-step flow, associated with Lazarsfeld and his disciples at Columbia, 

suggests that media do not ruin or distort conversation; they supplement and inform it” 

(Peters 2006, 119). Therefore, the authorities within the social media framework are 

gaining more power of speech. The more power they have, the stronger influences 

they will have on the audiences. However, in this circumstance, the opinion leaders 

are the celebrities rather than the experts. This means that they may not have the 

ability to distinguish truth from illusive and fake information. In addition, they may 

have bias and stereotypes on some issues. In other words, they are more emotional 

and less rational than the well-trained media workers once they transmit information 

to their audience. Nevertheless, some of the audiences, especially in the Sina 

microblog, tend to believe in whatever the celebrities post. This is one of the 

characteristics of the Chinese Guanxi network, as mentioned above. Additionally, 

according to the spiral of silence theory, the audience is afraid of announcing its 

opinions after the public opinions have been formed (Anderson 1996; Miller 2005). In 

a nutshell, the audience seldom has the chance to be exposed to original information. 

If the opinion leaders in the social media context transmit illusive or fake information, 

the audience will be influenced to a large extent but they cannot ascertain this 

immediately. However, the analysis above is based on the theoretical ratiocination. 

This hypothesis will be examined by using the quantitative data in the following 

chapter. 

In summary, public opinion is the abstractive opinion formed by the majority of the 

society when they share a common opinion towards a certain issue, which is strongly 
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connective to the majorities’ rights. In this way, public opinion can reflect the social 

ecology of the majority of the society, for instance, their interests, pursuits, as well as 

ambitions to participate in social reconstructions. Social media, with the features of 

interaction, openness, timeliness, etc., provide a platform for public to declare its 

opinions. In other words, with this platform of social media, the public can, on the one 

hand, participate in public affairs, while on the other hand, adjust and adopt 

themselves to the majority. As Kimmel states, 

“Rumor recipients may receive an unconfirmed message from more than one 

source and the message may or may not be passed on to both strong and weak ties, 

depending on the trustworthiness of the rumor content, the nature of one’s social 

relationships, and one’s attentiveness to the content of mass media” (Kimmel 2004, 

102). 

Therefore, unverified information diffusion on the social media platform may have 

the possibility of being transformed into public opinion. From a negative point of 

view, the unawareness of the crowd accepts this biased information. Hence, myths, or 

rumors, are the inevitable content in this circumstance. 

The traditional media follow the few-to-mass dynamic, but in the ideal social media 

model, it should be a mass-to-mass dynamic. Essentially speaking, social media are 

just a platform for users to exchange information and opinions. Thus, social media 

should not be the key factor in the rumor-spreading process. 

Collective prejudice can be formed through a crowd’s bias and by opinions formed 

over time. The crowd’s bias can be demonstrated by the figures from the National 

Bureau of Statistics of China: by 2011 the illiteracy rate in China was 4.08%, while 

the gross entrance rate of the higher education system in China was 26.5%. From 

these figures we can see that the schooling standards of ordinary people are limited. 

This means that the lower-educated people are eager to believe in others. However, 

individual fears, impetuosity, anger, etc. are emotions that can easily be adopted by 
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the crowd. Once the public adopts these irrational emotions from the minority of the 

crowd, “certain faculties are destroyed; others may be brought to a high degree of 

exaltation” (Gustave 2003, 20). 

These two factors, prejudices and biases, as well as the crowd’s mind, easily mislead 

the public in the wrong direction. As illustrated in the previous salt-buying frenzy 

incident, one important reason for rumors spreading at Sina microblog was that the 

fake text was in the name of BBC news, which is the most acknowledgeable and 

creditable medium in the Chinese netizens’ minds. Thus some of the netizens spread 

this message without hesitation. 

To sum up, the Internet accelerates the information flow within society, and 

strengthens and expands the Guanxi network of the Chinese. However, social media 

should not be the dominant reason for rumors spreading in the Internet era, because 

social media only provides the platform for the Chinese netizens to communicate and 

exchange information. The reasons behind rumors spreading in China are collective 

prejudices and bias, as well as the crowds’ mind, instead of rational, individual 

thoughts. 

Additionally, with the progress of modern technology and with social divisions 

thinning, no individuals live within a society with full access to all existing 

knowledge, especially reliable knowledge. However, the digital divide hypothesis 

argues that the growing scientific knowledge and advanced technology broaden the 

gaps between different social classes. The lower classes of the society, such as rural 

citizens, rarely have a chance to access scientific knowledge. Thus, when rumors are 

characterized with words such as “what scientists claim,” many of the lower class will 

believe in rumors since they have little scientific knowledge. The case of buying Ban 

Lan Gen, a Chinese herbal medicine, to protect oneself from SARS or the case of the 

salt-buying frenzy all follow this pattern. 

As You indicated that the moral responsibility of the opinion leaders can eliminate 



 

82 / 120 
 

rumors. However, it is not fair to impose moral responsibility on the opinion 

leaders—eliminating rumors is beyond their ability. Since the Internet creates an open 

and equalized framework and everyone can express their opinions freely, the role of 

the opinion leader is shaped constantly by the Internet. The platform established by 

social media gives the ordinary Chinese netizens the right to exchange information 

freely, and decreases the importance of the opinion leader in the information transition 

procedure. In other words, every Chinese netizen has the possibility of being an 

opinion leader, but it is more difficult for them to represent the majority. Moreover, 

the modern sciences cultivate experts and specialists in various fields, and there is 

hardly anyone able to represent the public opinions. In the contemporary Chinese 

Internet spheres, the majority are of the younger generation, and the total amount of 

the Internet users is less than 40% of all Chinese people, as previously mentioned. 

Therefore, they do not have the right to represent public opinion, but the netizens have 

the potential to become the opinion leaders within their Guanxi network, especially 

among their relatives and elder people in a specific Guanxi network. As mentioned in 

one interview, “The most common pattern of rumors is always ‘what my 

friend/relatives told me’. In one word, the moral responsibility of every netizen in 

China can be considered as the key factor to eliminate rumors. 
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7. Further Discussion: How to Eliminate the Rumors By Using the Guanxi 

Network 

Although research on Sinamicroblog concerning this incident could possibly reflect 

the relationship between the microblog and the spread of rumors in China, a study on 

Guokr.com regarding this incident could lead to a discussion of what the key factors 

are for eliminating the spread of rumors. 

Founded in 2011, Guokr.com is comparatively new to the Chinese Internet users. On 

the one hand, there is hardly any on-line company in China concentrating on 

popularizing the sciences nowadays, while on the other hand, Guokr.com orientates 

itself as a type of social media which arouses the enthusiasm of the public for serious 

science by using an easy-to-understand style. As the slogan of Guokr.com is “Science 

is interesting”7, the contents strictly follow scientific criteria, while the style of all the 

contents caters to the Chinese Internet users. The CEO of Guokr.com has stated that 

“science is a game for play, and the aim of Guokr.com is to quell the fear of science 

for the public” (Wang 2011).Additionally, an interview with Guokr Company was 

also conducted. The full answers are displayed in the appendix in Chinese. 

Since the Science Squirrels Club as “the first popular science NGO in China”(Global 

Times 2010), this report interviewed the CEO of Guokr.com and helped to explain the 

reason for its changes, from a non-profit organization “to being the first popular 

science media company to combine both public and commercial interests in an 

attempt to find a solution to developing more popular science media in China, with 

the goal of becoming like the Discovery Channel, but for China” (Global Times 2010). 

As the CEO of Guokr.com, Ji Xiaohua, said in this interview, "What we (Guokr.com) 

are trying to do is to become a great science media organization that can offer good 

original content”(Global Times 2010). However, the author of this article also stressed, 

by referring to a scholar, that “Because the public interest and the mainstream society 

have long been separated, it is impossible to integrate the standards of the two fields. 
                                                             
7Available online at: http://www.guokr.com/ Checked: 13/05/2012 

http://www.guokr.com/


 

84 / 120 
 

In attracting public interest, many things are not easy to judge" (Global Times 2010). 

Thus, in the circumstance of contemporary Chinese media, the non-profit model 

cannot help the company to gain more power of speech; in other words, it cannot 

attract larger audiences, and therefore will not increase its influence. The scholar also 

mentioned the contribution and future of Guokr.com: "This kind of crossover can 

attract more attention from the majority of the society to the nonprofit sector and 

provide a platform for further conversation. Then it would be more effective to talk 

about the results" (Global Times 2010). Thus, partly commercialized, it can use the 

microblog platform to promote itself if necessary. 

Guokr.com is a site aiming at introducing and popularizing science to the Chinese 

audience. This is different from other social media platforms, such as microblog and 

SNS. Since microblog and SNS integrate the majority of net citizens in China, and has 

become a platform for the public opinion, Guokr.com is a platform for valuable news 

and for the net citizens to form rational thoughts towards the public opinions. Thus, 

Guokr.com and Sina microblog stand for two different types of social media forms in 

China. A comparison of these two sites can exhibit the Chinese social media ecology 

to a large extent. 

Further, as indicated previously, one of the most important reasons for rumors 

spreading in China is because the ordinary Chinese people lack sufficient scientific 

knowledge. Based on this, Guokr.com provides a new approach to dealing with 

rumors in the Chinese Internet sphere, and this issue will be discussed in the 

discussion chapter. 

Guokr.com has strict editorial norms for its contents. For instance, the acknowledged 

criteria for scientific work are formed by papers and dissertations from authoritative 

journals. Guokr.com will not accept the content unless it includes scientific sources, 

thus reducing rumors in the Guokr.com framework. Unlike Sina microblog, 

Guokr.com eliminates the influences of celebrities, and the sources of content are 

easily traced. Thus, rumors are the inevitable contents and always trigger panics in 
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Sina microblog and other social media. 

Within Guokr.com, the most popular channel is Myth Smasher. The myths, or rumors, 

are all collected by users from the Internet and their life experiences, selected are the 

most relevant, or the most influential, rumors to verify. Thereby, the content of Myth 

Smasher is always up to date, and gives the users better awareness. Additionally, the 

high quality of the content also attracts users and helps to expand the influence of 

Guokr.com over the Internet. Despite the articles written by the editors of Guokr.com, 

many of the articles dispelling rumors are written by scholars and experts in various 

fields. In other words, Goukr.com converges the power from the users to motivate and 

benefit other users. Essentially speaking, this is the core value of the Web 2.0—the 

UGC (Users Generate Content). 

Further, the high quality of the content also attracts users and helps them to expand 

their influences over the Internet—more users means more contents in the web, 

increasing the risk of false information. However, more articles are written by the 

editors of Guokr.com, and many of the dispelling rumors articles are written by 

scholars and experts in various fields.  

According to Wang Ru, who is known as Ms. Myth Smasher (粉碎娘) on the web, 

"Every culture has science myths, and many are similar. Americans are also 

frightened by various myths. But they have more extensive channels to better 

understand the facts and a more advanced popular science environment” (Wang 2011). 

Guokr.com imports and promotes the spirit of science, meanwhile integrating it with 

the value of Web 2.0. This is the reason why Guokr.com is new to China—it curtails 

the distance between the public and serious science, and even makes science popular. 

Nevertheless, it offers the public a new channel to dispel and distinguish myths from 

truths. 

This news feature was published in the Sanlian Lifeweek Magazine 3rd June 2011, 

months after the salt-buying frenzy incident in China. After that incident, Guokr.com 
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gained more popularity both from the Chinese people and other media platforms, 

including TV and magazines. This report examined the operation mechanisms of 

Myth Smasher explicitly. 

The name, Myth Smasher, initially imitated one of the famous Discovery programmes: 

the Myth Busters. The aim was also similar to the Myth Busters, which was to 

eliminate scientific rumors: “Especially for the specialists in communication who 

have knowledge of the sciences, rumors can be found everywhere in our daily life” 

(Sanlian Lifeweek Magazine 2011). Thus, these specialists, who are young and 

enthusiastic and have various work experiences, for instance, journalists, college 

teachers, and researchers, formulated a team aiming at smashing widely-spread 

rumors. 

The editors in charge of Myth Smasher, Xu Lai and Yuan Xinting, are responsible for 

searching for wide-spread rumors and delivering them to the proper writers on this 

team: “Sometimes the editors only give me one piece of rumor, while occasionally 

they discuss this rumor with the writers. And most of the time, the editors and the 

writers share the same opinions towards the same piece of rumor, which makes the 

team work effectively,” said one writer, known as Yuwuxin (云无心), on the web 

(Sanlian Lifeweek Magazine 2011). He has also been famous for his professional 

work on food security issues since 2006. He also claims in this report that “The most 

important acquirements for their articles when dealing with the rumor issues, from the 

public, are an easy-to-understand style”. The editors try to include at least one article 

posted by Myth Smasher on Guokr.com weekly (Sanlian Lifeweek Magazine 2011). 

The week after the 2011 Japan earthquake was a changing point for Myth Smasher. 

During that week, Myth Smasher published 13 articles concerning various aspects 

about the earthquake, and made up one special feature for Guokr.com. These articles 

were sourced and reprinted by domestic newspapers and TV. One of the editors, Yuan 

Xinting, said, “At the very beginning, we took it for granted that the Japan earthquake 

wouldn’t trigger a social panic in China, so we just released one article to clarify that 
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the ‘Triangle of Life’8 was not a scientific way of avoiding the risk of collapsing 

buildings in the earthquake. However, when there was a radiation leak at the 

Fukushima Daiichi nuclear plant, we noticed that the Chinese people were even more 

panicked than the Japanese people”(Sanlian Lifeweek Magazine 2011). On 15th 

March, Yuan questioned the widely-spread words in the microblog, saying that “the 

failure in maintenance of the nuclear plant caused a mega-dose radiation leak, and it 

has already spread to the nearby countries and the radiation dust will reach the 

Philippines at around 16:00” (Sanlian Lifeweek Magazine 2011). She pointed out that 

even though the source appeared to be BBC news, it could not be found on the BBC 

news website. The imagery together with these words caused even further confusion. 

She summarized all of the points and released an article on Guokr.com. This article 

was posted on Guokr.com and reposted by the netizens throughout the web.9 

Microblogs are an extraordinarily popular medium for gathering information amongst 

the Chinese. Nevertheless, it also contains many rumors, which are hardly 

distinguished from facts. This could be part of the dynamics for the spread of rumors 

through the social media. However, as another type of social media, the aim of 

Guokr.com is “becoming an on-line community that integrates the young generation 

that are interested in sciences,” and to “generate valuable and original contents, to 

create a platform for users to exchange their ideas to make science interesting and 

popular, are the future outlook of Guokr.com”. Thus, the Sina microblog integrates 

various users while Guokr.com has a clear target user group. This is one of the major 

differences between Guokr.com and Sina microblog. 

Additionally, the Chinese people are likely to adhere to the common sense and 

emotional force rather than to scientific evidence. For instance, there is a traditional 

Chinese saying—“three people spreading reports of a tiger makes others believe there 

is one around”. This is the traditional thinking of the Chinese. 

                                                             
8Snopes: Triangle of Life. Avaliable online at: http://www.snopes.com/inboxer/household/triangle.asp Checked: 
13/05/2012 
9When typing the name of this article, ““核污染扩散图”，造假也该认真些” into Google, 3,880 results appeared 
on 10th May, 2012. 

http://www.snopes.com/inboxer/household/triangle.asp
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Because the aim of Guokr.com, fundamentally speaking, is to encourage people to 

rely on evidence rather than common senses in distinguishing the truth from the rumor, 

this website is meaningful to the Chinese society, especially to the netizens under the 

new media context. This could be considered as the positive power of the new media 

and social media in countering rumors. 

During the incident, the articles, posted by Myth Smasher and Guokr.com about how 

to distinguish the wide-spread rumors on the Internet from the truth, were quoted by 

other media extensively, and had positive influences on calming down the panic of the 

public. While people spread panic and rumors on the Sina microblog, Guokr.com and 

Myth Smasher were trying to use scientific evidence to clarify the facts for the public. 

When talking about the aim of establishing Guokr.com, Ms. You, the media personnel 

of Guokr.com, wrote to the author that “The aim of Guokr.com is to become an 

on-line community that integrates the young generation that are interested in the 

sciences”, and to “generate valuable and original contents, and create a platform for 

users to exchange their ideas to make science interesting and popular, are the future 

outlook of Guokr.com”. She also stressed the differences between Guokr.com and 

other social networks: “The target audience of microblog and SNSs is the entire 

netizens in China, while Guokr.com only focuses on being attractive to the urban 

young generation who are a addicted to the sciences and technology”. Some may 

argue that the “urban young generation,” in her words, is a stereotype and a 

discrimination against rural citizens. However, as the figures in Figure 31 reveal, the 

Internet access rate of rural citizens in China (26.5% by December, 2011) is much 

lower compared with the urban citizens (73.5% by December, 2011). In addition, the 

access rate of the rural citizens in China even decreased from 27.3% by December, 

2010 to 26.5% by December, 2011. Thus, the major group of Chinese netizens is 

urban. As a commercial enterprise, to attract the major group of the Internet users is a 

proper pursuit. As discovered from the above interviews, the popularity of Guokr.com 

cannot be compared with Sina microblog, even though the comments from the 
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registered users are quite positive. In other words, the netizens attracted by 

Guokr.com are the minority of the Chinese Internet users. 

The above concerns the general outlook of Guokr.com. When talking about Myth 

Smasher, Ms. You wrote to the author that “Eliminating the influence of the 

misleading information in the Internet sphere, cultivating the netizens to live in a 

scientific way, these were the initial thoughts in creating Myth Smasher at 

Guokr.com”. Additionally, since most of the rumors about scientific issues are not 

easy to dispel and the professional knowledge are acquired to distinguish the rumor 

from the truth, it is necessary to hire specialists to do this job. She also explained the 

mechanism of Myth Smasher: “The editors collect rumors from other Internet 

platforms, for instance microblog or SNS, pick up the most influential and 

widely-spread rumors, and hire specialists in relevant fields, using scientific 

references and materials to dispel rumors. However, the writing-style should be 

easy-to-understand and attractive to the readers, especially on the Internet. There is a 

productive and effective writing and editorial team behind the scenes of each article 

released by Myth Smasher”. Since most of the contents of Sina microblog are 

generated by registered users, and as analyzed above, the gatekeeper role has vanished 

from the microblog platform. Therefore, developing applications to monitor false 

information is an important role of the editors at Sina microblog. However, the editor 

at Guokr.com not only generates content, but also interacts with the users. From this 

perspective, we can also come to the conclusion that Guokr.com is a more balanced 

platform compared with Sina microblog. 

From the view of Guokr.com, “If we take the rumor as a product, we can see that the 

wide spread or influential rumors have two common grounds: it caters to public 

concern or has the power to trigger public panic. For instance, in the salt-buying 

frenzy incident, the public was worried about the harmful radiation matter, and the 

public had the expectation that there should be something to protect them. Then the 

rumor, catering to public concern, claimed that the iodized salt could protect people 
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from the radiated matter. Thus, this rumor widely spread throughout the society within 

one day and triggered the frenzy of buying iodized salt”. She also agreed with the 

view that “Actually Guanxi network, or the relationship network, was a major 

medium for rumors spreading in this incident, other than social media”. By using the 

specific case, this explanation connects rumors and the public and generalizes two 

major features of the rumor. 

Ms. You also mentioned the contemporary Chinese new media circumstance related to 

Myth Smasher: “Under current circumstances, rumors are more influential than the 

relevant articles released by Myth Smasher. The lack of specialists in promoting 

scientific knowledge is the most important reason. The society needs more specialists 

and organizations to spread scientific knowledge to the public”. However, from the 

present author’s point of view, the target group of Guokr.com is too narrow. 

Guokr.com has to promote itself and effectively use the platform created by Sina 

microblog in order to expand its influences and to bring more users together. 
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8. General Conclusion: Dynamics of Rumors Spreading via Social Media in 

Contemporary Chinese Context 

In order to comprehensively answer the research question posedin the introductory 

chapter, the theoretical framework was built, the Chinese cultural background was 

introduced, and media analysis methods, both quantitatively and qualitatively, were 

used to analyze two social media companies in China, and to find out the most likely 

dynamics of rumors spreading in the Chinese Internet context.  

In the previous chapters, the hypothesis formed in the beginning of this thesis was 

tested and proved by quantitative methods and the theoretical framework was formed 

using various theories. In other words, the research question—“How do the social 

media impact the way in which rumors spread in Chinese society?”—can be clearly 

answered. In a nutshell, the most important part of the dynamics of rumor spreading 

in the Chinese social media can be concluded as the Guanxi network, which is 

expanded by social media. 

Meanwhile, through the interview with Guokr.com, the Myth Smasher model was 

understood, and this model was applied to other social media sites, such as Sina 

microblog. An open Chinese Internet environment has the possibility of being 

generated, and this is a key factor in eliminating rumors in the Internet sphere. 

From the previous analysis, one common ground of Guokr.com and Sina microblog 

can be clearly pictured. Sina microblog is a social network “all about real time sharing 

of key elements of content, to the right audience and in a timely, flexible manner; 

something that traditional media’s prolonged planning processes simply will not allow” 

(CIC 2011). However, the aim of Guokr.com is to become an “on-line community 

[that] integrates the young generation who are interested in sciences and generating 

valuable and original content and creating a platform for the users to exchange their 

ideas to make science interesting and popular are the future outlook of Guokr.com”. 

Simply, sharing information, or exchanging ideas, is the core element of social media. 
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From the interview with Guokr.com, it was discovered that openness and liberty are 

the main features of this site. Whoever has access to the Internet also has the right to 

read and share the contents generated by both the editors and users of Guokr.com, 

while they share equal rights to generate content only if qualified and proper scientific 

evidence is available. The users have the right to question, criticize, and exchange 

ideas with the editors and writers. Within this framework, the dynamics of the 

information flow have become mass-to-mass, and the equalized system cultivates a 

trusting relationship between users and editors. In the process of the interactions, 

illusive or wrong information, no matter who generates it, is easily discovered and 

dispelled. 

Even though the number of users of Guokr.com is not large enough to influence 

Chinese on-line public opinion as a whole, one of the interviewees said, “I don’t know 

Myth Smasher well but I can see the articles released by this site occasionally in other 

on-line social networks repost by others”. Under equal and liberal circumstances, the 

users identified with Guokr.com and promoted it with their Guanxi networks. 

However, the following factors de-equalized the framework of Sina microblog and 

imposed restrictions on the Chinese netizens. First, the comment function unbalances 

the information flow by minimizing the contents generated by the users. Second, the 

strategy of promoting celebrities unbalances the users’ rights and diminishes the right 

of speech of the ordinary users. Moreover, controlling and monitoring the information 

flow are the roles of the editors of Sina microblog, which made the users distrust the 

editors. This unequal system makes discovering and eliminating fake content difficult; 

also, the control of material is through the editors only, allowing for control of 

material and a reduced freedom of speech. 

In the book, The Structure of Scientific Revolutions, the notion of the paradigm was 

introduced by Thomas Kuhn. A paradigm is a method of observing the world, a 

certain way of illustrating the world we are living in (Kuhn 1962). 
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From Kuhn’s point of view, a paradigm shift is a way of breaking habits and 

establishing a new system and theory. In the process of a paradigm shift, the older 

paradigm is replaced by a new paradigm, but the old paradigm is not abandoned, 

because all of new paradigms are structured beyond the pervious paradigms (Kuhn 

1962). 

The Internet is associated with a new paradigm. It has changed the way in which we 

explore the world, meanwhile accelerating the flow of information within the society, 

expanding the Guanxi network and creating an immense virtual community. Thus 

rumors will inevitably be created and spread within this community. However, this 

virtual community is different from reality, while the foremost difference is that the 

online community created a free atmosphere in which everyone can express his or her 

opinions and exchange information freely and willingly. Online social media, based 

on the core value of the Internet, created the new possibility of expanding the 

relationship networks of ordinary users. The model of Guokr.com, as demonstrated, 

reflects these core values, and can be seen as the ideal model of a social media site. 

Within this framework, there is no room for hiding rumors and illusive information 

since it is the openness and liberal platform for the exchange of information. 

The rumor is a very broad topic, and in this thesis the only concern was to figure out 

the dynamics of rumors spreading in China through the Internet. The previous 

chapters examined the dynamics of the Guanxi network in Chinese society that caused 

the spread of rumors via social media in China. The ubiquity of social media in China 

has not only influenced interpersonal communication in terms of the way in which the 

Chinese people interact with each other, but also it has brought forth a revolutionary 

transformation of styles in the Guanxi networks, from the on-line sphere to the 

off-line community. 

The social media in China feature not only the technical characteristics of the Internet, 

but also an expanded the Guanxi network, a distinguishing characteristic of Chinese 

culture. As the Guanxi network has become integrated into Chinese people’s routines, 
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the online social media have expanded the Guanxi-based social networks, formulating 

a new cultural model of meaning. In the contemporary Chinese context, the Guanxi 

networks, expanded by the on-line social media, have become more entrenched than 

ever, and most importantly, the Guanxi-based social network is the dynamics of how 

rumors spread in China. 

All in all, an old Chinese saying goes, “The rumor stops when it comes to a wise man” 

(流言止于智者). Although the Guanxi network, expanded by the social media in 

China, is the dynamic of rumor spreading in China, rational thought or scientific 

evidence is the best method of differentiating truth from myth. 
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Appendix 1: The interview Records with Guokr.com 

1. 请简要介绍一下果壳网的发展现状和近期的发展目标； 

北京果壳互动科技传媒有限公司是一家致力于面向公众倡导科技理念、传播

科技内容的企业。公司注册于 2009年 1月，原名北京一群松鼠文化传播有限

公司，是著名科普公益项目“科学松鼠会”的实体支持机构。2010年 5月，公

司更名为北京果壳互动科技传媒有限公司，并于 11 月推出泛科技兴趣社区

“果壳网”。 

果壳传媒的主要业务还包括读书品牌“果壳阅读”及科技品牌传播服务。 

果壳网的发展目标就是成为科技青年聚集的兴趣社区。由于科技领域的特殊

性，在策略上，站方会创造大量有价值的原创内容，并开发丰富的互动形式。

我们期望通过果壳网的努力，科技兴趣可以成为人们娱乐生活和休闲生活的

重要元素。除了果壳网，果壳传媒还发展了果壳阅读（图书品牌），未来还会

拓展其他渠道。果壳网是我们整个战略布局的核心。 

2. 果壳网与其他类型的社会化媒体（如新浪微博，人人网）最大的区别在哪里？ 

果壳网的市场定位是：城市中带有理工气质的喜爱泛科技的青年人群。而微

博和人人这类社会化媒体可能目标就是囊括所有网民。 

我们希望果壳网引导科技青年在这里聚集、交流、学习，果壳与其他社会化

媒体最大的不同就是主动提供给大家阅读的文章，当然就想豆瓣是文艺青年

的聚集地一样，果壳更为科技青年提供互动的场所。 

3. 果壳网最初建立谣言粉碎机栏目的目的是什么？定位是什么？现在的目标是

什么？都取得了怎样的成就？并请简要介绍一下谣言粉碎机的运行机制。 

果壳网致力于向大众传播科技信息，而人们对科技信息需求很大程度就体现

在谣言破解这块，很多科技谣言需要用专业的科技知识去破解，门槛比较高，

因此我们期望通过建立这个主题站，去完成谣言粉碎的事情，避免伪科学、

伪科技对人们的误导，培养人们用科学的态度思考生活的能力。从开设到现
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在，“谣言粉碎机”的文章已经被为数众多的网络媒体，平面媒体转载，“谣言

粉碎机”的编辑也多次被包括中央电视台、东方卫视、凤凰卫视在内的各大电

视台采访。 

谣言粉碎机通过其他的网络平台，比如新浪微博收集谣言，针对那些传播广

泛、影响深远的谣言，以详实的文献和资料，对谣言进行破解，并生动的解

说出来，达到向公众传播的目的。一个谣言的破解背后是一个专业涵盖广泛，

高学历专业团队的协作，我们追求尽可能的真实可信，避免在破解过程中产

生新的谣言。希望通过这一方式，慢慢影响大众，让他们在面对谣言时，也

培养出一种独立批判的思考能力。 

4. 从果壳的角度出发，如何看待和评价 2011 年初发生的抢购碘盐事件的？“碘

盐可以预防辐射”的谣言为什么会通过社会化媒体进行传播？果壳网和谣言

粉碎机是在澄清这一谣言过程中做了哪些相关工作，效果如何？在这个过程

中，是如何体现果壳的理念和价值观念的？ 

如果将谣言看作一种传播“产品”，就会发现，“有市场”的谣言几乎总能满足

这样两种需求：公众的期待或恐惧。首先，大家害怕受到辐射的伤害，接着

公众就有了避免被辐射伤害的期待，所以“碘盐可以防辐射”的传言立刻在社

会上疯传。 

事实上“碘盐防辐射”的谣言并未在社会化媒体上特别严重地被传播，更多的

是在现实生活中的口耳相传。当然，吃碘盐防辐射的“理论依据”是来自日本

政为辐射区的民众府发放了碘片这条消息（当然是专门针对放射性碘 131的

碘片），这类较为细碎的信息确实更容易在社会化媒体上被传播。（这段是刚

刚问粉碎娘的） 

在破解谣言的过程中，果壳的谣言粉碎机团队查阅了大量的文献和资料，发

布了多篇关于破解辐射谣言的文章，中央电视台也对此进行了采访。我们希

望通过对各种核辐射谣言的破解让公众了解更多相关的知识，更重要的是让

更多人培养出独立思考的能力和习惯。 
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5. 从果壳网的角度来看，网络与现实中相比，哪里的谣言更多，传播的范围更

广？为什么？果壳网是用什么样的态度对待谣言的？ 

对未知事物的恐惧是“谣言”最重要的传统来源，今天各式各样的“外星人来袭”

和“世界末日”的言论放在更长的时间尺度上来看，很容易找到它们的古代版

本。所以说很难去断定网络和现实中，哪里的谣言更多。果壳网有文章分析

过为何许多谣言深得人心（http://www.guokr.com/article/17853/），总而言之，

就是在人类进化的过程中，“宁可信其有不可信其无”其实有利于人类回避可

能的危险。 

如果容易轻信是人类与生俱来的特质，那么只有持续培养独立思考的精神和

基本的科学素养，才能更好地分辨和抵制谣言。 

6. 以果壳网和谣言粉碎机的视角，怎么来看待当今中国网络中，尤其是社会化

网络中的谣言传播的？对阻止谣言通过社会化媒体进一步传播和放大，有什

么样的看法和建议？如何落实到实际操作之中？ 

在中国，目前辟谣的没有谣言影响大，这和国内的科普传播欠缺有一定的关

系。在开始阶段，阻止谣言的传播首先需要足够的优秀的科学传播团队，之

后才能谈提升公众的科学素养和独立思考能力。果壳网的“谣言粉碎机”将会

坚持自己的理念，用详实的科学依据破解那些广为误传的谣言，不断提高自

身的信服力，充当一个粉碎谣言的先锋。 

虽然谣言粉碎机背后是强大阵容的编辑团队以及与学术圈的紧密联系，这并

不意味着，破解谣言非得“专业人士”不可。只要你的论据可靠，论证合理充

分，即便没有专业背景，也还是可以为粉碎科学谣言做贡献。目前撰写文章

的作者中，年纪最小的就有高中生。 

  

http://www.guokr.com/article/17853/
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Appendix 2. The questionnaire 

 

关于社会化媒体与谣言传播关系的调查 

您好！这份调查表，是为了采集本人硕士毕业论文所需的数据。希望您能真实的表达自己的

想法。所有数据仅供学术研究使用，严格保密，请放心填写。 

谢谢您的配合！ 

一． 基本信息(The demography) 

1. 性别(Gender)： 

A. 男(Male) 

B. 女(Female) 

2. 年龄(Age)： 

A. 18岁以下(Under 18 years old) 

B. 18—22岁(18-22 years old) 

C. 23—27岁(23-27 years old) 

D. 28—32岁(28-32 years old) 

E. 32岁以上(32 years old and above) 

3. 受教育程度(Education Level)： 

A. 没接受过正规教育 (No Formal School) 

B. 小学 (Primary School) 

C. 初中(Junior High School) 

D. 高中（含职高）(Senior High School(Including Vocational Education)) 

E. 大学教育（专科/本科）(College or University Education) 
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F. 硕士研究生 (Master Level) 

G. 博士研究生及以上 (PhD or Above) 

二．对社会化媒体的态度(attitudes towards social media) 

4. 你是否有新浪微博帐号？(Do you have an Sina microblog account?) 

A. 是 (Yes) 

B. 否 (No) 

5. 你使用新浪微博的频率有多高？(The frequency of using Sina microblog) 

A. 每天都会登录 (Everyday) 

B. 每周登录 5次以上 (More than 5 times per week) 

C. 每周登录 3-5次 (3-5 times per week) 

D. 每周登录 3次以下 (Less than 3 times per week) 

E. 每天都不登录 (Never) 

F. 没有新浪微博帐号 (Have no Sina microblog account) 

6. 新浪微博对你的主要用途是什么？(What are the purposes of using Sina microblog?) 

A. 了解新鲜事 (Get to know the interested news) 

B. 与熟人交流 (Communicate with friends) 

C. 娱乐 (Entertainment) 

D. 了解时事 (Get to know the latest news) 

E. 吸引他人关注 (Attract people’s attention) 

F. 其他____ (Others___) 

7. 你在新浪微博上都关注哪些人？(Whom do you follow on Sina microblog?) 

A. 名人明星居多 (Most of them are celebrities) 

B. 熟人（同学，同事）居多 (Most of them are close friends or colleague) 

C. 与自己工作相关的微博帐号居多 (Most of them are work related account) 
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D. 与个人兴趣爱好有关的帐号居多 (Most of them are related to my hobby and interests) 

E. 其他___ (Others___) 

8. 你每天使用新浪微博的时间大概有多久？(For how many hours do you use Sina microblog 

every day?) 

A. 少于一小时 (Less than one hour) 

B. 1—3小时 (1—3 hours) 

C. 4—6 小时 (4—6 hours) 

D. 7—9 小时 (7—9 hours) 

E. 10小时以上 (more than 10 hours per day) 

9. 你认为新浪微博对你的日常生活有影响么? 请从 1—5 分中选择一项.1 分为没有影响,5

分为影响特别大. (How strong the influence Sina microblog have on your daily life? Please 

choose one option from 1—5. 1 stands for no influence, 5 stands for enormous influence.) 

1 

2 

3 

4 

5 

10. 你认为新浪微博对你的日常生活影响都体现在哪方面? (In what aspect do you think the 

Sina microblog influenced your daily life?) 

A. 与我的日常交际圈重叠 (Overlapping with my Guanxi network) 

B. 微博是我主要生活资讯的来源 (Sina microblog is the main sources for daily news) 

C. 刷微博是我工作间隙的主要休闲和娱乐方式  (Sina microblog is the main 

entertainment platform for me) 

D. 微博是我表达个人意见的主要平台 (Sina microblog is the main platform for proposing 



 

109 / 120 
 

my opinion.) 

E. 微博是我获取他人意见的主要平台 (Sina microblog is the main platform for collecting 

the ideas from others.) 

F. 比起中国的传统媒体，我更愿意相信微博上的信息  (I would rather trust the 

information on Sina microblog rather than other Chinese traditional media) 

G. 没有影响 (Sina microblog has no influences on my daily life.) 

三．社会化媒体与谣言的关系(attitude towards social media and rumors spreading) 

11. 你觉得谣言是什么？ (填空题)  (In your opinion, what is rumor?) 

 

12. 你觉得社会化媒体对谣言传播的影响有多大？请从1—5分中选择一项.1分为没有影响,5

分为影响特别大.(How strong the influence do you think the social media have on the rumors 

spreading? Please choose one option from 1—5. 1 stands for no influence, 5 stands for 

enormous influence.)  

1 

2 

3 

4 

5 

13. 你觉得新浪微博在 2011年的碘盐事件中对谣言大规模传播的影响有多大？请从 1—5分

中选择一项.1分为没有影响,5分为影响特别大.(How strong the influence do you think the 

Sina microblog has on the salt-buying frenzy happened in 2011? Please choose one option from 

1—5. 1 stands for no influence, 5 stands for enormous influence.)  

1 
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2 

3 

4 

5 

14. 你觉得谣言在当今中国的互联网上多么？请从 1—5 分中选择一项.1分为没有,5 分为特

别多.(Do you think there are lots of rumors on the internet in China nowadays? Please choose 

one option from 1—5. 1 stands for no, 5 stands for enormous.)  

1 

2 

3 

4 

5 

15. 你觉得谣言在当今中国的社会化媒体上多么？请从 1—5 分中选择一项.1分为没有,5分

为特别多.(Do you think there are lots of rumors on Chinese social media? Please choose one 

option from 1—5. 1 stands for no, 5 stands for enormous.)  

1 

2 

3 

4 

5 
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16. 你觉得谣言在新浪微博平台上多么？请从 1—5 分中选择一项.1 分为没有,5分为特别多

(Do you think there are lots of rumors on Sina microblog? Please choose one option from 1—5. 

1 stands for no, 5 stands for enormous.)  

1 

2 

3 

4 

5 

17. 你认为社会化媒体是当今中国社会中谣言传播的主要平台么？(Do you think social media 

is the main platform for rumors spreading in the contemporary Chinese society?) 

A. 是 (Yes) 

B. 不是 (No) 

C. 不确定 (Not Sure) 

四．人际关系网络和谣言传播(attitude towards Guanxi network and rumors spreading) 

18. 你认为社会化媒体（以新浪微博为例）对你的人际关系网络有多大的影响？请从 1—5

分中选择一项.1分为没有影响,5分为影响特别大. (How strong the influence do you think 

social media have on your Guanxi network? Please choose one option from 1—5. 1 stands for 

no influence, 5 stands for enormous influence.) 

1 

2 

3 

4 
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5 

19. 你认为社会化媒体（以新浪微博为例）对你的人际关系网络有什么样的影响？(In what 

aspect do you think the Sina microblog influenced your Guanxi network?) 

A. 社会化媒体扩展了我的人际关系网 (Social media expanded my Guanxi network) 

B. 社会化媒体缩小了我的人际关系网 (Social media narrowed my Guanxi network) 

C. 社会化媒体是连结我虚拟关系网和现实生活关系网的纽带 (Social media linked my 

on-line Guanxi network and off-line Guanxi network) 

D. 社会化媒体对我的人际关系网没有太大影响 (Social media have no serve influences on 

my Guanxi network) 

E. 其他__ (Others__) 

五．人际关系网络和社会化媒体(attitude towards Guanxi network and rumors spreading) 

20. 你觉得中国文化中的人际关系网络对谣言传播的影响有多大？请从 1—5 分中选择一

项.1分为没有影响,5分为影响特别大. (How strong the influence do you think the Guanxi 

network has on the rumors spreading? Please choose one option from 1—5. 1 stands for no 

influence, 5 stands for enormous influence.) 

1 

2 

3 

4 

5 

21. 你认为谣言在当今中国社会传播的最主要动因是中国文化中的人际关系网络么？(Do 

you think the dynamics of rumors spreading in contemporary Chinese society is Chinese 

Guanxi network or not?) 
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A. 是 (Yes) 

B. 不是 (No) 

C. 不确定  (Not Sure) 

22. 你认为谣言在当今中国社会传播的最主要动因是被社会化媒体扩展了的人际关系网络

么？(Do you think the dynamics of rumors spreading in contemporary Chinese society is 

Chinese Guanxi network expanded by social media or not?) 

A. 是 (Yes) 

B. 不是 (No) 

C. 不确定 (Not sure) 


