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Introduction

Katha Kloss, a young writer contributing to the online “European magazine” Café Babel,

describes Generation E as the “newest generation existing on the continent today, of 

politically open, consumer-oriented, multi-cultural, low-budget globetrotters”. It is an 

obvious fact that it is easier to be mobile and cosmopolitan in our society today than it has 

ever been before. With schemes such as the Erasmus programme, low-cost airlines and 

convenient ways to stay in touch on the internet, Europe and the rest of the world are 

brought into our living rooms on a daily basis. The European Union has made physical 

borders more or less disappear, and countries that have previously been closed off from 

the outside world have opened up. In the past decade, the emergence and existence of a 

new, borderless, mobile and EU-friendly generation have been discussed in articles and 

papers. They are generally referred to as a Generation Mobility, a European Generation, 

an Erasmus Generation, or simply, a Generation E. A typical member of this generation

should, according to my own and various scholars’ and journalists’ (Reid 2004, Bennhold 

2006, Sigalas 2006, Härtel 2007, etc.) definition, possess the following characteristics:

* have a positive attitude towards the EU;

* consider herself or himself to have a European identity;

* be mobile and travel often;

* be multilingual;

* have an international network of friends;

* have experience of living abroad, and be likely to do so again in the future.

The main question I ask in this thesis is:

* Do these established Generation E characteristics actually apply to those 

who according to common definition should be part of it?

Do they feel they have a European identity? Are they positive towards the EU? And so 

on. These are broad questions to which one is unlikely to ever find definitive answers, but 

by looking at previous studies, a large ESN survey from 2007, and results from my own 

survey performed on groups of former Disneyland Paris workers, former Groningen 

exchange students, and former European interns in Washington DC, I hope to obtain 

good indications on how Generation E is developing, or not developing, within these 
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groups. I also aim to provide a more comprehensive insight into Generation E, which 

appears to still be quite unstudied and when so, mainly in shorter articles and papers. I 

believe the question whether the Generation E characteristics apply to the test groups is 

important to ask in order to get an idea of whether the talks about a Generation E are 

exaggerated and that it is reserved for a small group of EU-enthusiasts, or if it is indeed 

widely spread among Europe's mobile youth. As the European institutions and especially 

the European Commission have worked hard to promote a sense of Europeanness among 

EU citizens, I believe this discussion is especially relevant in this time of financial crisis 

and growing distrust in the EU. 

    The thesis is divided into two parts. In the first part, I will provide the reader with the 

necessary background information on European identity, which is closely intertwined 

with this European generation. Further, I will discuss what typically defines a generation, 

and list a number of supposed generational markers for Generation E. I will also present a 

clearer picture of what constitutes a typical member of Generation E, by gathering 

opinions and quotes from academic papers and books, newspapers, surveys, and online 

media. 

    In the second part, I will test whether or not the characteristics that journalists and 

scholars have attributed to this generation actually correspond to the opinions and 

experiences of its supposed members – mobile young Europeans. 

   I will then discuss the results, and which implications they may have for the future. 
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1. Background 

1.1. The Origin and Promotion of the European Identity  

As we shall see in this thesis, a 'European identity' is commonly regarded as possibly the 

most important characteristic of a member of Generation E. In the following pages, I will 

therefore provide a background and an overview of the origin and promotion of the 

European identity.    

    Before proceeding, I should underline that 'Europe' and 'EU' of course make up two 

separate entities. My personal impression is however, that when discussing notions such 

as European identity and a European generation, 'Europe' generally seems to be 

understood as Western Europe, Central Europe, and a few selected Eastern European 

countries, most of which are EU/EES members. In all the papers and articles I have read 

while writing this thesis, I am yet to encounter anyone mentioning for example Russia, 

Moldova or Belarus, which according to most definitions geographically belong to 

Europe, in relation to European identity or similar topics. As there is no clear consensus 

about where the different parts of Europe begin and end, I will not attempt to venture 

further into that discussion. Thomas Risse (2003:3) confirms the close connection 

between the EU and Europe in the public mind, stating that "survey and other data 

suggest that Europe as a political space is identified with the EU”, and that the EU now 

has achieved “identity hegemony” in that it defines Europe in political terms. 

Journalists and scholars have extensively discussed the existence, construction, and 

requirements for a European identity in the past ten years, judging from the number of 

papers and books written on the subject (see for example Cris Shore's Building Europe: 

the Cultural Politics of European Integration). However, when researching the topic it is 

still hard to encounter any clear and common definition of what a European identity is 

made up of. Michael Bruter, author of Citizens of Europe (2005) confirms this, stating 

that definitions and research done on a potential common European identity are

somewhat blurry: we still do not know what people mean when they say they feel 

European, why some feel more European than others, if a mass European identity has in 

fact emerged, or whether or not identity can change under the influence of media and 

institutions (xii). My personal understanding of term does not necessarily include a 

willingness to grant more power to the European institutions, but rather the feeling of 

having something in common with fellow Europeans – heritage, culture, history, values, 

etc., perhaps especially vis-à-vis citizens of other continents. As the reader shall see in 
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chapter 1.2., statistics show that there are still substantial differences between the 

common core values of Europeans and those of North Americans, for example. 

    According to Bruter, a citizen’s political identity translates as ”his sense of belonging 

to politically relevant human groups and political structures” (1). He further states that it 

has long been understood that a primary source of legitimisation of a political community 

is a corresponding political identity, citing a few phrases from Rousseau’s Du contrat 

social from 1762, where it is explained that it is the citizens who choose to grant 

legitimacy to their respective political community, and to grant legitimacy to a ’social 

contract’ which determines their ’general will’. However, once this ’explicit’ contract is 

established, the social contract which links inhabitants to their political community is 

maintained only because citizens identify with it. As underlined by Cris Shore (2000) 

among others, it is no secret that the EU institutions and above all the European 

Commission have taken this into account, and are working hard to promote a European 

identity and a sense of European togetherness among its citizens. Cristiano Bee 

(2008:435) confirms this, stating that the EU "directly affects people's lives, shaping 

behaviours and drawing EU institutions ever deeper into the national social contexts". He 

has in The ‘Institutionally Constructed’ European Identity: Citizenship and Public 

Sphere Narrated by the Commission studied a number of Commission-produced official 

documents, such as Green papers, White papers and COM documents. The European 

Commission initiated a European identity-promoting process in the 1970's, when they 

applied traditionally nation state-linked concepts like citizenship and a public sphere to 

the development of the Commission. Ideas about incorporating a "European dimension" 

into education and exchanges also emerged, later resulting in the Erasmus programme, 

among others. Several of the 1970's documents reviewed by Bee reveal that the notion of 

European identity was presented as directly linked to the construction of the European 

Economic Area. In a 1973 CEC report, it was formulated as follows:

The diversity of cultures within the framework of a common European civilisation, the 

attachment to common values and principles, the increasing convergence of attitudes to life, 

the awareness of having specific interests in common and the determination to take part in the 

construction of a United Europe, all give the European Identity its originality and its own 

dynamism. The construction of a United Europe, which the nine member countries of the 

Community are undertaking, is open to other European nations who share the same ideals 

and objectives. (CEC 1973c:2, cited in Bee 438)
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Three years later, the necessity of reflecting over similarities within the groups of 

Europeans was again highlighted:

[O]ur peoples are conscious that they embody certain values which have had an inestimable 

influence on the development of civilization. Why should we cease to spread our ideas 

abroad when we have always done so? Which of us has not been surprised to see the extent to 

which the European identity is an accepted fact by so many of the foreigners to whom we 

speak? It is not only from within that there is a call to the countries of Europe to unite. (CEC 

1976:97, cited in Bee 429)

If the idea of a European identity has in fact been widely accepted, does it mean that 

European citizens’ attachments to their national identities will decrease? Melissa Härtel 

(2007:48) states that before the construction of Europe as a political entity began, talks 

about a European identity only referred to its cultural dimension, without posing a ‘threat’ 

to one’s national identity. Since then, we have seen that it is in fact possible to confess to 

having multiple identities, and that having a European identity does not mean a lesser 

attachment to one’s nation of origin. Thomas Risse confirms this, stating in 2003 (2) that 

"It is no longer controversial among scholars and policy-makers alike that individuals 

hold multiple identities", and that it is wrong to assume that if one's sense of European 

identity grows stronger, it automatically makes the identification with the nation-state 

decrease. Instead of talking about a single European identity, Härtel suggests a broader 

definition, a plural identity (ibid.). She is convinced that a European space does exist (63), 

although it can never be given an exact description. “Il se construit grâce à des 

expériences vécues en commun avec d’autres Européens et est ressenti de manière 

différente par chacun, encourageant ainsi la naissance d’une véritable culture 

européenne”1 (ibid.). Cirila Toplak and Irena Sumi (2012:7) however assume that 

politicians with a European identity-promoting agenda have ignored the previous 

theoretical findings on collective identity, thus presenting a notion of European identity 

that is unappealing to the public, as it conjures up images of a supranational identity being 

imposed, in competition with already existing national identities. Moreover, a shared 

identity does not necessarily result in political legitimacy. We can see this in the case of 

Poland, where many felt a commitment to the Polish nation, while not at all supporting 

                                                            
1   (A European space) “constructs itself because of experiences shared with other Europeans, and is felt 

differently for everyone, thus encouraging the emergence of a genuine European culture”. (My translation)
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the Communist state (Herman and Brewer 2004:4).

  Margot Wallström, former vice-president of Barroso’s Commission for ten years, says 

in a 2009 interview on Swedish radio show “På spaning efter Europa” (searching for 

Europe), that she does not believe in a European identity being imposed on its citizens

from above, from Brussels. For her, she claims, introducing ‘unifying’ items such as an 

EU symbol and an EU anthem, are sidetracks. A European identity has to come from 

within. She then says with pride in her voice that the EU allows Europeans to meet with

other Europeans:

We create meeting points for Europeans, so that I get the chance to get to know someone 

from Slovenia… or someone from the Baltic States, for the first time. To understand what 

their reality looks like, what we have in common, what dreams we share. And somewhere in 

that context we are building a European identity, a sense of belonging. (My translation)

So what will happen to the EU and its identity-promoting agenda in the future? The crisis 

has created a strained relationship between a number of European countries, likely to 

have a negative effect on feelings of European togetherness. Demonstrations have taken 

place in Germany to protest against Germany offering extensive financial aid to Greece, 

while Greeks in turn protest against the German protests. Or as Francis Fukuyama puts it, 

in an article for The Global Journal - Germans feel a sense of 'noblesse oblige' to poorer 

Germans, a solidarity that forms the basis of the German welfare state. However, the 

attitude towards the Greeks is different, and they regard them “as being ill-disciplined, 

very non-German in their general approach to fiscal matters - and therefore, they feel no 

obligation to take care of them". According to Fukuyama, who refers to the European 

project as an "elite-driven affair, this is just one proof that economic and post-national 

values are not enough to form strong ties and have EU citizens buy into the Community. 

1.2. Europeans, Americans and The Other

A commonly accepted stance is that being European entails a set of broadly shared values 

(Bennhold 2005:3). One of those values, perhaps the most important, is democracy. 

According to surveys conducted by the Commission, most Europeans associate 

democracy with various degrees of a social safety net (ibid), which is likely to distinguish

them from for example Americans, who traditionally have resisted the idea of a common 

health insurance. 2011 figures from the US Census Bureau show that in that year, 48.6 
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million Americans (15.7%) did not have health insurance. Only 32.2% were covered 

under the government health insurance. In contrast, Eurostat statistics show that the 

healthcare sector in most EU member states is mainly publicly funded via general 

government and social security funds. Another factor that clearly separates Europe from 

the US is the degree of religiosity - 78% of the American adult population defined 

themselves as Christian in a 2008 survey from the US Census Bureau, whereas only 51% 

of the EU population “believe there is a God”, according to 2010 Eurobarometer 

statistics. Further, European and American attitudes differ regarding the use of military, 

with Americans remaining more positive towards military intervention, and much less 

likely to believe that it is necessary to obtain prior UN approval (Wike 2012).

   On that note, Cathleen Kantner (2006:3) argues that the US-led intervention in Iraq in 

2003 makes up a good example of a situation where EU member states' perception widely 

differed, and where the EU once again failed to speak with one voice. While most 

countries were clearly against the intervention and huge anti-war demonstrations took 

place, politicians and civil society actors in for example Poland presented moral 

arguments favouring the war. In Germany, this would have been completely unthinkable. 

Kantner states that this is illustrative of how the various national collective identities

compare, and that it makes a difference whether a nation has been the aggressor or a 

victim of an aggressor in the past. Some however argue that trans-Atlantic tensions 

surrounding the war in Iraq have increased the sense of community within Europe. Katrin 

Bennhold (2005:3) cites an unnamed Brussels official – “George Bush has probably done 

more to forge a European identity than some of our leaders”. When Obama was first 

elected President in 2008, many saw it as "the end of the Bush-era estrangement between 

the U.S. and its Western allies, and the emergence of an America that would see the world 

a lot like Europeans do" (Wike 2012). During his first months as President, as many as 

93% of Germans expressed confidence in him, contrary to only 14% supporting Bush 

during his final presidential year (ibid). However, Europeans are still generally opposed 

to US warfare, with more than half of the population in seven out of eight EU countries 

surveyed by Pew Research in 2012 expressing negative feelings about US drone attacks 

against Somalia, Pakistan, etc (ibid).

   Many EU-supporters like to refer to the European Union as a peace project, and 

according to Åke Daun (1992:192), peace can be promoted through an increased sense of 

community that transcends nation-state borders. There is however a limit to everything, 
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and when nationalism is driven to extremes it becomes anti-humanistic and 

anti-democratic, as nationalism tends to reject the Other - anything that its ’citizens’ 

consider to be foreign, such as immigrants, religious groups and other minorities (ibid). 

Some caution would perhaps thus be needed in the attempts to promote a specifically 

European sense of community. Shore (2000:63) states that the attempt to define Europe 

“from a cultural perspective” carries “ethnocentric and elitist assumptions” about what 

constitutes Europe’s cultural heritage, which in turn promotes xenophobia. According to 

him, the easiest way of making citizens feel European is to manipulate them into fearing 

enemies invading the continent. The papacy did so during the crusades, and several 

governments managed to install the same fear towards Soviet during the Cold War. 

However, with the expansion of the EU, the traditional "othering" of the former Eastern 

Bloc, previously portrayed as an authoritarian enemy at the gates, has more or less 

disappeared, as in the case of for example Poland and Hungary (Fligstein, Ployakova and 

Sandholz 2012:113). Although the new EU members still may face prejudices, they do 

not longer make up a foreign threat against which the EU can define itself (ibid). Gerard 

Delanty (1995:175) writes that today, when the former Eastern enemy no longer exists, or 

exists to a much smaller extent, many Europeans have begun to actively search for a new 

outside enemy that would have free Europe gather together once again. As the 

demographics of immigrants to Europe have gradually changed to being composed of 

largely Muslim populations, European countries must find ways to relate and adapt. The 

issue remains controversial, as seen in France's controversy over prohibiting the veil, and 

Switzerland prohibiting minarets. Fligstein, Ployakova and Sandholz (2012:114) write 

that in the war on terror/post-9/11 context, the public discourse on the Muslim threat, be it 

imagined or not, has become increasingly salient. As opposed to the previous, easily 

defined Soviet Enemy, the newly-constructed threat is now made up of non-white 

immigrants, and some people are increasingly defining a European identity against the 

'out-groups', often in the shape of Muslims, Jews, or the Roma population (ibid). Often 

interpreted as a consequence of financial and political unrest, extreme-right parties have 

won ground and are growing bigger in several European countries, often using a 

nationalistic us-against-them rhetoric to gain votes. 
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1.3 Generation E

In this section, I will expand on the main subject of this thesis - Generation E. I will do 

this by summarizing how it has been commonly defined and what journalists and scholars

have said about it, as well as providing information on what I believe to be the most 

prominent generational markers for this generation. 

    There exist several common ideas of what normally defines a generation. The 

definition offered by the online Oxford English Dictionary is “the whole body of 

individuals born about the same period; also, the time covered by the lives of these”, with 

the subtext “in reckoning historically by ‘generations’, the word is taken to mean the 

interval of time between the birth of the parents and that of their children, usually 

computed at thirty years, or three generations to a century”. Andrew Wister (2005:3) 

assigns the term three principal characteristics: a generation comprises a set of individual 

birth cohorts, a generation often includes enough birth cohorts to fit parents and children 

into different groups – typically 20-30 years, and a generation tends to have specific 

characteristics that separate it from other generations in terms of cultural values, attitudes, 

and compositional elements. Carolyn Kitch has written a paper on how the generations 

born in the 20th century are portrayed in Time magazine and Newsweek. There she states

that generations are always defined by various lifestyle choices, including clothing, 

hairstyles and other consumer products. These markers of identity depend on the 

contemporary political condition and the pop culture of the adolescence or young 

adulthood of each generation (2003:197). Moreover, some claim that each generation 

needs a ‘defining moment’ in order to unite it – a war, a Woodstock, a 9/11… Kitch 

writes that this assigning of events onto specific generations and groups gives the event a 

social instead of historical definition. By doing this, one is ignoring the fact that a 

moment of time always has several dimensions, as it is always experienced by more than 

one generation at the same time (ibid.). In the present European context the EU, and 

increased mobility and questions of identity with it, undoubtedly forms a part of the 

“contemporary political condition”, and a 'European' generation is said to be emerging as 

a result.

   The term “Generation E” appears to first have been publicly used by Tom Reid, 

American Washington Post reporter and author of The United States of Europe (2004), 

and then employed by a limited number of journalists and scholars (see for example 

Honor 2004 and Fisher 2006) The 'E' is of course generally considered to stand for 
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'Europe', but the E has recently also been interpreted as 'education-euro-employment', in 

the Generation E project executed by a number of European newspapers (see chapter 

1.3.1.3. for further information). Any general consensus of what this young, European, 

Europe-minded generation should be called does however not appear to exist, and 

Erasmus Generation, European Generation, Eurogeneration, Generation Mobility, and so 

on, are all being mentioned in papers and articles. In this thesis, I will treat these terms as 

synonyms, as there is no distinguishable difference between them. Searching for 

information about Generation E, one soon discovers that the subject also appears to be 

slightly overlooked in academia. In spite of Daniel Fisher’s statement in his article 

Coming of Age (2006:1), that “the significance of Generation E is that they are a new, 

unstudied group of individuals who can provide clues as to whether the EU is succeeding 

in creating a permanently unified continent”, the topic seems to have remained quite

unstudied. However, papers, articles and books on themes related to it - the Erasmus 

programme, European identity, if the Erasmus programme makes students develop a 

European identity, etc., are abundant. I however believe that the vast concentration on the 

Erasmus programme only is problematic, as it, as the name suggests, focuses only on 

students. There are several programmes aiming to promote mobility among young 

Europeans in general, as well as large numbers of ‘freemovers who move and work 

abroad at their own initiative. I have also noted that nearly all the articles about 

Generation E place its members in very urban settings – central London, a bar in Brussels, 

etc. I would however argue that this view is too one-sided. As an example, programmes 

such as the European Voluntary Service (EVS) send young Europeans to work together 

on a project, often in rural areas. There is nothing indicating that those who opt for 

non-academic European mobility outside of the major cities would have a European 

identity or acquire an international network of friends to a lesser extent than their 

Erasmus counterparts. As I do not want to exclude these categories by adapting the 

‘Erasmus generation’ term, I have chosen to adapt ‘Generation E’ as my preferred 

denomination in this thesis.

     Reid devotes a whole chapter to Generation E, in the above mentioned book that lists 

reasons why the EU countries “now give America a run for its money” (back cover). He 

introduces the notion by giving the example of Gregor - Croatian by birth, a graduate 

from a German University and a French business school, with jobs in Paris, Rome and 

London on his CV, and co-workers from Britain, Finland, Germany and the Czech 
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Republic. “There is no need for me to go to Croatia to go home. I am home right here. I 

am Croatian, yes, but not so much, you know? I will say I am a European” (199). Reid 

continues by stating that Generation E are the “young adults of Europe, a continent which 

has been essentially without borders since the time they finished school”, and that it 

consists of people who refer to the entire continent, not just a country or a city, as ‘home’. 

One of the informants in a 2010 survey by Marion Huvette, which I will come back to 

later, stated that she saw Europe as a unified playground, offering "the thrill of being 

abroad but with a reassuring feeling of belonging to the place they are in" (2010:49). 

While Eurocrats are working hard in Brussels to unify Europe in law books and markets, 

young, cosmopolitan Europeans are “creating a unified European society of their own, in 

offices and bars, in soccer stadiums, health clubs, and internet cafés” (Reid, op. cit.). Reid 

also lists a number of common traits among members of the supposed Generation E, and 

according to him, most of them:

* love the Eurovision Song Contest, which “has become a celebration of Europeanness“, 

and “one of several forces creating the ’common European home’ that the founding 

fathers of united Europe dreamed about in the aftermath of the world war” (198);

* are between 18 and 40 years old;

* take for granted that the opportunity to live, work and study anywhere on the continent 

is a right of birth;

* are college graduates and still a minority of the European youth. However, more and 

more blue-collar workers are becoming completely mobile as well, “finding new jobs and 

new friends wherever they land” (199);

* read the same books, wear the same clothes, watch the same TV shows, drink the same 

cocktails and cheer for the same soccer stars;

* think of Europe as their native land and make up the group who is most positive the EU 

and an ever closer Union, and vote pro-Europe by significant margins;

* like to travel fast, passport-free and cheap, and are often seen on the Eurostar, 

low-budget airplanes, and cross-country trains;

* are developing cultural norms that transcend borders, customs and culinary traditions. 

* speak English, and use it as a common language when in international groups;

* are not religious - something that distinguish them from their American counterparts;

* are not very eager to get married, or concerned about waiting with children until they
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are married;

* are open to same-sex marriages.

   Many of these definitions correspond to the characteristics I have established in my 

introduction. However, I do not consider the last four ones to be specific to Generation E, 

but more of a common feature among young inhabitants of many Western societies. As I 

believe the general characteristics attributed to Generation E are too narrow to apply to 

any young European, I will not treat Generation E as an aspiring term for all Europeans 

growing up today. It should also be underlined that Reid generally portrays Generation E 

in a rather positive and unquestioning way, as a Generation who will lead and improve 

Europe in the future. 

   In the online “European magazine”, cafebabel.com, which I will come back to later,

one of the blogs they are hosting is called “Eurogeneration” (which seems to be the 

standard denomination whenever Café Babel refers to Generation E), and defines the 

generation by stating:

They are children of the Erasmus program, Interrail and low-cost travels. They speak (or they 

say they speak) one or more languages... And the word "foreign" does not belong to their 

dictionary. They have already spoken another language in bed. Either to understand each 

other or simply to show off... They received their first wage in euro. They travel without 

passport. And they want to discuss, to dream and to converse with other Europeans. About 

the Europe they want. About the Europe they are building. On the ground. This blog just 

wants to tell you about that Europe. With the eurogeneration.

Café Babel itself also offers a few articles focusing on Generation E, which they describe 

as being made up of people who “travel across planet ‘Erasmus’ and speak ‘foreign’

without getting tongue-tied”. Here too, one can clearly note a rather idealizing tone, 

portraying Generation E members as intellectual cosmopolitans. In another of its articles,

a journalist interviews Michel Fize and Olivier Galland, two French sociologists, on the 

topic of European identity. Discussing the question of a supposed Generation E, or 

Eurogeneration, the former states that 

A eurogeneration does exist. It is related to a status, the student status. Personality and 

education conditions also play an important part. The eurogeneration today is born in 

families that are used to travelling.
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Olivier Galland on the other hand argues that

We can’t really say that there’s a eurogeneration. Young European lifestyles and values 

remain diverse. A young Dane resembles an adult Dane more than a young Frenchman, and 

the opposite is also true. Of course, there are common tendencies: individualisation – the fact 

that one wants to personally adopt his own way of life and thinking – is a tendency that is 

seen throughout Europe. But the degree to which this individualisation process is spread 

varies depending on where you stand in Europe. Some countries remain attached to traditions 

and past values more than others: southern European catholic states for instance.

Another source which I believe to be one of the most ‘Generation E-friendly’ is the 

Erasmus Student Network - ESN. They are as the name suggests mainly concerned with 

issues regarding Erasmus students, but I would say the ideas a values they promote are 

typical for Generation E. When writing about it in their 2007 annual survey they use the 

term ‘Generation Mobility’ instead, which according to them consists of individuals who 

are “without roots, without barriers, without prejudices. Mobile, multilingual, open, and 

dynamic.” (ESN survey 2007 - Generation Mobility, 1). That is, the same terms which are 

generally employed to describe Generation E. They continue by stating that Generation 

Mobility is:

(…) one inclined to constantly change its place in the physical world but also ‘move’ in 

virtual space and cross physical borders through virtual communications channels. It is also a 

Generation than ‘moves forward’ in their personal development by learning and being active. 

This Generation shares a certain set of values and norms, as well as a specific lifestyle (16).

In their 2007 survey report about Generation Mobility, which I will come back to later, 

Generation Mobility is assigned these characteristics (30):

a) mobility (physical, virtual and communicative );

b) multilingualism;

c) having a network of friends;

d) owning ‘mobility commodities’

e) investing in one’s personal development.

Overall, my personal opinion is that these characteristics, especially d) and e), are too 
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general and do not really make up Generation E, but are world-wide phenomena. 

     Generation E has also received attention in American and global media. Time 

magazine devoted a whole issue to the subject as early as in 2001. In the online version 

one is greeted by the text "Generation Europe" in large blue letters, with a blurry image of 

five young women. One of them is holding a drink in her hand and they appear to be in a 

nightclub of some sort. The stereotype image of Erasmus evening activities, perhaps? 

Time then introduces a number of articles by stating "They're young, they're cosmopolitan 

and they don't have much use for the borders that have divided Europe for centuries. 

Inside the minds of the Continent's rising generation". The main article begins by 

referring to Generation E as "young and restless adults are reinventing the Continent's 

identity - and their own". It then goes on to portraying a Brussels party for European 

stagiaires, as interns are commonly referred to in the Belgian capital. The clientele 

consists of "well-bred 20-somethings from across the Continent who come to Brussels as 

much to meet their equally cultured peers as to learn the intricacies of EU bureaucracy". 

A 24 years old British girl is mentioned as an ideal representative - her passport is British, 

she has spent most of her life in Belgium and parts of it in Mexico, and she represents a 

kind of homelessness that is likely to be common among the more deeply rooted members

of Generation E. "When I go to England I feel very weird," she says. "I look around and 

think, who are these people? But the French are still the French, and the English are still 

English. Nothing will ever change” She further states that in Brussels, where everyone

speaks three, four, five languages, “you don't think about anyone's nationality". "But 

Brussels is not Europe". True, argues the reporter, but while many Europeans associate 

the EU with suit-clad Brussels crowds and a variety of regulations, the truth is that many 

are in fact starting to resemble Brussels more than they think - on any given evening, a 

similar scene could unfold in the Prenzlauer Berg in Berlin, or the Canal St.-Martin in 

Paris, or the Docas district in Lisbon, or the clubs in Vienna's Bermuda Dreieck”. The 

article states that a common European identity is formed out of ”many” young 

Europeans’ borderless lives, lives that would have been unimaginable not long ago. It 

quotes Michael Gillespie, 26 years old and head of international research at Informer 

Brand Development in London – "In terms of outlook and attitudes toward life, there are 

a lot of shared values among young Europeans. It has to do with a sense of being tolerant 

and open, and a willingness to try new things”. Events such as Berlin’s love parade and 

London’s Notting Hill carnival are said to be pan-European happenings. "Our generation 
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functions tribally but you can belong to several tribes at the same time”, says Eric 

Tong-Cuong, founder of French record label Naïve. A number of young, cosmopolitan 

Europeans are portrayed in the feature, nearly all of whom claim a European identity, and 

that nation-state borders are a thing of the past. Time does however recognise that this 

generation might not involve everyone – “To be sure, the advent of such transplants is far 

from widespread: in 1999, fewer than 2% of E.U. citizens aged 21 to 35 worked in other 

E.U. countries. But those who do find their sense of belonging transformed”. 

    In 2004, the ‘Generation E’ term was highlighted in the Houston Cronicle, and 

referred to as a “living proof how far Europe has come”. Again, the article centres on a 

few examples of young, multilingual and multicultural Europeans: 

To understand how far Europe has moved down the road to continental integration, you can 

look at the growth in trade, shared laws and diplomatic teamwork. Or you can just spend a 

little time with Jenny de Navarro. Born and raised in Sweden by a Swedish mother and a 

Spanish father, the 27-year-old works as a financial assistant at Imperial College in London. 

This evening, she is hanging out in an apartment shared by a couple of friends -- a Norwegian 

and her English boyfriend. A pal from France is there, too.

Jenny de Navarro states in the article that “One country, one culture is no longer enough 

for our generation, so we move around”, and the journalist (Carl Honor) writes that the 

emerging Generation E is “forging a continental identity”. He concludes however that 

despite the many shared features of the young and mobile Europeans, their differences 

will remain, and “The Germans and the French, or the British and the Danes, will never 

have as much in common as Texans and Californians”.

     In a heavily cited New York Times article from 2005, Katrin Bennhold writes about 

how a European identity is ”Quietly sprouting” on the continent. She introduces the 

subject by introducing Jorgo Riss – born in Germany with an Italian casualness about 

punctuality and a Londonesque love of afternoon tea. He has lived in five European 

countries, speaks five languages, and now works in Brussels with colleagues who are 

obliged to speak at least three languages, although most speak four. In short, an ideal 

representative of Generation E, according to American press. Bennhold's definition of 

Generation E follows the pattern of other sources – ”a growing number of young 

Europeans like Riss study, work and date across the Continent. Unlike their parents, who 

grew up within the confines of nationhood, they are multilingual and multicultural”. In 
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the article, a professor of political science, Stefan Wolff, is interviewed. He refers to the 

”Erasmus Generation” and states that they could be able to ”produce a profound cultural 

shift” when it is their turn to take the reins. ”Give it 15, 20 or 25 years, and Europe will be 

run by leaders with a completely different socialization from those of today”, he argues, 

and claims to be ”quite optimistic that in the future there will be less national wrangling, 

less Brussels-bashing and more unity in EU policy making - even if that is hard to picture 

today" (1).

   Bennhold further argues that an international touch on one’s education has become 

almost obligatory – “European companies have made the whole Continent their roaming 

ground. They want cosmopolitan, mobile and multilingual staff”. Will perhaps our 

strained job market today result in more people gaining international experience out of 

necessity instead of pleasure? Antje Rothemund (2012:65) states in a chapter about 

'Eurospeak' that today, rather than perceiving youth mobility as a chance to learn and 

enlarge one's horizons, many young people regard it as an obligation they must fulfil. 

According to him this is not surprising, as the public sphere portrays mobility as a 

precondition for employability, a proof that one can adapt to a market focused on human 

capital.

1.3.1. Generational markers for Generation E

As mentioned in the section about Generations, they can usually be defined by a number 

of lifestyle choices and contemporary events - consumer products, the political condition 

in which they find themselves, pop culture, etc. In Carolyn Kitch’s article Generational 

Identity and Memory in American Newsmagazines (2003), she writes that the notion of 

youth has a vital function in identity creation. “While the fact of youth ends fairly 

quickly, its importance in identity does not” (186). She refers to a study made by 

Schuman and Scott (1989:377) - when they asked a number of informants to name the 

most historical events that had occurred during their lifetime, they referred back 

disproportionately to things which had happened when they were in their teens and early 

twenties. This confirms the theory that a person’s youth is the most important period for 

generational imprinting. She also cites (196) a claim made by Morgan in 1998 (6), that 

“when we slice out a particular set of birth cohorts… and label them a generation, this 

requires us to locate ‘watersheds’ – those events and patterns that mark this generation 

as distinctly different from the ones that precede and follow it . . .”.
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    September 11th is cited here and in other articles when discussing a defining moment 

for the generation growing up today. However, they are all written from an American 

perspective, and likely, whether stated or not, concentrates on American youth. From a 

European point of view, the establishment of the European Union following the treaty of 

Maastricht in 1993 is likely to make up the defining moment for young Europeans.

    If a common frame of reference regarding pop culture and contemporary events and 

phenomena are required in order to form a generation, what are some of the generational 

markers for Generation E? I will on the following pages present a few things, in random 

order, that I, and/or scholars, believe to be influential, related to, and/or essential for the 

emergence of Generation E:

1.3.1.1. Erasmus 

Enric Ruiz-Gelices and Russel King (2003:233) claim, in the context of education and 

European labour migration, that in order for individuals to cultivate intercultural 

understanding, necessary skills for an integrated market, and a desire to migrate in the 

future, they have to be ‘schooled’ into this. According to them, young Europeans, and 

especially those pursuing higher education, make up a target group for various 

programmes which promote European Studies and mobility for students. There are 

several ways to achieve ‘European’ funding for courses and programmes that have 

somewhat of a ‘European dimension’ in their teaching. However, they argue, the main 

tool for fostering a European identity is still the mobility of students. 

    In the decades following the end of WWII, students began to be more mobile, and 

UNESCO statistics show that international student mobility doubled every decade after 

the war (Baron 1993). However, the number of receiving countries was extremely 

limited. In the late seventies this started to change, and mobility within Europe became 

more and more common. In 1984, direct support for academic mobility was for the first 

time offered by the European Commission, instead of national governments and agencies. 

Student mobility has been unusually promoted politically (Papatsiba 2005:173), and the 

Bologna process, aiming among other things to facilitate the transfer of credits within 

Europe, is one of the products of this increased attention.

   And so, in 1987, the Erasmus programme was introduced. The idea sprung from a 

need for European countries to be able to compete with other nations and continents in 

order to meet economic and social challenges. It bears the name of a Dutch humanist and 
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theologian, Desiderius Erasmus of Rotterdam. He was indeed very mobile himself, 

completing his university education and working in contemporary hotspots for learning, 

including Cambridge, Paris and Leuven. The programme is sometimes also referred to as 

the ‘European Region Action Scheme for the Mobility of University Students’. The 

homepage of the European Commission refers to the Erasmus programme as its “flagship 

education and training programme”, and about 150 000 students study for one or two 

semesters in another country within the frames of the Erasmus programme each year,

over two million have done so since its launch. The Erasmus network consists of more 

than 3100 institutions of higher education in 31 countries (the 28 EU member states as 

well as Iceland, Norway, Liechtenstein and Turkey), and the annual budget is more than 

€400 million. It used to be a part of the Socrates programme, encompassing several 

exchange programmes, but is now instead forming a major part of the European Union’s 

‘Lifelong Learning Programme 2007-2013’. However, all success stories come to an 

end, and so does Erasmus, at least in its present form. The programme as we know it 

will cease to exist in the end of 2013, and will move towards a somewhat uncertain 

future, suffering from a shortage of funds. A new over-arching programme called 

“Erasmus +” has been set to replace it 2014-2020, encompassing a number of 

present-existing programmes such as Leonardo and Comenius.

    The Erasmus programme is commonly said to have done more than anything or 

anyone else in order to promote a European identity and the emergence of a Generation E. 

The enthusiastic quotes from former Erasmus students in the Commission’s publication I 

am one of the two million who did it! (2009:2-3) reflect these views:

This is Erasmus. Nothing is real here. It’s a different space-time, like a bubble. Everything 

has a different value here. Time is limited, friendships are formed within a few minutes and 

they are of great importance because we all share a similar experience.

I realized that the experience made a whole new person of me and that I would never look 

at the world and Europe, my home, as I did before.

Beyond a studying experience, Erasmus is a lot more. For me it is a way to look at the 

world with new eyes , to feel and discover new emotions and learn what is not written in 

the notebooks.

There is nothing like 40 people singing ‘Happy Birthday’ to a fellow student, each one of 

them in their own language.
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As it can often be quite complicated for foreign students staying for a limited time to 

integrate in their host country and meet locals, many, if not the majority, of Erasmus 

students stay within the Erasmus circle, creating their own European and/or international 

space. Many long lasting friendships are formed, and many visit each other afterwards, 

further increasing mobility and knowledge of Europe. Härtel (2007:43) writes that in 

almost every case, an Erasmus stay abroad will change one’s perception of oneself. For 

numerous students, the Erasmus period is the first longer period spent away from home, 

and involves challenges like finding housing, arranging all practical issues, finding 

friends, and so on. Students tend to make friends with the international community in 

their temporary country of residence, mostly with other Europeans (Hauvette 2007:55), 

and thus creating a European space in the new place, whether located in Europe or not. 

Härtel (44) moreover argues that upon returning to the host university, Erasmus students 

tend to be more open, and, since they know very well what it is like to arrive in a new 

country, are more likely to take the time to socialize with Erasmus students at their home 

location. My personal impression, as a former foreign student in several countries as well 

as a contact person for international students 'at home', is that nearly everyone involved in 

the welcoming of foreign students are students who have already studied abroad 

themselves, or that are just about to do so. Hauvette (55) states that as long as the contact 

with the European circle is constant, one can assume that the 'European feeling' will 

remain.

    Härtel (op. cit.) further argues that Erasmus has become somewhat of a community of 

its own, which is quite extraordinary for a programme that did not exist before the end of 

the 80’s - “On ne dit pas ‘je participe à Erasmus ‘, mais ‘je suis Erasmus’ comme on 

affirmerait, ‘je suis Français’”2. According to her, Erasmus students share the same 

imagined space, which transcends physical and nation state borders. They have a 

numbers of symbols in common, and share common memories and experiences. Härtel

states that a European identity develops itself through diversity, in different ways and 

shapes. It is all about putting unconditional value into cultural pluralism, and to develop 

tolerance and comprehension. And knowing this, she (51) argues that the Erasmus 

programme is somewhat of a success story. The whole aim of her paper Erasmus ou la 

construction d'un espace culturel européen, she claims, is to explain the common 
                                                            
2 ”One does not say ’I participate in Erasmus’, but ’I am Erasmus’, like one would assert ’I am French’. 

(My translation)
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identity which springs from participation in the Erasmus programme:

Un séjour Erasmus constitue en effet, en modèle miniature, une véritable société 

européenne, avec sa diversité et ses points communs. Certains étudiants en sont conscients, 

d’autres, pas du tout, certains enfin se qualifient d’ Erasmus : une véritable nouvelle 

identité qui s’offre potentiellement à toute personne participant au programme éponyme de 

la Commission européenne3 (63).

Not all are however prepared to accept claims that the Erasmus programme has 

pioneered European identity formation. Iain Wilson writes in What Should We Expect of 

‘Erasmus Generations’? (2011:1119) that it is not safe to assume that any exchange 

programme such as Erasmus will improve international understanding. He underlines 

that contrary to many similar schemes, the aim of the Erasmus programme is not to 

enhance relations between ingoing groups and outgoing groups, but to promote an 

external institution – the EU. This pattern has more in common with the process of state 

formation, than with projects aiming to diminish international tension. Wilson also 

argues (1122) that there is a need in academia to differentiate between personal 

developments that are due to only an Erasmus experience, and those due to being a 

student in general – higher education can be assumed to have a political influence on the 

student regardless if it takes place in the country of origin or abroad. 

    When searching for articles and papers concerned with Generation E, one 

frequently stumbles upon ‘Erasmus’ as well, and ‘Erasmus Generation’ often appears as 

a synonym to Generation E. It is still to be established whether or not the EU has 

succeeded in all their initial targets for the Erasmus programme, but it is impossible to 

deny the effect the exchange programme has had since its launch.

1.3.1.2. Low-cost airlines 

Cheap and available-to-all plane tickets cannot be underestimated in talks about increased 

mobility in Europe and elsewhere. The European Union might have opened up the 

possibility for its citizens to travel and work abroad without restrictions, but without 

                                                            
3  ”An Erasmus stay abroad constitutes a miniature model of a real European society, which 

its diversity and things in common. Some students are aware of it, others not at all. Some 

qualify as Erasmus: a real, new identity, available to all people participating in the European 

Commission’s eponymous programme.” (My translation)
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cheaper ways of actually moving oneself from one country to another, there would 

probably still be a very select few who had the opportunity of really doing so. The 

concept of low-cost airlines began winning ground in Europe in 1995, with British 

Easyjet and Irish Ryanair quickly establishing themselves on the market. By 2003, 

passengers on low-cost airlines made up 40% of all people travelling to European 

destinations from the UK and Ireland, and 20% of short-haul travellers in Europe (Francis 

et al. 2005). This also led to larger quality airlines introducing special, lower priced 

tickets, further improving possibilities of mobility and enabling people from nearly all 

groups of society to travel. 

1.3.1.3 Media and internet

One of the best examples of Generation E pop culture is French director Cédric Klapish’s 

2002 film L’auberge espagnole, or The Spanish Apartment in English. It is said to be 

Generation E’s own movie (Honor 2004), and the most well-known piece of fiction that 

centres on the young and mobile (Härtel 2007:1). The movie depicts an Erasmus stay in 

Barcelona, and the protagonist is a French student of economics, Xavier, who moves into 

an apartment shared by students from Germany, Italy, The UK, Denmark, Belgium, and 

Spain. The film shows the everyday-life in the apartment and in Barcelona, and the 

students talk about regionalism, constructing Europe, stereotypes, and more. In the 

penultimate scene Xavier sits by his computer and his thoughts are visualized. Old photos 

of him flash by and he claims that he is not only the person on the pictures anymore. “Je 

suis français, espagnol, anglais, danois. Je suis pas un mais plusieurs. Je suis comme 

l’Europe, je suis tout ça. Je suis un vrai bordel”4. Xavier has thus created his own 

’Europeanness’ and representation of Europe, taking a little bit from each of his friends’

home with him (Härtel 2007:2). The movie, for which Klapish got the idea after a visiting 

his sister during her Erasmus stay in Spain, was so successful it was even said to be 

responsible for an increase in French students applying for Erasmus in Spain around the 

time it came out.

   Another pop culture phenomenon that appears specifically tailored for Generation E 

is the online magazine Café Babel, which can be found at cafebabel.com. It is the 

                                                            
4 ”I am French, Spanish, English, Danish. I am not one but many. I am like Europe, I am all that. I am a 

true mess.” (My translation)
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self-proclaimed ”first multilingual European current affairs magazine, designed for 

readers across borders”. The website states that its articles and other media cater to the 

Eurogeneration, ”the first generation living Europe on a day-by-day basis thanks to the 

Erasmus programme, the internet and an increasing level of mobility”. It was initiated in 

the beginning of 2001 by a group of Erasmus students of twelve different nationalities, 

and the first issue was published simultaneously in English, French, Italian and Spanish. 

Six regional offices were opened in October of 2001, and the magazine is now published 

in seven language versions and is based in Paris and Warzaw, with a number of local 

offices all over Europe. It also receives funding from the European Commission, among 

others. Café Babel promotes participatory journalism, written by ”babelians” -

community members, and then edited by Café Babel’s team of professional journalists. 

The website also hosts forums, Babel logs, everything with the aim to stimulate European 

public opinion and "promote a European perspective". In addition to articles about 

European politics and important events, readers can also find Generation E-friendly

stories about what it is like to do an internship in the European Parliament, various 

Erasmus testimonials and handy tips on how to deal with Post-Erasmus depression. In 

these times of crisis, articles about for example "Germanophobia", underpaid internships 

and unemployment are plentiful. In 2013, Café Babel has even launched a themed site 

named "EU-topia on the ground" with reports from seven EU cities, because "Café Babel 

wants you to dream of a better Europe. Our future seems so dark if we believe the 

unemployment statistics, the European member states debts and the retreat we probably 

won’t get".

   As of January 2012, Café Babel does however no longer have monopoly on 

Generation E-tailored news coverage. That is when six major European newspapers –

French Le Monde, Spanish El País, Polish Gazeta Wyborcza, British The Guardian, 

Italian La Stampa and German Süddeutsche Zeitung, teamed up to launch the Europa 

project, reaching about 10 million readers. With special themed sections of their 

newspaper websites as well as a paper supplement to the print versions every few months, 

they aimed to put a spotlight on the situation in Europe today, and spark a debate. With 

interviews with politicians like Angela Merkel and David Cameron and articles dealing 

with for example Erasmus love, a “where should I emigrate?” quiz, and country-specific 

debate on education and unemployment, the project ran throughout 2012, and the 

newspapers have since renewed their cooperation. 
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    Frequently cited as one of the main ‘unifying’ elements in the European cultural 

sphere is the annual Eurovision Song Contest, although one would have good reason to

ask if the contest does not sometimes achieve the opposite effect. As online American 

magazine Business Insider puts it -"the show has become a strange mixture of campy 

fashions, regional rivalries, shadowy alliances and oblique voting structures — way more 

complicated than it is on paper".

  The contest has existed since 1956, and can thus not be said to be specific to Generation 

E. However, as it is frequently mentioned in Generation E circumstances, as well as in 

Reid’s famous chapter, I have chosen to include it in this section. The history pages of the 

official website Eurovision.tv states that the competition is “strongly embedded into 

Europe’s collective mind”. Many of its songs can be related to contemporary historical 

events and conflicts, and it is commonly known that politics generally have a substantial 

influence on the final scores, with neighbouring countries often voting for each other, 

Greece and Cyprus giving each other high scores but ignoring Turkey, etc. In 1990,

Norway performed a song called “Brandenburger Tor”, while Austria sang “Keine 

Mauern Mehr”. Winner that year was Italian Toto Cutugno, who sang “Insieme: 1992”, a 

song said to be about the anticipated European Single Market, due to be completed in 

1992. Despite new rules giving more power to national juries and slightly less to the 

voting public, the results still spark debate. In the 2013 competition, Germany's entry 

finished 21st out of 26, despite previous favourite claims and a well-known singer, 

Cascada. Afterwards, Germany's ARD TV Network Coordinator Thomas Schreiber said 

to Reuters "I don't want to say 'this was 18 points for Angela Merkel', but we all have to 

be aware that it wasn't just Cascada up there on stage (being judged) but all of Germany".

    Internet, and social media in particular, are obviously global phenomena and cannot 

specifically be attributed to Generation E. However, one can safely assume that their

impact has been, and is, vital. Communication with fellow Europeans is often mentioned

as a key element for an emerging Generation E. Only twenty years ago, it took time, 

effort, and/or expensive phone bills to maintain friendships and relationships with people 

in other countries. Today, it is perfectly common to return from a stay abroad with 

countless new Facebook friends or messenger/Skype contacts that require a minimum of 

effort to keep in touch with. Before arriving in a new country, most students and young 

workers will often already have communicated with fellow newcomers in a Facebook 

group or similar. Communication via the internet and certain web pages can also be said 
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to make up a platform and a sort of continuation of the previously mentioned ‘European 

space’. A search for “Erasmus” on Facebook generates countless fan groups and pages, 

both for certain cities and for the concept as a whole. The largest one, seemingly 

unofficial and simply named “Erasmus”, had nearly 140 000 ‘likes’ in July 2013. 

Moreover, the internet has greatly facilitated the very act of moving, which is certainly of 

some importance to Generation E. One can book a plane ticket anywhere in ten minutes, 

and information about almost any place on earth is easily accessible.

1.3.2. Generation E and the Financial Crisis

Cris Shore writes in The Euro Crisis and European Citizenship that according to classical 

theorists of Western money, such as Weber and Marx, sharing a currency has traditionally 

been associated with a sense of community. Former European Commission President 

Jacques Santer wrote in 1998 (cited in Shore 2012:5) about the introduction of the Euro 

currency:

The Euro is also a powerful factor in forging a European identity. Countries 

which share a common currency are countries ready to unite their destinies as 

part of an integrated community. The Euro will bring citizens closer together, 

and will provide a physical manifestation of the growing rapprochement 

between European citizens which has been taking place for the past forty year 

or more.

And it started off well. Trade volumes increased by some 50% and inflation was kept low.

However, from 2009 and onwards, problems began to arise. Several peripheral 

economies took advantage of the low interest rates of the Eurozone, and the cheap credit. 

Despite high bailouts from the IMF and the EU, an economic crisis hit most European 

countries, to various extents. With the crisis, new denominations arise. In a July ’09 issue 

of Time the cover story was given the title “Generation Disappointment”, portraying a 

group of newly unemployed twenty-somethings in the Spanish city of Vigo. The article 

states that in country after country, people are coining terms to describe the generation of 

the young disillusioned Europeans of today. In France they are commonly referred to as 

‘jeunes diplomés’ (young graduates), in Spain as ‘mileuristas’ – someone who only earns 

mil euros – 1000 euros, in spite of their education and training; and in Greece as 

‘Generation 600’, also with reference to their low salaries.

  And the youth unemployment rates continue to rise. According to OECD statistics from 
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2012, Greek youth unemployment had landed at 58%, closely followed by Spain, were 

the rate was 56%. In contrast, only 8% of young Germans found themselves without a 

job. “Personally I feel quite relaxed about it, but not staying in Brussels is not an option 

for the Spaniards and Italians”, a Swedish intern in one of the European institutions told 

me in the spring of 2013. “They know they will most likely not get a job if they go back, 

so they are applying for everything that comes up right now”. In May 2013, the Prado 

museum in Madrid received 18 500 applications for 11 basic-level positions with a 

starting salary of 13 000 Euros per year. The current situation in Europe results in 

increased labour migration, both within and from Europe. When the annual quota for 

working holiday work permits to Canada for 18-35 year-olds opened in Ireland in January 

2013, the 6350 places were gone within 48 hours, breaking the record in all eligible 

countries. On the Irish Times website there is even a special theme site called ‘Generation 

Emigration’, aimed at the thousands of Irish working abroad.

   Shore wrote in 2012 (8) that the Euro continues to have an identity-strengthening

effect, but is has become a negative one, bringing with it a growing distrust in the EU and 

its institutions as a whole. In a The Independent article from June 2013, Nils Muižnieks, 

Human Rights Commissioner for the Council of Europe, states " I have a feeling this will 

not be the most Europe-orientated generation, and that’s the price we will pay for 

neglecting this issue”. In the same article, the EU Commissioner for employment, social 

affairs and inclusion, László Andor, calls for better communication and more convincing 

policies, and states that when there is a crisis, "people may start to distrust their national 

leaders and turn to the EU for solutions. But, after a while, confidence in the EU may also 

decline". He continues by stating that “we are in this second phase now". It is perhaps 

quite telling of the current state in Europe that British BBC's Radio 4 series entitled 

"Generation E" was not about young Europeans going on Erasmus and making foreign 

friends, but taglined "Lucy Ash meets Europe's disaffected youth at a time of economic 

and political turmoil" in 2011, and "Lucy Ash sees how young Europeans are facing up to 

the economic crisis" in 2012. Even Italy's former Prime Minister Mario Monti has 

publicly, in Corriere della sera (120725), stated that unfortunately, an aspect of ‘lost 

generation’ does exist among the Italians who are now in their thirties, adding that those 

making public decisions should do their utmost to avoid repeating past mistakes and 

creating other lost generations. Researching the topic, it is difficult if not impossible to 

find recent articles about Generation E that are written with the same positive outlook as 
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for example Reid (2004) and Honor (2004) portrayed it nearly ten years ago. 

2. Previous Studies

In this section, I will provide a few quick overviews on previous studies relating to 

Generation E, and their findings.

    Time magazine, as mentioned in the section about Generation E, ran a cover issue on 

the subject in 2001. They used, among other things, statistics from a survey based on 

1225 interviews conducted with young people from Britain, France, Germany and Italy in 

early 2001. The main question of interest to this thesis was "to what extent do you see 

yourself as European?". Their results reveal that the Brits were those least in favour of the 

EU, and would like to see a shift back to British government. Still, 21% of those surveyed 

regarded themselves as primarily European, compared to the 75% who first and foremost 

saw themselves as British. The Italians were the most enthusiastic, with 42% choosing 

"European" and 58% "national". In addition, they were the most positive towards 

integration. In Germany, 36% chose a European identity over their national one, and in 

France 31% did. Informants from all four countries considered the balance of power 

between the EU and member states to be more or less even, but they did predict that

balance to change in the near future.

   The previously mentioned study from Russel King and Enric Ruiz-Gelices of the 

University of Sussex (International Student Migration and the European ‘European 

‘Year Abroad’: Effects on European Identity and Subsequent Migration Behaviour), 

accounts for the opinions of three groups of Sussex students between 2000 and 2001. One 

of their aims was to test if a year abroad would give students or graduates a more 

‘European’ identity or consciousness as well as a better insight into European issues. The 

survey was conducted on 261 graduates in Brighton, England, who had spent one year of 

their degree abroad. The survey shows that as many as 59% of these students agreed on 

the statement that living in another European country had increased their sense of 

belonging to a European cultural space (241). Only 14% disagreed and the rest was 

unsure.

   Emmanuel Sigalas performed a longitudinal survey in 2004-2005, in order to test the 

impact on students’ European and national identities after an Erasmus experience. He 

surveyed 400 just-returned ingoing (to Britain) and outgoing (from Britain) Erasmus

students, and assuming that Erasmus students may be more Europe-friendly to begin 



27

with, he chose to test the change in their sense of European identity, rather than testing 

if the students had one at all. The results show that the surveyed students did not alter 

their political (whether national or European) identity as a result of socializing with 

other Europeans. Those who were already Euro-friendly continued to be so. The 

incoming students even demonstrated less pride to be European after their Erasmus year 

in Britain, thus portraying a failure of EU attempts to foster a common identity within 

this group. 

    An often cited academic article dealing exclusively with Generation E, and using the 

Generation E term, is Coming of Age by Daniel Fischer. By interviewing 35 London 

university students between the ages of 18 and 40 in 2006, he aimed to get an idea 

whether or not a Generation E exists in the UK. The study reveals a remarkable lack of 

knowledge of the EU among the informants, some of whom are unable to name any 

member countries at all. Most of them did recognize that EU membership would possibly 

be beneficial for trade, while all were against introducing the Euro in the UK.. The quoted 

informants were not very enthusiastic about exchange programmes such as Erasmus 

either. According to them, these programmes mainly benefit the rich, and are not 

something many families want to invest in (6). In short, the students interviewed by 

Daniel Fischer were negative towards most things related to the EU. Fischer’s conclusion 

is thus that Generation E is not necessarily well represented in each member nation, and 

that Generation E might not be the best term for those who have grown up in a unified 

Europe (7). 

   Iain Wilson of the University of St Andrews conducted a panel study in 2007/2008, 

and wrote about the results in What Should We Expect of ‘Erasmus Generations’? 

(2011:1125). His informants were made up of British, French and Swedish Erasmus 

students, with control groups of student who remained at their home universities. 99 

Erasmus students and 145 control group students completed both surveys. His findings 

show that students going on exchange were more attached to Europe than their peers, 

even before they actually began their Erasmus semester(s). Their attitudes did not 

change substantially over the course of their stay abroad. This pattern was also true for 

their sense of European identity, and favouring a more European political union. Wilson 

(1135) thus concludes that looking at his results, it would be wrong to claim that the 

Erasmus programme is a success-story in terms of promoting identification with 

Europe, as it had little or no effect on the students.
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   In the spring 2008 Eurobarometer study, it is investigated how, among other things, 

Europeans see the European Union. Around 1000 people from each EU country were 

asked the same questions. On the question “What does the European Union mean to you 

personally?” (90), the majority (42% of all respondents) included “freedom to travel, 

study and work anywhere in the EU” among their choices. There was no difference at all 

between male and females, but it is easy to observe a trend in other areas: 51% of people 

aged 15-24 agreed with the above statement, 44% of those aged 25-39, 43% of those aged 

40-54, and only 35% of those aged 55+. Looking at the level of education, the statistics 

clearly show that the higher the level, the higher the percentage who claims to mainly 

associate the EU with the freedom to travel, work and study in other countries. 53% of 

those who finished studying at the age of 20 and above does so (and 57% of those still 

studying), compared to only 28% among those who finished school when they were 15 

and younger; and 40% who did so between the ages of 16 and 19.

    Marion Hauvette surveyed 42 young Europeans who were studying or working in 

Ireland in 2010, and performed in-depth interviews with six of them. It is to my 

knowledge one of the very few, indeed the only article I could find, that deals with 

Generation E and Europeanness without focusing solely on Erasmus students. Hauvette 

could conclude that the young migrants she had surveyed experienced one decisive 

change in the perception of their own identity - "they realise that they belong to a 

European community and to a new European generation" (53). However, the informants 

were generally lacking the ability to explain or develop the sentiment of being European. 

One person responded that it is precisely that inability which is indicative of 

Europeanness - "“the impression to take part of a big European mess” (ibid). The most 

cited factor in a sense of European community was "history", and there was a general 

view that Europeanness entailed a sense of feeling at home anywhere in Europe. 

However, very few informants (two) mentioned a European identity as their primary one. 

Huvette also discovered a possible correlation between a feeling of European belonging 

and distance from Europe itself - the further away the informants had been, the more 

European they seemed to have become. Recognising that a European identity is not for 

everyone, a couple of interviewees underlined that Europeans who are unable to travel 

and do not speak other languages are "left on the margins" of that identity. Several also 

agreed that frequent travel and living abroad also has its drawback, one of which is an 

eternal sense of restlessness and an "addiction" to constant moving. One of them stated 
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that he sometimes finds himself in a state of "never being satisfied with where I am living, 

since I know there are always different things to do elsewhere” (56)

      Bernard Streetweiser surveyed 387 Erasmus students and interviewed 45 in 2010. 

The informants were made up of students of 29 European nationalities studying in 

Germany, and Germans who had just come back from 18 different European countries. 

When asked what they identified the most with - a national identity, a European identity, 

a global identity, or "other", as many as 39% stated they considered themselves first and 

foremost European. Interestingly, British informants were to most Europe-friendly. 

Streetweiser was able to see three different patterns of identification among those who 

claimed to see themselves as Europeans. There were those who stated they felt a shared 

identification and a bond with fellow young Europeans, and "spoke with pride about 

being part of the so-called ‘Erasmus Generation’" (8). These students represented, 

according to Streetweiser, a new and youthful spirit committed to making Europe a good 

place to work and live. Then there were those who held a belonging identification, similar 

to the first group but going beyond merely sharing an interest in actively working for EU's 

success. " These students were not only grateful for the administrative benefits they feel 

European citizenship bestows upon them, but proud of Europe as the place where they see 

a bright future for themselves to follow their dreams and play a leading role" (ibid). These 

students shared a general feeling that simply a national identity was too constricting for 

them, that a European one offered them more. The third category consisted of students 

who identified themselves with a dissociative identity, rejecting their national identity in 

order to not be associated with their country's history and stereotypes. Instead, they 

preferred the anonymity of a European identity. Streetweiser could conclude that 

"clearly, young Europeans are not retreating to the safety of their national identification, 

despite the current economic uncertainty" (14)

    Georgiana Udrea of the National School of Political Studies and Administration in 

Bucharest wrote a paper focusing on a group of Romanian students’ experiences in 

European Identity and Erasmus mobility in 2011. Her findings, stemming from in-depth 

interviews with 17 young Romanians who have completed one semester abroad, show 

that the majority first and foremost identified themselves as Romanian, in spite of what 

was often a negative image of the country. A sense of European identity mostly occurred 

when the students interacted with colleagues from other continents, and when they 

travelled in Europe during breaks. “The fact that I could travel freely around Europe, 
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without a visa, made me feel European. I realized then that joining the EU was a positive 

thing, because I visited France and England and The Netherlands as if I had gone from 

Bucharest to Focsani”, as one student puts it (10). Another often cited factor sparking the 

feeling of Europeanness was visits to Brussels and the European parliament.

   To summarise, the results of several of the previous studies differ. While for example 

Streetweiser found that the British students were the most Europe-friendly among his 

informants, the British informants taking part in Time's as well as Fischer's survey were 

not particularly positive towards European integration. The majority of Hauvette's and 

King and Ruiz-Gelices' informants felt their stay abroad increased their sense of 

belonging to a European cultural space, while Sigalas' and Wilson's findings show that 

their groups did not substantially change their views. It should however be underlined 

that Sigalas and Wilson chose students who they considered to be Europe-friendly to 

begin with.

   

3. My study

When summarising the sources I have found which are mentioning Generation E, one can 

distinguish a few prerequisites that seem absolutely necessary in order to qualify as what 

is generally considered to be a member of Generation E. This generation is made up of 

young individuals who:

* have a positive attitude towards the EU;

* consider themselves to have a European identity;

* are mobile and travel often;

* are multilingual;

* have an international network of friends;

* have lived abroad, and are likely to do so again in the future.

I will now test if a selection of young, mobile Europeans actually corresponds to these 

characteristics. In the first part of this section, I will use data collected by ESN in 2007. 

Then, I will present and discuss findings from my own survey, dating from July 2010.
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3.1. ESN

Every year, ESN - The Erasmus Student Network, performs major surveys on topics 

dealing with Erasmus life, European identity, and more. The organisation is Europe-wide 

and can be found at more than 270 higher education institutes in 23 countries. It is 

according to its own report aimed at “supporting and developing student mobility in 

Europe and beyond” (p. 70).

     In 2007 they chose to study Generation E, or the Erasmus branch thereof, which they 

labelled “Generation Mobility” (however, in the annex, where one can have a look at the 

survey itself, “Erasmus Generation“ is stated as its name). Their aim was to explore 

whether or not a study period abroad has a deep impact on the way students see the world, 

in the areas of involvement in civic society and politics, religious beliefs, Europe and 

European integration, and the use of new technologies. Students choosing to participate 

filled out an online questionnaire on their website, which many Universities’ 

International Offices encouraged them to do. I believe this may have affected their 

findings, as it was likely the most ESN and Erasmus-friendly students who took the time 

to find and fill out the questionnaire themselves. Therefore, my view is that the results 

should be interpreted as stemming from informants who are slightly more 

Europe-friendly and interested in mobility issues than the average exchange student.     

        More than 8000 students chose to take part in the study, 64% of whom were 

female. The average age of the informants was 23. Students could take part in the online 

survey from May to September 2007, in English only. 38% of those who responded came 

from a family where neither of the parents had a higher education degree and 58% 

considered their financial situation as being close to the national average. Most of the 

students came from Poland (17.2%), followed by Spain (8.9%), Turkey (8.1%), Finland 

(7.4), Lithuania (7.0%), Germany (6.2%), France (5.6%), The Netherlands (5.0%), UK 

(4.8%) and Italy (3.8%).

     In the following pages I will investigate how the ESN informants correspond to the 

typical image of Generation E members.

Multilingualism

73% of those answering the survey had attended a language course at their exchange 

destination. 40% of them spoke three languages, 26% spoke four, and 11% spoke five or 

more. Most of the multilingual students came, not surprisingly, from equally multilingual 
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countries, such as Switzerland, Finland, Belgium and Slovenia. Respondents from these 

countries spoke on average four languages, with Romania and Lithuania close to four. 

The number of languages student spoke also made up a factor concerning working abroad 

- those who spoke more languages were more willing to move abroad. Mobile students 

generally spoke more (3.4) languages than the respondents who had never studied abroad 

(2.9), and those who had been living abroad more than once spoke more languages than 

those who had gone to live abroad one single time.

Mobility and willingness to live abroad

Of the students who took part in the ESN survey, 23% had studied abroad more than once, 

and 35% would prefer to find work in country other than their own. 80% of students had 

been abroad before going on exchange, some of them for longer periods of time. The 

average respondent had visited five countries in the past two years. Students from smaller 

countries such as Slovenia, Austria and Czech Republic visited the most countries, while 

Romanian and Turkish students had the lowest country-visiting average. In the survey, 

students were also asked whether they would consider working abroad in the future. 45% 

were unsure and thought it was hard to say. 11% would definitely work abroad, and 24% 

would rather do so than finding a job in their country of origin. Only 4% claimed they 

would definitely want to work in their own country, and 16% stated they would prefer to 

do so. Most students, 45%, indicated that the airplane was their preferred means of 

transportation. Students with a higher income chose the plane only slightly more often 

than students with normal or lower income. This, according to ESN, points to a 

democratisation of what used to be a quite elitist form of travelling.

Study exchange

Considering that the survey provider is an organisation for and by Erasmus students, it is 

not surprising that 89% of the informants had studied abroad, and 11% had not. The large 

majority, 93%, were satisfied or very satisfied with their stay. 78.4% went abroad through 

the Erasmus programme, 11% through other programmes and bilateral agreements. The 

level of education of the students was more or less equally divided between Bachelor and 

Master level.

Identification with Europe

On the question of identity, students were allowed to pick multiple options. Most of them, 
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89%, agreed to have a “global” identity. 84% considered they had European identity, 

82% a national one, 73% an individual one, and 70% a local one. Thus, the idea of a 

'European' identity seems to be completely established in this group of students. There 

was no substantial difference between people from old and new member states. 

Concerning a European identity, students from Poland (95.3%) and France (95.1%) were 

the most enthusiastic, and students from Turkey where those who least identified with 

Europe (65.4%), followed by the Netherlands at 76%. The rest are fairly evenly spread 

out between 82 and 94%.

International network of friends

Regarding this subject, the ESN survey of 2007 refers to the one made in 2005. There, it 

was shown that some of the most important outcomes of studying abroad were meeting 

new friends, building networks, and improving intercultural communication. 91% of the 

students who had been on exchange kept in touch with foreign friends after their stay 

abroad, 57% of which stayed in touch with five or more friends. 34.5% of the students 

had visited friends in other countries afterwards. Those who claimed to have a European 

or global identity were more likely to keep contact with their international network.

   

Attitude towards the EU

There are no questions about students' opinion about the EU in this study. However, 

figures show that students who took part are interested in politics (80% in national, 74% 

in international, and 69% in European). As with the question about identity, the 

respondents were more interested in the national and international level than the local 

one.

   At the ESN internet page presenting this particular survey, it is stated  “Over 8.000 

responses indicate that the generation mobility exists and their main characteristics are 

travelling by plane, communication via Skype and international SIM cards, the use of 

credit cards and laptops…”. And in the concluding remarks of the survey (55), it is stated:

Those who went abroad are equipped with new ideas, tools, and visions: intercultural 

knowledge and competences, new technologies, new communication tools, ease of travel, 

but also the urge of adventure. They do not want to follow standard routes, but many of 

them need some space to create and invent.



34

ESN wants these students to be more active and recommends the Erasmus programme to 

put focus on Europe - “it is not enough to make them ‘feel’ European; it is important to 

make them ‘act’ for Europe”. It should be mentioned that according to the survey, 10% of 

the respondents were active in ESN, which is again a good indicator that those who took 

part might be more Europe-friendly than the average exchange student.

3.2. My Survey

3.2.1. Methodology

In my survey, I have specifically targeted people who have studied, interned or worked 

abroad. Thus, instead of investigating whether or not young Europeans in general fulfil 

the Generation E criteria, I have chosen to see if those who should generally be 

considered to be Generation E members actually correspond to the established 

characteristics, and if they see themselves as members of Generation E when presented

with the term.

     Using questions relating to the definition of a Generation E member, I made three 

slightly different versions of my survey. They were created with the help of the website 

www.thesistools.com, where one can set up surveys free of charge as long as the number 

of respondents does not add up to more than 500. My main concern regarding the survey 

format was to keep it short and simple, in order to get as many replies as possible. Thus, I 

kept the open-ended questions to a bare minimum (two), and concentrated on multiple 

choice options.

  I used the social networking site Facebook (www.facebook.com) to send mass-emails 

containing the link to my online surveys. Those who received the email were informed 

that the survey would only take five minutes to complete, mainly contained questions 

about travelling and living abroad, and that the results were to be used in my MA thesis 

within the area of European Studies. I also specified that there would be no way for me to 

know who had answered the questions, and that if there were any questions they did not 

want to answer or did not understand, it was possible to skip it and move on to the next 

one. I gave them about ten days to complete the survey. 

   I used my Facebook contacts and my administrator status in two different Facebook 

groups in order to make sure the email reached young, internationally experienced 

Europeans. The email was sent to a total of 500 people, and generated a total of 78 

responses. However, only those who were born in Europe (I left it to the respondents to 
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determine the limits of “Europe”, but specified that both EU and non EU citizens were 

allowed to participate) were requested to fill out the survey, thus substantially reducing 

the number of possible informants. The answer frequency, albeit low, is thus slightly 

higher than it may first appear. I believe that fact that I sent the survey link in the midst of 

summer with a ten-day deadline might also be a key reason to explain the low interest in 

completing the questionnaire. With 78 informants, the results cannot and should not be 

considered representative of entire group categories or an entire generation. However, I 

believe the low answer frequency does not necessarily have to be a major obstacle in 

obtaining indicative results. What is, to my knowledge, unique about my survey is that it 

accounts for the opinions of mobile Europeans finding themselves in three different 

contexts – the (young) worker, the student and the intern. The Disneyland group is of 

course made up of people who have worked abroad in a special environment -for many a 

first experience in living abroad. The Groningen group is made up of Erasmus students, a 

preferred group in almost all previous studies on Generation E, and the Washington group 

consists of informants who generally are a bit older and have already lived abroad before. 

Moreover, the Washington represents a Europe-from-the-outside perspective. 

   I made, as mentioned, three versions of the survey, with only minor variations, and 

here follows further information on each group:

Disneyland Paris workers

Disneyland Paris is, according to disneylandparis-casting.com, the number one leisure 

and tourist destination in Europe. The resort employs some 12 000 people, coming from 

about a hundred countries and speaking about 19 languages in total. Several times every 

year, Disneyland staff tour Europe in order to recruit so-called castmembers from a 

variety of countries. When I worked there in the summers of 2005 and 2006, almost all 

Europeans came from Western Europe. A quick Google search reveals that they now also 

travel to Eastern and Central European countries such as Estonia, Lithuania and Hungary 

on their recruitment tours. Disneyland castmembers who are there on a seasonal contract, 

which nearly all of my survey respondents were, usually stay in one of four castmember 

residences, housing about 800 people each. It is a very social environment, and I would 

say that despite the very Americanised surroundings, it remains a very ‘European’ space, 

with frequent European-themed dinners organised by workers, etc. All residences are 

located in different suburbs in proximity to the parks, but a 40 minute train ride to Paris. A 
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scarce supply of late evening/night trains leave staff with the almost only option of going 

to Americanised (‘Sports Bar’, Planet Hollywood etc.) establishments in ‘Disney 

Village’ whenever one wants to leave the residences, thus completing the complete 

immersion into the ‘Disney experience’ and a common space with other young 

Europeans.

   As one of the core requirements is to have a very good knowledge of at least English 

and French, (almost) everyone who works there automatically fulfil one of the established 

‘Generation E criteria’ – multilingualism.

    In general, my view is that Disneyland Paris and its castmember culture, contrary to 

the situation in Washington, always referred to things as being ‘European’ (parts of the 

park has been modified to be more ‘European’ than the American counterparts, etc.), and 

never focused on the EU. 

     In order to have some kind of control over who completed the survey, I only sent it 

to 40 people, all of whom worked there with me in 2005 and/or 2006. In order to achieve 

a wider distribution, I would have had to spread the survey link via Disneyland-related 

forums and message boards, thus reaching only those very actively involved in Disney 

and Disneyland Paris activities. As my aim was to get the opinions of ‘regular’

Disneyland workers, I wanted to make sure I reach only those who have actually worked 

in the parks, and I therefore only sent to email to those I worked with. 11 people 

participated in the survey. One of them only answered the first question, and will 

therefore not be included in the final results. Thus, I will here account for the answers of 

ten informants, 25% of those who received the survey. Two of those who took part in it

are of French nationality, which of course means they might not have had a working or 

studying abroad experience. However, I only sent the survey to French former colleagues 

who came from other provinces, and thus spent their days in the same international, 

non-French setting as everyone else – living in residences and working alongside mainly 

non-French colleagues. Therefore, I have in the results considered them equal to 

international workers.



Erasmus and international students in Groningen, The Netherlands

Groningen is a university city in the north of The Netherlands, hosting large numbers of 

Erasmus and international students each semester. ESN, the Erasmus student network, is 

popular and very active here, and there are a number of activities created especially for 
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foreign students. Many, probably most, international students stay in one of the several 

international student houses that are spread out in the city, as housing is scarce and might 

be hard to arrange for only one semester. I got the impression that most exchange 

students, as is often the case, found it hard to meet Dutch friends and mainly socialized 

within the international community. During my semester, Europeans tended to stick with 

other Europeans, with the odd American or Australian joining in, and the Asians 

generally socialising within their own groups. 

     46 of the Groningen Erasmus and international students answered my survey.

The survey link was emailed to members of a Facebook group called “You know you did 

Erasmus in Groningen in spring 2009 when…”, in which I have administrator status, and 

the ability to send the survey email to the entire group. At the time of doing so, the group 

consisted of 280 people. I know or recognize most of them, and it is safe to assume they 

all have spent at least one semester studying abroad. A substantial portion of the 280 

group members are non-European, and did thus not take part in the survey.

European Interns in Washington, D.C.

Washington, D.C., perhaps the world’s most famous hotspot for international politics, 

attracts thousands of interns every year, from every corner of the world. Embassies, 

political organizations, NGO’s, think tanks and universities are abundant. Competition 

for places is usually stiff, and all other interns and trainees I spoke to during my time there 

in fall/winter 2009 already had some, or extensive, international experience. For those 

interning at embassies and at the delegation of the EU to the United States, there are 

plenty of ‘EU promoting’ events organized. Regular European embassy meetings are 

held for different embassy sections such as trade or public diplomacy, hosted by the 

country which holds the EU presidency. Moreover, efforts to promote Europe and the EU 

in the USA include an annual children’s festival (“Kids Euro Festival”), and a “Euro 

Night” where each EU country gets a stand to showcase food, drink, and a large number 

of brochures from their area. As a consequence, Europeans, and especially interns with a 

limited time to integrate, tend to socialize mainly with each other, and not with 

Americans. 

    During my time as an Embassy intern in Washington, me and some friends took over 

the running of a Facebook group called “EU interns in DC”, creating regular events for 

interns. Thus, I was again able to send the survey link via a Facebook group, this time 



38

reaching 180 people. The very majority of them are/were interns, but there are/were also 

some European exchange students and young Europeans with ‘real’ jobs in Washington. 

Due to the fact that the group had existed for at least one semester before I came to 

Washington, I do not have as good an overview of the members as with the Disneyland 

and Groningen groups. However, I believe that the inclusion of a question asking when 

the informant interned in Washington as well as a specification in the email that the 

survey was only for Europeans, should guarantee that only those intended for the survey 

actually filled it out. 22 interns previously or presently staying in Washington, D.C. 

completed my survey.

The following questions are exactly the ones I asked in my survey. When formulating 

them, I mainly looked at the factors which are most associated with Generation E, in 

order to determine if they correspond to the test groups. 

If you could name our generation (those who are now in their twenties and thirties), 

how would you name it? This question was on the first, separate page, in order to avoid 

associations with the EU, travelling etc, which the following questions are concerned 

with. 

How many different countries, apart from your country of birth, have you lived in for a 

period of more than two months?

What year did you work in Disneyland Paris / work, study and/or intern in Washington 

DC (multiple options possible)? I excluded this question from the Groningen survey, as 

the fact that they have joined the Facebook group “You know you did Erasmus in 

Groningen in spring 2009 if…” already provides this information.

In 2009, how many countries did you visit?

When you worked at Disneyland Paris / studied in Groningen / interned, studied and/or 

worked in Washington DC, was it the first time you lived abroad? 

Please mention two of your favourite movies. I included this question partly to get some 
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variation on the topics, and partly to investigate if in fact Generation E is developing 

similar, transnational tastes, for example if they tend to prefer European films to 

American ones, etc.

After finishing working at Disneyland / studying in Groningen / interning in 

Washington DC, have you worked and/or studied in one or more foreign countries?

Is your country a member of the EU (EC)? If so, when did it join? Here, the informants 

were also provided with a link to the Wikipedia page on the formation of the EU, in case 

they were unsure. I initially wanted to ask which country or part of Europe the informant 

was from, but as there still seems to be some confusion on exactly what countries 

constitute east, west, and central Europe, and telling me their home country would mean 

giving up some anonymity, I rephrased the question.

In the long run, would you prefer to live abroad or in your country of origin?

What is your opinion about the EU?

Has your opinion about the EU changed during your stay(s) abroad? (and/or by 

working in an international setting such as Disneyland Paris?)

If someone from outside Europe, let's say an American, asks you where you are from, 

do you most often mention your city, region, country or continent?

Approximately how many of the people you consider your friends are of another 

nationality than yourself?

How many languages do you speak (conversational level), including your mother 

tongue?

Would you consider yourself to have a European identity?



* In magazines (TIME, etc.) a

started talking about a "Generation E" (sometimes also called the Erasmus Generation, 

Generation Mobility etc). Members of this generation are commonly described as young 

Europeans who share a specific lifestyle, who are multilingual, who are mobile, who are 

cosmopolitan, who are positive towards European integration, who are used to a 

borderless Europe, who are developing new cultural norms, and so on. Having read this, 

would you consider yourself a member of this generation?

separate page, as seeing it beforehand would let the informants know exactly what I am 

writing about, and perhaps influence their answers.

3.2.2. Results

I will here account for the results of each

be followed by a brief summary

3.2.2.1. Disneyland Paris workers

How would they name our generation?

Generation X (x2), Cybergeneration, curious, 

Globetrotters, Bored

How many countries, apart from their country of birth, have they lived in?

1

2

3

In magazines (TIME, etc.) and to some extent in academia, people have during the 00's 

started talking about a "Generation E" (sometimes also called the Erasmus Generation, 

Generation Mobility etc). Members of this generation are commonly described as young 

ific lifestyle, who are multilingual, who are mobile, who are 

cosmopolitan, who are positive towards European integration, who are used to a 

borderless Europe, who are developing new cultural norms, and so on. Having read this, 

a member of this generation? This question was on a last, 

separate page, as seeing it beforehand would let the informants know exactly what I am 

erhaps influence their answers.

I will here account for the results of each group of informants. Every group’s results will 

be followed by a brief summary before I summarise the overall results in the next section. 

Disneyland Paris workers

How would they name our generation?

Generation X (x2), Cybergeneration, curious, Open minded people, Nomads, The 

How many countries, apart from their country of birth, have they lived in?

2 (20 %)

4 (40 %)

4 (40 %)
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borderless Europe, who are developing new cultural norms, and so on. Having read this, 

This question was on a last, 

separate page, as seeing it beforehand would let the informants know exactly what I am 

group of informants. Every group’s results will 

the overall results in the next section. 

Open minded people, Nomads, The 

2 (20 %)

4 (40 %)

4 (40 %)



What year did they work in Disneyland Paris?

1999

2000

2001

2002

2003

2004

2005

2006

2007

2008

2009

2010

I still work there

How many countries did they visit in 2009?

1

2

3

4

5

6

7

8

9

10

11

Was working at Disneyland their first time living abroad?

Yes

No

I am French, so I worked in 

my own country

What year did they work in Disneyland Paris?

1 (10 %)

1 (10

1 (10 %)

1 (10 %)

2 (20 %)

3 (30 %)

9 (90 %)

7 (70 %)

7 (70 %)

3 (30 %)

2 (20 %)

1 (10 %)

1 (10 %)

How many countries did they visit in 2009?

2 (20 %)

1 (10 %)

2 (20 %)

3 (30 %)

0 (0 %)

1 (10 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (10 %)

Was working at Disneyland their first time living abroad?

6 (60 %)

2 (20 %)

2 (20 %)

41

1 (10 %)

1 (10 %)

1 (10 %)

1 (10 %)

2 (20 %)

3 (30 %)

9 (90 %)

7 (70 %)

7 (70 %)

3 (30 %)

2 (20 %)

1 (10 %)

1 (10 %)

2 (20 %)

1 (10 %)

2 (20 %)

3 (30 %)

0 (0 %)

1 (10 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (10 %)

6 (60 %)

2 (20 %)

2 (20 %)



Have they lived abroad again after finishing working at Disneyland?

Yes

No

I still work at Disneyland

When did their countries of origin join the EU?

My country is not an EU 

member state

2007

2004

1995

1986

1981

1973

1957

In the future, they would prefer to live:

Abroad

In the country of origin

I am not sure

Their opinion about the EU is:

Positive

Negative

Neither positive nor negative

Has their opinion changed during their time abroad / in an international setting?

Yes, to the positive

Yes, to the negative

No, I have not changed my 

opinion

Have they lived abroad again after finishing working at Disneyland?

4 (40 %)

5 (50 %)

1 (10 %)

When did their countries of origin join the EU?

1 (11.1

0 (0 %)

0 (0 %)

2 (22.2

0 (0 %)

0 (0 %)

2 (22.2

4 (44.4

n the future, they would prefer to live:

5 (50 %)

3 (30 %)

2 (20 %)

EU is:

7 (70 %)

0 (0 %)

3 (30 %)

Has their opinion changed during their time abroad / in an international setting?

2 (20 %)

0 (0 %)

8 (80 %)

42

4 (40 %)

5 (50 %)

1 (10 %)

1 (11.1 %)

0 (0 %)

0 (0 %)

2 (22.2 %)

0 (0 %)

0 (0 %)

2 (22.2 %)

4 (44.4 %)

5 (50 %)

3 (30 %)

2 (20 %)

7 (70 %)

0 (0 %)

3 (30 %)

Has their opinion changed during their time abroad / in an international setting?

2 (20 %)

0 (0 %)

8 (80 %)



If an American would ask where they are from, they would mention their:

City

Region

Country

Continent (Europe)

How many friends of a foreign nationality do they have?

None

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

More than 20

If an American would ask where they are from, they would mention their:

0 (0 %)

0 (0 %)

8 (88.

1 (11.1

friends of a foreign nationality do they have?

0 (0 %)

1 (10 %)

0 (0 %)

0 (0 %)

1 (10 %)

1 (10 %)

1 (10 %)

0 (0 %)

1 (10 %)

0 (0 %)

2 (20 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

3 (30 %)

43

0 (0 %)

0 (0 %)

8 (88.9 %)

1 (11.1 %)

0 (0 %)

1 (10 %)

0 (0 %)

0 (0 %)

1 (10 %)

1 (10 %)

1 (10 %)

0 (0 %)

1 (10 %)

0 (0 %)

2 (20 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

3 (30 %)



Of how many languages do they have a conversational level, including their mother 

tongue ?

1

2

3

4

5

Do they consider themselves to have a European identity?

Yes

No

I don't know

Having read a common description of Generation E, do they feel they belong to it?

Yes

No

I don't know

Summary

With ten informants, it is hard to draw any general conclusions from the results of this 

group. One can however clearly see that in terms of for example willingness to live 

abroad in the future (50% said yes), European identity (80%) 

(70% positive, no-one negative) 

are very likely to be closer to Generation E than the average young European. 

4.2.2.2. Groningen Erasmus and international students

How would they name our generation

Twenties, career driven, the communication generation, F Generation (Facebook 

generation), the beginning of the videogames generation, technology age (x2), travellers 

(x2), Generation internet (x2), Postmodern, All Rounders, La generación de los 80 y 90, 

Generation that do not remember communism, fancy fancy

and travellers, generation too much, Generation Y (x3), those who forgot how to dream, 

adaptability, the never satisfied generation, dynamition, generation of free movers (po

Of how many languages do they have a conversational level, including their mother 

0 (0 %)

4 (40 %)

2 (20 %)

3 (30 %)

1 (10 %)

Do they consider themselves to have a European identity?

8 (80 %)

1 (10 %)

1 (10 %)

Having read a common description of Generation E, do they feel they belong to it?

With ten informants, it is hard to draw any general conclusions from the results of this 

One can however clearly see that in terms of for example willingness to live 

abroad in the future (50% said yes), European identity (80%) attitude towards the E

negative) and belonging to Generation E (100%), the informants 

are very likely to be closer to Generation E than the average young European. 

4.2.2.2. Groningen Erasmus and international students

How would they name our generation?

Twenties, career driven, the communication generation, F Generation (Facebook 

generation), the beginning of the videogames generation, technology age (x2), travellers 

(x2), Generation internet (x2), Postmodern, All Rounders, La generación de los 80 y 90, 

eneration that do not remember communism, fancy fancy-free, Globalists, Web users 

and travellers, generation too much, Generation Y (x3), those who forgot how to dream, 

adaptability, the never satisfied generation, dynamition, generation of free movers (po

44

Of how many languages do they have a conversational level, including their mother 

0 (0 %)

4 (40 %)

2 (20 %)

3 (30 %)

1 (10 %)

8 (80 %)

1 (10 %)

1 (10 %)

Having read a common description of Generation E, do they feel they belong to it?

10 (100 %)

0 (0 %)

0 (0 %)

With ten informants, it is hard to draw any general conclusions from the results of this 

One can however clearly see that in terms of for example willingness to live 

owards the EU 

and belonging to Generation E (100%), the informants 

are very likely to be closer to Generation E than the average young European. 

Twenties, career driven, the communication generation, F Generation (Facebook 

generation), the beginning of the videogames generation, technology age (x2), travellers 

(x2), Generation internet (x2), Postmodern, All Rounders, La generación de los 80 y 90, 

free, Globalists, Web users 

and travellers, generation too much, Generation Y (x3), those who forgot how to dream, 

adaptability, the never satisfied generation, dynamition, generation of free movers (post 



cold war), hedonists, generation station, tv generation, clueless but driven, social 

networks generation, generation of 700 euros.

How many countries, apart from their country of birth, have they lived in?

1

2

3

4

5

6

How many countries did they visit in 2009?

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

Was Groningen the first time they lived abroad?

Yes

No

cold war), hedonists, generation station, tv generation, clueless but driven, social 

networks generation, generation of 700 euros.

How many countries, apart from their country of birth, have they lived in?

21 (45.7 

8 (17.4 

11 (23.9 

3 

2 (4.4

1 (2.2

How many countries did they visit in 2009?

1 (2.2

3 (6.5

8 (17.4

11 (23.9

7 (15.2 %)

5 (10.9

3 (6.5

3 (6.5

1 (2.2

1 (2.2

1 (2.2

1 

0 (0 %)

0 (0 %)

1 (2.2

Was Groningen the first time they lived abroad?

23 (50 %)

23 (50 %)

45

cold war), hedonists, generation station, tv generation, clueless but driven, social 

21 (45.7 %)

8 (17.4 %)

11 (23.9 %)

3 (6.5 %)

2 (4.4 %)

1 (2.2 %)

1 (2.2 %)

3 (6.5 %)

8 (17.4 %)

11 (23.9 %)

7 (15.2 %)

5 (10.9 %)

3 (6.5 %)

3 (6.5 %)

1 (2.2%)

1 (2.2 %)

1 (2.2 %)

1 (2.2 %)

0 (0 %)

0 (0 %)

1 (2.2 %)

23 (50 %)

23 (50 %)



Have they lived abroad again since leaving Groningen?

Yes

No

I still live in Groningen

When did their countries of origin join the EU?

My country is not an EU             

member state                                          

2007

2004

1995

1986

1981

1973

1957

In the future, they would prefer to live:

Abroad

In the country of origin

I am not sure

What is their opinion about the EU?

Positive

Negative

Neither positive nor negative

Has their stay(s) abroad affected that opinion?

Yes, to the positive

Yes, to the negative

No, I have not changed my 

opinion

Have they lived abroad again since leaving Groningen?

12 (26.7 %)

30 (66.7 %)

3 (6.7 

When did their countries of origin join the EU?

1 (2.3

10 (22.7

3 (6.8

2 (4.6

5 (11.4

1 (2.3

16 (36.4

In the future, they would prefer to live:

19 (41.3 %)

9 (19.6

18 (39.1 %)

What is their opinion about the EU?

37 (80.4

4 (8.7 %)

5 (10.9

Has their stay(s) abroad affected that opinion?

21 (45.7

4 (8.7 %)

21 (45.7
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12 (26.7 %)

30 (66.7 %)

3 (6.7 %)

1 (2.3 %)

10 (22.7 %)

3 (6.8 %)

2 (4.6 %)

5 (11.4 %)

1 (2.3 %)

16 (36.4 %)

19 (41.3 %)

9 (19.6 %)

18 (39.1 %)

37 (80.4 %)

4 (8.7 %)

5 (10.9 %)

21 (45.7 %)

4 (8.7 %)

21 (45.7 %)

   6 (13.6 %)



If an American asked where they are from, they 

City

Region

Country

Continent (Europe)

How many of their friends are of another nationality?

None

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

More than 20

If an American asked where they are from, they would give the name of their:

6 (13

1 (2.2

38 (82.6

1 (2.2

How many of their friends are of another nationality?

0 (0 %)

0 (0 %)

1 (2.2

2 (4.4

6 

3 (6.5

2 (4.4

0 (0 %)

3 (6.5

0 (0 %)

12 (26.1

0 (0 %)

0 (0 %)

0 (0 %)

1 (2.2

3 (6.5

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (2.2

12 (26.1

47

would give the name of their:

6 (13 %)

1 (2.2 %)

38 (82.6 %)

1 (2.2 %)

0 (0 %)

0 (0 %)

1 (2.2 %)

2 (4.4 %)

6 (13 %)

3 (6.5 %)

2 (4.4 %)

0 (0 %)

3 (6.5 %)

0 (0 %)

12 (26.1 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (2.2 %)

3 (6.5 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (2.2 %)

12 (26.1 %)



How many languages do they speak, including their mother tongue?

1

2

3

4

5

6

Do they see themselves as having a European identity?

Yes

No

I don't know

Having read a common description of Generation E, do they feel they belong to it?

Yes

No

I don't know

Summary

The European Commission’s effort

Erasmus programme seem to have paid off with this group. 

belong to Generation E and have a Eu

their country of origin in the future. The Groningen group is probably the most diverse 

one in terms of origin, with a mix of old and (fairly) new EU member states

informants equally divided between those who had lived abroad before and those who 

had not. 80.4% stated they were p

Erasmus semester had made their opinion of the EU more favourable.

seen as a proof that at least one of the goals with the Erasmus programme has been 

fulfilled with this group.

languages do they speak, including their mother tongue?

2 (4.4

14 (30.4

16 (34.8

9 (19.6

4 (8.7 %)

1 (2.2

Do they see themselves as having a European identity?

37 (80.4

4 (8.7 %)

5 (10.9

Having read a common description of Generation E, do they feel they belong to it?

41 (89.1

3 (6.5

2 (4.4

The European Commission’s efforts to build a European identity with the help of the 

Erasmus programme seem to have paid off with this group. A strong majority feel they 

and have a European identity. Only 19.6% would prefer to live in 

their country of origin in the future. The Groningen group is probably the most diverse 

, with a mix of old and (fairly) new EU member states and the 

informants equally divided between those who had lived abroad before and those who 

stated they were positive to the EU, and as many as 45.7¨% claimed their 

Erasmus semester had made their opinion of the EU more favourable. This, again, can be 

seen as a proof that at least one of the goals with the Erasmus programme has been 

48

2 (4.4 %)

14 (30.4 %)

16 (34.8 %)

9 (19.6 %)

4 (8.7 %)

1 (2.2 %)

37 (80.4 %)

4 (8.7 %)

5 (10.9 %)

Having read a common description of Generation E, do they feel they belong to it?

41 (89.1 %)

3 (6.5 %)

2 (4.4 %)

to build a European identity with the help of the 

A strong majority feel they 

opean identity. Only 19.6% would prefer to live in 

uture. The Groningen group is probably the most diverse 

and the 

informants equally divided between those who had lived abroad before and those who 

ositive to the EU, and as many as 45.7¨% claimed their 

This, again, can be 

seen as a proof that at least one of the goals with the Erasmus programme has been 



4.2.2.3. European interns in Washington, D.C.

How would they name our generation?

Internet generation, Generation 3.0, new generation, The I 

want-to-combine-a-job-with-children

traveling generation, unsecurity,

€uro-Easyjet-Internet, millennium, Generation Y, Internet, Generation 2.0, The aware 

generation, The interactive generation

How many countries have they lived in apart from their country of birth?

0

1

2

3

4

5

What year did they intern/work/study in Washington, D.C.?

2006

2007

2008

2009

2010

I still live there

4.2.2.3. European interns in Washington, D.C.

How would they name our generation?

Internet generation, Generation 3.0, new generation, The I 

children-but-how-do-I-do-that- generation, Enjoyers, 

traveling generation, unsecurity, globalised, Pragmatists, borderless, 

Internet, millennium, Generation Y, Internet, Generation 2.0, The aware 

generation, The interactive generation

How many countries have they lived in apart from their country of birth?

1 (4.6

6 

5 (22.7

7 (3

1 (4.6

2 (9.1

What year did they intern/work/study in Washington, D.C.?

1 (4.6

0 (0 %)

0 (0 %)

14 (63.6

7 (31.8

4 (18.2

49

generation, Enjoyers, 

Internet, millennium, Generation Y, Internet, Generation 2.0, The aware 

1 (4.6 %)

6 (27.3 %)

5 (22.7 %)

7 (31.8 %)

1 (4.6 %)

2 (9.1 %)

1 (4.6 %)

0 (0 %)

0 (0 %)

14 (63.6 %)

7 (31.8 %)

4 (18.2 %)



How many countries did they visit in 2009?

0

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20 or more

When they went to Washington, was it their first time going to live abroad?

Yes

No

After leaving Washington, have they lived in any other foreign 

Yes

No

I am still in DC

How many countries did they visit in 2009?

1 (4.6

2 (9.1

4 (18.2

4 (18.2

4 (18.2

3 (13.6

3 (13.6

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (4.6

When they went to Washington, was it their first time going to live abroad?

6 (27.3

16 (72.7 %)

After leaving Washington, have they lived in any other foreign countries?

5 (22.7

12 

5 (22.7

50

1 (4.6 %)

2 (9.1 %)

4 (18.2 %)

4 (18.2 %)

4 (18.2 %)

3 (13.6 %)

3 (13.6 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (4.6 %)

6 (27.3 %)

16 (72.7 %)

5 (22.7 %)

12 (54.6 %)

5 (22.7 %)



When did the countries join the EU?

My country is not an EU 

member state

2007

2004

1995

1986

1981

1973

1957

In the long run, they would prefer to live:

Abroad

In the country of origin

I am not sure

What is their opinion about the EU?

Positive

Negative

Neither positive nor negative

Has this opinion changed during their stay(s) abroad?

Yes, to the positive

Yes, to the negative

No, I have not changed my 

opinion

If an American would ask where they are from, they would 

City

Region

Country

Continent (Europe)

When did the countries join the EU?

0 (0 %)

0 (0 %)

2 (9.1

7 (31.8

0 (0 %)

0 (0 %)

2 (9.1

11 (50 %)

In the long run, they would prefer to live:

6 (27.3

4 (18.2

12 (54.6

What is their opinion about the EU?

19 (86.4

2 

1 (4.6

Has this opinion changed during their stay(s) abroad?

6 (27.3

2 (9.1

14 (63.6

If an American would ask where they are from, they would answer their:

1 (4.6

1 (4.6

17 (77.3

3 (13.6

51

0 (0 %)

0 (0 %)

2 (9.1 %)

7 (31.8 %)

0 (0 %)

0 (0 %)

2 (9.1 %)

11 (50 %)

6 (27.3 %)

4 (18.2 %)

12 (54.6 %)

19 (86.4 %)

2 (9.1 %)

1 (4.6 %)

6 (27.3 %)

2 (9.1 %)

14 (63.6 %)

1 (4.6 %)

1 (4.6 %)

17 (77.3 %)

3 (13.6 %)



How many foreign friends do they have?

None

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

More than 20

How many languages do they speak?

1

2

3

4

5

Do they consider themselves to have a European identity?

Yes

No

I don't know

How many foreign friends do they have?

0 (0 %)

0 (0 %)

0 (0 %)

3 (13.6

4 (18.

3 (13.6

2 (9.1

0 (0 %)

0 (0 %)

0 (0 %)

3 (13.6

0 (0 %)

0 (0 %)

0 (0 %)

1 (4.6

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

6

How many languages do they speak?

0 (0 %)

6 

5 (22.7

7 (31.8

4 (18.2

Do they consider themselves to have a European identity?

19 (86.4

1 (4.6

2 (9.1

52

0 (0 %)

0 (0 %)

0 (0 %)

3 (13.6 %)

4 (18.2 %)

3 (13.6 %)

2 (9.1 %)

0 (0 %)

0 (0 %)

0 (0 %)

3 (13.6 %)

0 (0 %)

0 (0 %)

0 (0 %)

1 (4.6 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

0 (0 %)

6 (27.3 %)

0 (0 %)

6 (27.3 %)

5 (22.7 %)

7 (31.8 %)

4 (18.2 %)

19 (86.4 %)

1 (4.6 %)

2 (9.1 %)



Do they see themselves as belonging to Generation E?

Yes

No

I don't know

Summary

The Washington group is generally slightly more well

had lived in more countries before going to intern in Washington. As they are 

older, they can be seen as potential 

Here too, the majority (86.4%) is p

students, they had not substantially changed their opinion

Washington. 

3.2.3. Summary and discussion

Labelling of their generation

There was great variation in the answers to the question on how the informants would 

choose to label their own generation. Two popular wording areas could easily be 

distinguished, perhaps not surprisingly: technology (14 people) and mobility (10 people). 

A few informants chose crisis-

gave very different answers that could not easily be grouped into categories.

Multilingualism

Somewhat surprisingly considering the international setting in which the informants have 

worked or studied, the most common number of languages spoken at conversational 

level, including mother tongue, was two (30.8%), although the informants were quite 

evenly spread out at three (29.5%) and four (24.4%) as well. 11.5% spoke as many as five 

languages while only two people spoke one language, and one person spoke six. Interns 

in Washington were the most language

Mobility and willingness to live abroad

A majority, 37.2%, had only lived in one country apart from their country of origin, for 

more than two months. 28.2% had lived in three foreign countries, 21.8% had lived in 

Do they see themselves as belonging to Generation E?

19 (86.4

2 (9.1

1 (4.6

The Washington group is generally slightly more well-travelled than the other groups

had lived in more countries before going to intern in Washington. As they are 

, they can be seen as potential Generation E members in a ‘later stage’ in their career

Here too, the majority (86.4%) is positive towards the EU, but contrary to the Groningen 

they had not substantially changed their opinion as a result of their stay in 

and discussion of all results

There was great variation in the answers to the question on how the informants would 

choose to label their own generation. Two popular wording areas could easily be 

not surprisingly: technology (14 people) and mobility (10 people). 

-related naming and “Generation Y”, but the majority (30) 

gave very different answers that could not easily be grouped into categories.

considering the international setting in which the informants have 

, the most common number of languages spoken at conversational 

level, including mother tongue, was two (30.8%), although the informants were quite 

ead out at three (29.5%) and four (24.4%) as well. 11.5% spoke as many as five 

languages while only two people spoke one language, and one person spoke six. Interns 

in Washington were the most language-savvy. 

Mobility and willingness to live abroad

A majority, 37.2%, had only lived in one country apart from their country of origin, for 

more than two months. 28.2% had lived in three foreign countries, 21.8% had lived in 

53

19 (86.4 %)

2 (9.1 %)

1 (4.6 %)

travelled than the other groups and 

had lived in more countries before going to intern in Washington. As they are likely a bit 

Generation E members in a ‘later stage’ in their career. 

contrary to the Groningen 

as a result of their stay in 

There was great variation in the answers to the question on how the informants would 

choose to label their own generation. Two popular wording areas could easily be 

not surprisingly: technology (14 people) and mobility (10 people). 

related naming and “Generation Y”, but the majority (30) 

considering the international setting in which the informants have 

, the most common number of languages spoken at conversational 

level, including mother tongue, was two (30.8%), although the informants were quite 

ead out at three (29.5%) and four (24.4%) as well. 11.5% spoke as many as five 

languages while only two people spoke one language, and one person spoke six. Interns 

A majority, 37.2%, had only lived in one country apart from their country of origin, for 

more than two months. 28.2% had lived in three foreign countries, 21.8% had lived in 
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two, and 5.1% (four people) had lived in four as well as five. Most of the informants who 

had lived in one foreign country were Erasmus students in Groningen.

    The informants had visited on average 4.1 countries in 2009. It is probably safe to 

assume that this is more than average for young Europeans in general. Overall, most of 

them, 52.5% had already lived in at least one other foreign country before going abroad to 

work or study. 

    Interestingly, informants from all three groups preferred to live abroad in the future 

instead of in their home country (38.5% to 20.5%), although many (41%) were still 

unsure. Regarding mobility, one can therefore conclude that the test groups more than 

well fit into the Generation E mould.

   

Taste in movies

There were no major discrepancies between the groups, nor any special or surprising 

results. Not all informants answered the question (“please mention two of your favourite 

movies”) and some only picked one movie, so I will not calculate the percentages as they 

would be misleading. When summing up the answers from all three groups, American 

movies got selected 64 times, European (including British) movies 27 times, and movies 

with another origin got picked 5 times. Tastes differed and no movie gathered more than 

four “votes” (Pride and Prejudice was the only one to do so). Most informants picked 

well-known movies and I could not see any indication that they preferred movies from 

their home country. Thus, there is nothing indicating that these supposedly Generation 

E-friendly informants have developed similar tastes in at least this area of pop culture.

Attitude towards the EU

An overwhelming majority, 63 of the 78 informants (80.1%) had a positive opinion about 

the EU. Only 7.7% were negative and 11.5% were neither positive nor negative. The 

Washington informants were the most positive, with 86.4% in favour of the EU. 55.1% 

stated their opinion had not changed as a consequence of their stay abroad, while 37.2% 

said they had changed it in favour of the EU, and 7.7% towards a more negative view.

    While a clear majority from the Washington and Disneyland groups had not changed 

their opinion of the EU, the Groningen Erasmus students interestingly divided their votes 

equally between having changed their opinion to the positive and not having their opinion 

45.7% each, with 8.7% adopting a more negative stance. As the Groningen students is the 
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only group who has participated in an EU-founded, EU-funded and somewhat 

EU-branded programme, this could be an indication that the European Commission’s 

“flagship programme” has indeed manage to get their EU-positive message through to 

students who were not as EU-friendly before their exchange. Although the Washington 

group definitely were exposed to various forms of EU-promoting events and information 

(see group information) and likely cooperated with fellow Europeans on regular 

occasions, their view of the EU was not substantially affected (63.6% had not changed 

their opinion).

    However, I should underline that this survey dates from the summer of 2010. With 

the ongoing crisis and increased scepticism towards the EMU and the EU, it is not 

unlikely that these results would look somewhat different if the survey had been 

performed today, in 2013.

International network of friends

The majority (56.4%) of all informants stated they had ten up to 20+ international friends, 

with as many as 26.9% considering themselves to have more than twenty. 21.8% had ten 

international friends, and a few informants chose numbers between ten and twenty. Out of 

those picking numbers below ten, most stated they have five (9%) or four (14.1%) 

friends. Only one person each (1.3%) stated they have one or two international friends. 

Both the Disneyland and the Washington test group saw informants with 20+ friends 

make up the largest percentage (30% and 27%), while the Groningen group had the same 

number of people choosing 20+ and 10 friends (26.1% each).

    It should be mentioned that the informants, as most people, are likely to have 

differing perceptions of the word “friend”, and thus one can assume that some of them 

referred to their extended networks of friends and contacts while others only counted their 

close-knit friends. 

Identification with Europe and Generation E

Regarding what they would answer if an American asked where they are from, the 

majority, 81.8%, would mention their country. 9.1% would state their city, 6.5% their 

continent (Europe), and only 2.6% (two people) would mention their region. There were 

no major differences between the different groups, so we can conclude that most 

informants spontaneously would refer to their country and not Europe if asked about their 
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origin. Still, as many as 82.1% do consider themselves to possess a European identity

when confronted with the term without further explanation. Eight informants (10.3%) 

were unsure and only six (7.7%) stated they do not feel they have a European identity.

    Regarding Generation E, an overwhelming majority, 89.7% (70 out of 78 informants) 

stated that they saw themselves as members of Generation E after having read the short 

description. Only five people did not see themselves as corresponding to the generational 

profile. As the description I featured when asking the question is quite positive-sounding 

(containing words like “cosmopolitan”, “mobile” and “multilingual”), it is perhaps not 

surprising that so many identified with it. However, when answering yes to the question, 

the informants also agreed to the statements that they are positive towards European 

integration (in line with their answers to previous EU-related questions) and that they are 

developing new cultural norms.
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Conclusion

In my introduction, I asked whether the established characteristics that are generally

attributed to Generation E actually apply to those who according to definition should be 

members of it. The previous studies relating to Generation E that are listed in chapter two 

present various and differing results, some with a high percentage of informants claiming 

to hold a European identity (Streetweiser 2010), some with the opposite results (Fischer 

2006). Moreover, the studies were almost equally divided between those who claim their 

informants' stay abroad substantially increased their level of feeling European (Hauvette 

2010, King and Ruiz-Gelices 2003), and those who found that the views of their surveyed 

groups in fact did not change (Sigalas 2006, Wilson 2011).

    Looking at the results from my own survey and the survey performed by ESN in 

2007, I can however conclude that yes, the responses clearly show that the vast majority 

of the informants, from all surveyed groups, fulfil the Generation E criteria as defined in 

the introduction and the chapter about Generation E. An overwhelming majority are 

positive towards the EU, and as many as 82.1% of those who responded to my survey 

confessed to having a European identity – perhaps the most important prerequisite for 

belonging to this generation. As expected, they are multilingual and travel slightly more 

than the average young European is likely to do. With the largest portion from my survey 

and the ESN equivalent indicating a willingness to work and live abroad in the future, the 

‘mobility’ criterion is also clearly fulfilled. In a broader context, the results of the large 

ESN survey as well as my own findings indicate that the talks about Generation E are not 

exaggerated, and such a generation indeed appears to exist.

    As it has long been understood that a primary source of legitimisation of a political 

community is a corresponding political identity (Bruter 2005:1), and that the EU has 

managed to identify Europe in political terms (Risse 2003:3), one can assume that it is a 

favourable development for the European institutions that such high percentages 

considered themselves to have a European identity. However, my survey, as well as the 

previous studies I have been looking at, concludes that the national identity still is 

generally considered as primary for survey informants. This, as mentioned by Risse 

(2003:2), is however not an obstacle to a European identity, as it is common to have 

multiple identities at the same time.

    With Europe's current economic problems, can a Generation E still exist and grow? I 

believe it is all a question about definition. Most of Europe's youth have gotten 
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accustomed to the idea that they may freely study and work in other countries, and are 

likely to keep doing so. As long as Europe's citizens keep moving and interacting with 

each other, Generation E characteristics such as mobility, multilingualism and an

international network of friends are likely to persist, and many will probably experience 

sentiments of European togetherness when spending time with fellow Europeans. But, 

could it be that the start of the 21st century's second decade has also marked the start of a 

new, still mobile, but more disillusioned European generation? I believe so, noting how 

the reporting about Generation E and Generation E-related topics have changed over the 

course of one decade, or rather, before and after the financial crisis. While the pre-crisis 

articles (Bennhold 2005, Reid 2005, Honor 2004, etc.) often provide a positive, almost 

exotic view of a Generation E which is building a more tolerant Europe and fostering 

borderless friendships, the post-2009 view appears to be mainly that of a 'lost generation' 

which suffers unemployment and political unrest (McDonald-Gibson 2013, BBC's Radio 

4 series, Shore 2013, etc.), far from the idealised Erasmus year depicted in L’auberge 

espagnole. Moreover, the ‘mobility’ criterion is now to a larger extent likely to be 

fulfilled out of necessity, as high unemployment rates more or less force citizens to move 

to countries where the chances of obtaining a job are higher. When even the Erasmus 

programme - according to my survey results effective in promoting the EU and perhaps 

the main European identity creator among Europe's students, will cease to exist in its 

present form due to financial problems, the near future will surely bring challenges to the

development of new Generation E members, and the economic situation is thus of strong 

importance. As my survey results show, the percentage of informants who were positive 

to the EU was nearly the same as that of those who had a European identity, confirming 

the close connection between the two. When the EU suffers growing distrust among the 

European public, I would argue that it is likely to also have an effect on its sense of 

European identity and togetherness. Moreover, I believe the strong presence of extreme 

right-wing parties in many countries, with a nationalistic, us-against-them rhetoric, are 

putting even more focus on diverse national cultures instead of a common European 

equivalent.

  In short: according to my results, Generation E as commonly defined proved to exist 

within my test groups as well as among those surveyed by ESN. However, I predict that in 

the future, external factors such as the financial crisis and growing political distrust in the 

EU will have a substantial negative effect on Generation E as we know it today. 
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