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Abstract 

The museum, as a common space generating and consolidating a collective memory, 

henceforth a collective identity, is comparatively of more importance in a more complex 

society as the European one. The thesis empirically explores the emergence of a pan 

European Museum and examines its function in generating a collective European 

identity. It draws upon museology and identity theory to argue that in the construction 

of European identity, a pan European Museum is more or less emerging and is destined 

to appear in the future, through the construction of which, the European identity in turn 

could be materialized and become possible. The arguments are exemplified by 

contemporary praxis and projects aimed at integrating or assimilating European cultural 

resources. One related survey has been administered among Facebook users. In contrast 

to the contemporary study of European identity, which is characterized by abstraction, 

this thesis seeks to materialize and accommodate it. In other words, I choose to focus 

more on how the European identity is possible rather than what the European identity 

ought to be. Three main questions to be answered are: What could be the tangible 

content of European identity? How can it be effectively materialized and housed? And 

in turn, how does this convey abstract values and meanings of European identity? The 

thesis proposes that the European Museum will play an irreplaceable role in 

materializing European identity and making it possible. While the content and forms 

require more considerations. For this topic has rarely been touched upon, the present 

research mainly attempts to offer food for thought and opening debates. 
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Introduction: 

 

In the last twenty years, the political and economic steps of European integration have 

been taken quickly and boldly. However, steps in the cultural sector are comparatively 

much slower. Since the experience of national, lingual and religious character are rooted 

deeply in people‟s consciousness, a share of European feeling of identity is so far more 

a desideratum than a fact. 

In this light, as Eder (2005) put it: 

Beyond the integrative mechanism of exchanging goods through a shared medium 

of action (i.e. the Euro) Europeans need an image of a shared discursive universe in 

which these people start to believe that they understand each other. They need a 

space of communication where they discuss shared issues and develop a shared 

horizon of relevance about what the communicated to each other (P. 217) 

In order to build this “shared discursive universe”, the EU has been carrying out a great 

deal of cultural programs, setting up organizations and opening websites. The tentacles 

of Europeanization seem to extend to all areas of culture, aiming at constructing a 

European cultural identity and belongingness. In the field of museums, Europa Nostra 

and European Museum Forum are two organizations formed by European Union, and 

Europeana is an online virtual European library set up recently with the goal to make 

Europe's cultural and scientific resources accessible for all. Among the partners of 

Europeana, there are ten museums from Europe. Europeana might be an example for a 

pan European Museum to follow. 

Why a museum? Because the museum, employed as a governmental instrument 

relatively early in the development of a culture, functions by fashioning and civilizing 

people in the global movement of nation-building. This distinctive feature has come 

down through over two hundred years to the current age, offering a space for people to 

think beyond themselves, link themselves to a broader collective memory and further to 

imagine this incorporating community. Indeed, it can be presumed that if European 

identity does need a tangible “European Cultural space” (Sassatelli, 2002, p. 445), and if 

the construction of European identity is to some extent akin to that of national identity, a 
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pan European Museum will be an inevitable choice. In a nutshell, instead of puzzling 

over abstracting the specific identity, this thesis chooses another route to materialize it 

by means of the argumentation of all the examples and possible designs of a pan 

European Museum. In other words, I choose to focus more on how the European 

identity is possible rather than what the European identity ought to be. 

In the first chapter, the roles that the museum played in earlier phase are 

discussed, especially its function of constructing national identity, which envisages the 

emergence of the European Museum. The origin, growth, functions of museum 

according to the history of the museum in the museology context would be entailed, 

applying to the complexion of European Museums. To contextualize a pan European 

Museum, the theoretical basis of recent study of European identity and European 

integration will be discussed as well. 

The second chapter gives attention to pragmatic projects and exhibition carried 

out in recent decades to flesh out these arguments. Guide to Colorful Europe, 15+10 

European Identities Exhibition, Europeana and the Museum of Europe are four main 

examples employed by the thesis, which not only intends to evaluate and explore the 

possible model for the pan European Museum, but also spells out the tangible 

components of European identity and the way to materialize them. Analysis is generally 

based on Semiotic, post-modernism and visual cultural study. 

The third chapter encompasses the summary of a questionnaire survey which has 

been disseminated and an in-depth comparison of the four examples from the case study. 

In so doing, people‟s attitudes pertaining to the European Museum are collected and 

analyzed as well as their attitudes towards one foregoing project and website. This 

enables the research embody a pragmatic pertinent aspect, serving to a better 

understanding of people‟s perception of museums, their real needs and their ideas of a 

pan European Museum, which, as intended, will finally help to answer the research 

questions and to construct an tangible European Museum and identity. 

Followed by is the generally analysis of findings and conclusions. 

These points serve to answer the present research questions: What could be the 

tangible content of European identity? How can these components be materialized? 
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How does this in turn convey abstract values and meanings of European identity? Since 

the European Museum is the best space to help materialize and accommodate the 

intangible identity, what would be the best possible form to house this materialized 

identity? To what extent is this museum differentiated from classical and national 

museums? This thesis will provide considerable insight into these research questions. 

The assumption and conclusion will be that in the campaigns of constructing European 

identity, a pan European Museum is more or less emerging and is doomed to appear in 

the future, through the construction of which, the European identity in turn could be 

materialized and become possible. There are three modes proposed and examined 

pragmatic in materializing European identity: the primordial mode (Europe founding 

myth); the sharing mode (verified shared folk life and traditions, cultural heritages with 

common features, history of European unity and shared European beliefs and human 

values); and the othering mode (Soviet power, communism or US etc.). The pan 

European Museum unify European community and plays a constitutive role in 

constructing its identity, and the foreseeable model should be a multi-dimensional 

museum that integrates the classical museum and the online museum in a fluid way. Not 

only could it serve people in favor of normal museums, it also reaches out to the 

peripheral realm of Europe. All these arguments centers on a deep understanding of 

European identity. 
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Chapter one: Theoretical basis 

Literature Review 

Definition, evolution and functions of the museum 

It is worth noting that the prototype of the modern museum might be dated back to 1666 

in England, among royal superiors, a collection called repository. From then on, it kept 

on developing through private gifts (Macdonald & Fyfe, 1996, P. 31). However, these 

collecting manners were only restricted to senior class, and the collections were not 

available for the public. As increasingly required by the public, from 1753 to 1793, two 

museums were established and open to the public respectively in Britain and France, 

they are the British Museum and the Louvre (P. 32). That‟s the origin of modern 

museums. 

Tony Bennett (1995), in his illuminating book The Birth of the Museum, 

recounted the birth and evolution of the public museum in early nineteenth century as a 

process of transformation, from a private and confined space to a public and inspiring 

one, aiming mainly at the civilization of “the rough and raucous” (P. 28). This enables 

them to imitate those civilized manners and learn to manage their spare time. The 

museum is, then, being employed as a political instrument of homogenizing people. It is 

an inevitable trend alongside the formation of civilized society and the bourgeois public 

sphere in late eighteen-century European societies. Bennett, then, drew on Foucault‟s 

theory of penitentiary to discuss the symbolic power of the museum: People could look 

and learn while museums are showing and telling, with the purpose “not to render the 

populace visible to power but to render power visible to the people and, meanwhile, to 

represent to them that power as their own” (P. 98). It is to this extent that we reckon the 

museum also embodies its specific power-knowledge relations and political feature.  

The nineteen-century sees a movement of building nation-states as well as the 

diffusion of modern museums, although in France, the concept that “a collection could 

honor a nation” was early given voice to in 1765 (Macdonald & Fyfe, 1996, P. 22). 

While in nineteen-century, the notion of nation remained unfamiliar, it was the museum 

that offered the space “within which the nation could present itself as an „imagined 

community‟ in all possible aspects” (P. 22). In this perspective, museums are again even 
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more strongly bonded with political powers. It is not only a public dialogue taking place 

about a society‟s past, present and future but also serves as articulating and shaping 

“public discourses about national identities and cultures”, simultaneously shaped by the 

government (Mason, 2007, P. 1). In some nation-states, museums became the symbol of 

the nations.  

After World War Two, a new tendency called post-modernism started prevailing 

and societies shifted from previous “competitive capitalism” to nowadays “corporate 

capitalism” (Jameson, 1998, P. 3). Pluralism is diffusing and penetrating into all the 

sections of our post-modern society. Today, we have facts complicated as the terms 

themselves: multiculturalism, global discourse, urbanization, sexual citizenship…to 

name but a few. In this scenario, the museum is also generating new features, both in the 

realms of content and correlation. The number of museums is related to GDP and 

international development levels, as Hudson and Nicholls put it: “To have no museums, 

in today‟s circumstances, is to admit that one is below the minimum level of civilization 

required of a modern state ” (Macdonald & Fyfe, 1996, P. 24). 

In so far, the evolution process of the museum depicted a comparatively track of its 

development. However, there is one fundamental concept that has not yet been defined, 

which is museum, itself. 

Museums are communicating environments in which complex meanings are 

negotiated. Those meanings are only partly dependent on the meanings ascribed to 

individual objects by their place in a historical, an archaeological or an aesthetic 

classificatory system (Miles & Zavala, 1994, P. 166).  

This account of the definition of the museum highlights its role as a medium of 

communication. The modern public museum also embodies the purpose of representing 

national memory and cultural, unifying the people in nation states (Mason, 2007, P. 64). 

It is plausible to address the point that modern museum are driven for aesthetic 

pedagogic purpose as well as for political fashioning aims. One point should not be 

neglected is that communicating medium produces meanings via the correlation of time, 

space and the order of things. Accommodating all the foregoing features of the museum, 

should be the proper definition of a modern museum. Since in different historical 
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context and to different populace, the museum could mean something disparate, the 

present research will not give out a concrete definition. 

 

The national museum and National identity 

As is mentioned above, it was the museum which housed this invisible imagined 

community in the nation-building movement. To be more specific, the national museum 

plays an important role in the formation of national identity, this point will be 

particularly dwelt here to provide a footing for latter arguments of the European 

Museum and European identity. Questions as how national museums articulate the 

collective memory and idea of a nation, and why it contributes to the formation of 

national identity remains to be answered in this section. 

One vantage point of view lied on its materializing function: 

National museums have proved extremely helpful to nations and states in this 

respect because they can translate abstract concepts into tangible and quantifiable 

material evidence. In other words, they can be enlisted to provide “objective proof” 

for nationalist claims (Mason, 2007, P. 75). 

The ability to make invisible things visible helps to create myth and collective memory 

for a nation state, which are of great importance for social cohesion and identity 

construction. If we break myth and collective memory into concrete themes, they could 

be national heroic stories, geological frontiers, collection of old empires, glorious 

national artistic or literature heritage…to name but a few. Those objects gain power and 

significance, not only from their potential authenticity, but also from visitors‟ 

imaginative work pertaining to what they see (Miles & Zavala, 1994, P. 173).  

In order to get a better understanding of the constructing process of identity in 

the museum, it is necessary to refer to visual communication theory. As is argued by 

Arthur Asa Berger, “Everything can be seen as a sign of something else and that human 

beings are sign-producing and sign-analyzing beings”(Berger, 2008, P. 50). The visual 

perception created by signs has a social internalization power. Since when people see 

something, they can be confident it exists, and the seeing enables them to ascertain the 

truth about events, this is sketched as “seeing is believing” (P. 20). 
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When walking through the prehistory, history, cultural history as well as the 

physical layout of national differences according to the arranged order, visitors are 

encouraged to “perform” the stages of civilization of their own nations in their minds, 

which is called “evolutionary practice” (Mason, 2007, P. 77). It is in this aura that the 

magic takes place and enables collective memory and identity inscribed in people‟s 

minds.  

Starting from 1880s, museums are included into the schooling system 

(Macdonald & Fyfe, 1996, P. 34), which authorizes museums to play a more significant 

role in national identity building process. Indeed, many museums become the symbol of 

national identity, for example, Skansen of Sweden, the Palace Museum of China and 

Zambian national museums, present national historical and cultural identity holistically. 

This political function of museum is being pertinently sketched as “nation-in-miniature” 

(Mason, 2007, P. 82). 

 

European identity and the European Museum 

The European Union, as a supranational entity under construction, has hitherto deployed 

various political and cultural policies to push the so called “Europeanization”. 

According to Delanty, the situation for EU now is that “Europe has been united, but 

those exclusive? citizens, the Europeans, have yet to be invented” (Delanty, 1995, P. 8). 

That is to say, the idea of Europe and the European Union go first, but identity comes 

later. A more solid basis for Europe should be European post-national citizenship. 

However, there always exists different consciousness of European identity between 

elites and citizens.  

What is the content of this European identity that we are actually talking about? 

This concept has attracted attention from numbers of scholars, however, there‟s hitherto 

no final judgment. In regard to modern renaissances and ancient heritage, European 

identity might generally embrace the features as “freedom, civilization, democracy and 

science” (as cited in Sassatelli, 2002, P. 438). It is obviously impossible to capture the 

entirety of Europe and of great difficulty to make essential the whole European culture 

and history into several lines of words. Due to the enlargement of European Union, the 
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idea of Europe has slowly shifted away from “Christian values, Beethoven, and lofty 

Enlightenment ideals” (Hudson, 2000, P. 419). The acceptable tendency now is to avoid 

defining a singular set of values for European identity, but rather to construct a 

collective identity on the basis of a dialogue between identities (Blokker, 2008, P. 267). 

Temporal official solution is to stress the point: unity in diversity. In the context of 

globalization and European enlargement, this mainstream concept of European identity, 

on the one hand, avoids promoting one hegemonic culture, on the other hand, 

encouraging mutual learning and intercultural communication (P. 266).  

The 1975 Tindemans Report, produced by the Belgian Prime Minister Leo 

Tindemans, is broadly recognized as “one of the first significant statements on the 

importance of promoting a European identity” (Dunkerley, 2005, P. 117). In this report, 

the idea of “Europe of the Citizens” was put forward. What is the exact target group? In 

other words, what is the category of Europeans or European citizens who are supposed 

to embody a common European identity? Klaus Eder classified them into three groups: 

core Europeans (have EU passports), potential Europeans (do not have EU passports but 

belong to EU) and not-yet Europeans (will join EU one day). He accounted that this 

renders the construction of European identity even more dynamic to distinguish these 

three groups from those non-Europeans or anti-Europeans, in which struggle that the 

construction process must be located (Eder, 2005, P. 5). 

Coming back to Tindeman‟s Report, he also suggested practical actions to 

develop Europe of the citizens, and the two lines of action recommended by the report 

were: the protection of the rights of citizens and the establishment of signs to enhance 

European consciousness in daily life (Marisol &Michiel, 2003, P. 21) After his appeal, 

the new currency began to be general, along with European flag and anthem to produce 

political legitimacy as well as a sense of loyalty and belongingness in the European 

community. Besides this, a number of cultural projects have been launched and seduced 

people‟s interests: European cities of Culture, the European Museum of the Year Award, 

and Guide to Colorful Europe…etc.. “When considering an emerging social identity, it 

is crucial to address the means deployed to build it” (Sassatelli, 2002, P. 441). It could 

be easily envisaged from the foregoing arguments that due to the enlargement of 
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Europeanization and the deepening communication of Europeans in economic, political 

and cultural realms, the formation of European identity and European citizens, is 

somehow an inevitable trend.  

This fashioning process of Europe is analogous to that involved in the creation of 

national identities in 19
th

 centuries. In the view of Hall: 

What the nation „means‟ is an on-going project, under constant reconstruction. We 

come to know its meaning partly through the objects and artifacts, which have been 

made to stand for and symbolize its essential values. Its meaning is constructed 

within, not above or outside representation. (as cited in Mason, 2007, P. 83) 

As is mentioned in previous sections that national museums play a significant role in 

shaping national identity and the construction of European post-national identity is more 

or less akin to that of national identity. It is in this perspective that the present research 

put forward this idea of a pan European Museum under construction. Especially when 

European Union, this political body has been in power for a while, issued its own 

currency and various policies, which is very much alike the initial stages of a nation 

state, this is also about the time to welcome a pan European Museum. Since “The 

museum was, and remains, epistemologically a space in which the world is ordered, in 

which, with the assistance of material objects, the „world‟ is realized, understood and 

mediated.” (Macdonald & Fyfe, 1996, P. 22) As is narrated above, museums have an 

internalizing power, serving to offer a national memory and to build a people‟s identity. 

The European Union actually realized this constituting power; it now has three main 

organizations exerting pragmatic projects in this field: Europa Nostra, the scientific 

committee in Brussels and European Museum Forum. Through their projects, the 

museums in Europe are more connected than ever, some museums as the Austrian 

Museum of Folk Life and Folk Art (2004) even claims itself actually “being a European 

Museum” in its 15+10 European Identities Exhibition.  

“The museum „should give everybody the opportunity to find themselves not 

only in time but also in space‟” (Macdonald & Fyfe, 1996, P. 36). If more museums in 

Europe connected together, a pan European Museum without walls maybe formed in the 

future enable people to aware their cultural coordination in Europe. Why it is envisaged 
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as a museum without walls? After André Malraux‟s celebrated book
1
, new forms of 

museums enter into people‟s life and research, such as open-air museum, museum on 

tour, and online virtual museum along with the revolution of the century. Moreover, 

ascribing to huge territory and resource of Europe, it has to be without walls to reach 

out the periphery. This will be argued in details in latter empirical appraisal and 

analysis. 

Indeed, it can be presumed that the emergence of a pan European Museum will 

undoubtedly revitalize museology and identity theory, bringing current researches into 

new terrains. However, it is a pity that there is hitherto almost no relevant research 

dealing with this topic, which, on the one hand adds to the difficulty of unfolding the 

present research, on the other hand, enlarges the meaning of raising this issue and filling 

the gap.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                             
1
 Museum without walls 
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Methodology 

There are mainly two empirical methods entailed to collect data in this research: one 

comparative case study of four models and one questionnaire survey
2
 among Facebook 

users. The other general method drawn upon is content analysis to explain the collected 

data.  

The case study provides a close look at a current project that are under way by 

European Union organization, an online virtual European library, a foregone exhibition 

held by a museum in Austria and a embryonic form called the Museum of Europe, 

which enables us to get a panorama of the current status for gestating a full-dimensional 

European Museum. The criteria of selecting the four models is rested on the original 

assumption of the pan European Museum, may it be a classic museum or online virtual 

museum. And it is also more impartial to include examples both from the side of 

European Union and from the side of museums to prove that not only European Union, 

but also museums in Europe themselves have been aware of European dimension and 

identity. The content will be analyzed in details by means of semiotic study methods to 

argue the fact that the idea of a pan European Museum seems to come alive. 

Comparison of these three models manifests their advantages and disadvantages 

respectively, offering a rationale for a better understanding to dope out the possible form 

of this European Museum as well as to investigate the objective proofs of the vague 

European identity.  

In order to exert a comparatively more objective trend analysis, a questionnaire 

was used to examine and evaluate two of the four models among people in Europe, 

encompassing general questions regarding their consciousness of European identity. The 

sampling frame was reduced to Facebook users as one model is a Facebook page which 

could only be accessed by Facebook users. This made disseminating and collecting 

work comparatively easier, though bringing about some undeniable limitations. 

Normally there are more young people using Facebook than old people, and people who 

are willing to answer the questionnaire may have been already caring about these 

cultural issues for a while. In other words, the dimension of participation is relatively 

                                                             
2 Please see Annex one  
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confined which more or less effects the final representation of statistics. 

The questionnaire was constructed by Google Docs which automatically 

formulated questions and generated them into an online questionnaire with an accessible 

link. When people click submit, the responses will forward to Google system, statistics 

for each question are automatically sorted and attributed, which helps to predigest the 

whole procedure. Before massive dissemination, the questionnaire was pre-tested by 

five Facebook users to ensure operability. Around 150 questionnaire links were sent out 

and 100 completed submissions were collected eventually. 

Quantifiable data was obtained through a structured questionnaire that consisted 

of three sections, i.e. demographic details and personal perception of the museum and 

its role (six questions); a quantification of people‟s attitude towards two online models 

on a five-point scale (fifteen questions), they have to rate how strongly they feel the 

same with following sensations after browsing websites, by indicate if they not at all 

feel so, relatively don‟t feel so, feel common, relatively feel so, or strongly feel so; a 

quantification of people‟s awareness of the emergence and form of the European 

Museum rated (five questions). The third section goes after the second section when 

people get a general idea of what is happening, ensuring the validity of response.  

The case study chapter incorporates data analysis of the second section of 

questionnaire for the coherence of research, while the other parts of the questionnaire 

would be dwelled on in the latter chapter for complete discussion. 
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Case Study 

This chapter encompasses an evaluation and slight comparison of four models off the 

peg: 10+15 European Identities Exhibition, Guide to Colorful Europe, Europeana and 

the Museum of Europe. As is narrated above, these four models were created in latest 

decade, implying the emergence of a vague idea on supranational governmental level 

and on cultural medium (if we see museum as a communication medium) level. 

Studying them also provides us with background knowledge of the possible ways to 

choose and house collective European memory, for which we are going to further probe 

into afterwards. The case study is mainly focusing on the text, effect and correlation of 

each model by means of semiotic study methods and some other cultural study methods. 

This chapter provides introduction and detailed analysis of each model. A panorama 

discussion of the four models will be available in next chapter. 

 

10+15 European Identities Exhibition 

From April to July 2004, the Austrian Museum of Folk Life and Folk Art held an 

exhibition- 10+15 European Identities Exhibition – to celebrate the accession of 10 new 

member states to the European Union. Ethnographic or national museums from Estonia, 

Latvia, Lithuania, Malta, Poland, the Czech and Slovak Republics, Slovenia, Hungary 

and Cyprus were all asked to send “a piece of home” to the Austrian Museum of Folk 

Life and Folk Art, which, “if possible symbolic…could be seen as typical for their 

country”- means the objects are supposed to be representative enough so as to enable 

the people of that country identify with them (AMFLFA, 2004).  

Due to the fact that the exhibition was held in 2004, it is impossible to get a real 

idea of the on-site visual impact generated by the combination of space and various 

logics of collections, but nevertheless, we could still take a furtive glance at the content 

of the exhibition from its documentary catalogue, which encompasses images of all the 

collections and texts for each collection drafted by different staff of their own 

ethnographic museums. To tackle this exhibition, the method of discursive analysis from 

cultural study will be deployed. In terms of the theory of cultural study, a text contains 
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the structure signs and codes, which could be read and encoded; and discursive analysis 

is a process of exposing the structures and locating them “ within wider historical, 

cultural and social relations” (Sardar & Van Loon, 2010, P. 14). Having signs and codes, 

exhibitions can be seen as a text, an even more complicated text for us to read and 

decode.  

Looking into the text of this exhibition, we could easily feel the constitutive 

power behind.  The pictures, traditional artifacts and narratives from local staff all 

manifest a strong intended message behind: We are happy to join this European family 

and we have been connected with each other for centuries. Indeed, these items were 

pre-existing in their own museums of their own countries, however, when they gathered 

and were arranged in a different logic, particular meanings became attached. In other 

words, these items might be of disparate value and meaning for their own countries, but 

when being disposed in the same space, they seemed to embody the same depth and 

breadth. As the definition of the word construction: it derives from Latin „construire‟, 

“which indicates an activity of building by „piling up‟ a number of pre-existing 

things…it is not the elements of the constructed identity will be new, but only their 

specific combination” (Stråth, 2000, P. 49).  

Based on the observation of the present research, the discourses could be mainly 

summarized into three functional types: 

1. Seeking for similarities. 

2. Stressing the other/enemy. 

3. Building correlation: “we are connected”. 

 

Type 1: Similarities 

The first type commits to generating a sense of consensus by showing items that are 

used by most of the Europeans or telling stories embedded with basic human emotions. 

For examples, the lace from Malta is something that has been used by most of the 

Europeans and Easter eggs, as a national art from Czech Republic, are actually 

becoming a popular commodity during Easter holiday overwhelming the whole Europe. 

People would never know that kraslice, meaning a decorated Easter egg in Czech, was 
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included for the first time in a Latin-Czech dictionary of verse early in 1365 (AMFLFA, 

2004, P. 73). These traditional things render people resonate with their personal 

historical memories through private contact with them, which might persuade their 

mind to reconstruct their memory. As is argued by Pearce, each presentation of an object 

is not absolutely neutral, but rather “a rhetorical act of persuasion” (as cited in Miles & 

Zavala, 1994, P150).  

Home and belongingness are stressed by other items. The traditional gloves from 

Estonia show us the daily life of Estonians wearing their 

gloves. There is a photo of an elderly married couple 

from Püha (See picture on the left) which is quite 

impressive. They are wearing their traditional clothes 

and these typical gloves, especially rustic, smiling at us, 

seem to say: Welcome to Estonia, please come to our 

home and sit for a while. This matches its sideward 

explanation perfectly: “Gloves were expected to help 

our ancestors in their daily life, even if they were just 

tucked into their belts. In this way we also join Europe- gloves tucked in our belts.” 

Every one would feel a bit nostalgic after looking at the picture. Speaking of nostalgic, 

it is a “persuasive, bitter-sweet feeling”, which was once used to sketch a special disease 

resulted from homesickness; however, our present understanding of this term is more 

modernized and “metaphorical” (Shaw & Chase, 1989). In other words, recently this 

idea signifies yearning for a specific place; whilst in one case study of a Maltese 

community done by Mitchell, the place was mystified by household and family 

(Mitchell, 2010, P. 87). In this context, the gloves from Estonia and this old couple 

standing right in front of their own yard are somehow embedded with this nostalgic and 

romanticized metaphor. When walking by this image, some would link it involuntarily 

with their personal experience and history; furthermore, new meanings might be 

constructed. Worth mentioning is also the word Europe is stressed in the explanation, 

sending out a message alongside this couple that we belong to the same family. In the 

case of Slovakian flute, that nostalgic metaphor is highlighted again. With the title of 
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“The sound of homeland”, not only is the traditional flute romanticized by the rhetorical 

expression, but also provides a certain empathetic feeling about homeland. This 

interplay of private feeling and the attached emotion of the object is seen in the distance 

between the other Europeans with Slovakians. Another example is the hayrack (see the 

picture below), which could be found everywhere in Slovakia and almost every family 

has one in front their houses. “Returning from abroad, a traveler is always moved when 

he is welcomed by hayracks, the first harbingers of the homeland” (AMFLFA, 2004, P. 

65). Homeland is again emphasized and symbolized here, generating visitors‟ nostalgic 

human emotions by providing a space for imagining 

the happy moments behind the hayracks.  

 

As is fully demonstrated above, common 

features, no matter common objects or human 

emotions, are demonstrated here to arouse 

identification among visitors. It is exactly as what Goldman claims: “Collective 

memory is no longer grounded in history or social context, but also in the process of 

abstracting and re-routing meanings” (as cited in Goulding, 2010, P. 649). Similarities 

could be one of the breakthroughs to attract people‟s attention and blur the differences 

and boundaries. 

 

Type 2: Othering 

The second type that has been wisely used in this exhibition is what is always deployed 

in identity construction, to highlight the adversary- the other. The other, early introduced 

by German philosopher Hegel when he wrote about a pre-selfconscious man: Each 

consciousness pursues the death of the other” (Hegel, 1977, P. 113). From then on, the 

other, otherness and othering, those terms are mushrooming in the social science realm 

and spreading across the whole spectrum of psychology, anthropology and cultural 

studies…etc. Its general definition is “the representative entity outside the self- that is, 

outside one‟s own gender, social group, class, culture or civilization” (Sardar & Van 

Loon, 2010, P. 13). The other in the context of postmodernism and imperialism, is 
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normally used as a notion to consolidate national identities or to justify the domination 

of powers. Lewis referred to the famous othering theory from Said as: “invent 

something that never existed in order to dominate it” (Varisco, 2004, P. 108). A little bit 

exaggerating it might be, but one thing we cannot neglect is that the identity of self does 

get constituted and consolidated by creating or highlighting the other.  

Thinking of constructing European collective memory, what could be the other? 

In this exhibition, the other is defined as Soviet Union. Known by the history that most 

of the 10 new members were used to be controlled by Soviet Union, and communism is 

also perceived as a horrific power by other European countries. It is supposed to be on 

this premise that Soviet Union is sketched here as a common enemy and other for 

Europeans.  

The first item is a wrought-iron cross from Lithuanian cross-making tradition. 

During the second half of 20
th

 century of Soviet‟s occupation and also last decade of its 

independence movement, it is said that this cross “became the symbol of national 

identity and resistance”, also a bridge that connected Lithuanians to the outside broader 

Christian world (AMFLFA, 2004, P. 33). As is known to all, Christianity is still a 

predominant religion in Europe so that the religion itself gains a lot of attention and 

interest from visitors. Particularly stressed here is this kind of cross constructed as a 

spiritual weapon or a heroic power fighting against Soviet‟s governance. Going through 

the details of each object, we could find that Soviet as the other power appeared 

repeatedly in this exhibition. In the case of Latvian women‟s folk dress, it is interpreted 

that this traditional costume “demonstrates the national pride of Latvian people, who 

view their folk costume as a symbol of Latvian unity and accord that resisted Soviet 

occupation and fought for independence” (AMFLFA, 2004, P. 29). During the ruling 

time of Soviet Union, one of the only ways to access to the west is to be either an 

athlete or an artist, for example performing in a folk ensemble in this typical dress. 

Owing to this reason, the dress gains meaning by its function as a band bounding Baltic 

countries with the western Europe, which is then sublimated by the museum as 

“symbolic of an existence while on route in Europe” (AMFLFA, 2004, P. 29). Another 

item which deserves to be mentioned here is a set of 31 photos (See the picture on the 
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next page) framed at the tops of monuments, belfries, roofs…etc. In fact, all of them are 

different kinds of wrought-iron crosses cherished by Lithuanians. The interesting part is 

that when you align the 31 photos together, namely the 31 crosses with different 

backgrounds, you are easily shocked and overwhelmed by a strong momentum and 

feeling that they are actually erecting against something. And this something is what has 

been repeatedly accounted, Soviet threat. Worth noting is that the text mentioned about 

its Polish neighbor, indicating that both of them share the same strong Catholic faith 

(AMFLFA, 2004, P. 37).  

 

As far as we have discussed, key words as Europe, Soviet, resist, bound, 

symbolic, unity, share are frequently stressed in the context, articulating visitors‟ 

interpretation of those objects. Religion and folk elements are particularly deployed in 

defining us (Europeans) from other (Soviet power). “ The experience of defining who 

belongs to „us‟ and the experience of what these „others‟ have done to „us‟, creates the 

particular dynamic of cultural bonding that holds people together (…)” (Eder & Spohn, 

2005, P. 202). Whether it helped to bound people together or not, it is impossible to 

examine now, however, at least the message was intended and designed inside the texts.  

 

Type 3: Correlation 

The last type is to illustrate how the marginal Europe is connected to the core Europe by 

utilizing objects or techniques in flux to highlight this correlation. One example titled as 
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“Itinerant Europeans of the 19
th

 Century” illustrated the communication and the move 

of Europeans (see the picture on the next page). In late 19
th

 century and early 20
th

 

century, a group of Slovakian people, called „itinerant tinkers‟ by the others, “traveled 

throughout Europe, mending or tinkering broken earthen-ware and offering for sale their 

own handmade household utensils (…)” (AMFLFA, 2004, P. 61). It could be seen from 

the picture that a broken plate was weaved by wires, and the tinkers alongside wore 

their typical dress. Indeed, it is very interesting to imagine the scenario that the tinkers 

walking around Europe, using their technique to help people keeping their household 

goods in an economic way, especially the communication between tinkers and local 

people when they were mending things, stories about other parts of the Europe must 

have been told. Owing to this flow of tinkers and their techniques, the Europeans got to 

know each others‟ existence. Thus, it is not exaggerating to see them as the medium and 

bridge among people all over the Europe at that time, and local peoples would also feel 

that they were connected to the extent of this shared technique. Moreover, according to 

my personal interpretation, there is a metaphor behind this exhibiting object, if we see 

this broken plate as geographical Europe, then these fragments stand for different 

European countries. Although it was broken, it could be pieced up into a whole 

artificially just as what EU is doing now. 

 

More examples of correlation could be found to leg out the argument of correlation in 

flux: The shared common celebration of Easter Day, with those fancy Easter eggs 

flowed from Czech Republic that we have discussed above; The famous Hungarian 
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Tokay wine, which has been prevailing throughout Europe for centuries. It is in this 

context that Europe gradually gains its meaning for Europeans. Contemporary identity 

theory claims that the happening of shared meanings derives from people observing 

others‟ reactions to stimuli, and then they become familiar with these reactions and try 

to imitate (Burke & Stets, 2009, P. 21). Until 1993, Europe generally realized its aim of 

unifying its market: Commodities, capitals and labor are free to move. In this case, it is 

feasible to assume that Europeans will inevitably have more collective values and 

memories in the coming future.  

 

Summary 

These three types of narration offered a clear clue for us to track down the constitutive 

logics behind. It is interesting and surprising to discover how these exhibiting objects 

were selected, interpreted and classified, namely constructed. Authentically national or 

ethnical folk items they are, being arranged in these narration types, magically brought 

into the European domain. What we could learn from this exhibition is the constitutive 

logics behind: seeking for similarities, stressing the other and drawing correlation. 

These logics could be taken over and applied to the disposal and construction of the pan 

European Museum in the future. Although they are not proved to be influential and 

functional, the ideas behind throughout the above argumentation seem to be quite logic, 

reasonable and pragmatic. 

One perspective needs to be emphasized is that these diverse folk traditions 

should be highly valued and ascribed to the European identity. Approved by most of the 

scholars, European identity is not necessarily converse to national identity, it could be 

“multi-level or multi-layered” (Kohli, 2010, P. 126). However, there are some prevailing 

points of views now to abolish the nation-state, which means searching for unified 

histories of Europe to surpass overwhelming nationalism (Kohli, 2010). Neglecting 

nation states and directly reaching the people sounds right, albeit the majority of 

Europeans still feel more connected to their own nations. According to one 

Eurobarometer conducted by the EU, merely 11% of the respondents consider Europe as 

the first focus of identity compared to the nation (Kohli, 2010). Problems will probably 
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arouse if people‟s national identities are ignored, and as we have stated that it is based 

on these diverse national identities that the overall European identity is able to stand. 

This will be dwelled on again when we discuss the project of the Museum of Europe.  

To sum up what I have analyzed, 10+15 European Identities Exhibition provides 

us with one possible method to materialize European identity in Ethno-national scope 

and a properly constructed space for Europeans to show and tell each other their 

national identities. European identity has to base its foundation on people‟s 

understanding, tolerance and thinking of each other‟s traditions, memories and values. It 

is in this context that shared features are found, common enemies constructed. 

Traditions as Christmas and Easter day, enemy as Soviet and communism, shared belief 

and values as Christianity and nostalgic feeling…etc., all could become the material of 

European identity.  There are inevitably some limitations about this exhibition which 

also confines our arguments. For example, the countries included are 10 new members, 

they are comparatively periphery and some of them are neighbors, because of which the 

three materializing types and those partial objects of European identity concluded may 

not be fully representative. Even though it is still beneficial to learn these potential 

possibilities and to get aware of what museums in Europe are working on. The Austrian 

Museum of Folk Life and Folk Art claims and conceives itself as a European Museum 

since long time ago (AMFLFA, 2004). It is one of those highly self-conscious museums 

in Europe that position themselves in the wide European domain, commit to working 

cooperatively with one another to promote the awareness of European identity among 

citizens. 

 

 

Guide to Colorful Europe 

In contrast to the exhibition that I just discussed, Guide to Colorful Europe is more like 

a project campaign or online exhibition. It is organized by Europa Nostra, which is an 

organization of European Union, aiming at protecting European cultural heritage. 

Europa Nostra is almost 45 years old and has 400 members throughout Europe. 

According to its official website, there are mainly three key themes it is working on: 
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“Celebrating the best of European cultural heritage; Campaigning in favor of Heritage at 

risk; and lobbying”
3
. Guide to Colorful Europe is one of its projects, launched in 2009, 

is targeting at reconnecting and deepening European citizens‟ appreciation for their 

cultural heritage; The reason Europa Nostra highlights colour hinges on its symbolic 

and diverse features: “Colour has served as a significant symbol throughout our history, 

and has been and continues to be used to create specific atmospheres within our cities 

and living environments. Colour augments the true diversity of our cultural heritage” 

(Aspect Consulting &Europa Nostra. 2009). Europe contains plenty of colorful heritage 

architectures or sites such as monasteries, ships, houses and gardens. Sometimes it 

could be just an element, like paintings on walls in the street. These colorful sites could 

be seen as “powerful symbols of our cultural history and diversity, provoking thoughts, 

memories and emotions” (AC &EN. 2009).  

In 2009, Europa Nostra together with its partners publicized the first catalogue 

of Guide to Colorful Europe, including 10 colorful sites from 10 European countries: 

France, Italy, Malta, the Netherlands, Norway, Portugal, Romania, Russia, Spain and 

Turkey. Most of them are not well known by people. It is claimed that issues of more 

colorful architectures will be consistently coming out. Take a close look at the 10 

colorful sites; they integrate religious, political, traditional and economic themes, some 

of which are shared by the whole Europeans. For example, the Orgosolo Murals from 

Italy painted by Del Casino portrayed the global political struggles such as anti-NATO 

protests and Yugoslavian conflict, as well as daily villages scenes during Italy‟s 

“Economic Miracle” of the 1980s, which in all “reflect the hopes, fears and desires of 

an entire community”; And the Zaanse Schans Museum from the Netherlands, 

displaying the complete eighteenth century industrial life, is perceived as “a living 

reminder of the industrial revolution and a vital link in the European Route of Industrial 

Heritage; The colorful arrays of local fishing boats of the Marsaxlokk Harbor from 

Malta shows that fishing is still a typical tradition for local people. (AC &EN. 2009) All 

the sites are amazingly beautiful, their colorful appearance is shining under the sunshine 

                                                             
3
 For more information of this organization, please refer to its website: www.europanostra.org  

http://www.europanostra.org/
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in the pictures. Although they feature different themes respectively, together they are 

telling the stories of vivid European colorful heritages in great harmony, showing the 

traditions and values of this multicultural community. Indeed, Europeans are not all 

sharing the same language, religion and law, but “at some point in time all the European 

nations have participated in some of these traditions. (…) the European identity ought to 

be conceived in terms of „family of cultures‟” (Camia, 2010, P. 111). This set of colorful 

cultural heritages deployed color as a symbolic identical power, which not only 

connects these different sites together, but also link people in Europe since they share 

the same colorful feature. This point will be examined by a questionnaire conducted 

among Facebook users. Color, as far as I understand, could be seen as a metaphor, these 

different but the same beautiful vivid colors stand for European diverse national cultures, 

together they resemble a collective harmonious identity. When people look at these 10 

albums at once, they might probably picture this visualized European identity.  

 

(The left picture is a painted monastery from Bucovina, Romania, famous for its vivid 

blue fresco, now is the main promotional image of the project; the picture on the right is 

a colorful windmill from Zaanse Schans Museum in the Netherlands.)
4
 

The main campaigning space of this project is on Facebook, which is quite 

                                                             
4
 Pictures are from the facebook page Guide to Colorful Europe: 

http://www.facebook.com/#!/pages/Guide-to-Colourful-Europe-Europa-Nostra/158782719201 
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successfully running from 2009 until now, having around 500 fans.
5
 This Facebook 

page is functioning as a public two-way space that on the one hand provides 

information, images and activities to people, on the other provokes discussion, pictures 

and videos from people. It displays some albums of colorful heritages from European 

countries and there are passages of interpretation for each album and each picture. 

Differentiated from the classical exhibition I discussed in the last section, the Facebook 

page of Guide to Colorful Europe could be seen as a more interactive, dynamic and 

multi-dimensional virtual exhibition. Most of the classical temporary exhibitions are 

totally forgotten by people and buried by the history after staging, albeit this kind of 

virtual exhibition is marching towards the future, always under updating and resurfacing. 

We could find new updates are posted frequently including activities, concerns and 

appeals from Europa Nostra. There are also some people upload their interesting 

colorful buildings or points of view. Since this is a comparatively new and interesting 

form of exhibition (assume that we see it as an exhibition), I am quite interested in how 

European people perceive it, for this reason I did a questionnaire survey among 100 

people. The questionnaire that we mentioned in previous sections also includes other 

questions, which will be discussed in next sections. Here I will just evaluate people‟s 

answers to the questions regarding this virtual Facebook exhibition.  

Among the 100 Facebook users in Europe, there are 63 Europeans and 37 

non-Europeans. When asked about the pictures and the webpage, according to Figure1, 

around 48% feel they are relatively attractive and catchy, 12% strongly feel so, namely 

more than half think them interesting and eye catching. More over, there are also around 

half of the respondents feel this project is meaningful and beneficial for European 

people (see figure 2). As for the key question that I put forward earlier considering 

people‟s feeling of being bonded or not to the concept of Europe after viewing so many 

colorful cultural heritages that they actually shared together, there are 35 respondents 

agree with that compared to 27 disagree, the other 38 have no specific feeling (see 

figure 4). Although the superiority is relatively feeble, but still we can find there are 

                                                             
5
 Please visit the facebook page for more information: 

http://www.facebook.com/#!/pages/Guide-to-Colourful-Europe-Europa-Nostra/158782719201 
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some people identify with that and feel connected.  

 

                              Figure1 

 

Figure 2 

 

Figure 3 

 

When asked about this kind of interactive style, respondents‟ reactions are quite 

positive. According to figure 4, there are 34 relatively like this interactive style and are 

interested in participating, 8 strongly feel so, which are a little bit more than negative 

responses. This flesh out what is claimed in museology that “the full possibilities of 

citizenship can only be produced and maintained if individuals feel they have a voice 

and „the space in which to exercise a voice‟” (Message, 2007, P. 238). This sort of 
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online exhibiting project makes use of Facebook, unlike normal exhibition only show 

and tell, offering a space for visitors exercising their voice. Although people are 

interested and participating in this two-way online exhibition, but it is difficult to 

foresee that virtual exhibition will substitute classical exhibitions. As is shown in Figure 

5, 78 confirm that they prefer real exhibitions; only 15 relatively agree they do not need 

to go to real exhibitions if more virtual exhibitions are launched. Indeed, online virtual 

exhibition is not capable of providing an arranged space for provoking intimate 

encounters and dialogues between visitors and exhibiting texts. How to technically 

make people feel personally on the scene when they visit online virtual exhibition, it is 

still a problem that remains to be solved.  

 

Figure 4 

 

 

Figure 5 

 

To sum it up, Guide to Colorful Europe provides us with the thoughts of how to 

order the material of European identity to be highly diverse and ever changing. 

Discussed above, it introduced color as a common feature to connect the national 

cultural heritages in series, making this family of cultures as well as unity in diversity 
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visible. Speaking of the mode that it deployed to promote this project by setting up a 

Facebook page is more or less a novelty. It on the one hand, constructs an interactive 

space for people who use Facebook an opportunity to exercise their thoughts and voices, 

on the other hand enables the virtual exhibition to keep updating and moving towards 

the future. In terms of the questionnaire statistic results, most of the respondents are 

impressed by the content and the interactive style of its Facebook page, albeit they still 

prefer traditional exhibitions. The arbitrary pattern of internet may allow the project to 

reach out to people who before never paid attention to these cultural activities despite 

the fact that the virtual mode is an incomplete and two dimensional exhibition. Yet it 

successfully provided a narrative that “grasps together” national colorful heritages and 

made “seemingly inexplicable events explicable” (Rowe et al., 2002, P. 98). Creating 

proper narratives is of great importance to materialize European identity and make it 

visible. It plays a crucial role in linking exhibits and European identity. In case of Guide 

to Colorful Europe, if not for seizing the shared feature color, most of the people will 

not feel being bonded to the concept of Europe. As is claimed by scholars, part of the 

reasons that makes museums powerful forums for creating an “imagined community” 

(Anderson, 1992) is the fact that “they are potentially ideal public spaces where 

personal, private or autobiographical narratives come into contact with larger-scale, 

collective or national narratives in mutually inter-animating ways” (Rowe et al., 2002, P. 

98). The majority of people in Europe must have privately more or less encountered 

with colorful buildings around which have their own stories to tell, resonating with the 

collective narrated exhibits. Another point worth noting is what is stressed by the 

project: climate change as a common and growing threat is making the colorful sites 

vulnerable so that it appeals for awareness and actions to protect these dynamic colors 

(AC &EN. 2009). Having been discussed above, it is a self-evident fact that solidarity 

usually generated in front a common enemy. Differentiated from the previous exhibition, 

this one locates and materializes European identity in a broader global context.  
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Europeana 

Europeana is an online digital library/museum, launched in 2008, aimed at making 

Europe‟s cultural and scientific heritages accessible to the public.
6
 Funded by European 

commission, it is based in the National Library of the Netherlands and on the experience 

of the European Library. In two years‟ short period, it becomes to take shape and keeps 

on gaining recognition from different social levels. This is a comparatively huge and 

complicated but ambitious project. Merely taking into consideration the extensive 

cultural and scientific resource across the whole Europe, how to properly integrate them 

and efficiently collaborate with hundreds of thousands of related cultural institutions are 

difficult issues that need to be faced with. Indeed, It actually showcases “the 

possibilities of cross-cultural domain interoperability on a pan-European level” 

(Concordia et al., 2010, P. 66). And it proved to be quite successful, claimed on its 

official website that Europeana now accesses to 15 million items contributed by 1500 

institutions from Europe including books, videos, photographs and sound. In its 

2011-2015 Strategic Plan, Europeana is estimated to be able to give access to “all of 

European‟s digitized cultural heritage by 2025” (P. 5). Europeana is further predicted by 

its chair of Foundation Board Dr Niggemann to become a reliable source of Europe‟s 

collective memory, raising awareness of our European identity and appreciating 

European cultural diversity by creating a “sustainable European information space” 

(Strategic Plan, P. 4).  Indeed, Europeana could be seen as a virtual prototype of a pan 

European museum considering its intension of integrating all European cultural 

resource and consistently refreshing technology to better serve the public in the future. 

In the information and web2.0 21
st
 century, museums adapt themselves and perform in 

this virtual world is an inevitable tendency. In other words, if we have a pan European 

museum in the future, it has to possess an online virtual version or better to be footed on 

the data and experience of Europeana. Digitalizing European cultural heritage not only 

ensures that it is available to everyone but also as is argued in the Report of the ‘Comité 

Des Sages‟, “our culture can reinforce Europe‟s competitive edge in the era of digital 

                                                             
6
 Please visit Europeana for more information: 

http://www.europeana.eu/portal/aboutus_background.html 
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revolution and globalization” (Niggemann et al., 2011, P. 43). The entire campaign of 

calling for honoring and digitalizing European cultural heritage on national level and 

making them accessible by Europeana is named as New Renaissance. By highlighting 

the value of bringing European collective heritage to the fore and preventing them from 

disappearing in obscurity, a sense of collective European spirit or identity is expected to 

be generated.  

In the case of Europeana, we see the possibility of integrating European massive 

heritage by not storing any material albeit providing access to them and their cultural 

institutions decentrally. This collaborating mode could be a good example for the pan 

European Museum to follow. In fact, the reason I stress Europeana is not only because 

of this mode could reach out more people across Europe or the ability of integrating the 

whole European cultural resource, but rather the importance and tendency of digital 

preservation in this digital age. The pan European Museum is also supposed to possess 

the storage of certain amount of digital preservation from main museums of European 

countries.  

Taking a close look at the official website of Europeana, its home page is quite 

simple, encompassing a big logo “E” and some navigating rotating images access to 

certain thematic virtual exhibitions organized by Europeana. Lately it has a virtual 

exhibition called Art Nouveau
7
, whose layout, visual texture and technical operation are 

much closer to the proper virtual exhibition in our minds than Guide to Colorful Europe 

except the mutual communicating possibility. It provides visitors with six language 

choices, which brings great convenience for people speaking different European 

languages, and also shows the multi-linguistic feature of European public domain. Go 

back to the homepage of Europeana, visitors are offered with the possibility of keeping 

track of what they have searched and interested by utilizing My Europeana option. 

Judging from the appearance, it looks more like a powerful and functional cultural 

search engine. In other words, it seems to be weak in using power and knowledge to 

fashion people‟s identity.  

                                                             
7
 For more information of this virtual exhibition, please visit: 

http://exhibitions.europeana.eu/exhibits/show/art-nouveau/introduction  

http://exhibitions.europeana.eu/exhibits/show/art-nouveau/introduction
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Questions regarding Europeana have also been asked among the 100 Facebook 

users to examine the perception of Europeana from its target group. People‟s first 

impression of Europeana turns out to be comparatively positive. There are 69% people 

found it very interesting, only 13% were not interested (See Figure 6). And according to 

figure 7, about 82 people appreciate the idea of allowing all Europeans get access to 

digital resources of European museums and libraries.  

                                                                                                                                                   

 

Figure 6 

 

Figure 7 

Although the first sight is quite impressive, take a close look, there are some 

aspects that are not quite satisfactory. For example, in terms of figure 8, most of the 

respondents found the digital resources arranged in a chaotic way and hard to be 

accessed. Indeed, if visitors want to get a zoom in view, they have to click at least twice 

to access to the original website and then see if a bigger sized picture available or not, 

probably depending on the intellectual rights. This is the intrinsic fact of Europeana that 

I have discussed; however, storage of its own digital collection has been called for in its 

report recently. When asked if they would like to register and become a member of 

Europeana, to my surprise, most of the respondents are unwilling to do so. Figure 9 
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illustrates that about 42% somehow would not register, which implies that Europeana is 

not attractive enough for people to take a step forward. Whilst according to figure 10, 

the amount of respondents who relatively like Europeana enjoys very slender advantage 

over that of those dislike it and think it could have been better organized. These 

negative attitudes manifest that Europeana as a prototype still has a long way to go. 

 

 

Figure 8 

 

Figure 9 

 

Figure 10 

 

Another interesting finding is after browsing the website of Europeana, 

respondents were asked whether they felt they were Europeans or not. The original 
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intention of designing this question is to examine if Europeana, as expected by its 

founders, will raise awareness of people‟s European identity. The result displays that 22 

out of 100 do not feel European at all, conversely 14 strongly feel European. 18 

somehow do not feel European and 20 somehow feel European. Adding up the numbers, 

there are 40 respondents do not feel European and 34 feel so, 26 have no idea about 

their feelings. It shows that more people do not feel they are Europeans after browsing 

the website, but the statistics, as analyzed, are distributed in a quite scattered way. This 

somehow implies that people‟s feeling of being a European is differentiated from one 

another disparately.  

 

 

Figure 11 

In conclusion, Europeana, as analyzed above, is creative, technical and advanced 

in bring European digital cultural resources to the fore. Although it possesses massive 

amount of books, photos, videos and so on, yet it still cannot be perceived as a virtual 

museum, but rather a powerful search engine. However, it embodies some good 

functions and concepts which may offer considerable insight into the construction of a 

pan European Museum. For example, the online virtual exhibitions organized by 

Europeana are easy to operate and visually comfortable; the collaborating mode it 

created with other cultural institutions around Europe is of great importance for other 

cross-cultural websites or organizations to imitate; and the entire technology has been 

deployed behind the website to make coalescence possible is valuable with a long-term 

sight. In the examination of people‟s perception of Europeana and whether it could help 

to raise people‟s awareness of European identity, the result is interesting and needs to be 

taken into consideration. First, it is an ambitious and relatively successful project but 
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not known by people. Among 100 respondents, only 10 are familiar with Europeana, the 

other 90 never hear about it (see figure 15). This is a common issue that is faced by 

most of the cultural institutions on EU level that they have done lots of projects but few 

of them are aware by people, which will be discussed later in next chapter. Second, 

people are impressed for the first sight, and Europeana is not powerful enough to absorb 

long-term attention. The main reason could be ascribed to its intrinsic role as a portal or 

medium between visitors and other cultural institutions. Moreover, it is also 

comparatively weak in offering points of view and interactive choices. Third, 

considering what it claimed of raising awareness of European identity, unlike the other 

two exhibitions analyzed above, it is showing and telling European identity by 

materializing it and configuring materials into themes, but merely highlight the 

extensive heritages that we have and everyone in Europe has the right to access to them, 

namely bring them together to the European public domain. Some have the strong 

feeling of European identity when they see the huge digitalized European heritage that 

they actually have, but the others do not buy it. This point needs to be noted and paid 

attention to when dealing with European identity and a pan European museum since 

Europe contains a lot of different countries, people sometimes are disparately different 

from each other. 

 

 

The Museum of Europe 

Believe it or not, a pan European Museum is emerging, to argue which the Museum of 

Europe is the best example. Launched in 2007 and housed in European Parliament‟s 

headquarters in Brussels, the Museum of Europe is claimed to be “the place of memory 

that Europe needs”
8
. Instead of coalescing national histories, cultural heritages or 

traditions, the Museum of Europe chooses to put aside all the differentiated parts and 

seeks for unified history and proof on a supranational level. In terms of the account of 

its official website, Europe‟s unification histories are summed up in a simple sequence:  

                                                             
8
 Please visit the official website of the Museum of Europe: 

http://www.expo-europe.be/en/site/musee/musee-europe-bruxelles.html  

http://www.expo-europe.be/en/site/musee/musee-europe-bruxelles.html
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Three periods of unity – unity through faith (10th–15th centuries), unity through the 

Enlightenment (18th–19th centuries), and unity by design (since 1945) (…) This 

way of conceiving the history of Europe brings us to an integration of „heritages‟ 

(Celts, Greeks and Romans) and „proximities‟ (to Byzantium particularly).
 9

 

Based on this category, the Museum of Europe organized its permanent and temporary 

exhibitions. Its permanent exhibition is called It’s our history!, showing and telling the 

integrating phases of Europe since 1945. It is claimed on its website that “the Museum 

of Europe is also a museum of identity – as are numerous other museums at local, 

regional and national level – to contribute to the emergence of a European civic spirit”. 

Obviously the building of this museum is based on the museum and identity theories 

which have been narrated in the previous literature review. As what I expected, national 

museums emerged one by one in nation-building movement to generate and consolidate 

national identity, considering which, European Union as a supranational entity would 

sooner or later construct its own grand museum to cope with identity issue. And this 

museum is being implemented since 2007.  

In order to get a specific insight into the content of the Museum of Europe, 

namely how European collective memory and identity is interpreted and attempt to be 

constructed. Due to the limitation of resource, I will only be able to briefly analyze its 

permanent exhibition it’s our history! utilizing the Educational Guide
10

 alongside the 

tour video
11

. The Educational Guide was designed for children and students, 

encompassing pictures of exhibits from each showroom, commendatory, questions and 

games for stimulating further thoughts and reflection. Explained from the very 

beginning, the reason of naming the exhibition as It’s our history!, is because it is 

engaged in displaying the “collective history” of European construction, which is vitally 

interrelated to European citizens‟ individual memories. Especially stressed is “we are all 

the actors in this history” not the “monopoly of the princes who rule us” (EG, n.d.). This 

                                                             
9
 Please refer to the link below: 

http://www.expo-europe.be/en/site/musee/le-projet-culturel-du-musee-de-l%27europe.html  
10

 Educational Guide of It’s our history : 

http://www.expo-europe.be/en/site/ecoles/dossier-pedagogique.html  
11

 Video tour of It’s our history: http://www.expo-europe.be/en/site/visites/visites.html  

http://www.expo-europe.be/en/site/musee/le-projet-culturel-du-musee-de-l%27europe.html
http://www.expo-europe.be/en/site/ecoles/dossier-pedagogique.html
http://www.expo-europe.be/en/site/visites/visites.html
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slogan implies two connotations: the first has to do with democracy. The old age of 

absolute monarchy serves as a foil to the present democratic politics in Europe, which 

resonates with one of its themes regarding the crash of dictatorship in Europe and 

emphasizes democracy, is an important criterion for EU membership; the second has to 

do with EU citizenship, by contextualizing we from objects to subjects, European 

citizens seem to be converged and their proud of ownership are expected to be raised. 

The exhibition contains 10 themes: so many peace treaties, 1945: Europe, Year 0, the 

European Revolution (1946-1951), a divided Europe (1951-1989), 1989: the fall of the 

wall, towards the unification of Europe (1990-2007), the challenges of Globalization… 

This is the main chronological structure of It’s our history!, which resembles the history 

of a nation in a pedagogic view. It is interesting to find that the permanent exhibition of 

the Museum of Europe wiped away previous long history of Europe and simply marked 

1945 as the start point of the history of Europe. In contrast to the artwork of Missa 

shown in the beginning depicting the fate of all the peace treaties during that time, 

always broken immediately by marching armies when they were signed, the Treaties of 

Rome is expected to bring Europe long-term peace. Worthy of being mentioned is that 

in the showroom of a divided Europe, elements of three apartments manifest the 

evolution of western European families and societies. People had more time and money 

to consume and enjoy leisure activities (EG, n.d.). In a nutshell, conclude from what 

have been analyzed, the permanent exhibition of the Museum of Europe highlights three 

elements: peace, democracy and well being.   
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( Left: “Missa” by Dominique Blain; Right: the poster of It’s our history!) 

However, the Museum of Europe is still far from being called a pan European 

Museum. The reasons could be ascribed as follows: 

First, as discussed in previous sections, the ignorance of national identity and 

histories will cause problems. Critics arrived much earlier than the construction of the 

Museum of Europe, “the largely Belgian group behind the scheme of attempting to 

airbrush history by focusing on the last 60 years of peace and prosperity rather than the 

previous 3,000 years of wars, famines, invasions, plagues and pogroms” (Harding, 

2005). Kohli‟s account more focused on the ancient unified history of Europe defined 

by the Museum of Europe, “If the origin of European unity (...) is located in the early 

medieval unifying attempts of Charlemagne and the Holy Roman Empire, it is small 

wonder that Greece, regarding itself as the cradle of European democracy, has lodged an 

official protest” (Kohli, 2010, P. 121). This is actually the serious consequence of 

simplifying European collective history and memory by sweeping away or neglecting 

national memories and identities as well as the previous 3000 years‟ history of 

civilization. It is proved that European identity is relatively compatible with national 

identity, “European identity and national identity go hand in hand-most Europeans think 

„country first, but Europe, too‟” (Caporaso&Kim, 2009, P. 24).  

Second, housed inside EU‟s administrative purpose, it does not have a façade, 

which is of great symbolic meaning for a museum. Museums are increasingly playing a 

landmark role in urban planning and the cultural identity of a city, a nation and a 

supranational entity. The façades of Louvre, British Museum and the Metropolitan 

Museum of art must be very impressive and rooted in people‟s minds when they visit. 

Exact as Miles and Zavala put it: the image of the museum building, by its important 

function as a “repository” of artifacts is performing now “a dominant component and 

even generator of a particular urban composition” (1994, P. 12). Although a national 

museum or a supranational museum is more or less attached to certain political aims, 

which does not necessarily mean it should physically connected to governmental 

architectures. That might be one of the reasons that the Museum of Europe still just 

known by very few people for years.   
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Third, it is more a historical museum of European Union itself than a museum 

for the whole Europe. None of a national museum would merely narrate its national 

history by only addressing the late 60 issues and mark the starting year as a zero. The 

permanent exhibition of the Museum of Europe only deals with history of the last 60 

years and most about the integration of Europe and the founding and development of 

European Union. Those diverse cultural heritages from European countries, different 

historical and ethnical approaches of its members and fighting with the other are 

radically omitted.  So if an accurate definition has to be drawn, the Museum of Europe 

is actually a historical museum of European Union.  

Forth, it is western-Eurocentric. As sketched above that It’s our history! 

demonstrated the improving life quality of people in the Western Europe during 1970s, 

and stressed that there is “another Europe” supplemented with the exhibit of wire 

gauzes (EG, n.d., P. 11). “Another Europe” is absolutely a wrong expression. If the 

collective history or memory is supposed to be constructed by the Museum of Europe, 

there should be only one Europe. There are also no fighting exhibits towards the Soviet 

power from Eastern Europe. In a word, the eastern parts of Europe are comparatively 

silent in the exhibition and prejudice still seems to exist.  
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Chapter 3: Findings and Analysis 

This chapter will mainly summarize and compare the four modes discussed in the 

previous chapter, alongside the left half of the questionnaire, to answer the research 

questions raised in the very beginning.  

 

Emergence of a pan European Museum  

The Europe Union has tried almost every means to reconstruct collective memory and 

make European identity possible. In view of the four examples, we obtained a panorama 

of the construction of an integrated tangible European cultural space both on EU level 

and cultural mediums as museums level. This imagined cultural space is being detected 

both in real daily life but also in virtual internet world. 10+15 European Identities 

Exhibition and The Guide to Colorful Europe displayed the possibility to materialize 

and visualize European Identity; Europeana provided the ability to integrate the massive 

cultural resource of Europe; and the Museum of Europe is indeed a prototype of a pan 

European Museum, despite its deficiencies. Obviously, the Museum of Europe is the 

political product of European Union to legitimate its existence and power. As we have 

already discussed that Museum, in early age, is utilized as a repository of collections, it 

then developed into the instrument deployed by government to create or reconstruct 

collective memory and to fashion people‟s collective identity, targeting at verify and 

consolidating governance. “This transcendental quality, embodying the order of things 

and embedding the nation within it, is peculiar to the museum- it is a quality not shared 

by the artistic productions of the national theatre or the daily politics of the national 

parliament” (Mason, 2007, P. 76). Proved by extensive literature, the museum is capable 

of constructing identity. Museum‟s unique function will also be influential and 

beneficial for the entire Europe. It is plausible to say that the pan European Museum is 

emerging, since the repository of digitalized culture heritages from Europe has been set 

up, classic or online related exhibitions have been verified successful and the historical 

museum of Europe Union has been developing for four years. Sooner or later, we will 

see this pan European Museum standing up from fertile soil. 

Nowadays, museums are becoming more visitor-oriented in the context of new 
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museology and the dissemination of internet (Liu, 2008, P. 259). Indeed, visitors, as a 

target group for all the museums cannot be forgotten. It is generally necessary to bear in 

mind their preference, expectation, and potential concerns. Take that into consideration, 

my questionnaire also examines people‟s subjective awareness side in visiting museums 

and their expectation, their awareness of related projects and organizations as well as 

their consideration of a pan European museum. 

According the findings, in Europe, the majority of the people get used to visiting 

museums, there are about 71% go to the museums more than once half a year (see 

figure 12), which reveals that museums are still powerful and important in people‟s 

daily life. Most of the people go to museums with expectations, some for entertainment; 

others might go for knowledge or inspiration. My finding shows that there are two main 

reasons steering people to visit the museum: one is to get new knowledge and get 

educated; the other is to learn the past, the cultural and collective memories (see figure 

13). It is an inspiring finding that people do go to museums for education and searching 

for collective memories, which manifests the awareness from the secular side that they 

need collective memories to locate themselves and the museum is the right place to get 

the answer. So it is also understandable that around 44 respondents somehow agree with 

the statement that museums play a role in the formation of people‟s identity in a 

community, more than 25 who are not quite aware of that (see figure 14). According to 

Bennett, the collections will be only functional for those visitors embody the 

“appropriate socially-coded ways of seeing- and in some cases, power to see” the 

invisible from the visible by establishing some communication or dialogues (Bennett, 

1995, P. 35). This finding somehow gives an ambivalent estimation of how many people 

would be able to see the materialized European identity in that pan European Museum, 

and the answer is substantial.  
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Figure 12 

 

Figure 13 

 

 

Figure 14 

 

It would be interesting and beneficial to know whether EU‟s endeavors in 

constructing a collective memory and European identity are aware of by people or not. 

Since the most difficulty faced by European Union is that its political power over the 

European citizens is indirect, between its institution and the citizen are the governments 

of member states. So most of its projects has no influence on people and are even not 

known. Evaluating people‟s cognition of some EU organizations and projects, such as 

Europa Nostra, European Museum Forum, The European Museum of the Year Award, 



44 
 

ECSITE and Europeana, the result is disappointing. 71% of the respondents are familiar 

with none of them. 10% know Europeana and Europa Nostra, only 4% know the 

European Museum of the Year Award. This somehow proves the European Union‟s 

indirect leadership cannot reach civil level, as well as its deficiency in promotion.   

How do people feel the emergence of a pan European Museum? In fact, after 

browsing two projects- The Guide to Colorful Europe and Europeana- the majority is 

skeptical and reserved when asked to indicate if they agree with the statement that a pan 

European Museum is emerging. Over half of the respondents do not know, 26 somehow 

disagree and 21 agree (see figure 16). Akin to their feeling of being European, people‟s 

attitudes are quite scattered. However, although people are not sure about the current 

situation, most of them believe that there will be a pan European Museum eventually in 

the future. According to figure 17, about 52 out of 100 more or less believe in so.  

 

 
Figure 15 

 
Figure 16 
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Figure 17 

 

To summarize, the emergence of a pan European Museum seems to be a 

common view on multi-levels, however people are reserved about the situation of the 

construction of a pan European Museum for they are not quite aware of the actions from 

the European Union. What we know is that most of them are interested in visiting 

museums at least half a year and expect gaining knowledge and collective memories, 

which offers a fertile ground for the pan European Museum to exert its power.  

 

 

Retelling collective memory and Materializing European Identity 

According to Bruter, European identity is separated into two components, one is called 

civic identity, and the other is cultural identity. Civic identity, close to its denotation, 

indicates citizens‟ identification with the political system, such as laws, rights and 

conventions; Cultural identity, however, is more emotional and pertaining to a shared 

European heritage: common history and memory, ethnic traditions, moral norms and 

values (2003, P. 1155). The European Identity that I am debating here is merely about 

cultural identity, which is obviously more difficult than civic identity to be constructed. 

Once it is established, European citizens will definitely be more bonded up like the 

belongingness to a nation-state. Through the analyzed four examples, we see the thick 

and diverse cultural heritage of Europe and the cultural practices from European Union 

to converge a shared European heritage, namely a collective memory. 

Collective memory, argued by Berger, encompasses plenty of ingredients that 

are not directly obtained by individuals, but gradually being internalized through 

presentation of a “mixture of public and private narratives” (2009, P. 492). The reason I 
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stress collective memory is mainly because it goes hand in hand with collective identity. 

Eder examined two cases of collective memory and collective identity: collective 

identities exist without collective memories, or collective identities exist with collective 

memories. The result showed that there‟s almost no societies exist without collective 

memories, purely bringing people together on the basis of “reciprocal expectations” as 

rights and duties. According to his account, “Collective identity creates a sense of being 

a member in a group defined by rights and corresponding duties. Collective memory 

adds to collective identity a strong sense of obligation, which has no counterpart in 

rights” (2005, P. 207-208). (The definitions and link between collective identity and 

collective memory are quite similar to that of European civic identity and cultural 

identity.) A collective memory is obviously exactly what Europe and Europeans are in 

need of. It is in this context that Europe Union and other museums started this memory 

telling work.  

Based on my previous examples and arguments, the memory telling mainly 

deploy the mechanism of visually materializing the vague memory, in so doing, a 

collective European Identity materializes. To summarize the possible mechanisms 

materializing and telling the reconstructed memory, in terms the four examples, there 

are mainly two ways. One mechanism is what Eder put as “a learning process” in which 

“Europeans telling each other their past (…) creating common ground on which to see 

each other as particular others” (2005, P. 213). 10+15 European Identities Exhibition 

and Guide to Colorful Europe are two practices in “retelling the past to include former 

others produces new stories of a common past” (2005, P. 213). Another mechanism is, 

according to my observation, to abandon each others‟ different past by focusing on 

contemporary unified singular history. The Museum of Europe is an example of utilizing 

this mechanism to construct a coherent collective memory. The former treats European 

identity as unity in diversity, whilst the latter provokes a singular European identity. 

Worth noting is that the particular others mentioned in the first mechanism is different 

from the other discussed in previous subchapter. Inspired by Simonsen‟s account of the 

involvement of the constitutive “multiple others” in the construction of Europe, which 

specifically defines immigrants as an internal threatening other and European Union as 
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an inspiring external other (2004, P. 360), I suggest to see the relation among European 

nation-states as one and the internal other, and the relation between European 

nation-states and non-European powers as one and the external other. Indeed, the other 

is a comparative idea, which only exists in contrast to something other than self. For the 

internal other inside Europe, according to the research of Campell, is more about 

searching for similarity and common fate to form a collective identity (1958, P. 14-25). 

Whilst the external other outside Europe is what has been discussed in terms of the 

theory of Said, has something to do with creating a line and distinguish in order to 

define We, generating and consolidating solidarity. These are two narratives could be 

deployed to retell the memory of Europe, found also in the logics behind the first two 

examples.  

Eder located the learning process of memory reconstruction into three modes, 

which resonates with the types of materializing the European identity that has been 

drawn in the previous chapter. The three modes are: the primordial mode, the traditional 

mode and the reflexive mode (2005, P. 213). I spare some space here to examine the 

three modes for a deeper understanding of materializing European Identity.  

The primordial mode has something to do with the myth of origin, for example, 

the well known story of Europa and the Bull dates back to the seventh Century BC, 

depicting the beautiful Phoenician princess taken away and raped by Zeus in the form of 

a white bull. This legend then became a prevailing motif for artists to exert their 

imagination from Renaissance onwards, featuring subthemes as natural beauty, drama 

and energy and love and sex. Painting as the Rape of Europa from Paolo Veronese 

(1580) and statue as Bronze Figure of Europa from Charles Sykes (1930) are good 

examples of people‟s fascination about this myth
12

 (Wintle, 2004). Indeed, these visual 

representations of Europa story could be part of the best material serving to the abstract 

European identity. The paintings and statues could definitely be posited in the pan 

                                                             
12

 Wintle‟s book Europa and the bull, Europe, and European studies provides an unique approach into 

the transition of the characteristics of Europa to Europe, the three subthemes (natural beauty, drama and 

energy and love and sex), according to Wintle, evolved into three principles: nobility and queenliness, 

travel and speed, and prowess in war. 
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European Museum. It goes without saying that ancient myth is of great importance 

when it comes to forming a collective history and memory. The latest study, however, 

shows that “myth of origin did not have to hark back to the dim and distant past. They 

also referred to more recent foundational and re-foundational moments in national 

history” (Berger, 2009, P. 493). If this is applicable to the founding myth of Europe, the 

re-foundational moment somehow requires considerable thinking, definitely not like the 

Museum of Europe, who simply marked 1945 as Europe, Year 0.  

The traditional mode deals with selective reading of the past, featuring some 

success stories and heroic plots, even tragic heroes. It aims mainly at creating an 

emotion of being proud of Europe, for example, for the glorious European 

Enlightenment culture and literary culture. This mode is not encouraged since it is based 

on forgetting and what is seen as successful and heroic for some Europeans might have 

no impact on others.  

The reflexive mode, according to Eder, seems to be the most possible mode that 

could be drawn on by the European Union. It deals with “a contradictory yet negative 

past creates a culture of guilt and mercy as a common ground for reconstructing 

memory” (2005, P. 216). It is specifically indicated that both the perpetrators and the 

victims are involved in the reflective learning process. A salient example is the Fascist 

past, which cannot be simply wiped away, like in the Museum of Europe. It is a history 

that all Europeans have to face, especially in the context of the enlargement of European 

Union. Through communication and dialogues with each other in a European public 

space, it is expected of reaching a consensus of “getting one‟s history right” (2005, P. 

215). The limitation of this mode, in terms of my observation is quite dangerous. Owing 

to the complicated and arbitrary condition of the interior Europe, this mode might 

instead generate new hostility and separation. 

Thus, only the first mode out of the three could be considered as a part of 

materializing European Identity. However, the concept of learning process is quite 

valuable and meaningful in retelling memory and materializing European Identity. 

Based on the four examples that I displayed alongside the spirit of learning from each 

other, I suggest modifying the other two modes, forming three new modes: the 
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primordial mode, the sharing mode and the othering mode. And only the combination of 

the three modes will make European Identity proper materialized and possible. The 

primordial mode, as is known by us, is the myth of origin. The sharing mode indicates 

those verified shared folk life and traditions, cultural heritages with common features, 

history of European unity and shared European beliefs and human values. It is based on 

people‟s similarity and common cognition that a collective identity ought to be formed. 

This has been proved to be feasible by 10+15 European Identities Exhibition, Guide to 

Colorful Europe and the Museum of Europe. In 10+15 European Identities Exhibition, 

the folk exhibits generate people‟s awareness of common traditions and shared nostalgic 

values which blur differences and boundaries. Whilst in Guide to Colorful Europe, by 

grasping the shared feature-color-a lot of European national heritages are connected, 

which enables most of the people feel being bonded to the idea of Europe. The Museum 

of Europe, although not so successful judging from a whole, it is performing well in 

integrating contemporary European unified history. The history of the European Union 

is in any sense crucial and is a history on going. All the components of the sharing mode 

are important and irreplaceable. The othering mode, having been already dwelled on in 

many details, means the external others that Europe has set up to define itself against 

and to reinforce its group solidarity. The possible others based on my arguments, 

include political powers as passed Soviet Empire and communism, and the recent 

research illustrates that the United States might be a potential and livable other. A 

survey questionnaire conducted among European citizens aiming at examining 

Europeans‟ perception of the role of the US and the EU in five issue areas between 2002 

and 2006 such as peace in the world, the protection of the environment, the fight against 

terrorism, etc. The result shows that EU citizens conceive the role played by the EU is 

more positive than that of the US (Caporsaso&Kim, 2009, P. 29). As Caporsaso put it, 

Europeans‟ increasingly positive perception concerning the role of the EU compared to 

their negative attitude towards US in global context, somehow implying the fact that 

“EU is developing its own sense of self” and “EU citizens‟ attachment to Europe has 

substantially increased” (2009, P. 30). If we expand the connotation of the other to other 

realms, it could even be any threats that Europe is confronted with which in turn holds 
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Europeans together such as climate change and terrorism. 

The three modes are the crux of this research paper, which not only provide 

mechanism to materialize European Identity, but also corresponding components of 

European Identity. Moreover, they are proposed to be the potential content of the pan 

European Museum in the future. Certain limitations must exist among these three modes, 

as Spohn indicated that “Europe was not formed as a fixed social entity but rather 

constructed and reconstructed as a developing social space with changing boundaries 

and identities” (2009, P. 360). The European identity might display different features 

after next round enlargement of the EU, and the three new modes are remained to be 

contested. 

 

Possible forms of a pan European Museum 

After discussion about the content of a pan European Museum, we will land on a more 

realistic part, which is the form of a pan European Museum. One question has not yet 

been much touched upon is why the pan European Museum is going to be without walls. 

This could be mainly based on three questions that museums should ask themselves in 

21
st
 Century before they are set up: 

Can we interest people from all categories of the population (i.e. achieve a full 

social coverage)? 

Can we reach the public outside the big cities (i.e. achieve full geographical 

coverage)? 

Can we make a useful contribution to the national education effort (primary schools, 

secondary schools, adult education, etc.)?  (Miles & Zavala, 1994, P. 102) 

Indeed, those three questions are exactly the evaluation criteria that a pan European 

Museum should meet if it is supposed to obtain a direct influence on Europeans to 

construct their identity. The limited function and impact of classical museum cannot 

afford the breadth and depth that a pan European Museum supposed to achieve. In this 

context, I propose a combination of three current forms of museum, which are 

traditional museum, virtual museum and museum on tour. The pan European museum is 

suggested to encompass the three forms in the future in order to reach the periphery and 
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to be multi-functional. This is also concluded from the four examples in the previous 

chapter.  

When asked about thoughts for the form of the pan European museum, people‟s 

preferences are scattered, there are almost the same amount of respondents (around 20%) 

interested in online virtual museum, classical museum and museum on tour respectively 

(see figure 18). Most of the people chose other forms, which somehow implies that they 

are not satisfied one single form of a pan European museum. However, according to 

figure 19, more than half of the respondents still prefer classical museums compared to 

online virtual museum. This somehow indicates the irreplaceable place of classical 

museums in people‟s hearts.  

 

Figure 18 

Figure 19 

 

A classical museum, as the foundation of the European Museum, is of great 

importance, showing its symbolic and physical existence. It ought to have its own 

isolated and unique architecture and façade. Unlike the Europe of Museum, being 

housed in side the government‟s administrative building, embodying the salient feature 

as affiliated to the government. Although nowadays the entrances of museums have 

been much altered into a more accessible way, even the Louvre is integrated into the 

underground metro system of Paris and people are no longer asked to climb a grand 

staircase, which used to be seen as a metaphor for the effort required achieving a status 

of knowledge (Munson, 2000, P. 56). The idea behind is to tear up the serious 
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knowledge and power face of Museum, making it more ordinary and involving into 

people‟s daily life. However, the classic appearance of a museum is anyway having its 

own symbolic power, which is influential in stressing the legitimacy of the discourse it 

offers. So the ideal structure would be a classic façade and then some other accessible 

entrances. The classic museum of the pan European museum is supposed to contain the 

material of the three modes that I just mentioned.  

As for the online virtual museum, as has been indicated that is an inevitable 

tendency in this digitalized age. An online virtual museum ought to be incorporated into 

a pan European museum. This online virtual museum of a pan European museum does 

not have to be a promotional page or traditional official homepage that normal 

institutions have. In fact, learning from Guide to Colorful Europe and Europeana, it 

could base itself on a huge integrated cultural resource portal and turn its permanent 

exhibitions in classical museum into online virtual exhibitions to reach out to a wider. 

The interactive style of Facebook page is also valuable to refer to. As White put it 

regarding online virtual museums: “The virtual museum, in its present configuration, 

can‟t perform the traditional museum‟s task of controlling the visitors‟ view of a space, 

standardizing social routines, or reforming manners” (1997, P. 62). This is the main 

reason why I advocate the combination of Classical museum and online virtual museum. 

The latest progress or breakthrough is an online art project powered by Google, which 

not only makes masterpieces accessible to all, but also makes those famous museums 

visible to all in 3D. People are able to explore 17 well known museums with Google‟s 

street view technology, “virtually move around the museum‟s galleries, selecting works 

of art that interest you, navigate though interactive floor plans and learn more about the 

museum and you explore”
13

. Most of the paintings embody the feature of super 

high-resolution and zooming capabilities. This will become a new trend and offers food 

for thought in the context of new museology as well as a great model for virtual pan 

European Museum to follow.  

Although a virtual version of museum could reach out to more visitors, there are 

                                                             
13

 Google art project includes a lot of 3D versions of today‟s famous museums: 

http://www.googleartproject.com/  

http://www.googleartproject.com/
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still a lot of people do not use internet that often, for example, people living in the 

countryside or elderly people. In view of this, travelling museum of exhibitions might 

still powerful in reaching out to the real periphery of Europe. The idea of sending a pan 

European Museum on tour is mainly inspired by the famous Swedish travel exhibitions: 

Riksutstaellningar. Supported by the Swedish government, it had an exhibition train 

running from the north to south, summer to winter, usually stopping at stations for one 

week in many small and remote places that almost had no exhibitions; from 1987 to 

2000, it produced 6 exhibitions and visit 350 places around the country (Pollock& 

Zemans, 2007, P. 149-150). Those exhibitions also incorporated some pedagogic ones 

for children and students. If the pan European Museum is ambitious in the formation of 

a European identity over the entire Europe, not core Europe, Western Europe or young 

Europe. Museum on tour will definitely be an important instrument Enabling European 

Identity to reach further and deeper.  

In a nutshell, the foreseeable model of a pan European museum is a combination 

of three styles: classic museum, online virtual museum and museum on tour. Only in the 

form of a multi-dimensional museum in a fluid way, not only could it serve people in 

favor of normal museums, it also reaches out to the peripheral realm of Europe. The 

most important, in this way, it will then become a museum moving towards the future. 
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Conclusion 

To summarize a bit, my research mainly dealt with two parts: material and narrative of 

European Identity and the emergence and foreseeable forms of a pan European museum. 

Stated in the very beginning, owing to the fact that this topic is rarely touched upon, my 

study was aimed more at opening a debate and offering food for thought.  

Looking back on the four examples and all the arguments, two sets of three 

modes are concluded, they are three modes of materializing European Identity: the 

primordial mode, the sharing mode and the othering mode; and three modes of a pan 

European Museum: classic museum, online virtual museum and museum on tour. The 

combination of the six forms the inside and the outside, the content and the image of the 

pan European Museum. The questionnaire survey manifested people‟s perception of 

museum, European Identity and a pan European museum. Most of them are interested in 

visiting museums, expecting to be aware of the collective memory and believing that a 

pan European Museum is doomed to appear in the future. This provides a fertile soil and 

big platform for the pan European Museum to exert its power. 

In conclusion, I would like to briefly address some issues that have not yet been 

dwelled on for provoking further deliberation: 

Strengthen EU’s direct power and legitimacy. Judging from the result of the 

questionnaire survey, there are very few organizations and projects from EU are aware 

of by people. Mentioned in previous chapters that EU does not have direct governance 

over Europeans, the national government is standing in-between. It is difficult to 

achieve its legitimacy in this way, EU has to search for other possibilities to directly 

reach the population and a pan European Museum might be one of the best ways. “What 

is a legitimate government? “Legitimate government is accepted by the people to whom 

it applies as being more than an externally imposed system of rules. They believe that it 

is justified in some way” (George & Bache, 2001, P 15). There are mainly three 

dimensions of legitimacy: Established rules are followed in acquiring or exercising the 

authority; socially accepted beliefs about the rightful source of authority and the proper 

ends and standards of government are adhered to; the authority is recognized by other 
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legitimate authorities and by the appropriate subordinate (George & Bache, 2001, P 15). 

It is obvious that constructing a common identity belongs to the second category, 

adapting the social accepted beliefs into the rightful existence of authority. For the EU, 

the plurality and analogical history would be a basis for common identity. Today it is 

widely accepted that the EU institutions are supranational, rather than merely 

international, if so, “the extent of European integration political legitimacy demands 

more direct political legitimacy than for other international institutions” (George & 

Bache, 2001, P 15). 

National identity is not an obstacle and cannot be neglected. A lot of studies 

hold that national identity is an obstacle for European identity and suggest some ways to 

surpass or neglect it. The Museum of Europe is probably the outcome of these kinds of 

thoughts. Proved by other examples, it is possible to integrate diverse national identities 

into European Identity. Based on dialogues and communication with each other, 

especially the learning process, similarities and shared values will be found out and a 

further collective memory might be constructed.  

Avoid being western Eurocentric. The integration of Eastern Europe made the 

Western European-based EU confronted with great challenges. “ The original Western 

European cultural integration mode, based on Western European, Latin Christianity and 

highly secularized societies is in marked tension with the more religious and less 

secularized East European (…)” (Spohn, 2009, P. 364). Throughout actions from EU, it 

is easily to see that the western Eurocentric views are almost everywhere, even in 

exhibitions. For further enlargement and better integration, especially a fair and 

summary European Identity, EU has to search for new ways to focus on the whole 

Europe not just Western Europe. 10+15 European Identities Exhibition and Guide to 

Colorful Europe are indeed good examples to avoid being western Eurocentric.  

Until now there is one contextual element has not been touched upon in the 

present research, which is globalization, in order not to make the arguments too 

complicated. Indeed, globalization, as an arbitrary power, also exerts great impact on 

European Identity and the construction of a pan European Museum. It is also in this 

context that EU was set up and European Identity needs more narratives and material to 
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face the on going contests.  
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